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Central University of Jammu

CENTRAL UNIVERSITY OF JAMMU

Rahya-Suchani (Bagla), District Samba-181143, Jammu (J&K}
www.cujammu.ac.in, Tel. 01923-249658

MINUTES OF THE 8™ MEETING OF THE ACADEMIC COUNCIL HELD ON
26™ AUGUST, 2017 AT 11:30 AM in the Committee Room, Academic

Block of Central University of Jammu, Rahya-Suchani (Bagla), District
Samba, Jammu.

1. The following members were present:

——

@ Prof-Ashok-Aima

Vice-Chancellor
Central University of Jammu

b. Prof. Mohammad Miyan,
(Former Vice-Chancellor, MANUU)
D-194, Defence Colony,
New Delhi — 110024.

C. Prof. Varun Sahni,
Vice-Chancellor,
Goa University, Goa.

d. Prof. Devanand
Dean, School of Basic and Applied Sciences &
Dean, School of Knowledge Management, Information and Media Studies
Head, Deptt. of Computer Science & IT
Head, Deptt. of Mathematics,
Central University of Jammu.,

e. Prof. Lokesh Kumar Verma
Dean, School of Educational Studies &
Dean, School of Humanities and Social Sciences &
Head, Deptt of Educational Studies &
Head, Deptt. of Social Work,
Central University of Jammu.

f. Prof. Deepsheekha Kotwal
Dean, School of Languages;
Head, Deptt. of English &
Head, Deptt. of Economics,
Central University of Jammu.

g. Prof. Narinder Kumar Tripathi
Dean, School of Life Sciences,
Head, Deptt. of Animal Sciences and Wildlife,
Central University of Jammu.
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h. Dr. Mallika Joseph
Head, Deptt. of National Security Studies;
Head, Deptt. of Public Policy and Public Administration;
Central University of Jammu,
i. Dr. Jaya Bhasin
Head, Deptt. of HRM & OB; and
Head, Deptt. of TTM,
Central University of Jammu.
j. Prof. S.K. Khosa
I/c Librarian,
Central University of Jammu.
k. Dr. Anil Kr. Thakur -
' Associate Professor
Deptt. of Nano Sciences and Materials,
Central University of Jammu.
Dr. Neena Gupta Vij
Assistant Professor,
Deptt. of English,
Centrai University of Jammu.
m. Dr. Bhavna Arora
Assistant Professor,
Deptt. of Computer Science & Information Technology,
Central University of Jammu, 5
n. Dr. Ravi Kumar

Registrar
Central University of Jammu.

2. The following attended the meeting as Special Invitees.

a.

Dr. Raj Nehru
Vice-Chancellor
Skill University, Gurgaon.

Prof. Govind Singh

Head, Dept. of Mass Communication and New Media,
Central University of Jammu.

Prof. G.M. Khawaja

Centre for Comparative Religions & Civilizations,
Central University of Jammu.
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Central University of Jammu.

d. Dr. Gaurav Sehgal e

Head, Dept. of Marketing and Supply Chain Management, /
Central University of Jammu. _

3. The following persons could not attend the meeting and were granted
Leave of Absence:

a. Prof. Jairup Singh,
{Former Vice-Chanceilor,
Central University of Punjab, Bhatinda)
City Campus, Mansa Road,
- Bathinda, Punjab-151001

aarer

b. Prof. Ashok K- Ganguly, FASC, FNASC, FRSC,
Institute of Nano Science and Technology,
Habitat Centre, Phase — 10,

Sector-64,
Mohali -160062, Punjab.

c. Prof. Aditya Bhattacharya,
Delhi School of Economics,
University of Delhi.

d. Prof. T.V. Rao,
IIM Ahmedabad,
Vastrapur, Ahmedabad,
Gujarat-380015.

e. Prof. Subhashis Banerjee
Computer Science and Engineering,
Indian Institute of Technology, Delhi,
Hauz Khas, New Delhi.

f. Prof. Sunaina Singh
Vice-Chancellor,
Nalanda University, Raigir,
District Nalanda, Bihar, India,
Pin- 803116.

g. Shri S.Y. Siddiqui,
Chief Mentor,
Maruti Suzuki India Ltd.
A-10, Sanskrit Bhawan, 3rd Floor,
Aruna Asaf Ali Road, Qutub Institutionat Ared,
New Delhi — 110067.
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Central University of Jammu
h. MD and CEOQ
National Skill Development Corporation of India, P
Block A, Clarion Collection T
Shaheed Jeet Singh Marg,
New Delhi - 1100186,

Introductory

4. The Vice-Chancellor extended a very warm welcome to Prof, Mohd.
Miyan, Prof. Varun Sahni and all other members of the Academic
Council. The Vice-Chancellor also welcomed Dr. Raj Nehru who
attended the meeting as a special invitee. The Vice-Chancellor
expressed sincere thankfulness to them for sparing their valuable
time to attend the gt meetihg of the Academic Cou_nci!.

5. The Vice-Chancellor presented details of the academic, research, o
infrastructure and developmental initiatives undertaken by the
University during the period through a detaiied power point
presentation. He informed the house that out of 13 approved
Schools, 08 are functional; out of 82 approved Departments, 21 are '
functional. He also informed about the newly started 02 Centres, 12 |
Research Programmes, 04 Integrated programmes, 02 B. Voc.
Programmes, and 02 Certificate/Diploma courses,

6. The Vice-Chancellor apprised the members that out of 158
sanctioned faculty positions, 112 no, have been appointed (regular,
deputation, contractual and tenure basis). He apprised the house
that interviews for 20 faculty positions (Professors/Associate
Professors/ Assistant Professors) were held from 6™-14" June, 2017
and appointments of recommended candidates by the Selection
Committee shall be made after approval by the Executive Council
meeting scheduled to be held on 11t September, 2017. He also
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informed that prior to 17" April, 2015, only 56% of faculty was
recruited with Ph.D./Research Experience which has been achieved
100% after 17" April, 2015,

The Vice-Chancellor informed that the admission process for the
session 2017-18 has been concluded for Under Graduate and Post
Graduate programs. This year Central University of Rajasthan was
again the nodal agency for conducting Central Universities Common
Entrance Test (CUCET 2017). The process for online application

R

forms was started—from—t4" March, 2017 to19"Aprit—2617—The

AV I S L~

entrance test was conducted through offiine mode on 17" & 18"

-~ May, 2017 at different examination centres at Jammu, Udhampur

and Kathua. The Vice-Chancellor informed the members that for the
current session 2017-18, a total number of 23500 applications were

received from pan India candidates which was a threefold increase
since 2015-16.

The Vice-Chancellor apprised the members of newly created
amenities and facilities. Such facilities include E-Journals, print
Journals, E-résources, full text E-Journals, full text databases, fully
automated library, computer labs with Wi-Fi, reprographic services;
sports facilities (indoor/outdoor games), gymnasium, banks and
ATMs, Wi-Fi enabled campusl, free transportation services for
studéntslscholars, two language labs (English and French), etc. The
Vice-Chancellor apprised the house that the University enrolled a
total of 65 JRF/NET/SET qualified candidates in various
Departments (29 in Educational Studies; 12 in TTM, HRM & OB, 07

in Economics; 10 in EVS; 03 in English; 01 in Mathematics; 01
MCNM; and 02 PPPA).
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Central University of Jammu

9. The Vice-Chancelior apprised the house that the University has
signed 03 MoUs at International level, and 17 MoUs at National level
which includes recent MoUs signed with Hangyang University,
Seoul, Korea and Vishwakarma Skilt University, Haryana,

S
W L

10.  The Vice-Chancellor highlighted the details of conferercesy

workshops/ seminars/meets/lectures hefd in the University and
informed the house that most of the events are externally funded by
various organisations/agencies (2366.934 Lakhs for Resource
Mobilization for Academic Activities). Prof. Varun Sahni and Prof.
Mohd. Miyan appreciated the efforts -of the Vice-Chancellor. The
Vice-Chancellor also apprised the members about the various major
and minor projects and grants sanctioned by the UGC to the facuity
members of the University.

11, Prof. Mohd. Miyan enquired about hostel facilities for Boys and Girls.
The Vice-Chancelior informed that separate Boys and Girls hostels
have been hired in rented buildings at Sainik Colony, Jammu, near
TAB. The Vice-Chancellor also informed that due to increasing
number of girl students hailing from far-flung areas of Jammu and
Kashmir region, it becomes difficult to provide accommodation to ]
such girl students. Prof. Mohd. Miyan informed that UGC has funding R
scheme for construction of Women’s Hostel and assured that he

would explore this scheme with the UGC and would inform the Vice-
Chancellor.

12.  The Vice-Chancellor apprised the members about Friday Clubs,
where students make presentations on the topics & fields outside
their curriculum. This helps the students to have sufficient knowledge
& exposure as most of the students are from rural areas. Special
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emphasis is being laid on their language skills (English) to make

them confident in the urban and corporate society.

13.  The Vice-Chancellor apprised the members that Department of
Mathematics has been able to get FIST in less than one yéar and
appreciated the efforts of the new faculty. Prof. Varun Sahni also
appreciated the efforts of the faculty for this remarkable achievement
and suggested to encourage the faculty of Social Sciences and
Humanities also for similar endeavours.

14.  The Vice-Chancelior apprised the members that the University has
devised measures to promote and encourage research among
faculty members and research scholars and students. Some of such
measures include, Best Teacher Award — Rs.1.00 Lakh, Best
innovative idea by University student - Rs.25000.00§ Best Innovative
idea by female entrepreneur/student of the region- Rs.25000.00;
Minor Research Project — Rs.2.00 Lakh (for each Deptt.),Best

Researcher award — Rs. 1.00 Lakh; Financial support for
participation in National Rs 10000/-; and International Conferences
Rs 35000/-.

