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th MEETING OF BOARD OF STUDIES OF THE DEPARTMENT OF
ARKETING AND SUPPLY CHAIN MANAGEMENT, SCHOOL OF BUSINESS STUDIES, CENTRAL
NIVERSITY OF JAMMU, RAHYA SUCHANI (BAGLA), SAMBA, HELD ON 13" February 2025

(BY CIRCULATION)

_ s Concurrence to Agenda items Was sought from following by circulation:

1. Dr. Neelika Arora __Chairperson

Head, Department of Marketing & SCM, Central University of Jammu

2. Dr. Anil Gupta __External Member

Director, School of Hospitality & Tourism Management, University of Jammu

3. Dr. Ranjeet Kumar Raman

Associate Professor, Départment of To
Jammu

4. Dr. Anju Thapa

__Member
urism & Travel Management, Central University of

__Member

Assistant Professor, Department of Mafketing & SCM, Central University of Jammu

Item No. 01

To consider the revised course Structure and Syllab
the academic session 2025-26(Annexure-t),
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Dr.Anji Thapa — Dr. Ranjeet Kumar Raman

Dr. Anil Gupta

us of MBA-II (Marketing Management) for

T
Dr. Neelika Arora
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p Syllabus of Marketing Management Sem |1

&
Human Resource Contact Hrs/ Week: 4
Management
MGBAIC006T | Credit: 4

Duration of Exam: 3 hours ,ﬁuximum Marks: 100

Course Objective

The objective of the course is to provide an overvicw of the principles, practices, functions of
HRM» Systems and strategies in managing people professionally in view of the rapidly evolving
aspirations of individuals, and changing business contexts. The course is designed to familiarize
learners with human resource policies and practices that they need to know regardlcss of their
ﬁcld_ of Managerial functions. The course will provide basic concepts, techniques, and practices

of human Fesource management.

Learning Outcomes

Upon successful completion of the course, students will be able to:

ging human resources professionally, in view of

1. To understand the importance of mana
individuals, the busincss context, and

the constantly changing aspirations of
organizational dynamics;
2. To understand and the foundations of mana
terms of systems, strategies and practices;
3. To appreciate the need for well-desi gned HR policies that enhances employee motivation
and performance;
To learn tools and techniques of human resource management systems;
To understand the dynamics of managing people from real world examples.

ging human resources in organizations, in

Course Outcomes

Aligned with the learning outcomes, the course outcomes include:

To apply the concepts and perspectives in HRM

I
To interprct and Conceptualise HRP, JA, Recruitment, Selec

tion, Induction, Succession

2.
Planning and Job Evaluation

3. To describe Training & Development and Performance Appraisal

‘4. To apply the concepts of compensation, benefits and employee welfare

5. To demonstrate skills in managing Industrial Relations.

Unit I Introduction to Human Resource Management
Human Resource Management: Foundations and Principles of Managing People in

Organizations: Concepts and Reic Contemporary issues and challenges in managing human
resources Models of HRM: The Harvard Model, The Michigan Model



&/

Unit 11 Manpowe

t Management
Human Re

source  Planning; Steps,  Faclors; Job Analysis: Job Description & Job
Specification: Reeruitment; Steps, Sources & Methods of Recruitment, Selection: Stages in
Selection Process, Selection Tests, Reliability & Validity in Selection, Induction: Objectives,

Procedure and Techniques, Suceession Planning, Job Evaluation: Objectives, Mcthods:
Quantitative & Non Quantitative

Unit 111 Training and De

velopment
Tmming: p

urpose & Principles, Training Need Analysis, Mecthods of Training, Executive
Development: Need, Techniques of Management Development, Promotions:  Types,
Transfers: Purpose,  Procedure,

Separation:  Resignation, Dismissal, Suspension,
Rclrenchmcnt. Lay-off, Performance Appraisal: Process, Mecthods-Traditional & Modemn,
Problems

UNIT 1V Caompensation, Benefits and Employee Welfare

Compensation: Objectives, Factors, Components, Benefits,

Quality of Work Life, Employee
Engagement: Levels, Building Blocks, Employer Branding

Unit V Industrial Relations

Industrial Relation: Objectives, Nature, Scope, Preventive & Settlement Machinery, Trade

Unions: Objectives, Functions, Classification, Problems, Grievance: Forms, Causes, Collective
Bargaining: Process, Workers Participation in Management

Note: Teaching Pedagogy

o
%6’

» Teaching Pedagogy besides classroom teaching will essentially include simulation, case
studies, role plays and games.

o
*

* Teaching-learning Process will involve input from those who have demonstrated
excellence in the arca i.e. Practioner’s view will be incorporated.

