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Sub:  Course Scheme and Syllabus of 1*to 4™ Semester of MBA in Marketing Management w.e.f:\
Academic Session 2020-21 - Reg.
Ref: Notification No. 48 of 2021 dated 06/07/2021
p

In partial modification to Notification under reference, “Academic Session 2020-21” may please

be read as ;‘Academic Session 2021-22". Rest of the contents of Course Scheme and Syllabus of 1% to 4
{ S

- Semester of MBA in Marketing Mangement remain same.

This issues with the approval of the Hon’ble Vice Chancellor.
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To: ‘ :
Head, Dept. of Marketing and Supply Chain Mangement |

Copy to:
Controller of Examinations
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NOTIFICATION No. 18 /2021

Sub:  Course Scheme and Syllabus of 17 to 4" Semester of MBA in Marketing Management w.e.f. Academic

Session 2020-21 - Reg,
Ref: |) Notification No. 65 of 2018 dated 31.10.2018
ii) Notification No. 57 of 2019 dated 01.07.2019

(1111

It is hereby notified for the information of all concerned that on the recommendation of the Board of
Studies of Department of Marketing and Supply Chain Management, Dean, School of Business Studies, the Vice
Chancellor in anticipation of approval of Academic Council has approved the following Course Scheme and
Syllabus of 1" to 4™ Semester of MBA in Marketing Management w.e.f. Academic Session 2020-21.

Semester 1%
\O Organizational Behaviour 4 50
PGSMM1CO008T | Business Environment 4 2 50 |
PGSMM1C009T | Management Fundamentals 4 %5 . 25 4| 50
PGSMM1C010T | Business Statistics 4 25 25 | 50 |
PGSMM1CO11T | Managerial Economics 4 | 25 | 25:/50 ] 100 |
PGSMM1C012T | Management Accounting 4 2 !
Viva-Voce 2 f
: = Foundation G “3

) Marketing Management 4 1
. PGSMM2C008T | Financial Management 4 25 | 25 | S0 100
T PGSMM2C009T _| Research Methodology 4 25 | 25 ! 50| 100
[ PGSMM2C010T | Operations Management 4 25 | 25 | 50 100
PGSMM2COTTT | Business Law 4 25 | 25 | 50 100
[ PGSMM2C012T_| Human Resource Management 4 5 | 25 | S0 100
PGSMM2C002V | Viva-Voce 2 | = 50
25 50
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V _PESMM3C003T Decision Science
t PGSMM3C004T | Industrial Training Report cum Viva Voce
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. Elective Coursestr

3T Mmoo Om Supply Chaln Management (MInGRJ=ARY U2 - 2fsugehl s ——
Gsmmg,goi —___"'3nagement Information System |
5 3T __Quality and Total Quality Management J

.' GSMMS‘OI a7 '(mw'edge Jge Management 4 e 5 x5 a {
5 PGSMM’EC"ST

ssemsals of Supply Chain Management

E!ect:ve Courses’ fromM
EGSMM’EOlGT Consumer Behaviour :
GSMM3E017T . Advertising and Sales Promotion
PGSMM3E018T \ Re

tail Management |
| PGSMM3EQ19T | in

dustrial Marketing A 4R = = =
\LGSMM3E020T | Marketing Research

PGSMM3E021T \ International Marketmg
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j . interdisciplinary Course (Offered to other Departmentsf.55""
PGSMM3I003T lntegrated Marketing Communication

50 100
| PGSMM3I002T | Virtua! Marketing 4 5|5

P SeHY ‘1"‘"‘4¢.=
Qi %‘t{ hLt 7 e

Semester 4
'~ -CourseCode | ~".. " CourseTitle =

| PGSMMAC003T { Project Management
‘ DGSMM4C004T ‘ Strategic Management C
RRiayi '~ -Elective Courses from SupplyChain Managemern
°GSMM4F011T j Purchasing and Materials I’\.ilanagemen{ﬁ
PGSMMA4AED12T | Logistics and Distribution Management
PGSMMA4EQ13T | Enterprise Resource Planning 4 25 25
PGSMMAE014T | Export and Import Management
PGSMM4E015T \ Advanced Supply Chain Management
- - = E W

100

50 100

e o e - Elective Courses from Marketi o e
PGSMMAEOIST g Product and Brand Manaoement
PGSMMA4ED17T Services Marketing .
PGSMMA4EQ18T | Agricuiture and Rural Marketing 4 25 25 50 100

PGSMMAEQ1ST Business Process Re-engineering
PGSMMA4EQ20T Customer Relattonshlp Management
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PGSMM4I003T | Green Markerjng i IEE
PGSMMAIO0AT Ethics in Business
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registrar@cujammu.ac.in
01923 — 249658

Encl:  Syllabus of 17 to 4™ Semester v ]
To: g/é V\IL
Head, Department of Marketing and Supply Chain Management
. Copy to:

Controller of Examinations
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