15.  The Vice-Chancellor apprised that a number of faculty members
have been selected for prest.igious fellowships: Dr. Anita Singh, for
Raman Fellowship (2016); and Dr. Shweta Yadav for Fulbright-
Kalam Climate Fellowship (October, 2016); Mr. Narinder Kumar, for
Hungarian Fellowship (2015); Dr. J. Jeganathan, wés awarded
Visiting Fellow to Fudan University, China in 2016.

16.  The Vice-Chancellor highlighted some of the major proposals under
consideration such as:

Minutes of the 8t Academic Council Meeting dated 26.08.2017 Page 7 of 15
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a) DPR under Green Campus Initiative has been submitted for
establishing Solar Energy Park on the Campus, M/O
Renewable Energy, September 2016

b) Proposal submitted/undemfay for Jammu & Kashmir
Centre of Excellence in Good Governance and Policy

Studies M/O Personne!, Public Grievances and Pensions,
GOl

17.

18.

19.

20.

Minutes of the gth

¢c) FIST.: DPRs of_EVS and Computer Science for grants

under FIST Programme has been submitted to DST in June
2017.

The members were appreciative of the University in making Kendriya
Vidyalaya of the University functional with its inauguration by
Sh. N.N. Vohra, Hon'ble Governor of J&K State, and Chancelior of

‘the University on 26" April, 2017 The admissions for the academic

session 2017-18 for classes 1% to 5" have been done in the months
of June & July 2017 and the class work has already been started.

The Vice-Chancellor apprised the members about the achievements
of the University Incubation Centre (UIC). He informed that 01 IP

-was held on 31 March, 2017. UIC also started Innovation lecture

series from 20t January, 2017 onwards, 08 incubates have been

identified for incubation support. Dr. Raj Nehru enquired about these
08 incubates and their innovations.

Prof. Varun Sahni suggested that the pattern of 2+1 year is sufficient
for incubation and innovation. He also suggested that g specific
person be designated for incubation and Innovation.

The Vice-Chancellor also apprised the members that NAAC team is
scheduled to visit the University from 21% Sept. 2017 to 23 Sept.
2017.

Academic Counci! Meetin dated 26.
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Central University of Jammu

The Vice-Chancellor informed the members about the Digital
Initiatives of the University such as Biometric Attendance, File
Tracking System, Official e-mail id for employees, Intranet server
set-up, Student Smart Cards, etc.

The Vice-Chancellor apprised the members that Ministry of Human
Resource Development had sanctioned special packages for
provision of water and electricity in the campus.

23.

24,

The Vice-Chancelior informed the members that the University had

submitted a proposal for establishment of AYUSH 100 bed hospital
in the campus.

The Vice-Chancellor highlighted the outreach activities, Some of
them are:

a) General  Orientation Course conducted for 185 newly
appointed Astt. Prof in Higher Education Department - Jan and
Mar 2017. '

b} Community College conducied Training Programme for the
Officers of Department of Horticulture Marketing and Planning,
Jammu - 18"-19" March, 2017.

c) Community College conducted placement drive for students of
Computer Electronics, IT Engg. of Colleges of BGSBU, |UST,
UOK, JU , MIET in collaboration with industry Partner Planet
Ganges. 20 students were shortlisted after online assessment
-February 2017,

d) Campus Employability Programme has been initiated by
Community College in collaboration with NASSCOM
Foundation, New Delhi for Final Year College and Uni\kersity
students in January, 2017.

Minutes of the 8% Academic Council Meeting dated 26.08.2017
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e) School of Education, organised a workshop on “Enhancing
Life Skills & Leadership Among Students: Context & Practices’
at Government Higher Secondary School Rahya (adopted
School) for middle school teachers working in Tehsil Vijaypur
on 21 December, 2016.
f) Yoga Centre conducted Yoga Classes for Civil Society,
Students and Faculty Members in May 2017

25.  Thereafter, the Agenda items were taken up for discussion and the
following observations/decisions were taken:

Agenda ltems

AC-08/item No. - 01

To peruse report of the Vice-Chancellor about the developmental
activities in the University since the last meeting of the Academic
Council held on 30™ November, 2016.

Resolved to adopt the VC’s report regarding the developmental activities in
the University since the last meeting of the Academic Councii {(held on 30™
November, 2016), as given in Agenda ltem, and same be placed on record.

AC-08/Item No. - 02

To consider confirmation of minutes of the 7th meeting of the Academic
Council held on 30th November, 2016.

Prof. Devanand and Dr. Neena Vij informed that they had forwarded their

comments/observations with regard to points under the Minutes but were not
included.

Resolved that the comments/observations made by Prof. Devanand and
Dr. Neena Vij be recorded.

AC-08/Item No. - 03

To consider the “Action Taken Report” in pursuance of the decisions
taken in the Academic Council meeting held on 30th November, 2016.

KtedZi ]2017
Aaali

e A 3
T :
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Resolved that the action taken report in respect of the Minutes of the 7"
Meeting of the Academic Council held on 30™ November 2016, be recorded.

AC-08/Item No. - 04

To confirm action taken by the Vice-Chancellor in having authorized
adoption of the syllabi & courses of study of WMaster's Degree
Programmes in anticipation of approval of the Academic Council.

Resolved and approved to adopt the syllabl & courses of study of Master's
Degree Programmes.

AC-08/Item No. - 05

To confirm action taken by the Vice-Chancellor in having authorized
adoption of the syllabi & courses of study of Ph.D in anticipation of
approval of the Competent Authority.

Resolved to adopt the -syllabi & courses of study of Ph.D in anticipation of
approval of the Academic Council.

- t -

To confirm action taken by the Vice-Chancellor, in anticipation of
approval of the Academic Council, in having authorized the declaration
of resuits of M.Phil. Scholars for award of M.Phil. degree.

Resolved that the action taken by the Vice-Chancellor in anticipation of
approval of the Academic Council in having authorized the declaration of
results of M.Phil. Scholars for award of M.Phil. degree be confirmed.

AC- .= 07

To confirm action_ taken by the Vice-Chancellor, in anticipation of
approval of the Academic Council, in having authorized the declaration
‘of results of Ph.D Scholars for award of Ph.D degree

Resolved that the action taken by the Vice-Chancelior in anticipation of
approval of the Academic Council in having authorized the declaration of
results of Ph.D. scholars for award of Ph.D. degree be confirmed.

Minutes of the 8% Academic Council Meeting dated 26.08.2017 Page 11 ofgl5
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AC-08/Item No. - 08

To confirm starting the joint Master programme in Nano Sciences and
Materials between Central University of Jammu, India and Ecole
Nationale Superieure de Chimie, de Biologie et de Physique (ENSCBP),
University de Bordeaux 1, France, '

Resolved to start the joint Master programme in Nano Sciences and Materials
between Central University of Jammu, India and Ecole Nationale Superieure

By -

; NSLUBF), University de Bordeaux 1,
France, be confirmed and recommended to the Executive Council for
consideration. :

AC-08/Item No, - 09

To establish a Cell for enriching Dogri Language under Department of
Hindi and Other indian Languages.

Resolved to establish a Celi for enriching Dogri Language under Department

of Hindi and Other Indian Languages. The same be approved and *

recommended to the Executive Council for consideration.

Supplementary Agenda Items

AC-08/ Supplementary Item No. - 01

To establish Department of Devanagri Lipi under School of Languages.

Resolved to establish Centre of Devanagri Lipi under School of Languages

and the same be approved and recommended to the Executive Council for
consideration.

-08/S ementary It 0.-02

To confirm action taken by the Vice-Chancellor in having authorized
adoption of the syllabi & courses of study of Master's Degree
Programmes in anticipation of approval of the Competent Authority.

Resolved that the action taken by the Vice-Chancellor in having authorized
adoption of the syllabi & courses of study of Master's Degree Programmes in
anticipation of approval of the Academic Council, be confirmed.

Minutes of the 8% Academic Council Meeting dated 2
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AC-08/ Supplementary Item No. - 03

To consider the revised guidelines for scrutiny of application forms for
the post of Professor/Associate Professor.

Resolved that the revised guidelines for scrutiny of application forms for the

post of Professor/Associate Professor, be approved and recommended to the
Executive Council for consideration.

AC-08/ Supplementarv Item No. - 0

To consider the change in the name of the degree certificate from

C e

MA/V.Sc Applied Mathematics from MA/M.Sc Mathematics:

Resolved to change the name of the degree certificate from MA/M.Sc Applied
Mathematics to MA/M.Sc Mathematics, be confirmed and recommended to
the Executive Council for consideration. '

Further resolved that the benefit will also be given to previous pass out
students.

- lementary ltem No. - 05

To consider review of Ordinance to Ph.D programme in view of latest
UGC guidelines.

Resolved to conduct Entrance Test for candidates desirous of seeking
admission to Ph.D. course without granting exemption to any candidate
irrespective of having qualified JRF/NET/M.Phil./Teacher Fellowship, etc. in

view of revised UGC guidelines, 2016 and recommended to the Executive
Council for consideration.

AC-08/ Supplementarv Item No. - 06

To consider the change in the name of the degree certificate of MBA

Human Resource Management, MBA Supply Chain Management and MA
National Security Studies. '

Resolved to adopt the name of the degree certificate of MBA Human

Resource Management, MBA Supply Chain Management as per approval of
the AICTE.

Minutes of the 8t Academic Council Meeting dated 26.08.2017 Page 13 of }5
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S.No. | Existing name of the Department | Proposed name of the

and programme in the Central | Department and
University of Jammu programmes as approved
by the AICTE
Name of the | Programme | Name of the Programme
Department _ Department
1. Human Resource | MBA (Human | Human MBA (Human
Management & OB Resource Resource Resource

Management) | Management Management)

L0 e

2. Marketing & Supply | MBA (Supply | Marketing MBA
Chain Management Chain Management (Marketing
Management) Management)

Also, resolved to change the name of the degree certificate from MA National
Security Studies to M.A. in Defence and Strategic Studies as per UGC
nomenclature and recommended to the Executive Council for consideration

TABLE ITEMS

AC-08/Table Item No.-1

Creating provisions of holding examination for candidates failing in End
semester.