Reference Books and Suggested Readings

e Armstrong, M. Armmstrong's Handbook of Human Resource

Management Practice,

Kogan Page
Dessler, G., Human Resource Management, Pearson Educ
e DeCenzo, D. A., & Robbins, §. p. (2010).
Management, John Wiley & Sons.

e E. Schuller Human Resource Management, Concept ,Cases and Readings, PHI
o Fisher, Schoenfeldt and Shaw, Managing Human Resource, Cengage Learning
e Lata & Nair Personnel Management & Industrial Relations »S. Chand ‘

ation , 13thEdition
Fundamentals of Human Resource

Mamoria, C. B., Rao, V. S. P,, Personnel Management, Himalya Publishing House, New
Delhi

Monappa & Saiyadain, Personnel Management, Tata McGraw Hill, New Delhi.
o Pattanayak, B., Human Resource Munageapcnt. PHI (EEE)

WS‘/—/@%
oo - S

SEE CamScanner



P Syllabus of Marketing Managemeny Sem 11

Contact Hrs./Week: ::

Credit:
Maximum Marks: 100 |

ment

arketing Manag e
MGBAICO0O7T

3 hours

Course Objective:

*  Introduyce students (o (he fundamental
Managemeny,
Yy A ey | * i i '

® Provide 5 detailed undcrstamhng ol the various clements of the marketing mix. Fib

- N i . . M { c

* Develop students’ ability to create cffective markeling strategics for cach element o
marketing mix.

®* Enhance Students' undcrsmnding of consume
dccnsnons.

concepts and techniques of marketing

r behavior and its impact on marketing

Course Learning Outcomes:

* Explore the role of marketing within an organization’s overal| business strategy and

Create a Marketing plan aligned with jts objectives.

® Assess the components of the marketing mix (product, price, promotion, and place) and
develop Strategies tailored to each element.

® Focus on customer relationship management to craft Strategies that deliver value and

build long-term customer loyalty.
® Investigate psychological, social, and cultural factors affecting consumer behavior and

® Carry out market research, analyze the collected data, und interpret findings to support
well-informed marketing decisions.

Teaching Learning Methodology:

To achieve the objectives of t
students understand the real essence of the course. Some of the major methods adopted are as

follows:
® Classroom Lectures using power point presentations

® Industry based Case Study discussions
® Peer Learning i.e, Presentations by the students
® Quizzes and Debates on contemporary topics

Course Contents:

Unit I: Foundations of Marketing

Understanding Marketing and its Core Concepts, Distinguishing Marketing Management Tasks,
Philosophies of Marketing Management, and Analysis of the Micro and Macro Marketing

§ T LT |

CamScanner
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//{l: Strategy ang Consumep Insighy

‘ . - . . it1 1 i ucs
/O/ccp Dive ino M:n‘kcung Mix Cnnunmcnls. Murked Segmentation and Positioning, Technfmer
of Markeq Targcling. Unmvcling Consumer Buying llchuviour, Exploration Or."fc Cor;’s. iy
/ Dccision~mnking Process, ang Pricing Decisiong: Factorg affecting Pricing Decisions, Pric 5

.

Strategics, Types n!‘l’rlcing

Unit 11, Produyce Mmmgcmcm and Innovagioy

and Product Line Decisions, The Art of

Gmsping Basic Producy Concepys, Product Miy |
Strategies for Different

anding. New Producy Developmen and Innovaljon Diffusion, and
Phascs of Producy 1 fc Cycle.

Unit Iv: Distrihution, Cmnmnnic:llion, and Globg) Reach

Undcrslanding Functions o Marketing Channels, Designing Effective Marketing Channels,
Elemenys and Concepts of the Promotjop Mix, Basics of International Marketing, and

Dynamics of Digital and Wep Marketing, E-Marketing Strategies, Sustainable and Green
Marketing, Imegrating Artificial Intelligence in Marketing, and Experience and Relationship

Assessment Methods:
Students would be assesseq for their learnings out of this course on a continuous evaluation basis

throughoyy the semester. Some of the Major assessment methods used are as follows:
® Periodic Presentations/Assignments (Individual/T, €am) of the Students
chates/Group Discussion/Quiz as per the nature of (he topic

Suggested Reading

l. Kotler, P, & Keller, K. L, (2020), Markcling Management (16th ed.). Pearsop,
2, Armslrong, G., & Kotler, P, (2019), Markcting: An introduction (14thed)), Pearson,
3. Solomon, M. R. (2019), Consumer behavior: Buying, having, ang being (121h ed.).

Pearson,
4, Ramaswamy, V., & Namakumarj, g (20!6)?"Markcting management: A contemporary

Perspective, Pearson Education India
5. Belch, G E, & Belch, M. A. (2019), Advcrtising and promotion: An integrated
marketing COmmunicatjong perspective (124 ed.). McGraw-Hj]| Education.



. Syllabus of Marketing Managemeny Sem 11

Financin Management Contact Hrs/ Week:

MGBAICO0ST

I hours

Credit:

Maximum Marks:

c'l;hc course aims 1o cquip students with o comprehensive understanding of !'inancifll mﬂ"ag"’::::;

1CPLs, tools, and practices. By fostering analytical and decision-making skills, the co i
Pt‘cpa.rcs Students 1o manage financial fesources cffectively, make informed investmen
deo:ls_lons. and understand g imcrrclntionship between financial management and other
functiong) areas of management,

LCarning Outcomes

Upon Successfi] completion of the course, students wi) be able to:

decisions,

4. Compute and Manage working capital requirements and explore financing options for
current assets,

5. Assess dividend decisions and financial modeling concepts using relevant theories,

Course Outcomes

Aligned with the learning outcomes, the course outcomes include:

and theories such as Modigliani-Miller Hypothesis.

