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Semester I 

Course Code Course Title 
Credits L p 

L p 

MMCM1C007T 
- --- --

r r 

CommunicalIon Concepts and 4 0 4 

Theories 

f\lf\1CM1C008T Writing for Media 
4 

MMC M1 C009T Radio and Podcdst Production 4 C 4 

MMO /1 1C010T Fake News and Fact-Checking 2 0 2 -
~ 

MMCM1C0 11 T Indian Knowledge System 111 2 0 2 'j 0 

- ----
Co~mu_~n ____ 

MMCM1C0PT 
~anguage Skills for Media \English, 2 0 2 

MMCM 1C001 L Mult1med1a Lab - I !Page Lavoul 0 2 (j 

,nd Des ign 

MMCM· C002L Multimedia Lab - II (Audio 0 2 0 ~ 

. Rec_ord1n9 and Ed1t1ng) 

~J1M CM 1 C003L Media Portfol io - I 
0 2 '.) " -

Elective Courses 
Open Elective-I 

2 ( ') 
\. 

0 Den Elective-II 
2 C 

Open Elect,ve-I1I 
2 0 

_Q_2en El~ct1ve-lV 
2 0 2 I -
28 

T'.ltal - - ---- ~\r ·1r· 1 .... • 

fnc: student has to earn a m1n11num of 28 credi ts during the Se,;• ,,~le 
c.:.t-rse:s tt~ree :if 4 credi ts and sir. of 2 credits each) the candrdate l,as ::i earr 4 more crcdr ts , 
Open Elec ti·,e baskel offer~o b·, tnr: Department or oll1~r Departments Jr c,~· . .:_·. c-\ ' -' ,' 

Semester- II 
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' ." " ' · · ', 1 • r r rw, rnI 1n cation Rescarr.li 
r , .• .'J 1/1'-' ) Id 111,•or, ,11)(11111 - ll l ' 
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' 1 -lr: w,1un l:lroadcas\1n9 
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Semester 2 
I Course Code Course Title Course Type I Credit I Total / 

Marks 

Core Courses 

Semester 2 

I Communication Research 
-

Core Compul sory 4 100 

I 

I New Media: Theory and i 
-- ----

Cc ;•~ Compul sory 4 100 

I Practice 
I • 

I 
Advertising and Public Core Compul sory -1 100 

Relations 
c---

j Television Broadcasting 
e----- -- -- - - ---r 

~~'.ore Compul sory 4 IU(J 
-

Language Skill s for Media 
- - -

!\bility Enhancement 2 50 

(Hindi ) Course (AEC ) 

I 

Multimedia Lab - III Skill Enhancement 12 50 

(Video Editing) Course (SEC) 

Multimedia Lab - IV Skill Enhancement 12 
50 

I (Profess ional Camera Course (SEC) 

I Handling) I I 

Media Portfolio - II Vali.1e Addition Course 12 I 50 

L_ (VAC) I 

I Open Elective Courses (OEC)/MOOC (any Two) 

I / Drone Photography and Departmental OEC '1 I 50 -

I Vidcop:raphy 
1-- / Science Communication: Departmental OEC 12 50 

Adva nced I 

r-- Digital and Social Media Departmental OEC 2 50 

Marketing -- --- -

Film Appreci,tti on ' ')cpartrncntal OEC '1 50 -
-- ----

Any relevant OEC offered by Interdisciplinary OEC 2 50 

other departments at cu 
Jammu with prior approval of 

the HoD, MCNM 
I--- MOOC from Swayam MOOC 12 50 

Appropriate 
SWAY AM platform with prior 

approval of the HoD, MCNM I 700 
-----i 

Tota l 
I 28 I 

Mandatory Summer Tnterr.ship (2 Credits) 
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Course Title : Communication Research 
Cn·dits: 4 

Course Objectives 
• To understand the bas ics of research methodology. 
• To explore di ffe rent approaches of research relevant fo r communica tio n ::rnd med ia. 

• To familiarize students with the process or li terature rev il!w and idl!nt il'ying a research 

problem. 
• To famil iarize them with the re levant tools and techni ques or data co lk cti u11 , ana ly~ is 

and interp retati on. 
• To train students in writing research propos,1 ls, arti cles, disse rta ti on , and research papl.!r . 

Unit l: Introduction to Communication Research 
• Communication research: overview. meaning. concepts. processes. obj ect i\ c~. and 

signifi cance 

• Types of research in communication: qualitative vs. quantit ative 
• ~rheoretical fraineworks and their role in research 

• Research approaches , methods and techni ques 
• Scientific method 
• Ethics in communication research 

Unit 2: Research Design and Data Collection 
• Research design: fundamentals and types 
• Qualitative vs quantitative methods of data collection 
• Tools, techniques and technologies fo r data collection 
• Variables, measurements, and scales 
• Identi fy ing a research problem 
• Formulating research questions, objectives and hypotheses 

• Selecting appropriate research approach and design 
• Sampling methods and techn iques 
• Reli ability and va lidity in research 
• Designing surveys and questionnaires 

• Data co llection: primary and secondary 

Unit 3: Data Analysis and Interpretation 
• Preparing data fo r analys is: process, editing, coding, classifi cation. tabul ation and 

cleaning 
• Tools, techn iques and technologies fo r data analys is 

• Analys ing qualitative vs quantitative data 

• Descriptive and inferential stati stics 

• Parametric vs non-parametric tests 

• Hypothes is testing . 
• Advanced analysis: ANOV A, MANOV A, regress ion, fa ctor analy~1s 

• Using software for data analysis (e .g., Excel, SPSS . JASP. NV ivo ) 

• Data visualization 
• Interp reting and presenting resea rch findi ngs . . 
• Ensuring data integrity and address ing potenttal btases 
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Unit 4: Literature lfrvicw and Proposal\\ ril in g 

• Purpose and i mportancc o( a rescarL·l1 pre ' /1 ( ,., 1 I 

• Co mponent s and strncture of a rcsc~1rch propnsal 

• Types of research proposa ls (e.g., academi c, fundin g) 

• ( 'onducting a co1nprchcnsive literature 1'l.:v ic\V 

• Identifying gaps and l<1rn11ilati11g n.:sl::1rcli q11 l:sti o11 s and l1 ypotl H.:sc ·, 