The item was deferred.

AC-08/Table Item No.-2

Adopting uniform criteria for assignhing weightages for determining API
Score for category | and i

Resolved to authorise the Vice-Chancellor for constituting a committee to
formulate uniform criteria for assigning weights to different academic activities

enlisted under UGC guidelines 2016 for Career Advancement Scheme for
Category | & Il

AC-08/Table item No.-3

Starting Certificate online courses in Indian Portage To Early Child Care
and Development.

Resolved to start certificate online courses in Indian Portage to Early Chiid
Care and Development and the same was approved.

Minutes of the 8% Academic Cou
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AC-08/Table Item No.-4

To confirm the action taken by the Vice-Chancellor in approving the

books/chapters in books published by International/National/local
publishers having ISSN/ISBN number.

Resolved that the action taken by the Vice-Chancellor in approving the

books/chapters in books published by International/National/local publishers
having ISSN/ISBN number be confirmed.

Other Suggestions

- Prof. Varun Sahni presented his suggestions regarding University

Convocation. He was of the view that the University is yet to hold its first
Convocation, therefore, the dress code/robes should be designed
keeping in view the culture of Jammu and weather conditions. The Vice-
Chancellor assured that a committee will be constituted shortly to
recommend/finalize the Convocation robes.

- Prof. G.M. Khawaja submitted the request on behalf of the CCRC that
they be allowed to start IDC Course in third & fourth semester for the
students. It was unanimously agreed to permit the CCRC to start the
IDC Course. The other issue raised was relating admission to Ph.D
course. It was resolved to start Ph.d Course in CCRC as per the
provisions of Ordinances.

- The Vice-Chancellor informed that the first meeting of the Planning
Board has been scheduled to be held on 28" Sept. 2017. The Vice-
Chancellor requested the members to make suggestions for new
programmes to be [aunched in the light of Schedule-1 of the Ordinance
approved by the Executive Council, which is enclosed for reference.
The members informed that they will send their views soon.

- The Vice-Chancellor proposed the next meeting of the Academic
Council for 20" January, 2018. The members agreed to hold the
meeting on the date suggested by the Vice-Chancelior.

The meeting ended with a vote of thanks to the Chair.

At

- é J
Vicg-Chancellor
Central University of Jammu

i

Central University of Jammu
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CENTRAL UNIVERSITY OF JAMMU

Community-University-Engagement {CUE) It i
Raya-Suchani (Eiagla), Distt. Samba, Jammu-181 143 (J & K) thore leUniereal Prosgety

No. NO.CUJ/NSSU/NCRI/Curri(:ulum/2017/ do Date: 07.12.2017

To,
The Registrar
Central|University of Jammu

 Sub: Agenda for 9t Academic Council Meeting: Regd.
— Ref-rMoU-signed-with-Nadenal Council of Rural Instita

Sir,

Th;is is to kinfily submit to you the following agenda for consideration and approval of the 9th
Academic Coulncil meeting scheduled for 20 January 2018:

1. Proposal to introduce four inter-disciplinary courses con Rural Community
Engagement under existing CBCS at PG level. The proposed model curriculum based on
four fo¢used themes (Rural Engagement in Teachers Ecucation, Rural Communication,
Rural Engagement and Rural Social Work) was discussed in threadbare during two days
workshiop on Transacting Students’ Engagement for Rural Community Development held
on 26-27 April 2017. The workshoep identified four departments such as Department of

ommunication and New Media, Department of Edu cation, Departmeni of

ics and the Department of Social Work to introduce the courses.

~ 2. Proposal to create Community University Engagement Club (CUE Club) under National
Service Scheme (NSS) in order to provide broader platform to the students and faculty
members of the University for fostering comrmunity-university partnership without any
additional financial liability to the university.

Yours Sincerely, -

Community Engagement Officer, CUJ-NCRI

Encl.:

1. Copy of the curricula proposed by the NCRI
2. Copy of the NCRI workshop Report

(}f\\ P Copy for information to:-
' o v1{. P.S. to|Vice Chancellor
o \\ 2. P.S. tg Chairman NCRI, Hyderabad ' ( -

o pR (HR 2 ‘
! .r/‘ ;/Ir}/! ]q/ P,Le’ ;'

& o1 |
{%‘}. ot @‘ﬂkﬁ gj,:) '7 V-ﬂ“’w\?\:,
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' Common Core Curriculum for Rural Engagemeint

National Council of Rural Institufes
Department of Higher Education

Ministry »f Human Resource Developmeni
Government of India
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Common Core Curriculum for Rural Engagement

Introduction

University education has been adopting several strategies for focusing on the deveippment of the
spirit of Community Service. There is no particalar curtizulum for inculcating thig spirit among
the studerts. Hence it is felt that it is the need of the hour that a Rural Community Engagement
curriculur be developed which can be otfered as a compulsory course to all the stpdents. It lias
been discussed that in order to bridge the gap between the expectations and acfual practices,
there is a ased o integrate the two important aspects viz., Living and Learning,

‘There is an impending need for the engagement of the ent husiastic young generatian in covrse of
their education about their Jocal community issues, challenges prevalent more s¢, in the rural

communily. There is a huge gap between the textuaknowledge and-evolving contextual
practices, especially in rural India, Rurai India which is prone to various natural diﬁasters like the

floods, landslides, droughts and cyclones has to build disaster resilience. Disaster resilience is the

community’s ability to anticipate, and wherever possible, prevent or minimize| the potential

damage on account of a disaster. It covers community coping capacity, to maintengnce of certain

basic functions and structures under all climatic conditions, and to recover ang adapt to the

changes that occur as a result. Community engagetment tries to aid this requirement of the

society. A draft curriculum has been developed as a part of group discussion held by group of

faculty members from across universities in Telangana. :

Characteristics

The following core characteristics form the basic frame work of the community based learning
mode) which are prime factors that are considered while developing the curriculum| -

Meaningful Content: in Community Engagement, leawning occurs in relevant |places where
challenges are experienced. It focuses on issues that involve students through dire¢t engagement
with the commaunities for addressing and responding to these challenges.

Voice and Choice: In Community Engagement, learning tasks are active processes and they
allow students to take an active role in the decision making process while performing these tasks.

Personal and Public Purpose: In Community Engagement process, the learning |goals connect
personal achievement to public purpose through commun ity engagement.

Assessment and Feedback: In transacting Commupity Engagement Course there is an
administration of ongoing assessment supported by mentoring that gives students tl11e opportunity
to learn from their successes and failures. It also gives an insight into their prevailing standards
and the understanding the gap between the current and expected standards.

Resources and Relationships: Community parmerships increase the cormmunity |resources and
communiiy relationships which are utilized by students curing learning and actiorf, making it an
interaciive real time learning. .

Curriculum Design

e Objectives

e Module Development
+» Methodology

e Assessment

s QOuicomes
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Objectives
The following Objectives have been framed for the proposed curriculum,

1. Ta promote participative przparation of local Rural Resilience Index, Hazard Resilience
Indlex and Hazard Risk Analysis using PRA techniques

5 T orient the students into handling susceptibility of rural communities to impending
enjergencies arising out of natural and manmade disasters, climate variability and
métivating them into assuming eco responsibility

3. Ta orient students on Village Development Plans incorporating the aspects of the Village
Disaster Management Plan

4 T4 provide practical oppodunities for students for parlicipation in rural community

mobilization, service engagement and empowerment activities along with fiained resident
community volunteers
5. Tq promote preparation of strategies for building resilience and commumnty responding
system in nutrition including water, food safety and healthcare
6. To promote preparation and implementation of community resilience devzlopment plan
for identified, mutually agreed and prioritized aspects for channelizing financial and
physical support from Corporate Social Responsibility grants

Rationdale

Communjty engagement can be a big game changer for rural communities. T hough traditional
extension and outreach programs are desperatefy trying to bring in the desired oulcomes, are just
not suffigient to heal the rift between higher education and pubtic life. What is required is an
approach|that extends beyond service and outreach to actual ‘engagentent’. By this, we mean that
there is a|need to move from a mocle} of “public service’ where universities do things for ‘passive
& needy public’, to one of ‘public work that taps, engages and develops the civic agency, talenis
and capagities of everyone, inside and outside the academy”. Therefore, the requirement of today
is an ‘engaged model of university outreach’ which is far more collaborative than the customary
conventidnal approach. Hence, higher education which is generally organized into highly
specializéd disciplines requires a paradigm shift towards a more systemic perspective,
emphasizing collaboration, cooperation and parinership (UNESCO Chair, 2015). There is an
urgent nged to promote rural community-student engagement through the Rural Camp, Village
Visit, Village Study, Inputs for instilling Disaster Risk Reduction, Climate Change Adaptation
and Eco Responsibility.

The varidus forms of community eagagement are: (PRIA, 2014)

I Linking ‘formal’ learning and the local comnmunity
2. Reseanching with the community

3. Sharing knowledge with the community

4. Desigrjing new curriculum and courses

5. Involving local practitioners as 'rainers

6. Social|Innovation by students

Proposed Model of Curriculum

The curficulum is for two consequent scmesters, It is interdisciplinary in nature and more
practice priented, '
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PracticIm details

Every Safurday or continuously for a week, students are engaged in the rural community to take
up the lolfowing activities for developing field perspective on rural resource management, i55ue-
vased wark and complex emergencies. The students are required to engage in an on-going
DRR/response progranuites in the respective locations.
1. Interactive Awareness programs with community experts and village leaders with PRA.
7. Inferactive community exercise with community experts and village leadzrs on Village
Development Planning. :
3. Involving students in the litzracy programmes of selected village.
4. Conducting training progremmes with Self Help Groups and government officials for

training in different vocations and developing skills.