4. Students will compute working capital requirements and assess the implications of
different short-term financing sources, ‘

5. Students will evaluate dividend policies and theories, applying models like Walter’s
Model, Gordon’s Model, and Modigliani-Miller Hypothesis to make informed decisions,

Unit-I \
Introduction

Concept, scope, classification and organization of Finance function, Financial Dcc'isio.ns,
Objectives of Financial, Basics of Risk Retun Tradeoft, Agency Problem, Profit maximization
vs. Wealth maximization. Time Value of money. Discounting and Compounding.
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P

Mt-11

2
,,—’rInVcstmentdccisr‘on P i i i

~ Capital Budgeting: Nature and concept of Capital Budgeting, 'rcchnlqucsCOf}?i;:F;"“"”' ?[‘)‘géc)f";it
V. Traditional: Pay Back period, Accounting Rate of Return. Discounted Cash Flo .

. Tabili lex(PI).
. Present Value(NPV) | Intermal Rate of Return(IRR), Profitability Inc 1
/ Cost of capital: Cos( of Equity, Cost of Preference Shares, Cost of Debt s Cost of Retained

Eamings and weighted average cost of capital,

Unit-111
Sources of Long Term Funding & Financing Decision

Financing Fixeq Assets- (Long Term Sources) Shares, Debentures, financial service leasing,
e purchase Venture capital

Leverage, Financia| Leverage (Financial Risk), Operating Leverage (Business Risk), Degree of
Opcrating. Financial ang Combined leverage

Capital Structure . Determinants of capital structure. Approaches to establish Appropriate
Capital Structure- EBIT-EPS Approach (Indifference point in Capital Structure).

Capital Strycture Theories -Net Income Approach, Net Operating Income Approach &
Modigliani-Mji ler Hypothesis.

Unit-Iv Working Capital Management

Types of Dividend, Dividend Payment - retention decision: Factors influencing dividend
Decision. Dividend Theories - Dividend Theories of Relevance— Walters Model, & Gordon’s
Model, Dividend Theories of Irrelevance — Modigliani-Miller Hypothesis.

Note: Teaching Pedagogy

:o: . P teamwork and communication skills,
and can also facilitate the exchange of ideas ang Perspectives,

** Interactive lectures: Interactiye lectures can help students d
problem-solving skills, and can gjso make
students,
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Course Title; Corporae Lepal Framewark Contact Hrs/ Week: 4
MGnA 1ICoy T

magement Sem |

Credit: 4
Dur.'uinn nflﬁ.\'um:

v
3 hours

—Muxlmum Marks: 100

Course Objective:

The course gj,
ﬁ'nmcworks th
Studengs wWith
SCenarips, ensy

1S 10 provide
al govern busine
knowlcdgc and
Iring legal comp

Lea Fning Outcomes;

Students wiyly a tho
SS entitie
analytica)
liance ang

rough understanding of corporatc Icgfﬂ
s and transactions, The primary objective is to cquip
skills (o apply corporate taw principles to business
clMective dccision-making.

2. Explain the key provisions of the Companics Act, including company formation,
incorporation, MoA, AoA, and shareholding structyre.
3. Analyze the legal framewo

rk Boverning partnerships and
Including essentia] clement

the contract of sale of goods,
S, rights, duties, and liabilities.

Course Outcomes:

By the end of the course, students will be able to:
1 ential elements of valjd contracts and different types of
contracts,

2. Evaluate legal aspects of company formation, share issuance, and corporate
govemance.

3. Demonstrate an understanding of partnership agreements and the sale of goods under
the Indian legal framework.

Q)

4. Interpret the legal significance of ncgotiable instruments and cq

5. Assess the role of Intellectual Property Ri
emerging technological and g

nsumer rights,

ghts in business and analyze legal issues jn
lobal business contexts,

Unit-1 The Indian Contract Act

Meaning and Essentials of contract, Characteristics of Contract, Kinds of contract based on

validity, formation & performance; Types of Contract Offer, Void Agreements, Performance &

S
=" 23 '.M/ @Qv
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/Dischnrgc of Contract: Breach of Contract & ts remedy, Brief by Special Contracts-
Contract oflndemnily and Guarantee, Contract or Bailmeng gpq Pledge, Contract of Agency.

Unit-11 The Companies Act

Definition of a Company, Main characteristjcs ol a COmpany, Classification of companics,

Stages in the formation of 4 Company; Incorporatjon of a company; Memorandum of

Association (MoA), Articles of Association (AoA), Shares and debentures, Issuing of sharcs,

Forfeiture of shares,

Unit-IIT The Pnrtncrship and Contract o Sale of Googs Act

; ; Test of Partncrship;
YPes of Partnership, Types of Partners, Formation and Registration of Partnership; Rights,

Duties ang Liabilities of Partners. Contract of Sale of Goods, Sale and Agreement to sell;

Essentials of acontract of sale; Sale and Hire-Purchase Agreement; Conditions and Warranties.