• lmportc1ncc of n wcll -clc lincd probil:111 ~tal\'rr lL'lll 

• Cr.i !'ting clcar and spccilil.' rcscc1rch uhj ccl1vl',, 

• Identifying and c1pplying conceptual and thcorl: ti cal fram eworks 

• Sl! lecting appropriate data L·o ll l!c li on 1nc•t l1od.~ 

Unit 5: Research Report Writing and Prcsl'nl :llion 

• Purpose :md signi ticancc of research rq,ort ing 

• Components of a research report (in troduct ron. ll!c thod~. rc~ulh . Jr,cu•»r,,11. 

conclusion) 

• 
• 

Types or reports : academic n,;ports , technical report s, and exec uti ve ~urnrnaric, 

Structure of a master 's di ssertation 

• Strncturing and formallin g a research p:1pcr 

• Avoiding plagiari sm and maintaining ac:1d, 11ic integrit y 

• Proper citation and referrnci ng 

• Formatting and citation accorclmg to style guides (e.g. , APA, MLA) 

• Tai loring effective presentations to speciiic :rnclienccs (academic. profess ional. general 

public) 

• Handling questions and feedb<1ck during presrntations 

• Using storytelling techniques and eng:1gin g: ,1udi1.:nces 

Suggested Readings: 
• All en . M., Titsworth. S., & Hunt. K. S. (2009 ). Ow1111i1ut fl'(, f'l.'S t'< trch 111 

communication. SAGE Publica tions 

• 
• 

• 
• 

• 

• 

• 

• 
• 

• 

• 

Alley, M. (2013). The cruft u/scient i/i< 11·r i t1,1g (4 th l:d .) Spnngcr. 

Berger./\. A. (:!0 19) . . \h'dw <11{(/ cu1111111 111ic,11iun re.1eun I, ll l('lhud1 .-/11 111/ru,l11, 11,111 ,, 

q11alitati1 ·e and quantitative appm,;cnes (-Ith ed .). SAGE Publicat ions. 

Blaikie, N. (2000). Designing social re,·eurch. Blackwell Publishers . 

Booth , W. C., Colomb, G. G., & 'Williams, J.M. (2016). The crafi u/res< ·, 11·t'h (-I th 

ed.). University of Chicago Press . 

Creswell , J. W., & Creswel l, J. D. (20 17). R.:.1earc/1 design: Q11u li111 til'<'. 1111u11 1ir,11i1, . 

and 111Lx:ed methods approaches (5th ed.). SAGE Publications. 

Davis, M.(2019). Scientific papers a11 d prt.!sentations: No l'igoting 11cucle111ic p11 /i/i .i /1111g 

and presentations (3rd ed.). Academic Press. 

Day, R. A., & Gastel, B. (2016). /-/011 · to 11 ·1·i1e Ul7(/ p 11hlisli a scie111i/i, · ;>u/J('I' ( ~th ,'d. ) . 

Cambridge Uni versity Press . 

Flick, U. (2018). A11 in1roc/11ctiu11 iv </11 <1 /11,.-.11\' 1·eseurd1 \(1 th ,'d.) . S,1~,· l,ublil·:111u11, 

Frl'Y, L. R., Bolan, C. ll. , & KrqJ~. (i . i (2000) . /1 11 't'Slige11/11g u111111111111,e1 11u11 . . l11 

i111rud11ctio1110 reseo/'CJ, 111 e1/wd.1 (.~ 11d L·d .1, 1'.ll y11 & □:iurn . 

Garrido, !VI., & Gallardo, !VI. (211 iii). l :;/ect il '<' co111 11 111111 ca1 io11 /01 1cie111,,.,, · 

Nt '.1( ' /1/ ·ch ll'liti11g ond JJ/'L'.l'l'l1 li/lio n ski//1'. \\ '1k:v-Rli1d.: 11e ll 

Glasman-Oeal, 1-1. (20 I 0). Sc:il!ll /' C' l'l'.\('(1 ,:( 1, l\ 'J'ilill,I!, fur 11 011 -1111/ i l'l' ,\f )l!(il,i!/',\ u/ 

!:,'nglish. Imperial Coll ege Press. 
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I S ·N · r·inc R & NewbolJ , C. ( 1998) . .\,/u.1.1 tu11 111111111 '-
• Hansen, A., Cott e, ., eg • .. , "' '" '' 

research methods. Palgrave Macmill an. . . , , . . 
. A J-1 (ZO il\) c•(·1·c,11 ti /ic writi 11 1; 1111rl co1111111111 1c o/1011 I OJI( , ' ;11 ri11r/\u/\ "''" • Hofmann, . . .., , •1 . • 

;1n, ,·c:111a1io11s (3 rd ed.). Oxi'ord Uni ve rsit y !' res~ . 
· , I · N " ' ( \ 1)<) \) ,I Ji o11clhuu!. 11/ C/IIU l11u1 11 ,. 111, •1/111,/11/0,1!, ii·, 

• Jensen K. B .. & J:1n kows <1, • vv · · • \l 
1 1 . ' . . 1 (' 'I · , t ·r,,, & 10) ,uut c< 1-(C (ot' /1/ (ISS CO llllll l /11/ ('(/ // (//I re.\'('(//'t' 1 , 1.11 , c -

· · / I /- , 1/ II C' I IIIJ/I \ /1 11d111~ cll/ 1\\l'I I ( 'ith 
• Keyton . .I . (20 19) . Cv1111111111 irn 11011 re.\'C'U/'C 1. 1.1 " " ·~ · 

ed.). McGraw-Hill Education. . "s \ 
• Kothari . C. R. (2004) . Reseaffh 11·1<:' liwdolog1'· Method, u 11 d tcclu 71 </ll<'1 \.'.\\ ~c 

International (P) Ltd., Publi shers. . , , ., 
• Leedy, P. D., & Ormrod, J.E. (2019). Prnctica l re.1carc/1 . Plc11 111111g am/ (h 1 11!/1 

( I ~lli 

cJ .). Pearson. 
• Lindlof, T. R., & Taylor, B. C. (20 17). Qualiwti1•e com111unicatiu11 reseurch methudi 

(4th ed.). SAGE Publications. 
• Locke, L. F., Silverman, S. J., & Spirduso, W.W. (2013). Proposals t/1({/ work , I 

guide.for planning disserlations and gra111 proposa ls (Gth eel. ). Sage Pub lical ium, 
• Ogden, T. E., & Goldberg, I. A. (2002). Research proposa ls: rl guide lo sun e\\ (3rd 

ed. ). Academic Press. 
• Pinsky, L. E., & Wipf, J. E. (2018). Wri1i11g and presenling research. ,-.I cumple1e 

guide .for scientists (2 nd ed.). Springer. 
• Punch, K. F. (2006). D<? velvping ef.fect i1 •e research prupo.rnls (2 nd ed.). Sage 

Publications. 