5. Copnducting information coflection, collation ang use(Data Management) workshops with

the help of school resources of the selected villages and Self Help Groups.

6. Identifying the committees and establishing the committees with the help of village level
officers.

7. Establishing village networks with the help of village level officers and disirict officials.

Cbnducting / facilitating health camps and campaigns.

9. Reporting the health conceins of the villagers, drainage system of the village and health

habits of the villagers to the concerned authorities and facilitating address of these
coneerns,

10. Organizing orientation on preparing a system for community plantation management and
community water managernent.

11. Creating awareness about the cfimatic change hazards in the villagers and inputs on how
1d address the same.

12. Organizing awareness projiramimes relating to waiet, soil fertility management, energy

anagement.

=

Assessrhent

This is atwo credit add en course, with one theory class and one practical class of two houis per
week for one semester which is equal to 18 hours of theoretical input and 36 hours of practical
jnput. Four credits for two semesters. It can be either offered as an elective of 2/ credits 11 one
semester| Focus will be on engazing in study and capacity building for promoting the rural
communjty resilience to disaster risks and climate change and assumption of eco responsibility.
The emphasis is more on the practical orientation of the student.

Outcomes

After corLlpletion of the course the student will be able to

Understand the social, sconomic, political and cultural framework of the rural society
Address the chalienges with suitable responses for the identified rural issues
Engage in the management of the rural community

Career Options
¢ (areer in Community development

e Career with links in the Rural India including entrepreneurship and facility management
(

e (fareer as a rural nodal officer for Rural development Programines

[21]




Curriculum for Ruval Comununication Course

WNational Council of Rural Institutes
Depiurtment of Higher Education

Ministry of Human Resource Developraent
Government of India

[22]




Tntrpduciion

Students of commuanication/mass Comnt
polith Lal and economic realities of rural India, in all its compl
inputs on the contemnporary rural issues. Tasuos of rueal soo
congses as passible, so that conient related to Rural India is not ghettoized.

The

Peisuade, Civeulate governmeatt policies, Dissominate heallh: and aducation programi

}:I]F‘ﬂ

Caryiculom for Rugal € sypirran fcation Comnse

nication need a broader introduction io|the socio-
exitios, where they age provided
ety must be integratad across as many

horz objectives of mass cotnmupication are to ioform people, Buitid public opinion,
s, Provide
are and entertainment, Esiablish social contact and linkage, Help in fcing disaster and
teslideslogics. All these objeciives are

tHoTe

calarpity, Llighlight diplomatic role and_Prommote ot
integrated to make the course Curr
engagement thereby cubsequently paving a
invotved as an ouioomsS of the same.

icnlumn a holistic one hat cnables the Fucilitatipn of rural
way for the progress of the rural chmmunitics

Therg needs to be a reasonable balance between theoty and practice in the conlnmnication
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ibuluin, not for preparing grand theorists oF ahstract empiricists but for the real time
jcutom, Bt bas to provide possibilities for :)peratéohaiizing the

lkmentation of the learnt. enir

theory and concepts learnt by way of tangible compunication products — A projejct report, 2
newspapet {zvena e-newspager), a radio show (Interaet Fadio), & short video doct
magazine, &1 internship (with a report attache

mentary, a
d to it). We have to ensire that eveyything g&is

proper weighiage and credited.
Chdracteyistics l
The |following core characteristics which fors the basic framework of the comimimity based
learning model as proposed by which were prime facters considered while dev}e]oping the
currjeulim. : ‘
Lasge number of helerogenous, aeattered and unknewn audience i

b Comimon message through the use of mechanical and electronic media ‘

%, Rapld and continuous digsemination

i Tse of modern technoogy

. Dhirect feedback not av ailable

L influence society and gitarn he influenced by the scciety

Cmﬂwécumm Design
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b Objectives

b Module Developroent
b Methodology

n Assessment

s Cufomes

jeciives

foiluw ng Objectives have heen framed for the propostd curricuiun.
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Proposcd Model of Crrriculm

The curricninr is for one semester with 4 credits with 2 eredits for theory and 2 credits for field
work, One day of field work would be equal 1o 6 classes.

[24]
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][?Lring awareness amoiig the students about the dynamics of rara communicatiorn.

evelop community based Learning for communicating socially relevant (nessages.

l . . . . . . .
Help students to identify and accordingly respond to community -communicition needs.
(jive insights of broader social issucs and its impact on the rural commuzication.
saiue and inculcate multiple perspectives of problem solving through connmunication,

Hoster students’ itteliectual capacities and developinent as responsible e nAaHeaio.

vame changer for rural commanities. Though traditional

it and outreach programs ére desperately trying 1o bring in the desired ontcomes, are just
.ient to heal the rift berveen higher education and public life. What :s reguired is an

that extends beyond service and oulreach io actual ‘engagement’, By ki, we meai that
need to move from a madel of ‘public service” where universities do thizgs for ‘passive
public’, to one of ‘public work that taps, engages and develops the civic agency, talents
Lities of everyone, inside and outside the acadesny”. Therefors, the requirzment of today
vaped model of university outreach’ which is far more collaberative than the customary
pal approach. Ience, higher educalion which is generally organized into highly
d disciplines requires a paradigm shift towards a more systemic perspective,
ing collaboration, cooperation and partnership (UNESCO Chair, 2015).

us forms of community engagement are: (PRIA, 2014):

i formal” learning and he local COmRILY

Ching with the cormuniiy

wlr knowledse with the comnunity
Afng new curriculum and courses

1ir local practitioners as teachers
nnovation by students
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i
Pmctial;ham details

|

|

- | . . . .
Every Saturday or continuously for a week, students are engaged in addressing the rural

commul'."ity corsmunication needs to take up the following activitics:
|

|

1. Village case studies and documentation

7. Dlocumentation of concerns. of key players in the rural community

3. Cpmmunication, interaction and documentation work involving various inizrest gtoups
4. Cominunity newspapet/e-newspaper on tural community concetns.

5

Specialized reporting and documentation training on ceitain aspects such as sqcial and

developmental concerns, agricultare and non agricultural livelihoods and| wvillage .
ghvernace, :
6. Internships with C80s/Newspapers/Radio-TV channels and village/rural & hministration
7. Participative Rural Appraical
8. Sjudy and Documentation of Village Development Plan and Reporting on
i
Assessugenit

The curriculurm is for one semester with six eredits with a ratio of 60:40 in theory ond field work.
The emphasis is more on the practical orientation of the sludent.

Cheteomres

After completion of the cowrse the student will be able 1o

o | Understand the social, economic, political and c¢illural framework of the rural
communication
» | Address the challenges with suitable responses for the identified rural commungsation
e | Engage in the management of the rural cormunicaiion

Career Qptions
A career in the Rural Community media networks and documentation work

A career in the staie media networks

A career [as a rural nodal nelworling officer for rural and development communication and
documentation programmes

Library Genesis

[26]
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Curriculum for Rural Engagement Course in Teacher Education

Introduction

The proposed curriculum has been developed as a part of jroup discussions held with Teacher
Educators from across nine Telangana State Universities, The teachers increasingly work in rural
schoots in the current scenario. They need 1o be proomed to handle the rural communtities which
send their wards to the schools. Hence curriculum inputs designed to equip irainee Jeachers or
students of teacher education programmes to engage with the rural communities) forms an
important input in teacher education curriculum. This could be offered as a compulsary practical
course to all the students in order to bridge the gap between the expectations and actual practices
of teachers in rural settings. It is felt important, in the context of National Curricular Framework
for Teacher Education 2005 s welt-as National Curricolum Framework 2005, cusing on

construction of knowledge, there is a need to integrate the two important aspects viz., living and
learning.

Usilike the cther forms of education, teacher education has a variety of objectives that makes ita
unique and a practicing profession to be pursued with intensive involvement | with local
communities apart from the students. Imparting adequate knowledge on the subject matter,
equipping the prospective teachers with pedagogic skills, enabling the teacher fo acquire
understanding of child psychology, developing proper attitudes towards teaching, enabling
teachers to make use of proper instructional facilities, enabling the teachers to understand the
significance of individual child differences and take appropriate steps for thefr opiimum
developmerit and development of children’s ability to provide satisfaction 10 the | parents are
some of the major objectives of teacher education. This is “acilitated by community gngagement
and orientation in community engagement.

Characteristics

The following core characteristics form the basic framework of the community baked tearning
model. They are prime factors which are considered whilis developing the curriculnm for rural
engagemen: of students of teacher education.

Mutual respect for teacher, student and community

Creating a sense of community belongingness in the class room
Ability of being warm, accessible, enthusiastic and caring

Setting up a higher standard than the usual in community engagement
Perconial love for learning the context

Ability of being a skilled leader in engaging with thz community
Ability to shift gears as per the community response:

Collaboration with the counterparts on a continuous basis

Ability to maintain professional decorum

R N

Curriculum Design

Objectives

Module Development
Meihodology
Assessment
Cuicomes

®« ® @ & @
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Objectives

The following objectives have been framed for the proposed curriculum for teacher educarion.
1. {Understand the concept of community engagement in teacher education
2. IExplain the community engagement aspects of Indian Constitution
3. |Know the school educaion programmes and policies of Telangana State which have
community engagement uspects
4. \Discriminate traditional from constructivist approaches of community engagement
5. [Train in usage of dialogic method of conumunity engagement
6. (Frain in usage of organic intellectual approach for community engagemeat
7. [Experiential learning of best practices in community engagement
8. [Participate effectively in ihe community service
Core iCompetency Development
Commynily engagement - Students develop an intellectual understanding of the civic

engage:[nent field. Experience, coupled with critical reflection, provides opportunities for

transfo

Commy

ming our perspectives.

nity-based research - Students learn to analyze community and organizational probiems

and needs, and to develop creative solutions. Respect. Meeting people where they are. We are all
learners. We all have the capacity for greainess.