Complaint and Complainant; Procedure on receipt of complaints, Consumer Protection

Councils,

Unit-v Intellectual Property Rights and Emerging Legal Issues

Intellectyal Property Rights: Objectives & Essentials of Competition Act; Intellectua] Property

Rights & Laws (Patents, Copy
Emerging Legal Issues: Blockchain, Al
Multinational Operations, Privacy Law and

rights, Trademark, Geographical Indications),
» Digital Contracts and ESG, Legal Issyes in

Internet Regulation

Teaching Pedagogy

* Lectures: Foundational understanding of legal frameworks,

Application of laws to real-world corporate scenarios.

* Case Studies:
al documents, analyzing disputes, and providing

Hands-On Projects: Drafting leg
solutions.

* Group Discussions and Role Plays: Collaborative learning on legal and ethical

issues,
e Guest Lectures: Insights from practitioners and legal experts, / /

@ CamScanner




]

D 4

Vi
/f{nce Books ang Sugpesteq Readingy

S = A n
1. Boatrigy, JOR. (2006), 131k and the congyeq of business (6h ed.). Pearso
Vs Educatjop,,

i Ist
A i icies, and practicces (
Femando, A C. (2000), Corporate Bovemance: Pringiples, policies, and p

ed.), Pearson Educu(ion.

3. Gulshay, S K. (2007, Mercantile law (3ry cd.). Excel Books.

. rehensive
4, Kapoor, G K, & Dhamijja, s, (n.d.), Company law ang racilee: A komp
textbook op Companies Act 2013, Taxmann,

2l Kuchhal. M. C. (2005). Business Jaw (4th ed.). Vikas Publishing. Chand & S
: a |
6 Kapoor, N D., & Abbi, R, (n.d.). General laws & procedures, Sultan

. dany.
7. Singh, A (n.d.). Principles of mercantile law. Eastern Book Company,

CamScanner
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Course Title: el o —_ R T —
. _lil\("llll lumwlmluc System Contact 11y k: 02
Course Code: | .’“"‘““"'“"“;“';“ e e ] _'_'__._-_._.‘“ .
\‘-~~~-‘_M-~.«_,_”_,_ \lﬁs-"l\ 1Oy Credie: 02
Duratioy ol‘limmhmliun: 2 hours K Mi— A ,;,M;_- 50
T o _ axiomum Marks;

Course ()hjoc(i\'c:

he main aim of he
and heritage of Indi
of' IKS in busines
Srimad Bhagwat Gita hay
real worlg decision makin

course s tequaing e
A& This course is designed i
$ decision Making,

students with (he versatile knowledge system
) lumiliarize (he students about the importance
The learning of Vedas, Kautiya's Arthshastra and

¢ been includeq (o cnable (he students 1o apply this knowledge in
L.

Lcarning Outcomes:

) .

Upon Successfi] completion of the course, students will pe able to:

Understang the foundational concepts about [KS and its
Management

To compreheng the ancient Indjan philosophy, by delving upon the Kautilya’s
Arthshastra ang its application in business decision making.

importance in business

Course Outcomes:
Aligned with the learning outcomes, the course outcomes include:

® Students will be able apply the fundamental principles of IKS o real world business
challenges.

e Able to critically evaluate philosophical foundations of Indian knowledge, by delving
upon the Kautilya’s Arthshastra and its application in business decision making

® Acquaintance with wisdom from Srimad Bhagwat Gita and s significance in modem
management.

7 Course Content
Unit -1

Indian Knowledge System:

An Overview of IKS, Why do we need IKS, Origin of the Vedas, Composition and Major
n v
teachings of Vedas-Implications for Management

Understanding spirituality in the Vedas, Concepts of Dharma, Karma, am{ Mokshfl,

n, N of Vedic spirituality in management in modern times, Relevance of Vedas in
Re cvanc:::m in modern times. Indigenous frugal innovations, Case study of Mahakumbh,
managem

Mega kitchens.

g %

%

1% CamScanner




Unit-2

Kautalyy Arthashastry:

. . , ai s in
and organization of the Arthashastra, Main them

Overview of the Arthashastra, Structure lyas’
in different aspeets of governance, Kautalyas

Arthashastry, Arthashastra‘s relevance ion to
N | - . N . . . I{ ’ i l lon
Saptanga heory, Economie Lthics and Justice in Arthashastra, Arthashastra’s contribut
modem day management,

Unit -3
Srimag Bhagvat Gigg & Management:

Historical ang Philosophical Context, Management Principles in the Bhagavad Gita- Karma
Yoga (Path of Action), Jnana Yoga (Path of Knowledge), Bhakt; Yoga (Path of Devotion),

Leadership Insights from the Bhagavad Gita, Strategic Management and Bhagavad Gita ,
Stress Management ang Resilience, Motivation and Self-Management, Application of

Teaching Learning Methodology:

To achieve the objectives of this course, a varicty of methods shall be employed to make the
Students understang the real essence of the course.

® Classroom Lectures using power point presentations

* Case Study discussions

® Peer Learn ing and Role Plays.