• Reinard, J.C. (2006). Co 11111111nicatio11 re.1·earch statistics . SAGE Puh licalions. 

• Reynolds, G. (2014). Prese11tation Zen : Simple ideas 011 pre1·en tC1tiu11 d1.•1 ig11 Cine/ 
de!i1·e1y (2 nd eel .). New Riders. 

• Robson, C., & Mccartan, K. (2016). Real world research (4th eel.). Wil ey . 

• Rubin, R. B., Rubin, A. M. , Hariclakis, P. M., & Piele, L. J. (2010). Co111111u11 icC1Liun 

research: Strategies and sources (7th ed.). Cengage Learning. 

• Silverman, D. (2020). Qualitative research (5th ed.). SAGE Publications. 

• Somekh, 8 ., & Lewin , C. (Eels.). (2005) . Research methods in the social scienc<? , . 
Vistaar Publications (A division of SAGE Publications India Pvt Ltd). 

• Swetnam, D., & Swetnam, R. (2016). Writing your dissertation : Th e bestsel/ina auicfl, 
,::, .::,. 

tu planning, preparing and presentingfirst-class work (3rd ed.) . Ho\\' To Books . 

• Treadwell, D.(2019). Introducing cummunicatiun research: Pu tits uf i1u1uin · ~ -+th ed.\. 
SAGE Publications. 

• Turabian, K. L. (2018). A manual fu r ll'rit t'rs u( 1·esearclt / )( t/ll 'l'S . 1/il ' ll' ' · ,111,I 

dissertations: Chicago Style .for srudenls and researclters (9 th ed .). U1m cr:,;1t: nt 

Chi cago Press . 
• \\.'irn mcr, R. D., & Dominick , J. R. (20 l 3). Muss 111 ediu ,·l'.11.'urch : . 111 i11 1ru ,l111110 11 ( I ll th 

eel.). (engage Learni ng. 
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Course T itl e: New Med' Tl 
Credits: 4 ta: ieory and Practice 

Course Obj ectives: 

• To gain fo unda tional knowled f . 
charac teristi cs. ge o what constitutes new media and its kev 

• To make students aware of soc ial m . . -
• To examine the maJ· or t h I . ed,a and networking world. 

T ct ~ . ec no og1es that dri ve ne 1· . . . 
• o evelop pract ica l skill s f' . w me( ta ,me! their cq1pl1 cati ons 

. · · or content creati on · 
ncVv media pl atfo rms. , management . and engagement acros~ 

• To assess how c1· . new me 1a rnfluences · · · 
• To learn basic techni l-" • • commurncat1on, culture, and soc iety. 

ques 101 creatrng and 111 · 
platfo rms. anagmg content across new media 

Unit I: Introduction to New Media 
• D~fin i~ion and scope of new media 
• H,~t_on ca l development and evolution 
• Differences between traditional and new media 
• Key concepts· Digital . 
• Tl . I · . c_onveigence, user-genera ted content. and intera cti vity 

1e 1 o e of new media 111 contemporary society 

Unit 2: Theoretical Frameworks 

• Overview ? f m~jor media theories : uses and gratifications. media richness, medi a 

:co logy: d1 ffu s1on of innovations, netwo rk soc iety, and soc ial presence 
• fh eoret1 cal approaches to digital communicati on 
• Media ecology and its relevance to new media 

• Criti ca l perspecti ves: Postmoderni sm and media studies 
• Theori es of digital identity and se lf-presentation 

Unit 3: New Media Technologies 
• Overview of key technologies: social media, mobile apps, vi rtual reality (VR ). and 

augmented rea li ty (AR) 
• The impact of technology on media producti on and consumption 

• Data pri vacy and security in new medi a 
• The role of algorithms and artificial intel ligence in conte nt del ivery 

• Emerging trends and future technologies 

Unit 4: Practical Applications and Content Creation 
• Techniques fo r content crea tion: blogging. vlogging. pudcasting 

• Mult imed ia storytell ing and visual con tent 
• S trategies for effecti ve engagement and audience building . 

• Platform-specific practices : social media management, SEO, and analytics 

• C loud computing and its role in new media 

• Big data and analytics . . 
• Case studies of successful new media campaigns 

Unit 5: Impact and Critique . 
• Social and cultural implications of new media 

• Economic impact and the digital economy 
• New media and political communication 
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I 

• 
• 

lssues of ac,cess ibility and digital divide 
Advertising and mo11etization strategics_ . . . . . . . 

• • 1 · ·f media's role 111 shaping publi c op1ni un ancl culture Cntlcal eva uat1on o new , . 
Ethical considerations and best practi ces in new media 

Suggested Readings: · · . , . 
• boyd, d. (20 I 4) . ft 's co111plicoted: Th e social li ves of networked teen.\· Y<1 k U niv1:rs11) 

Press. . 
• Cas tell s, M. (20 10). The rise of the 11 et11 ·ork society (2 nd eel .) . W il cy- f3 lad w1: l I. 
• Couldry, N.(2012). Media, socie(v, 11 ·orld: Sucial theo1T and d1g 1tal 111 edw 11ractn e 

Polity Press. 
• Deuze, M . (2007). Medi(./ work. Polity Press. 
• Jenkins, H. (2006). Convergence culture .· Where old and neiv m edia co llide . NYL.; 

Press. 

• Knobel , M., & Lankshear, C. (2007). A new literacies so111pfer . Peter Lang . 
• Lessig, L. (2008). Remix: Making art and commerce thrive in th e hybrid economy. 

Per:guin Books. 

• Lievrouw, L.A ., & Livingstone, S. (2006) . Handbook a/new 111edio : Socia l s haping 
and social consequences of ICTs. Sage Publications. 

• Manovich, L. (2001) . Th e language ofnew media . MIT Press . 
• McLuhan, M . ( 1994). Understanding media: Th e ex tens ions of ma 11 . MIT Press . 