Social j

ustice - Students learn about social justice issues from local and global perspectives and

develop a nuanced understanding of the history and political and cultural contexts of these

issues.
oppress

Educating ourselves and our community in order to understand power, privilege, and
on and to collectively envision and build a more equitable and just society.

Appreciation of diversity and capacity o work with diverse constitiuents - Studenrs consider their
own and others’ social and cultural group identities. Students develop interpersonal and
intercultural competencies to work effectively with people from a broad range of backgrounds.
All people, including students, faculty, staff, and community members, have a wide range of
social identities. Welcoming people of diverse backgrounds and perspectives prepares us for
global cjtizenship.

[ .eaders
- practice

hip - Students hone their skills in facilitating and working within teams. They learn and
networking, conflict resolution, consensus-building, and negotiation skills, facilitating

relationships and supporting comrunity-building processes

Experience: Experience, coupled with critical reflection, provides opportunities fur transforming
our perspectives. The Community Engagement Program is one step along the joutney of lifelong

learning

Dialogug: Learning occurs through the exchange of ideas, active listening, and challenging
assumptions.

Assets-Based Perspective: Actively seeking the strengths in people and in communities and

working jto develop those strengths, Pursuing positive changes in ourselves, our iastitutions, and

Our com

munities,
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Community engagemest of teacher educator is essential as ihe students of teacher edpication are

io be equipped with required skills to engage meaningfully for learning skills required
professional teachey education. They lack empathy and compassion and end up being Edifferent.

Rationale

Hence, this course wonld make the B Ed education contextual and effective with the ommunity
setting with social relationships taken into consideration. Thz teachers transacting the curriculum
need to contextualise the subject matter and empathise with the learning context of ‘r;tudents in

their community.

Proposed Model of Curriculum

This is designed as a two sreditcourse-of ene-semester-and comprises of one credit foJ theory

andl one credit for practicum with fifty marks.

.'G onp

. Diseussion.~

stablishing village 1 Observation. ©
: '-_'{e"dud.__'iori"icomfmi__t‘tebs:and' U ipterviews .
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Practicpn et als

Cvery S;:Lﬂ.uwday for six Sziurdays or continiaously for o week, students ave engaged| i the

Tt wu?nmuuai&;f to take wp the tollowing activities

L
1. Study o { epecial distribution of various social and occuparional groups in the village

7. Alpplication of Participatoty Rural Appraisal techaiques of resource mapying and social

mapping

3 Alwareness program involving school community,. development spacialist; and villagers

in developing Village Development Plan.

4. Tovolving high school students in the education programimes of selected viliages.

5 Cpndueting capacity building progratomes with self help groups and goverment o cials

far different vocations and developing necessary locally redevant learning & sills.

6. Chnducting field visit and field snteraciion with the help ¢f school resources of the village

aitd Self Help Groups aud Village Resources for the students.

7. Orjenting school education committee members in the village with the help of yillage

lepe} officers.
g, Conducting / facititaling school-community health camps

9, Reporting the health conceins of the school-village, drainage sysiem of the school-yillage

sl

:
10. Oyganizing Vanamahotsvam with school-community participation a
awarencss. of trees and planiing of saplings.
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CENTRE FOR COMPARATIVE RELIGIONS AND
3 CIVILIZATIONS
CENTRAL UNIVERSITY OF JAMMU
RAHYA - SUCHANI { BAGLA), SAMBA DISTRICT, JAMMU,
J & K- 181143

Ret. Np, CUJ/CCRC/2007/97 09" November 2017

The Registrar

Central University of Jammu

Sub: For the Notification of Offering IDC and Commencement of Pho D.
Programme
PDoar Sjr,

The Board of Studies (BoS) meeting of the Centre for Comparative Religions and
Civilizhtions, Central University of Jammu was held on I'riday. H3" November 2017 at 10:30
AM in the Committee Rooin, Temporary Academic Block (TADY, Central University of
Tamm]. Sainik Colony.

As per the recommendation of the Board of Studies. the Centre requust you W nouh
the tollowing 1DC subjects to be offered from the current session (20107-18) and the
commegneement of Ph, D. programme from the next session (2018-19).

Comparative Religion
2. |Fthics

Kindly find enclosed herewith, the Minutes of the Meeting of Board of Studies along with
Annexlies and attendance,

Thanking You. Yours Fup

Prof. viablil

Ercl:
1, The Minutes of the Meering of Board of Studies
2. |Amnexures {1 to VI)

3. |Attendance of the Meeting of Board of Studies

Ui Bt

Copy To:

1. |'Ite Honourable Vice Chancellor for kind mformation.
2. | The Academic Co-ordinator.




CENTRE FOR COMPARATIVE RELIGIONS AND
CIVILIZATIONS
CEMTRAL UNIVERSITY OF jAMMU

MINUTES OF THE MEETING OF BOARD OF STUDIES {BobS)

I
|
|
I
i
|
|
1
|
'
1
|
|
1

1
I
|
|
|
i

Thé Board df Studies {BoS) meeting of the Centre for Comparative Religions and

Civilizations, Central University of Jammu was héid on Friday, 03¢ November 2017
at 10:30 AM in the Comunittee Room, Temporary Acadentic Block (TAB), Ceniral
University of Jammu, Sainik Colony.
The following members were present:

1. Prof. Mallika Joseph Chairperson , Director ifc

2. Prof. G. M. Khawaja (M. I'. Zaffar) Member

3. Dr. Murugesan Arumugam Member

4. Mr. Ajay Kumar Singh Member

5. Prof. Govind Singh | Mernbert

6. Prof. G. Patrick Member (Subject Expert)

7. Prof. Siddharth Singh _ Member (Subject Expert)

8. Dr. Maroof Shah Member (Subject Expert)

‘ N

The meeting began with a formal welcome note by the Chair and the agenda for the
meeting were presented for their consideration and recommendation to the relevant

authorities for their approval.
The following agendaé were considered:

Vision, Midsion and Objectives

1 The Board considered and recommended the approval of the Vision, Mission

and C)bjectives of the Cenite as enclosed in Annexure ~ I

=
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Interdisciplihary Course {(IDC)

9. Considered and recomm:n aded  for e_‘-..pprovz.i
|

Disciplﬂnary Courses (IDC) tu be offered by t e Centre for the Acederic Year
|

2017 ~318 2018 - 19 and 2019 20, The members also

lecommenued for :;Dprovaﬂ] the course mattiz ara s
i L C
per Anh exir @ - LE ”mu Anmmwr» - IE,

the foilowing. two Intex

e

woma

¢ Comparative Religion

v Fthics '

Ph, D, Trogramuie

5 Considered and recommended for approval P

stipulated crdinances of the University.

4 Considered and recormvrénded for al:m?rrﬁva] the COUITSE Ma

e

Ph. . Programims Zon e stoademic Yeer ZUe

ner Arnexu re-1¥ end Awane

x

D. Froguaynae as pei the

Qualifications and Aliied Subijects for fea .dimcnt of Paculiy

5 Considered and recommended for approval ihe Qualifications and Allec

Subjects for the recrujtmen: of Professors, Associat

Professors for the Centre a¢ per Annexure WY,

Commencement of Masters Programme

& Professc

toand syllant for
3 09 - 20 anc 2020 22D as

rs attd Assistant

6.  Consldered and recommended for approval coramencement of ML A.

Progiamine in Comparative Religion and Civilization.

The rhetibers cotsiclered iy

Comyparative Religions and Clviliz

! 1

1 _-i}l.J‘lr'".' Pyl
Wt

F e AT L e T I LT I O S e v
Yol L Saes shade }'-’lu';bt.r:.!b .?.}lkféalfulf\ﬁ{f il

IEEPLEINE T

a) Quality centers for research also require faciitiies for teacking as a positive

feedbiack.
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‘ .

b) Thd young generation today needs to be taught in an academic manner the
importance of rich divetse religious and cultural heritage.
¢} Most of the leading universities abroad offer masters program in

relilrion /comparative religion. -

d) Future globalized world calls for trend in human recourse in religious and
civilizational dialogue

e} It would help in creating, and disseminating more critical attitude towards
viotnt exclusivist /fundamentalist elements in our society.

f)y UGC conducts NET/JRF in comparative religion and by qualifying the same

stuﬁe:wts can get jobs.

The members also recommended that the syllabus for the Masters 'rogramme

include some of the following themes /subjects.

e Introduction to the Study of v e Study of Holy Scriptures (Part
Religions and Civilizations 1&2) ,

s Hinduism s Major Civilizations in the

e Buddhism World (Part 1 & 2)

s Jainism ¢ Philosophy of Religion

¢ Kaghmir Shaivism | s Sociology of Religiorn

s Christianity e Psychology of Religion

o Isl e Religion and Modernity

. SiliEi“sm e Research Methods for Religious

¢ Judaism Studies

¢ Preliminary Sanskrit/Pali (or) » Interreligious Dialogue

Perkian/ Arabic (or) Greek

( Y |

Q@ @OM Snor 001 ww’”""”f ~

Prof. G. M. Khawaja Prof. Maflika Jheph  Prof. Govind Sin{,l}m
L A "

gl WA Py <

Prof. Siddhgrth Singh Prof. Maroof Shak Prof. G. Pitrick
Ao -
.; “a N
S %{: 07 &3,\,-_;_\_\.‘,_“1_{\'\
Dr. Murugesn Arumugam Mzr. Ajay Kurar Singh
3

£38]




(! c'x'a)
RIS YR ES F
ANKEXURE I

Vision
To be an advanced centre for research and systematic study of multi-reigicus anG multi-
cultural ethos of India by adopting the comparative, inter-disciplinary, scientific, dialogical,

critical and analvtical methods. Part of the vision is to transtorm the society by promoting

communal | harmony, mutual appreciation and the upinit of tolerance in the context of

ploralism.