* Quizzes and Debates on relevant topics

Text Books:

® Introduction to Indian knowledge System: concepts and applications By B.
Mahadevan » Nagendra Pavana » Vinayak Rajat Bhat, PH|] Publications,

* Bhagavad Gita: As It |5 by A.C. Bhaktivedanta Swamij Prabhupada Published by The
Bhakti Vedanta Book Trus

® Anrthashastra by Kautilya - A Masterpiece Op Economic Policies, Kautalya, Timeless

Teachings

Reference Books:

* "Indian Philosophy, Volume | and 2 py §, Radhakrishnan Published by Oxford

university press.
® Leadership Lessons from the Bhagavaq Gita, Ace V. Simpson (2024), Bloomsburry,

Kautilya’s Arthashastra Strategic Cultural Roots of India’s Contemporary Statecrafl,

[ ]
* Kajari Kamal, Routledge India /\%

C < P
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Yllabus M'Mnrkolmg Mmmucmcnl Sem 1

Introg uetion ¢ "'ml‘y’lﬂl} e ('T»mrﬁ'm‘-/ '
Tir ‘!“'—'_“'““““w s . - N cc 5
VGBAOOOT T 4
:___']Q urs o

Coursc Title:

Coursce Code: .
——-———T—————-‘—-\—‘..mw
Duration of Exam:

Course Objectives: T i
A 1Y [} ] . 0 9 '
atomate taky dc\‘:;ltnnlk :\llIdL‘lIl.\' o gain (he ability (o leverage data analysis,
decisions and e (!) msmsss* applications, cnabling them 10 make data-driven
¢ operationg| elMliciency within organizations

Credi; a4
Maximum Marks: o

Lcaming Outcomg

I UndL’ )
. m(alld ll ° { nlals of ), roper

2. Utilize cope Python concepis s ilt-i iti
stateme oncepts such ag operators, built-in data lypes, conditional
TEiements, - loops, functions, and fjje processing to develop functional Python
Programs.

W2

De\'s‘lop Pmﬁciency in using Python libraries such as NumPy, Pandas for data
Manipulation, analysis, and visualization, -

Create effective data visualizations using Matplotlib and Seaborn, including usage of
Pyplot functions to fepresent and communicate data insights clearly and effectively.

!Jl

Course Outcomes (COs):
Upon successful completion of this course, students will be able to:

. Demonstrate a clear understanding of Python programming fundamentals, including
syntax, variable declarations, and basic expressions.

Apply Python operators, data types, conditional statements, loops, functions. and file
processing to create functional Python programs,

N)

3. Utilize Python libraries such as NumPy and Pandas for cfficient data manipulation,
analysis, and preprocessing.

4. Implement web scraping techniques using Python 1o gather relevant data from online
sources for business and analytical purposes,

5. Develop effective data visualizations using Matplotlib and Seaborn to interpret and
communicate data-driven insights,

Unit 1: Fundamentals of Python Programming

Need for Programming, Programming languages, History of python, Python Installation,
Python variable declaration, Entering Expressions,

Unit 2: Core Python Concepts /wwa’ lo&‘



) » o ) . . & . . ) = o

fthon’s Operators. l)‘thon s Built-in Data types, Conditional Statements & | uncti

#in python, File processing » & Loop, Functions
Unit 3: Data Handling with NumPy and Pandag

roducti Yy ' ATHIV '
Introduction to Numbly: Numy Array, Operations on Arrays Indexing and Slici
N T N Dy N v
Introduction to Pandas: Series and Data frnmes — simple examples ICing;

Unit 4: Web Seraping and Data Handling
Web Scraping: HTML Handling: Working with lixeel Spreadsheets:
Unit §: Data Visualization

Introduction to Data visualization: Matplotlib - Usage of Pyplot, Pyplot functions with

examples and Seaborn with simple examples

Teaching Pedagogy:
l. Lecture-Based Teaching: Explanation of fundamental concepts using slides and
3 whiteboard demonstrations. Step-by-step coding examples to illustrate concepts in
real-time.
Hands-on Programming Sessions: Practical coding exercises during lab sessions to

2.
reinforce theoretical concepts.

3. Case Studies and Real-World Applications

4. Project-Based Learning: Mini-projects involving data analysis, visualization, and
automation using Python. Team-based projccts to enhance collaboration and problem-
solving skills.

5. Assignments and Assessments: Regular coding assignments and quizzes to assess
understanding. Hands-on practical exams to evaluate Python programming
proficiency.

Suggested Readings:

1. Python for Everybody by Charles R Severance, 2016
2. Data Analysis from Scratch with Python by Peters Morgan, Al Sciences LLC, 2016

3. Fundamentals of python by Kenncth A lambert, 2014, Cenaege Learning

4. Fundamentals of python by Richard L Haltman, 2019
5. Wesley J Chun, “Core Python Applications Programming”, 3rd Edition, Pearson

Education India, 2015.
6. Roberto Tamassia, Michael H Goldwasser, Michacl T Goodrich, “Data Structures and

Algorithms in Python™, 1st Edition, Wiley India Pvt Ltd, 2016.
7. ReemaThareja, “Python Programming using problem solving approach”, Oxford

M,A/eé’

@ CamScanner
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Syllabus ‘keti
ylabus of Markeing Management Sem 1

rse Title: - vy
Cou Alin Business Mmm;,cmcnl Contact firs/ 4
. =20 Week: |

FCOIHSO Code: UGBAOOOI2T i

: . redit:
Duration of Exam: |3 houps Maxi R ,_:5

aximum
__] Marks:

Course Objective

This course is d

concepts, tools :zlckl‘m‘: to provide an mlroduclory understanding of Artificial intelligence (AT)

studies studLnl‘s ;:?0 ogics and applications in business contexts. Through lectures and case
Will explore how Artificial intelligence is transforming industries, driving

innovation and shaping business strategies.