( Original work published l 964) 

• Papacharissi. Z. (20 I 0) . A networked selj'- Iden ti/) ', communi/_1·. and c 11!111re unsocia l 
network sites. Routledge. 

• Rheingold , H. (2000). Th e virtual cv111111uni(v: Hom esteading on the elecrron ic 
ji-ontier. MIT Press. 

• Scolari, C.A.(2013). Transm edia s/01:i·telling.· A textual approach . lJniversiry of 
Nebraska Press. 

• 

• 

• 

Shirl<y. C. (2008). Here comes eve1yhu, fr: The /JO\\'er u/'o rgu11i::i11g 11 ·i rlw ur 
organizations . Penguin Books. 

Shirky, C. (2008). H ere comes every body : The power of organizing ivirhour 
organizations . Penguin Books. 

Van Dijk, J. (20 I 2) . Th e culture oj'co1111ectivity : A critical his tory o/svcio l 111 edia . 
Oxford University Press. 



Course Title: Advertising aod Public Relation :; 
Credits: 4 

Course Objectives: 

• To familiari ze students with the basic concepts, theori es and principles or adveni sinl!. 
and public relations (PR). ~ 

• To introduce students to the integrated marke ti'.'lg commun ications ( IMC ) concc pt s. 
• To apply strategic planning processes to deve lop efli.:cti ve and coordinated ad verti sing and PR campaigns. 

• To analyze and critique advertising and public rel ations camr,aigns using ind w,t r:, 
standards and best practices. 

• To evaluate the legal and ethical issues related to adverti sing and PR r,ract1cc~ . 
• To introduce students to the future trends and emerging issues in the inclusty. 

Unit I: Introduction to Advertising and Public Relations 
• Definition and scope of advertising and public relations 
• Historical evolution and major milestones 
• Differences and similarities between advertising and PR 
• Key concepts, definitions and terminologies 
• Rok:s and functions within organizations 

Uni{ 2: Advertising: Strategies and Practices 

• Advertising copy: elements, ideation, visualization, and creati vity 
• Advertising campaign planning and execution 
• Target audience analysis and segmentation 
• Creative strategy and message development 
• Models and theories in advertising 
• Media planning and selection 
• Social media advertising 
• Creating and managing a brand value . 
• Measuring and evaluating advc:rtising effec tiveness 
• National and global advertising scene 
• Socio-economic effects of advertising . 

Unit 3: Public Relations: Strategies and Practices 
• Models of public relations, excellence theo ry. 
• Importance of publics (internal and external) in PR 
• Role of PR agencies and PR Os 
• PR campaign planning and manage~nent 
• Media relations and handling negative press_ . 
• Reputation management and crisis.communicat1on 
• Corporate social rcsponsibil1ty (CSR) and PR 

d a and online image management 
• New me I . • ts newsletters press releases, annual • PR tools and tactics . even ' ' 

fliers, social media, etc. 

Unit 4: Integrated Marketing Communication:, (IMC) 
• Concept and importance of IMC 
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. . . , and r R efforts Coordinating advertising . . . • . I I communicat1on strateg1e::. • Cross-c 1anne . gns • Case studies of successful l~C campa1 
• Challenges and trends in lM 

Unit 5: Ethics Legal Issues, ancl Future Trends - . ' · · · dve1·tising and PR • Eth,cal cons1c\crat10ns 111 a 
• Legal regulations and advertising sta~clards . • Intellectual property ri ghts ancl copyn ght issues • The impact of digital media and technology .. • Rhartiya Nyaya Sanhita lBNS-2023) :incl adve rtl sll1 g . . . • ASC I, AAA \ codes of advertising & PR S! 1.:odes of publi c rL: lali un-., • Future trends and emerging challenges in the industry 

Suggested Readings: 
• Belch , G. E .. & Belch , M. A. (2018) . Advertising 011d pro 111 ut iu 11 · , lu 111 1<!,l!,l'lll l'd nwrketing co1111111111irntiu11s perspecti, ·l' (II th ed.) . McCiraw-l-lill l :duc<1lt un • Clow, K. E .. & Baack, D. l20 18) fllt <:'grnted advertis i11 g, pru 111 ut iu11 . ///1( / n,urketlll l!, communicolions (8th ed.). Pearson. 
• Cutlip, S. M., Center, A.H ., & Broom, G. M. (2006) . Effeu ive pllblic relation.\ (9th ed.). Pearson. 
• Moriarty, S., Mitchell, N., & Wells, W. (2019). Advertising & IMC: Pr111 ci11les 011 d practice (11th ed.). Pearson. 
• O'G1.1inn, T., Allen, C. T., & Serncnik, R. J. (2014). Advertisi11g and i11 tegrntecl brand promotion (7th ed.). Cengage Leaming. • Pardun, C. J. (2009). Advertising and society: An introduction. Wiley-Blackwell. • Schultz, D. E. , & Schultz, H. F. (2004). IMC, the next genernt iu11 Fi, ·e .\ tep1 fur delivering value and measuring.financial returns. McGraw-Hill . • Scott, D. M. (20 I 7). Th e new rules of' nwrkcting and PR . He/\\ 10 use sociul 111ediu. 011/ine video, mobile applications, blugs , news releases, a11cl ,·irct! 111urketi11g to rl!uch huvers directly (6 th ed.) . Wiley . 
• Smith, R. D.(2017) . Strategic planning.for public relations (5th eel. ). Rou tledge. • Wilcox, D. L., Cameron. G. T., & Reber. B. H. (20 15) . P11hlic relcuions. S1rntc,gi l's u11 cl tactics (i I th eel.) . Pearson. 
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Course Title: Television Broadcastino 
Credits: 04 ~ 

Course Objectives: 
• To introduce students to ti . b· • r·r . 

i . . 1c c1s1cs o V prod ucti on and broadcasti ng. 
• o acquamt students with v· r· . , · 

1 
. . 

f . ' .i 10us tcrnnrw og1cs. tcclrn1q ucs . prncL'S\c-. :111 d ,qu1p111c11t o TV broadcast111g. 
• To train student s 1·11 sc ·· t .· · · · · 11 P w11t1ng. ~lory1<: ll1ng. ,ind prcscn t<1 t1011 ~k il h tor broad ci1~1 med ia. 