Mission

To describle and nterpret the worldviews, and practices of religicus fraditions 1o a non-
sectarian, academic manner for the benefit of students, and the people at large. To examine
the spiritual quest of humankind, especially as it has manifested itseff in the world’s living
religions. The Centre is to be a celebration of the multi-cultural and multi-religious ethos of

India.

Objectives

+  To study and research various Religions and Civilizations of the world.

«  To ompare various Religions and Civilizations and make the students aware ofthe
points of convergence of different Religions ard Civilizations.

+ To differentiate between the formal structures of religions (something temporal) and
spinit of various religious fraditions, {something non-ternperat).

+ Conducting research to bring cut the salient features of different riligions iraditions,

and|value systems.

*  To offer various study programmes chart out the paths for co-existence of
humanity.
| )
O\W : Vs /% il AN, “‘—“;m"")»fw
Prof. G. M. Khataja Prof \MAHIA [sefh Prof. Govind Sin{zh
L '\) J
Prof. Siddhartl)Singh Prof. Maroof Shah Prof. G. Patridic
PRk
s
______ N R Y L S A
Dr, Muriigesn Arumugam Mz, Ajay Kumar Singh
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ANNEXURE II

Course Matrix for Inter Diciplinary Course (IDC)

( [ -5

COMPARATIVE RELIGION IDC 4 25

50 100

)

l ETHICS incC . 4 - 25 25 50 | 10 l
CIA: Continuous Internal Assessment
MSE: Mid|Semester Examination
ESE: End Semester Examination
p )
{ W) o
\D . gwm:?/ . RES ) [
Prof. G. M. Khawaja Prof. Mallifa }(}é{‘éph Pict. (’;f‘,?i

e

s

Prof. Sifldhartlf Singh

{4'\ gf,;' 3 \""./-
A ket

) b !
Dr. Murug@én Arumugam

Prof. Mafoof Shah

A,

E“Ffi-.s.-—-'-‘;h )\J—"“L'\{

Mz, Ajay Kwaar Singh
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IDC PA |PER 1: Comparative Religion
|

Objective

oyl

tragditions.

Unit 1 - Introduction to the Study of Religion
1. Colncept of Religion and Wisdom Tradition

Unit IT Hinduism

2. Diachronic account of Saratana Dharma
3. Various Traditions of Hirduism

Unit ITT — Buddhism and Jainism

3. Valious Traditions of Jainism and Buddhism

Unit IV ~—’£’Jhristianity and Islain

3. Deqominations of Christianity and Islam

ANNEXURE 1T} —
Syllabi for Inter Disciplinary Course (IDC)
l‘ .
e Tolintroduce students variety of religious traditions existing in the country
J—.%mﬁmdem to-understand and appreciate the vision and values of other reli gious
e To help the students to understand and interpret the role of religion in influencing
human spirituality and behavior in society
2. Origin and Development of Religion and Introduction to World Religion
3. Different Approaches to the study of Comparative Religion
‘ i
i. Basic Ideas and Features of Hinduism (Critical Introduction)
1. Mahavira and Buddha: The Historical and Religious Context
2. Basic [deas and Features of Jainism and Buddhism (Critical Introduction)
|. The Basic Ideas and Features of Christianity (Critical Introduction)
2. The Basic 1deas and Features of Islam (Critical Introduction)
Unit V — Bhakti Traditions, Sikhism, Kashmir Saivism and Folk Religions
1. Bhakti Traditions in South, North India and F‘glk Religious Traditions.
2. Thg Basic Ideas and Features of Sikhism(Critit':ai Introduction)
3.The Bagic Ideas and Features of Kashmir Saivism (Critical {ntroduction) o

(ool .
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Objective

e T«

PER 2: Ethics

introduce students moral philosophy as it studies the principles or standards of

hulman conduct.

s To help students to understand the basic concepts, terms, and theories.

« Td

Provide them an ethical analysis of current trends, changes, and 1ssues.

Unit I - Introduction to Ethics

1. Nature and Scope of Ethics

2. Challenges and Importance of Ethics

t .

3, Ethics in the History of Various Civilization ’

Unitli-E

j3A

. (4

Unit 113 -
1. Eni
2. Mg
3. Me

Unit I'V - Current Ethical Debstes
1. Natural Moral Law - - ' 3 v
2. Depntology and Teicology
3. Didcourse Bthics -

Lthical Foundations

man Values and Virtues

1.
2. Hyman Rights, Duties
3.

ndhian Ethics

Applied Ethics

vironmmental Ethics
rdical Hthics
rdia Ethics

Unit ¥V — Religious Ethics
1. Buddhism and Jainism
2. Hinduism and Confuciantim
3. Abgahamic Reli sious Traditions

_ \rtu)?-(‘;
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51, Resolved that the Annual Report of the Central University of Jammu for the
- Einancial Year 2016-17, be approved and the copies of the Annusl Report be placed
before the Court of the University during nexl meehng.

59  Resolved further that the requisite number of copies of the Annual Report 2016-
2017 be submitted to the Central Government to he laid before both the Houses of

Parfiament. -

53  EC-13 / ltem No. 13: To report the minutes of the 13" meeting of the
Finance Commiiltee.

54  Resolved that the minutes of the 13" meeting of the Finance Commitlec. ba
confirmed.

55  EC-13 / ltem No. 14: To confirm the Action Taken by the Vice Chancellor
having approved the Annual Accounts for the Financial Year 2016-17.

56 Resolved that the action taken by the Vice Crancelior having approved the
- Annual Accounts for the Financial Year 2016-17, be confirmed and the copies of the
Annual Accounts be placed before the Court of the University during next mecting.

57 The house authorised the Vice Chancellor to approve the Annual Accounts for
the Financial year 2016-17 on receipt of Separate Audit Report { SAR) from AG Office.

58  Resoived further that requisite number of copies of the Anpual Accounts be
submitted to the Central Government to be laid before both the Houses of Paritament

59 EC-13 / ltem No, 15 To confirm the recommendation of the Academic
Council to start the joint Master programme in Nano Sciences and Materials
between Centrai University of Jammu, India and Ecole Nafionale Superieure de

Chimie, de Biolcgie et de Physigue (ENSCBP), University de Bordeaux 1, France.

60  Resolved that the maiter may be referred back o Academic Council, as around
20 Universities have closed such courses colfaborations.

61, Further, EC nominated Prof. K L. Chopra to attend the Academic Courncil
meeting to represent the Exacutive Council view for the above COUrss coflaboration.

62, -EC-13 / Htem No. 16: To confirm the recommendation of the Academic
Council to establish a Cell for enriching Dogri Language under Departorent of
Hindi and Other indian Languages.

[42]
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Annexure-1

__ Course'modnle at Depmment of Nano Sciences and Materials, Central University of -

Jammn, Thdia

. Semester-d

* [ Crysial Structures sn
' QuantumMcchamcs N
Computer Progra:mnmg &Numencal
.. | Adralysis
[ PolymerScierice ...
.| Laboratary-T o
- [ MolecularBiclogy -

150°60/4 Credits
{ 50-60/4 Credltq

'_':'\ SG60A i
1.100-120/4-Cred

s emestcrhﬂ

Taugkr(honrs) T _J

l Behawoﬁ . of Matenals

'[_};dnmentaks of Commpitor .
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T VIgn
G AmlThakur <akihm74@gmaﬂ corm> ¢
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 Annéxure-3. L -
chp > Mon, Aps 3, 2017 a1 533 PM e

s chp =

Wanz Gull!aur\w cuilmume W&ntz@ee‘ta

oo Vignau La
et Thakur <akﬂ1akur?4@gmaﬁ porm> ©

' Thigis agreet 'mmmatﬁﬂscapwnbenappym gt
T amihe. Hea(l of lniemat;onal Office at ENSCBP now. % {he Wol shculd be senl 1n
Nso Mr _Bretun (c:c‘,u ts the ofﬁrsn of me semce and w:il help us

> the WZ hue ls taugm In

in nordaaux {only at

- B8
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Anil Thakur <akthakur74@gmail.com:-'

et e

Request for starting joint master programme

3 messages

it Thakur <akihakur74@gmail.com> T Mon, Apr 3, 2017 at2:32 PM
>, Laurence VIGNAU

§De 3 Anil Tha
voyé : lurt
: Liane: Bl
; Vignau
pjet : Requ

To: Lionel HIRSCH <Iionei.hirsch@ims—bordeaux.f

celaauy fr=

<laurence.vignau®ims—bu;u_cau,_\..

Cc: Laurence Vignau <lvignau@enscbp.fr>
\ Quoied te:
Dear Lione!l and Prof. Laurence, |
As you are aware, | have joined Department of Nano Sciences and Materials, Gentral ar\\}z Gu
University of Jammu. We are planning to start 2- years master in Nano Sciences and “C. ﬁi?nrl‘?l't'

Materials. | ‘have been directed by the Head of Departiment to explore the possibilities

of joint mizster program with ENSCBP, University of Bordeaux 1. | KNOW, there are Dear An
many joint master programs are running with University of Bordeaux 1 and :
international universities. . Thanks
. _ o ‘Thisis €
The first two semester students will be taught in Central University of Jammu, India amdhe
and last two semester in ENSCBP. Bordeaux, France. The Mﬂﬂg fee of ‘me!

University of rdeaux 4 for 1 year.