Learning Outcomes
Upon successful completion of the course, students will be able to:

1. Understand the fundamental concepts of Artificial intelligence (AI)

2. Understand popular Al tools and tcchnologles

3. Explore Al applications across various business functions and industries.

4. Analyse the impact of Al on business models, processes and decision-making.

5. Develop critical thinking skills to evaluate ethical and legal implications of Al adoption.

Course Outcomes
Aligned with the learning outcomes, the course outcomes include
. To introduce the concepts and perspectives in Al
. To apply the Al tools and technologies

To introduce the Al applications in Business

|

2

3.

4. To introduce strategic integration of Al

5. To introduce the ethical and legal considerations of Al

Unit I
Introduction to Artificial Intelligence:

Overview of Artificial Intelligence: concepts and terminology, Foundations of Artificial
Intelligence, History of Artificial Intelligence, Risks and Benefits of Artificial Intelligence.

Unit 11

Al Tools and Technologics:
Introduction to popular Al tools, Overview of Al technologics, Artificial Intelligence driven
innovations, Use of Al tools and technologies in business. (,l WA

(3

& Ta /W‘/
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Al Applications in Business;
Overview of Al Applic

Mions
and investment an

s ‘ in Busmcss: Al in Mmarketin
alysis, Al iy Supply ey

' 8 and custome
ain :
and talent managemept, B

ranalytics, Al in finance
htand logistics,

Al'in human resources

Unit IV

Strategic Integration of Al:

Undcrstanding generative
their: products, processes
shaping business models

and other forms ol Al, Organiz
and overall business strategics,
and dccision-making processes,

ational strategics to incorporate Al into
Insight use of Al as a core element

Unit v

Ethical and Legal Considerations:

Understand the ethical implications and so
privacy and responsible Al development,
compliance and data protection laws.

cietal impacts of Al technologies, considering biases,
Legal frameworks for Al adoption, Regulatory

Note: Teaching Pedagogy

% Teaching Pedagogy besides classroom teaching will essentially
studies, role plays and games.

¢ Teaching-learning Process will involve input from those who have demonstrated
excellence in the area i.e. Practioner’s view will be incorporated.

include simulation, case

Reference Books and Suggested Readings
e Ajay Agrawal, Joshua Gans, Avi Goldfarb, &quot;Prediction Machines: The Simple
Economics of Artificial Intelligence&quot;, HBR Press.
e J. Nilsson, “Artificial Intelligence: A new Synthesis”, Elscvier Publishers.
* Nitin Mittal and Thomas H. Davenport, “All-in On Al: How Smart Companies Win Big
with Artificial Intelligence&quot;, HBR Press.

e S. Russel and P. Norvig, “Artificial Intelligence - A Modern Approach”, Pearson

?
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Duration of Exam:

Coursc Objectiye

The course ajmg to enhanee Students'

quality, well—stmcturcd, and cle
skills in research p

use of writing toq

g them to produce high-
: - The focus is op developing essential
IS preparation, Summarization, academic reading, and the

aracademic reports
aper writing, (lhes

sand techniques,

Lcarning Outcome

L. To understang the significance

and characteristics of academic writing, focusing on its
role in academi, and research,

and identify various types of academic reports.

W

To deve]op the skills necessary to write comprehensive theses and dissertations,

integrating critical Components like literature reviews, research mcthodologies, and
data analysis,

4. To utilize advanced tools and techniques for academic writing, including word
processing software, data visualization, and plagiarism detection tools, while adhering
to ethical writing practices.

5. To create specialized reports, such as research and project proposals, and refine them
through editing, proofreading, and the application of peer feedback for submission
readiness.

Course Outcomes
By the end of the course, students will:

1. To understand the fundamentals of academic report writing and its importance,
2. To develop well-structured and coherent academic documents,
3. To use appropriate tools for writing, formatting, and presenting academic reports,

4. To demonstrate the ability to write specialized reports like rescarch papers, theses, and
proposals.

5. To apply feedback and peer review lo improve their writing skills,
Unit 1: Introduction to Academic Report Writing

Importance of academic writing in academia and research, Characteristics of academic
writing. Overview of academic and research aclivitjes and report writing, Types of Academic
Reports: Research papers, case studics, theses, and project reports, Key Characteristics:
Clarity, coherence, objectivity, and audience awareness, \



it 2 gtructuring Academic Reports e
n

[~
» M TIPS \ N -
General Structure of RCPE’”- Fitle, abstract, Introduction, body, conclus; !
Developing -Contm'n for Each Section: Wriling an engaging im,r s }lSl()n’. and rt:fcrcnccs, ;
results and discussions. Drawing logical conclusiong g uction. Presenting data in

. . : nd future directj : :
Referencing Common referencing styles; APA, M A, and C} iy directions. Formatting and
» MILA, and Chicago.