Tu fam ili.1ri zc sttlllcn ts , ·11 t i I II I · · · I I . •" ' 1 rcnl s, c 1,1 cngcs ;111 c emerging <,c c11 i1l'I \J , 111 J1ua, ca,1 
mdustry. 

Unit I: Introduction to Television Broadcasti11g 
• Hi story and evolution of television broadcast in!! 

Overview of the ~elev ision industry and 11s stru~tun.: 
• Key roles and responsibilities in television production 
• Bas ic concepts and terminology in broadcasting 
• Types of television broadcasting: Network, cable. sa tellite, and streaming 

Types of telev ision content (news. entertainment. documen taries. ctc l 
• Indian scenario : Doordarshan . pri vate a11 c1 satdlite channel s 
• Na ti onal and regional chann..:l s fo r niche audiences 

Pro lifer;ition of channels for specific niches 
Regulatory c1 11d ethical considerations 

• Understanding television audiences and market research 

Unit 2: Television Production and Technical Skills 
Basics of television production (pre-production, production. post -produc11on) 
Introduction to broadcast equipment and so ftware 
Bas ics of production and direction 
Camera operation and techniques: composition and framing 
Lighting and sound design fo r telev ision 
Studio and field production 
F:d iting and post-producti on processes 
Bas:c elements and structure of different formats of TV programmes 
News broadcasting: ENG/EFP, OB, PTC 
Conducting interviews and fi eld reporting 

Unit 3: Scriptwriting and Storytelling for Television 
Princi ples uf' scriptwriting and story st ructure 
Writing fo r ditT..:rcnt l(Jrmats (nnvs. sitcoms. dramas, de . l 
D,~veloping compelling narrn tives and characters 

• Sc ript formatting and revi sions 
• Cu ll aboration between writers and producti on team~ 
• Coverage and procluct1lJ11 or spurts evcn:s 
• t;•,t' of graphics and mult i111ed ia in news. ~ports and \l lhl·r l\ln11 :1h 

• Producing entertai nment shows. talk si10ws . .ind reality T \ ' 

Unit 4: On-Air Presentation and Performance 
• Techniques for effective on-air presentation 
• Voice training and modulation 
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Anchoring and presenting news 

Prc:sentation styles and audience engagement 

Handling li ve broadcasts and breaking news 

• Ethics and profess ionalism in on-air roles 

Unit S: Trends, Challenges, and Futun: ufTdcvision Broadcastin g 

• Emerging trends and technologies in tele, :sion broadcasting (!> tn:aming. Jigital 

platforms. etc.) 

• Challenges facing the industry (regulation, competition, audience fragmentation) 

• The impact of social media and digita l content 

• Advances in broadcasting technology (e.g., 4K, YR) 

• Future directions and innovations in television broadcasting 

• Case studies of successful and innovati ve television programmes 

Suggestl'd Readings: 

• Alberts. D. (2009). Television production hanclhook ( I l th eel .). Cengagi: Learning. 

Baker, C., & McDonald, K. (2016). Tde,·isio11 and 11e1r 111ediu: .· I crillcul 111tr{)(/1tcll 1111 

Palgrave Macmillan. 

• Brown. B .. & Smith. S. (20 12). T!!l1!,·isio, , hmudcusting: Theorr Ull(/ pmcllt I!. 

Roliiledge. 

• Browne, R. (2005). Television broadcasting: A co111plete guide to the l,istu1T. 

tcchnulugy, amlji1t11re u/televisiun . Schirmer Books. 

• Coughlan, M., & Brown. B. (20 16). Television prodllction: A complete guide. Pearson. 

• Day, L. (20 l l ). The television indllstr\l: A guide to tele1•ision production. Routledge. 

• Duncan. P. (20 15). Understanding television.· A cu111prehe11sive guide. Oxford 

Universi ty Press. 

• Guback. T (2010). Television and the public interest: r1 studv of tele1·isio11 

broadcasting. McGraw-Hill. 

• Hackett. R. (20 14). Broadcast jormwli.1·111: Tech11ic111 es Ull(/ .1·trutegies (or te/e, ·i.1io11 

news. Sage Publications. 

• Hilliard, R. L.. & Keith, M. C. (2005). Broadcast neH·s: Writing. repnJ"/illY,. and 

producing. Focal Press. 

• 

• 

Holliday, R. (2018). Tele,•ision production. Routledge. 

Kopp, A .. & Brown, B. (201 8). Television procl11c!io11 . An i11troc/11ctio11 . Pc:irson. 

Lowry, R. (2016). Television studio production and broadcas1 ju11rnali.11 11 . 'vlcGnt\\·-

H ill Educat ion. 
iVfann, M. (2018). Tl!levision prud11 ~·11on: A guide tu !hl' tec/111 i1Jll t'.1 uni/ ;m 1dicn . 

Rout ledge. 
Mvria riy. S., &. Wells. W. (2020). Teft.,1·isio11 & 1·ideo prod11c11011 . Pc;1r~o11 . 

Peterson. B. (201 7 ). Advanced television producuon tec/1111 c111es . Routblgi:. 

R~aves. J. (20 J 5 ). Television production (l/1d bro(lc/cust ju11mulis111 . Sagi: \>ubl1cat1o_n~. 

Roscnstiel, T. (2011). The new ethics (fjoumalis111 · JJrinciples .fc r tire tHe111_1"- /1 rst 

centurv. CQ Press. 
. . 

sm;th: C. (2019). Television broadcasting: A complete gwde to prud1'.CI /OII. \\ _ilcy . J 

Sniadecki, c. (20 I 8). The television i11dust1y: A gwde to rts hrs ton and f!' uc 11us . 

Routledge. 
. b d 

Waters. J. (2021 ). Digital television: ·Techlllques and 1eclr11ologies. C:-im n gc 

Un ivers ity Press. 
Wc1dswonh Publi~hing. 