Please, tell me. whom to contact for this memorandum of understanding'{MOU). OUTPE:
With kind regards, : : : Alsorif»
S hostlr

Yours sincerely, ' : _
' ' _ Wonde
Anil ilook fi
We ca!
Dr. ANIL K THAKUR {Associate Professof) In this
10°kE

Department of Nanpscience and Materials

Central University of Jammu Feel fi

TAB-Sainik Cotony, Jammu 180011 o .
India TR _ 2 attac
Mobh. No.- +91 (018527856101 % en
i
© Vignau Laurence <Laurence Vignau@enscbp.fr> ~ Mon, Apr 3, 2017 at 519 PR iy
To: Wantz Guillaume <Guiiiaume.Wantz@ehscb_p_.fr> : '
Cc: Anit Thakur <akthakur7 4@gmail.com=> '
Guillaume, .'
Anil sent us this ematl concerning a joint Master program with the University of Jammu E]I.Wd ENSCEBP. As you-are Htps:fimait g

the head of the International relationships rmaybe y n@@@@l\'ﬂ ?

hnps:ifmaii.goog! . comimailiuQtui= z&ibu:wmw&view?p\&sgarcn:_inhox&th: 1563I006036ee5228imi= 15533005030ee6228 simI= 1503350308068
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Five monthe jwternship in

ation with the chosen

Three months coursEs fal- ;
e

i : th opening mo-
student starts witha  Onemen T e i
i ipi o Among | owing 10 ‘ O of
o *“tem‘éh*?tm dl:r:igg:t?s:s ’ of the Master of Science Erggrzzﬂ of the
the academic par nar - i g
i . Geopeconomy
tories. _ _ .
i lessons . Marketing and Purchasing
. - Wine and warketing
- Aromas, flavours..

Y

Applied Formulation of Polymers and Colloids

parch, three month courses in Macromotecutar Engineering and Farmulation

. From lanuary to
d a personal project in cooperation with an industrial partner.

[ including experimental training an

DURSES

Atlemna, BASE, Dow Corning, L'Oréal, mMichelin...

with the participation of industrial partners .

Filn
-

MODULE 1 e7n

5

o




with the participation of indust

: ¥ l“O[gU“IL N‘UIG‘ 1UD UU)‘UII LIV 1 .l ARTE SRR

From January to March, three month courses in materials Jesign and processing including
. practical case studies in laboratories and projects in cooperation with industrial partners.

rial partners : Arcelor M

i{é}

CoURSES

ODULE 1 7sh

Micro- and Nonotechnology

From january to March, three month courses in micro- and nanotechnolog

lahoratory courses (AFM, ST,
conditions and a personal project in cooperation with 2n industrial partner.

with the participation of industrial partners : Arkema, BASF, Merck, Rhodia, Thaies...

DULE 1

ittal, Areva, EADS, Renault, Snecma..

y including different -
Microfluidics...}), a one week hands-on training in clean ragm .




P ity

.- Applied Formuiatian of palymers and Colloids ‘;

Progratns % Research

€ Engineering tralning | 8 laborataries

1t
programs {Master) : H _ 64 acodemics and resgarciens
- 100 Phi, post-dacs

- Carnot Institute:
L LISA [Lipigs for Induslry and Healthi
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& Technology Transfer
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- 1 Master’s level dejree
tco-Design and Risk Manageinent E
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3
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~ Master of daence
3 IrOErams i Eaglish
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ANNE RURE -V

Central University of Jammu

TR (RE—¥Er), R wia-181143, W9 (69 0F FIR)
Bagla (Rahya-Suchani), District: Samba — 181143, Jammu (J&K)

STATUTE —22 (ADDITION)

Terms and condition Of service and code of conduct of teachers, etc.
(The Central Universities Act 2009; Section 26 (d))

22.(1) All the teachers and other academic staff of the University shall, in the absence
of any agreement to the contrary, be governed by the terms and conditions of

service and code of conduct as are specified in the Statutes, the Ordinances
and the Regulations.

(2) The emoluments of members of the academic staff shall be such as may be
- prescribed by the Ordinances.

(3) Every teacher and members of the academic staff of the University shall be

appointed on a written contract, the form of W|th shall be prescribed by the
Ordinances.

(4) A copy of every contract referred to in clause (3) shall be deposited with the
Registrar.

(5) The age of superannuation of teachers is 65 years.

[53]
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el G Uluvvlou.y Wl WEAlLINEdWA

Rahya-Suchani {Bagla), District: Samba — 181143, Jammu (J&K)

No. 4-12/CUJ/Reg/2016/ 544 | Dat%ﬂf? ?”

NOTIFICATION

It is hereby notified that on the recommendations of the Board of Studies, Department of Zoology, the
Vice Chancellor, in anticipation of the approval of the Academic Council, has approved the Course
Scheme and Syllabus of 3™ semester for Integrated M.Sc. in Zoology effective from the Academic year
2017-18, The approved Course Scherme and syllabus are as under:

Semester-3"

\
ik

.-\’ ICZOL3C001T Animal Diversity- 4 50 100
ICZOL3C002T Biosystematics and Animal 4 50 100
Phylogeny
ICZOL3C003T Evolution and Animal Behaviour 4 25 25 50 100
ICZOL3C004L Animal Diversity Lab-Ili 2 12.5 12.5 50 50
ICZOL3C005L Biosystematics and Animal 2 12,5 12.5 50 50
Phylogeny Lab-lll
ICZOL3C006L Evolution and Animal Behaviour 2 125 125 50 50

"ICZOL3FO01T

R .'jr.r.m TG B 4
i INTERDISCIBL

u e AR/ . iy
ICZOL3I001T Molecular Biology B 25 25
Total 26
)
To: .
Head, Department of Zoology
Qi/ Copy to:

I/c. Controller of Examinations

[54]



Semester-H1
ANIMAL DIVERSITY Il (Chordata)  T(Z0 L-5C00(T

Objective: To make the students to understand the origin, salient features, classifications ,
organizations, and structure of protochordates and chordates, origin and evolution of vartous
classes of chordatas and comparative anatomy of systems in chordates.

UNITI Orgin and salient features of chordates- protochordates -classification upto orders,
interrelationships, structural organisations of cephalochordates, hemichordates,
urochordates.

UNITII Agnatha - salient features-Type study- Affinities Fishes-classificaton upto orders; type
study shark, scolidon and care, mullet-parental care Jrespiratory organs, migration

UNIT III Amphibians-Origin and evolution of land vertebrates, classification upto orders,

parental care. Brief ACCOUITt 44 urodeles arrd hmbless,
amphibians. Reptiles-Classification upto orders, extinct reptiles, poisonous snakes of
India.

UNIT IV Birds-salient features- classification upto orders-Type study-Pigeon-flightless birds -
adaptive radiation-bird migration , principles of bird flight, origin of birds.
Mammals-Orgin, classification upto orders and salient features-aquatic mammals,
flying mammals-Primates-brief account of monotremes, marsupials - Dentition in
mammals.

UNITV Comparative anatomy of systems (e.g, Kidney, heart, Integument)
PRACTICALS:

1. Slides and specimens from representative types

2 Culturable Carp Mullet -dissections

3. Museum specimens _

4, Amphibia-dissections and museum specimens..

5. Reptiles-dissections and museum specimens

6. Aves-feathers, Beak, Claws and museum specimens

7. Mammals Museum specimens

TEXT BOOKS:

1. M .Ekambaranatha Ayyar. 1973A Manual of Zoology Part II .Chordata S. Viswanathan Printers
and publishers, Pvt.Ltd.,Madras.

2. Jordan.E.L and P.S.Verma, 1989. Chordate Zoology and Elements of Animal Physiology,

S.Chand & Co., Ltd., New Delhi.

. Jordan E.L and P.S.Varma, 1985. Invertebrate Zoology, S.Chand & Co., New Delhi

. Young.J.Z, 1988, The Life of Vertebrates. Oxford at the clarendon press,London

5. Adam Sedgwick, 1960. A students Text Book of Zoology VolIII. General Book Depot,
Allahabad.

6. Hyman.L.H, 1947. Comparative Vertebrate Anatomy. University of Chicago Press New York,
Chicago.

7. Edwin H Colbert, 1969. Evolution of Vertebrate. Wiley Easten University, Ansari road, New
Delhi :

PO
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BIOSYSTEMATICS AND ANIMAL PHYLOGENY AT T

Objective:To make the students to learn the basic concept of biology, diversity, conventional
diversity, species concept, hierarchy of animals status . of minor phyla forms , origin and
phylogeny of various phyla of invertebrates.

UNITI Definition and basic concepts-Importance of biological diversity, biological diversity
and future changes-conservation of diversity (Ex.situ Conservation and In-situ
conservation) Biodivetsity policy and priority setting. _

UNIT I Species concept-different species concept-species diversity and ecosystem stability.
Taxonomic characterists-Kinds-Isolation, reproductive isolation-biological mechanism
of genetic incompatibility.

UNIT III Salient features and affinities of minor phyla, Mesozoa, Phoronida, Chaetognatha and
Echinroidae .

UNIT IV Origin and phylogeny of Metazoa, Porifera, Colenterata, Bilateria

UNITV Origin and Phylogency of Arthropoda, Mollusca, and Echinodermata, comparative
study of larval forms-phylogenetic relationships.