Unit 3: Thesis and Dissertation Writing

Structure of a Thesis or Dissertatjon: Key components: Title

review, methodology, results, discussions,
objectives of the thesis. Designing resc
Presentation and Analysis: Using t
concise, and objective discussions
revising a thesis. The role of appe

, abstract, introduction, literature
conclusion, hibliography. Writing scope, aims, and
arch methodology and analyzing results. Data

ables, figures, and graphs effectively. Writing clear,

of findings. Thesis Writing Process: Steps in writing and
ndices and supplementary materials.

Unit 4: Tools and Techniques for Report Writing

A Word Processing and Formatting;: Introduction to MS Word, LaTcX, and other writing tools.
) Using styles, templates, and headers/footers for formatting. Data Visualization and
Presentation: Creating effective charts and tables using Excel and Tableau. Plagiarism
Detection and Citation Tools: Understanding plagiarism and ethical writing practices.Using
tools like Turnitin, Grammarly, Zotero, and Mendeley.

Unit 5: Types of Specialized Reports

Writing research proposals, project proposals, and progress reports. Editing and Proofreading:
Techniques for revising drafts. Identifying and correcting common grammatical and
formatting errors. Finalizing reports and preparing them for submission. Peer Review and
Feedback: Best practices for peer review and giving constructive feedback. Applying
feedback to improve writing.

Teaching Learning Methodology: To achieve the objectives of this course, a varicty of

methods shall be employcd to make the students understand the real essence of the course.
e Classroom Lectures using PowerPoint presentations.

A ¢ ~Case Study discussions.
| e DPeer Learning and Role Plays.

e Quizzes and Debates on relevant topics.
e Practical Writing Workshops.
e Project-Based Learning.

Reference Books and Suggested Readings

1. A Step-by-Step Guide to Writing Academic Papers, by Anne Whitaker September
2009

2. On Writing a Thesis by C P Ravikumar,IETE Journal of Education, 2000

3. Microsoft Office 2016, by Joan Lambert and Curtis Frye, Microsoft Press,

N
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parley. SO 2004), Academic Writing:
Routledge Falmer,

& Goodson, P (2013), Becoming
Academic writing (South Asjan

P A practical puide for students Sew York

an academic writer. Los Angeles: Sage. Lehi, 12012

cdition) New Delhi _

6. Reinking, J.AL & Osten, R (2008) Stratepies for successful writing (th edition)
wNew York: Prentice Hall,

/ ’ / _/( s
L~
A -\" \‘. . ”/
e \R ety
-"o“ {.‘ (- )
‘&l\\ o

i o - \

{7 -.‘ S \

Cov o
’a ” 5]

: gi CamScanner




Syllabug ¢ Mark,

Course Title:
Coursc Code;

Duration of Emminuﬁnn:
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Credi:

e histnid 4

Maximum I\“fl‘lrl.rl'(“s: I (lb o

3 houyy

Course Objective

The course aj
Cams to equip s
P students wi| ’
rCSC'l . D 1l 1 ‘hc [ ) H s
d‘ rch, focusmg on Oplilllizing - ,( “."d"”(mf",pr“’”ﬁ'”"""dpfﬂcli al skills in operations
models. Students wijj learn to jden(i 1agerial decision-making through various quantitative
programming, transportation q”; Llll.lf‘y, formulate, and solve real-world prohlcm:s using lincar
and assignment models, and gain insights into project management,

game theory, and s; i
. R simulation technj i '
il o, and ques for strategic analysis and uncertainty management in

Lcarning Outcomes

Upon successful completion of the course, students will be able to:

® Describe the nature and scope of operations research models for managerial decisions.

®  Formulate and solve linear programming problems for optimizing resource allocation using
graphical and simplex methods.

* Demonstrate the ability to solve transportation and assignment problems.

e Construct and analyze project networks, determine critical paths, and optimize project

schedules and costs.
Understand and apply game theory concept, and usc simulation techniques to address

complex busincss challenges.

Course OQutcomes

Aligned with the learning outcomes, the course outcomes include:
1. Solve linear programming problems using appropriate techniques and optimization solvers,

interpret the results obtained.
2. Recognize the importance and value of Operations Rescarch and lincar programming in

solving practical problems in industry.
3. Interpret the transportation models' solutions and infer solutions to the real-world

problems. .
Recognize and solve game theory and assignment problems.

4.
5. Gain knowledge of drawing project networks for quantitative analysis of projects

Course Contents

Unit-I: Introduction to Quantitative Decision-Making
Mathematical basis of Managerial decisions: Nature and Scope of Quantitative methods in

management. Introduction to Operation Research models (Allocation Model, Inventory Model,

@VQ@?-@M/@%
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®

Line Model. Game Theory Moge], Network Mode

it | Simulation Model, Decisjop Analys;
sig

ﬁlodd')
ynit-1L: Linear Programming M|y

: sramming: Formulati i
byt p;oém"““i“ % LPnnul.llmn ol problems by translating real-world managerial issues int
. [t 28 i 0
1,.nea; Prl “Sumd m&- f ). models, Graphicy method (o solve lincar programming problems
ex me solve lincar py ' |
Simp solve linea programming problems,

’Il’JrZ::;ml; ;}"“‘"'““ Models- Transportation and Assignment Problems
portation model: North Wes Comer Method, Least Cost Mcthod, Vogel’s Approximation

Mct‘hod. Stepping Stone method, MOD] Method, Transshipment Problem.
Assignment Model: Hungarian Method.