\ \,' r·lls, S. (202 l ). T<?!<?vision production hunclhook ( 14th ed.). 
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Course Titl e: Language SkiUs·.c,..r 1\,1 d' (H ' . 
' IU , "IC la ind1 ) 

~ cnT ~~: ~~:a, c); ~ ~ ~ra (~) 

Crl'clits: 2 (~: 2) 

Course Objectives (m c); ~'4"): 

• ~ ~ Jl" ~ ~ ~ chi' q~i.llaicr! fl 

• a-f1ffi4T ~ ~ ~ ~ ~ . fcTTm~. J1R cll lch~ o, ~ FanmT Jr 
cn~Gf "ITTaTTI 
..J 

• ~ Bi~m ~ ~ ~ ~ RRtric=TT ch)- cW"r cfiTufr l 
' " • c>llch~,q ~~llf ~'hqr-~,m "B qRRlri ~ .31R ~ ~ cht~~ 

fclc:h~ci ~I 

~ 1: ~'R'c@o=ftcf;'T~ 

• ~ ~ cc4 C: qi I J-TT chT 3i cl c.f1 chai 

• J.fl~<-l I ~ crctfr, zjafi ~ .31R 3-NcTTc; 

• J.fnNi ~ fcl :m--1 RI f ai 3-tR ~'till-~ 
• 3-fcfiT }ITT ~~ chT 3 q £11 d I 

• ~ ftlF,, ~ 3-ITT fcl w--1Rleo-1 
• ~~-~ (c:ldftcfi{UI) 

• #ifgm ~ * ch1c>r chT ~ 394ldl 

• c'flcRr ,H{i.loil (mc;f, llifJlcfi , ~ clTcf4) 

• fITT--!ra=4 ell I ch { fv'I ch :flVTT 
..J 

• Jflq=q1Rch ~ 3icr!1q=q,Rq; 'c>l~ 

~ 2: Jn~:af 1T c,ljfcfi{Ul 
" 

• c<-llch-l.01 3-fR cffcRl fcl.r<-llB <Fi' ~ ~ 
. ~-~~ 
• flcla-l1J-J-9clc:lc=ft ~ 

" • err~ar~ra=r 3ITT filj,frl ~~ 

• ~l~ic:l<'ll fclcfilfl 3ft-l" ~ ~~ ~ 
• ~ ~.raic-llQ: SVO m SOV 

• cflcRIT~ TT 3-fR 3 9 cl I ct41 chT W" '31TTlTJf 

~ 3: ~~:al ~'h;fi-~ 3fh" 3nlcf ~ 
" • fctf~ ~t:;fr ~~: NTI~C!~5 i;m·, <Sfl<Sli:R1 , cfttl3-TT$ 

..J 
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~rlT 

• ~~!al ~Tczj cfiT qmcft ~ 

• ~ ~ }ITT ~ ~ ~ 
• me,-<l ~ 3r.1 6:i:on ~ ~nfm;r cfiTo1T 

• 'h~c11-c,<f ~ chAc11-c,<1 ~ cflf "Nlf'm (. 

• 111qRL11cr1q; ~ . 311Qc11ei ~ . }ITT w:r~~ tr ~ 

3G4~J~ ~ m-mft: 

• ~ ~cff\cr11. (2017). q=1q-;1fhil mrw Jitr {l'f<;fi: ~ ~~1a1. 

• mtRf 'ITTsr. (20 I 9) . ffc!T q;jq-;Jfh-/1 ef;r' :JW:f1. {13\cficli ~ ~~!al. 

• 3n]tq;" ~- (2005). 4NitRi-lt # mq,- 'q'iT 971m. cffOit ~~!al. 

• ~T ~~fl. (2018). 4=/cfitRi-tt: ~ ~ J/k" mlVT q3m, r;fcfif~fa, , 
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('ourst' Title: Multimedia Lab - Ill (Vidt•n Editino) 

Credits: 2 
,., 

Course Objectives: 

To lea rn the stages of\ i I. . 1-
, . . , · l eo t< 1t1ng proccs~. 111 vl11 d111g 1111po11111t' 111t7,11 111111µ. ~· d1t1 11l.! 

.ind exporting loo t.ngc . 

• To l-'ain pml1ciL·1wy 111 1 . • 1 1 
-. . is,ng . tl rn t:l 11,n ).', ~of1w:1rL· ;ind 1001~ llJ i.:n.:;1t i: rnJk-,"1on.d-

qua11ty video ro nt , nt. 

• To undrn,t ·111d the ' )I• 1· 1· . · • 
. · ' 1< c n cc tllll g 111 storytcll111g n11cl learn ho w lo 1.,r;ilt 1.,11 rnrcll111g 

narrati ves tl~rtmgh paci ng, sequencin g. and visual cumpu, 1l1u11 

• To k arn to integrate sound and visual effects seam lessly to cnfwn cc , 1dc1J pr,,d tL't 11r1 

qu:i lity. 

ll nit I: Introduction to Video f.,diting 

• Ddin ►ti o n and importance of vi<lco cd i'l'ing 

• His tory and evo lution or vici<.:o editin g techniqu e~ 

• In troduction to popular editing solhv;1rL· (A dobe 1'1·cm1L·n: f'ru. r-,n ar Cul Pru. Dc1 \ 1r 

Rcso l\'t'. etc. ) 

• Basic int erface and too ls oven icw 

• Importing and organizing foo tuge 

File formats and codecs 

• Creating and managing project fil es and bins 

• Working on timeline 

• Unders tandi ng shots, scenes, and sequences 

• Types of cuts: jump cut, match cut, crossc ut , etc . 

Unit 2: Basic Editing Techniques 

• Techniques for cutting and trimming clips 

• Concept of continuity editing and match curs 

• Applying basic transitions ( cuts, disso lves, \.\ :~es. etc. ) 

Us ir.g visual effects and fi lters 

, Synchronizing aud io and video 

Basic audio adjustments: levels, fades, and mi xing 

, Adding sound effects and music 

Unit 3: Advanced Editing Concepts and Output 

• Storytelling th rough editing 

• Understanding pacing and rhythm 

• Building narrati ve tension and emotional impact 

• Mo nt age techniques and crea ti ve editing 

• Basics of colour th eory and its upp lication in editing 

• lJsing co lour correc ti on too ls for visual cons1.,.L·ncy 

• Cre:; ti ve colour grading for rnuod and lone 

Adding and animating tex t and graphi cs 

• Creating lower thirds, titl es, and end credits 

• Preparing the final cut : Revi ewing a11d n.: lini11g edits 

• Ex port settin gs and formals for different r l:1t fo r111 s t wl'l,. broadcasl. rn1rn1 :1) 

