L

Maximum Marks: 100

Section A

Note: (1) All questions are compulsory and choose the most appropriate answer

2) Maximum time allowed is ten minutes. ~ (3) Each question carries 1.5 marks.
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fferentiate between natural tourism products and man-made tourism products with suitable R

nples. _
12. What do you mean by tourist accommodation? Explain the different types of accommodation
for tourists.
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 What do you mean by marketing accessibility ? Expalin importance of information for managing
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- 13. List some major fairs and festivals of India. | .
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~ List some important World heritage sites of India. Sl
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. Section €

~ Note: (1) Attempt any three questions including case study question which is compulsory.
~ (2) Each question carries 15 marks 3X15
16. Explain the role of four As in marketing tourism industry.

17. Explain the classification of toyrism product.

e 18. What are the state tourism organizations and their role in promotion and development of
tourism destinations?

19. List some important national parks , wildlife sanctuaries and biological reserves.

20. Case Study:

MGM Dizzee World is an amusement park located in Chennai, Tamil Nadu, India. It is located

in East Coast Road. The theme park is frequented by the residents from Chennai and other cities

in South India for a fun-filled, high-energy entertainment. Various fun games and entertainments

are available for Adults, Kids and family visitors. Apart from the entertainment and fun games

the park also exhibits a breathtaking amphitheatre for a variety of events. MGM has more than

60 Imported and Indian Rides apart from water related rides. Owned by MGM Group of
Companies, MGM Dizee World is designed by an Italian architects which is spread out on a
huge lush green area against the scenic blue beach front of the East Coast Road, at Muttukadu.
o about 30 kms away from Chennai tity. Known for its qualitative, entertainment with value based
o services and experience, MGM Dizzee World, Chennai, is one of the largest theme parks in the
~ country that attracts over one million visitors every year. Apart from pure natural and man-made
~ products there are some types of products which are blend of both natural and man-made
features. For instance a zoo, a water park, aero sports zone are human creations at natural |
otions. Nature here is the core resource on which human being has created facilities. These L

- attraction:s
 oroducts thus are called as creations by symbiosis of nature and man. o

"~ The tourism products can be categorised differently when the attraction is the congregation of
~ human beings or when the attraction is a site or geographical destination. . s
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social or cultural
es, Kitty parties, conferences and conventions or business meets

o

Rt

where participants belong to specific target group. On the other hand promotional events are
gatherings organised to popularize the destination or a company product or are gatherings for
some specific purpose. Indian Premiere League (IPL) is promotional event organised by Board
of Cricket Control India (BCCI) and is attended by lakhs of spectators. Event as tourist

gatherings for examples marriag

- attractions are temporary, and are often mounted in order to increase the number of tourists to a

' particular destination. Some events have a short time span such as the republic day parade: others

Cs may last for many days such as the Khajuraho dance festival or even months like the Kumb
Mela. T '

Answer the following questions:

(a) Explain different types of tourism products used in theme park.
e (b) What are the different features which makes it largest theme park of the country?

it el (¢) What are the main features of symbiotic and event based tourism?