Unit-1V: Project Management and Network Analysis

Network analysis: Network Construction, Project Evaluation and Review Technique and Critical
Path Method, Analysis of Critical Path, Time-Cost trade off: Crashing, Analysis Planning and
scheduling project costs, Controlling project costs.

Unit-V: Game Theory and Business Simulations
Introduction to Game theory: Two person zero sum game, Minimax Maximin Strategies, Saddle

point and Mixed Strategies, Dominance Rule.
Simulation for business: Monte Carlo Method, Application of Simulation in Business Situations.

Teaching Learning Methodology _
To achieve the objectives of this course, a variety of methods shall be employed to make the

students understand the real essence of the course. Some of the major methods adopted are as

follows:
e Classroom Lectures using power point presentations

e Industry based Case Study discussions
Peer Learning i.e. Preseniations by the students
Quizzes and Debates on contemporary topics

Assessment Methods . . ‘
Students would be assessed for their learnings out of this course on a continuous evaluation basis

throughout the semester. Some of the major assessment methods used are as follows:
Periodic Presentations/Assignments (Individual/Team) of the students

[ ]
Debates/Group Discussion/Quiz as per the nature of the topic

L ]
o Peer competition within the class by making different teams
e Mid Term Examinations
e End Term Examinations
Suggested Readings

e Quantitative Techniques in Management, Vohra, N.D, McGraw Hill, Publishing House.
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Work study.
4. To leam the functions and o
) and efficient materials hang
e _-::((’):;‘d;r‘s;in;ii;n:emor‘y Mmanagement processes and explore emerging concepts like JIT,
- perations.
Course Outcomes
Aligned with the leamning outcomes, the course outcomes include:
I. Leamners will be able to explain the significance of operations management in strategic
planning and demonstrate knowledge of recent trends and forecasting methods.
2. Apply tools and techniques of product and process design to address real-world product
development challenges.
3. Analyze and evaluate facility location decisions and propose optimized layout designs
incorporating work study principles.
4. Develop a comprehensive materials management plan intcgrating ethical purchasing policies
and effective handling techniques. ] . .
5. Implement inventory control techniques and assess lh:? impact of emerging concepts like
automation and quality management on operational efficiency.

:.)JCCIIVcs of materials management, including ethical purchasing
ing.

nit-I . - "
(I)Jpcralions Management: Concept, nature and scope of operations management, issues in

operations management, recent trends in operations management. .
Strategic operations management: Strategy and strategic management, nature, process an its
1 H o o Iad . Sy ‘
impontance, role of operations management in strategic management, clements of operations
]

strategy, Forecasting, its process and mecthods of forecasting. | N“ Ll
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 method X ¢s of work study, relationship of time and motion study to
: Study study, work measurement.

Concept, importance and objectives, functions of materials

ing, factors affecting materials planning,
Nature, importance, objectives, purchasing cycle, purchasing

management, materials plann
Purchasing Management:
policies, ethics in purchasing,
Stores and Material Handling: Stores la

yout, stock verification, classification and codification.
importance and scope of materials handlin

g, materials handling equipments.

UNIT-V

Inventory Management: Concept and objectives, inventory management :{ﬂd control, factors
affecting inventory management and control, process, inventory control techniques.

Emerging concepts in Operations Management: Just-in-time, Supply chain management,
l-:nlcrprisc resource planning, Quality control, Total quality management, Automation and
Antificial Intelligence.

vote: Teaching Pedagogy e I
!\ou: Case studies: Use case studies to help students apply operations and materials
(%4 * N . . . H oy N Y St
anagement concepts to real-world situations. Case studies can be used to stimulate
m - i " .
discussion and critical thinking, and can help students understand how operations and
] . . HITTTY
: . " 2 applied in practice. .
aterials management are ' ‘ . . _
. g]'mulation' Use production simulation o enable students to understand the process of
% Ol y .
) : ct and product designs, . .
manufacturing produ ork and ¢ ication skills
e :p students develop teamwork and communics s
« Group work: Group work can help Slll'(!t.lll\ de ‘l ‘ ‘l o
and can also facilitate the exchange ol ideas and perspec m..'. | tical thinking and
H W » S Ve critica
ive lectures: Interactive lectures can help students develop :
o Interactive lectures: Interactive | ) . el
’ problem-solving skills, and can also make the material more relevant and meaningful for
students. - “as articles,_to
< -Online resources: Use online resources, such as videos, podulalsls. Iil:?nsources
e’ ¢ . (< ' > .
supplement traditional lectures and provide students with additional leaming .
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Chase, R. B, Shankar, R., & Jacobs, F. R. (2017). Operations and Supply
Management (14th ¢d.). New Delhi: McGraw Hill Education. WS
G. Norman & Frazier Greg (201 ), Operations Management, 9™ Edition,
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o . . d Goods an
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