• D..:li vering the fin al product : fi le deliH-ry and archi,·ing 

Sugge,ttd Readings: 
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I b p ·ere Pru Clu ~srnu 11 1 i11 u !Juuk I :}rJ :}() 
• t\d\lbe Creati ve Team. l2020). Ac O e re/Ill · 

releuse) Adobe Press. ·r1 I t , ·1w 1ti 1'L' (// Id /('( /r11irn / 
• B<.: rmingham, A. (20 16 ). Ecli1ing digi tal video . 1'-' conlJI (' c ( 

g 11 ic h· . McG raw- l_lill Education . / ( 1 · I . I l !Zuutkd", . . 1Q\7) G'· / {/ '() ///1, ' 1'(1 1 1llll . ::-~ 
• l~u \\\.' n. C . .I . & fhumpsun , R. (_ . 1011111 L 

'/ / · f , ,c/i{ ill '.!, { / 11/()/ '\ {/1('()/'\ ,11 1d 
• Dancyg_c r, K . l20 \8). Th e 1n·lr11 ic111e of /1111 unc 1'" ' u 1 

• · 

µru c1ice l6th ell. ). _Focal Pre~s. I I · · , . . 1 JI" ·t .. Tire (II"/ u11c. tee 111/C/IIL'I u/ • Jones, C. (20 14) . T/1 e.f1/111111uker's gwde tu v1s11 u e_ ec ·1· ., 
1

. , .. 

l11~v . ,J • I , . I ,· ·1·111tou1·c111l1 "/'\' r:oc,t! I I L:S\. ·,\ )or 1111·ec1ors, pro< 11cf'rs, ec ,tors, anc c1n"I " h L • • 

• Katz. S. D. (20 \ \ ). Film directing shot bv shot: Vis 11 aliziug fi'o 111 ('(JII Cc'/
11 tu scTeen. 

Mi,· \rne\ Wiese Productions. 
• Mascd\i , J. \/ . ( \ 998) . Th e.five C's o/ ci11 e11wtograf)hy: 1\/01iuu pic1111 -e filniin'.!, 

1ec/111ic111 es. Silman-J ames Press. 
• Milkrson, G., & Owens, J. l2009). Television pruductiu11 ( 15th ed.). r: oca l Pr\.'.<,\. 
• Murch, W. (200 \ ). Jn the blink of an ere.· A perspecti ve 011_/i /111 edi1i11g (2nd 1:d ). 

Si lman-James Press. 
• Ondaatje, M. (2004). Tlw co 11 versa 1io11 s. lfal rff M 11 rch ond 1he or! of t'cli11 11~Jil111 -

A\\'1d A. Knop!'. 
• Rabi ger, M ., & Hurbis-Cherrier, M.(20 13 ). Directing: Fi/ 111 1echu iq11 es and ues1he1ics 

(5th ed.) . Focal Press. 
• Reisz, K .. & Millar, G. (2009) . The 1ec/111 il1w: u/ji/111 edi1i11g (2 nd eel. ) fo ca l l' re~, . 
• Thompson. R .. & Bowen, C. J (20 19) . rtre gm 11 1111 c1r u(1!1e ecli l (-Ith cd) I oc,il 1'1 <.'" 
• Ward , P., & Barrett S. (20 12). Multin1 ediajourna lis 111 .· A praclirnl g11idl'. h ic,.il 11 1·<.' ~~ 

• \;1,' ohL M .. & Murch. W. (20 12). Edit ing rechn iques wilh Fina l Cut Pru . Peachpi l 
Press . 

• Zettl , H. (20 l 7) . Sight, sound, motion. Applied media aestlze1ics (8th- eel. ). Ccngage 
Learning. 
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\ J 
0 I 

, rreeman,M. (20 17). Thephotogra J,· ' · , , · C .. 

d

. ·1/ / J t F 
1
· p p ,e, ·1 eye . umpu.i·,rw 11 011d desi{l,11 jiH hcitl!r 

1g1 el p 10 OS . oca ress . ' 
• ~age, J. _(2(! \8). Canu:ra moin lenonr ·e 0111/ 1ru11h!e.1/w111111g Ru1 11 kd t! l' 
• C,allegos, l1 (7 01 5) ThetJmj·, . . · I I , .- ' . ( ,\ ,\/() I/cl ( '/ ////( ' /'{/ /l lllri/)11(1!. , / ( 'II INJJ/l'II' l!,lllril' /() 1t10d,•111 

rnn,c,·u 1<'t ·l111u111 c'.1. Pc:ichpil l'ri.: s~. ' 
• Harna, T (201 4) The arl of· 1· ·, I I I 7, I . . · . · . < 1g1 a f) 10/ogm/> n•· ec 111 1q11 1',\ 0111I 11p 1 for 1 ,1;1/111 /Ilg 

Slt11 1' 1111g 1111uges. Focal Pn;ss. 
• Har 0 is R 170 \ c) U / .. 1 1· 1· • I c • · ,- . i . II< e1.1 1111c 111g 11g1/u c, 11nem 1. h ical i' rL: ~~ -
• Jenkins. S.(2018) . Acl,w1ced n 1111 ffa /('(' /11 1ic111c.1" f mJ11 h111ic 10 fl/'11/ 1" 111111 ,il 

l larpcrCollms. 
• Ki.: lby. S. (20 l ~). l) ig iru l 11hotogruph1·: n,c 11 /1 11,wle g11 ul<' /() ( /'('( //111 ,l; , /U//////1\I 

digital photography. Peachpit Press . 
• Kelby , S. (20 19). The digital photography book (5th ed.). Peach pit Press 
• Limoncelli , T. , & Mack, J. (2016). The camera book: An introduction /IJ the ort and 

science of digita l photograph1• Wi ley 
• Mc Kenna. R (2019). Digilal caml'l'U /1111da111 <'111als: A guicf<' 10 1111cfa .1·1c111d111 1; uncl 

,,,uslffing your camera . Routledge. 
• Morris, C. (2014). The complete guide to camera operation and car<' . Foca l Pres~. 
• Neale, S. (2020). Mastering camera tecl,niques: From beginner to ad1•anced. 

McGraw-Hill Education. • Peterson, B. (2017). Undf!rstanding r!Xpo.1·111·e: /-fu1 1· 111 shuol greal ph11/11gmfih1 
11

·11 /i 

an\' l·a111 era (4th ed.) . Arnpho to Books. 
• Roberts. M.(2016). Pro/~ssional pho1ugrt1phv: Mas/eri11g rn111era se11 i11gs a11d 

techniques . Wiley. • Schdub, A. (2017). Professional camera handling: Best prac1icf!S and 1ec/111ic111ts. 

Routledge. • Smith. J. (20 17). (ameru busies: Esse111iul k1101vl<!dge 1;1r /J /,0 1ugrupl1<!n . . -\1 11plwtt' 

Books. • Stone.T.(20 19). Practicul guide to ca//l era uµera 1io11 and 111ai111e11 a11ce. Routledge . 
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. I) . f • sion:tl C:1111cr:1) 
. lY (» ·111 ~ll1ng • o c~ 

('u ursc ntlc: Multimcd1a La}, - , 

Cn·dit~: .2 

I ,1..·111111.1, ,111d ',:,1111 l, " 

Course Oh~cl'tivcs: .. . \1t'k1 v11l c:1n1 c1,1 l'llllll11" 
• r \1 understand and cl\ cc ti ,c ly 11 ~1.. l 

c;1 pture h1 gh-q1111\it y 111111 g~·~ 11 rnl v1d1: u:- t..:clln 1q11l:., .111d 1,,.lJtll !H>,1t11>ll" 1111..·nh,m~~ 
I u dn clup ~1--i\b 111 ,1pp\ y111 ),\ v. 111\HI' ,., \iuo\111 ),\ 

, 1~11al stl1ry tc\l in~. . , 
1 1

rohlcitt •'i td , 111 g lu1 pPil~,,11ii•,1! 
l'l• k ,1111 proper 111 ni 11t cm111cc, trnub lci,hP11 t111 g. <1 1H I 

,·.11 ner.1 cq111p 11 1c11\. 

l ' nit \ : lntrodudion to Professional Cameras , , I . C'llll LO rd er, u111,;111,1 r, pc~ ut' prnt'c~s ional ea 111 cr<1~ l DSLR;.. n11 rrnr cs;,. ' · 
; 1 

, «fi n,J" i· controh ctL I 
• Key camcrn c1l111poncnt s (body. ens, ~i.: 11 ~ur. " lcV, "' · · 

Gasic scttings: ISO. shutter spccd. ;:ipcrt urc 
Acl v·mced se11i11gs : White bala,1cc, focus mode~ . expn~urc control 
Camera Opcrat11)ns: ba;,1c h1nct1uns. mi.:111111 ,\\ 1):'at1un 
Different lcns types (wide-angle. tckpll\llo. 111ac1->l 
Choosing the ri ght lcns !or va ri ou;, shuuting sccnam1s, 
Properl y holding and handling a camera 
Usi!1g tripods. monopods. stab ili ze rs. girnolcs. rigs. clc. 

l 1nit 2: Advanced Camera Techniques 
Princ1rle~ ot'c.:ompos ition (rule ufthird~. k;1d1ng I inc~. l'rnm,ng) 
Di !Tcrcnt camera shots 
Techniques for effective visual storytelling 

• Techniques for smooth camera movements (panning, tilting, tracking) 
• Us i•:g different camera angles to enhance narrative and impac t 

Understand ing natural and art ifici ;tl lighting 
Techniq ues fo r controlling. e.x posurc :111d :1Ch1c, i11 g uHTt:l· t l1gh t1ng 
Tec hniques for precise foc using 
C0ntrolling depth of fi eld and ib 1m p;1c1 on the ,magL· 

lnit 3: Camera Maintenance and Troubleshooting 
Cleaning and caring for camera t:quiprncnt 
Rcg11br checks and preventati w measure 
Troub leshooting Common Issues 
I Iandling and lixing technical malfunctions 

,I 111 r I , 

St tl ing up cameras for diffurent types of shoots (interviews, action Sl't'nt'S. 51,11 ic ~h,it, 1 
Cor.:'igming camera settings based on production needs 
Hands-on practice with profess ional camer:i equipment 

, l{ ea l-wo dd scenar ios and problem-so lving CX l' ITl~l'" 

~ugg,·stccl !leading~: 
• /'.l r,1 :~ht. T . l 20!4) . /1/,1.1·/( ' I'//'/ ;'. lilt ' 1'Ulll('/ '1/ / 'l'U/t'.11/<llltl l I t '( /111 1,111,'. I l'. 'td' 

p/111/ugmp /11 ·. Mc(,r;1w-l lill Fduc;1tH 111. 
• [,:rn~. B .. & CY Hncn . M. (20 15). /J i.l'.llll i 11!1utu,l', f'tl/'l11 /', ,, ·1111.;/ '"' ,, ,,, ' 

lwgi11111'/'\ . Foe. ii Prl'~~ -
• fran ~~ ion,, 0 . (20 I (1) . '/ l, c (I r/ of di!(// (1/ fili11 (//'.!,l'II /I II\ ' r, ,_·/11/1(/ lll' "''•' /1/'tl/, I/ l' 

\\ ' li e•-_•_ 
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Course Title: Media Portfolio _ 
1 Credits: 2 1 

Courst Objectives: 

• To ?. ppl y portfoli o skill s lea rnt in . 
fo r as t' < S(; rn cs tcr- 1 to cr(;rt t(; · 

uccess ul career in 111cc1·, . I l rn1 rrcs~1v(; anu crea11,l· 1,ortl'ol10 T Id Inc II St ry. 
• o develop and organize a rof · .· . • . . . 
• To cont · ·I r css1onc1 l mcdrn porllol1 0 (f) hy~ 1cal onl1ne ) inuous Y update and rdirP . I' · . " · · 

i:xocri cnc.: ' e Ill e( Id P<: ' 10110 to reni.:cl lhe11 cvoh 111 g -; kill~ a11d . cs . 

• To dev~lop and m·1int . , ... I . . . 
l ,ll n a pc r ,ona port r ol 10 and de fend ll at th e i.:nd o I ~,e111c -, 1cr 

Course Description . 

• Students are required to create and maintain .a strong port foli o of lh L:1r crcal1 H: and 
proless iunal work in media and communica ti on. This incluue~ \~riting am! rubl1 ~h1 11g 
news stori es and articles in newspapers/mugazines/newsporta ls/etc .. visual co ntent. ,\\ · 
fJt·oducts. etc. They arc to regularly update and maintain their semestcr-v. i<;c porttol1 0 
file (digita l/physical/hybrid). 

• Developing and maintaining a personal portfolio (min. no. 20) 
• Evaluation based on final presentati on and vi va. 

D :rn <> t; t; n f q4 
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