PRACTICALS:

Museum specimens for different groups of animals
1. Identification of minor phyla adult forms.

a. Salinella

b. Phoronis

c. Sagitta

d. Echiurus
2. Study of phylogenetic significance on

a. Volvox

b. Simple sponge

¢. Hydroza

d. Trematods/cestods
e. Limulus

f. Pertpatus

g. Chiton

h. Blastoid (fossil)

3. Comparative study of larval forms to llustrate phylogenetic relationships
Trochophore larva
. Bipinnaria larva
. Auricularia larva
Ophiopluteus larva
Pilidium larva
. Mullers larva
. Diplurula larva
4. Identification of molluscan forms
a. Rocky form
b. Pelagic form
¢. Muddy form
d. Sandy form
TEXT BOOKS:

a
b
c
d.
e
f.
g

1. Wilson,E.D., Biodiversity. Academic Press, Washington.
2. Wilson,E.D., The Diversity of life, W.W Northern and Co.,
3. Asthana D.K and Meera Asthana, 2001. mronment. Problem and Solution S.Chand



& Co., Ltd . New Delhi, _

Kumar.U., Biodiversity. Principles and conservation

Kotpal,R.L, 1976. A Text Book of Minor Phyla. Rastogi Pub.Meerut
Devasahayam,] K and Inbamani,N, 1991. Animal Phylogeny, R.V.Pub.Virudhunagar
Kato,M. The Biology of Bio-diversity, Springer Verlag.

o a

Lyl o L
EVOLUTION AND ANIMAL BEHAVIOUR TezoldcoozT

Objective: To make the students to learn the concepts of evolution —polymosphism,
polyploidy and animal behaviour

EVOLUTIUN
UNITI Concept of evolution ~origin of life- geological time scale-formation and dating of

fossils

UNIT 11 Theories of organic evolution: Darwinism and Neo - Darwinism; Lamarckism and
Neo-Lamarckism; DeVries theory of mutation

UNIT III Polymorphism-polyploidy-isolation and speciation-mimicry
UNIT IV Hardy-Weinberg Law of genetic equilibrium-Genetic drift-evolution of horse and man.
ANIMAL BEHAVIOUR

"UNITV Concept of ethology-motivation-ﬁxéd action pattern-kinds  of  learning
imprinting-reproductive behaviour-aggressive behaviour-social organisation-advantages
of sociality-the evolution of sociality.

PRACTICALS

1. Gene frequencies calculation for human autosomal traits and multiple alleles
2. Study of fossils

3. Mimicry

4, Pblymorphism

5. Anirmal adaptation

6. Genetic drift

7. Analogy and homology

TEXT BOOKS:

1. Stebbins,G.L, 1979. Process of Organic Evolution. Prentice Hall of India, New Delhi

2. Veer Bala Rastogt, 1980. Organic evolution. Kadar Nath, Ram Nath, Meerut

3. Edward.D, Dodson, 1960. Evolution-process and product. Affiliated Fast West Press Ltd.,
New Dethi

4. Verma,P.S and Agarwal VK, 1998. Principles of evolution. S.Chand and Company Ltd., New
Delhi -

5. Reha Mathur, 1994. Animal Behaviour. Rastogi and Company Meerut

6. Aubrey Manning, 1967. An Introduction to animal behaviour. Addison-Wesley Publishing
Company, London
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ANNE X URE. -T1

)

No. 4-8/CUJ/Reg/2016/ 545 Date: _‘}J:E.d—r ["f'

NOTIFICATION

It is hereby notified that on the recommendations of the Board of Studies, Department of Botany, the
Vice Chancellor, in anticipation of the approval of the Academic Council, has approved the Course
Scheme and Syllabus of 3 semester for Integrated M.Sc. in Botany effective from the Academic year
2017-18. The approved Course Scheme and syllabus are as under:

Semester-3"

ICBOT3CO01T Mycology and Lichens 4 25 25 50 100
ICBOT3C002T Bryology and Pteridology 4 25 25 50 100
ICBOT3CO03T Microbiology and Pathology 4 25 25 50 100

—

2

2

ICBOT3C004L Lab based on ICBOT3C001T 125 12.5 50 50
ICBOT3COO5L Lab based on ICBOT3C002T 12.5 12.5 50 50
ICBOT3C006L Lab based on ICBOT3C003T 12.5 125 50 50

[CBOT3F001T

ICBOT3I000T

Total
!
rar
To: Q’

Head, Department of Botany

Copy to:
I/c. Controller of Examinations

[58]



Be2el: MYCOLOGY AND LICHENS L pO{ 2=~

THEQORY 4 Credits: (3-1-0)

Unit-1 Introduction, classification with reference {0 Alexopoulos and Mims (1979), Range of
thallus strucfure, reproduction, life history and evolution of the following classes of fungi.

Myxomycetes —Stemonitis; Chytridiomycetes -Synchytrium,

Unit-Il1  Qomycetes-Pythium, Phytophthora,  Albugo, Peronospora. Plasmodiophoromyceies:
Plasmodiophora. Zygomycetes : Pilobolus, Rhizopus, Mucor.

Unit-3 Ascomycetes ; Yeast, Taphrina, Fmericella, Claviceps, Peziza, Morchella Venturia.

Basidiomycetes: Puccinia, Ustilago, Agaricus, 5 - - Alternaria
Aspergiltus, Penicillium, Cercospora, Fusarium, Colletotrichum.

Unit-4 Heterothallism, Parasexual cycle, Nutrition, spore dispersal and factors affecting spore germination.
Ecology of fungi- soil fungi, sugar fungi, cellulose and lignin degrading fungi, economic imporiance
of fungi. Mycorrhizae and their role.

Unit-5 Classification, structure, nutrition, reproduction and economic importance of lichens (Parmf;lia.
Usnea, Cladonia).

IBOL241 Practicals 2 Credits: (0-0-4)

Stemonitis, Synchytrium, Saprolegnia, Pythium, Phytophthora, Albugo, Peronospora, Sclerospora.
Plasmodiophora, Pilobolus, Rhizopus, Mucor, Yeast, Taphrina, Aspergillus, Peniciilium, Claviceps,
Peziza, Morchella, Puccinia, Ustilago, Polyporus, Coprinus, Geastrum, Lycoperdon, Alternaria.
Cercospora, Fusarium, Colletotrichum, Parmelia, Usnea, Cladonia.

& The Department reserves the right to add or delete any practical in any semester during the course of

running the semester,

Reference:-
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Hale, M.E.a nd Dodge. Biology of Lichens, 1961.

Alexopoulos, C.1. and C.W. Mims. 1979, 3rd Ed. Willey Easter Ltd., New Delhi.
Gray, W.D. The biology of lichens.

John Webster. Introduction to fungi. 1980.

Cochrane, W. Physiology of fungi.

Carlile, M.J.2001. The Fungi (2nd ed) Academic Press.

Sumbali G. 2010, The Fungi (2nd ed) Narosa publishers.

Anegja K.R. and R.S. Mehroira 2015. An introduction to Mycology New Age Intemational
Publishers

9. Sharma P.D. 2005. Fungi and allied organisms Alpha Science Intl Ltd.

10. Dube H.C. 2013, An introduction to fungi. Scientific publishers, India.

SRSV S

EBEZ@®: BRYOLOGY AND PTERIDOLOGY IC BoT
THEORY 4 Credits: (3-1-0)
Bryology:

Unit-1 Introduction and classification of Bryophytes with special reference to Watsons scheme. Life cycle |
and alternation of generation -two theories . Origin and evolution of Bryophytes.

Unit-II Range of variation in structure of major groups of gametophytes of bryophytes. Range of structure
and evolution of sporophytes of Bryophytes. Asexual and sexual reproduction in Bryophytes. Fossil
bryophytes. Economic importance of bryophytes.

Unit-IN Pteridology Classification of pteridophytes (Reiners). Origin of pteridophytes. Range of structure,
reproduction and evolution of gametophytes of Rhyniales,Psilotales, Lycopodiales

Unit-4 Range of structure , reproduction and evolution of gametophytes of Lepidodendrales,Selaginellales,
Calamitales, Equisetales, Ophioglossales, Marattiales, Osmundales, Filicales and Salviniales.

Unit-5 Stelar evolution , Soral evolution. Heterospory and seed habit. Apogamy, Apospory. Ecology of
pteridophytes. Economic importance of pteridophytes.

IBOL.242 Practicals 2 Credits: (0-0-4)

Bryology: Riccia, Targionia, Dumortiera, Reboulia, Marchantia, Riccardia, Porella, Anthoceros, Sphagnum,
Funaria, Polytrichum.

Pteridology:  Rhynia, Homeophytdn, Asteroxylon, Psilotum, Lepidodendron, Lepidocarpon,

Sphﬁlophyllum, Calamites, Angiopteris, Osmunda, Lygodium, Gleichenia, Alsophila,Adiantum, Salvinia,
Azolla,

% The Department reserves the right to add or delete any practical in any semester during the course of

running the semester.

Reference:-
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Bryology:

1.Bower, F.O. 1903, Origin of Land flora.

2.Bower, F.O. 1935, Primitive land plants.

3.Cavers, F.T. 1965. The interrelationship of Bryophytes.

4 Dutta, A.C. 1995. Botany for degree students Oxford university press.
5.Gilbert, M.Smith.1984. Cryptogamic Botany Vol.II TATA Mec Graw Hill publ.
6.Kashyap, S.R. The liverworts of western Himalayas and Punjab Plain, Vol.I & 11
7 Parihar, N.S. 1985. An Introduction to Embryophyta Vol. 1 Bryophyta.

8 Watson, E.V. 1974. The structure and life of Bryophytes - B.I. Publication
Pteridology:

1.Amold, C.A. 1947. An Introduction to Palacobotany.

2 Foster, A.S. and Gifford, EM. 1959 Comparative Morphology of vascular piants:
3 Parihar, N.S. 1991. An Introduction to Embryophyta - Pteridophyta.

4 Rashid, A. 1979. In Introduction to pteridophyta.

5.Sporne, K.R. 1968. The Morphologyof Pteridophytes.

6.Walton,].1940. Introduction to the study of fossil plants.

TC PoT2000T H8z88: MICROBIOLOGY AND PLANT PATHOLOGY

THEORY : 4 Credits: (3-1-0)

Microbiglogy:-

Unit-1 Scope-history, Bacteria-morphology and fine structure of cell-classification of bacteria according to
Bergeys manual (9th ed.), bacterial photosynthesis. Chemosynthetic bacteria-

Aerobic and  Anaerobic  respiration. Bacterial recombination-Transformation, transduction and
conjugation - plasmids.

Unit-II Nitrogen  fixation -symbiotic and asymbiotic  -methods  of culturing  bacteria
_sterilization-kinds of media and preparation techniques - Isolation of microorganisms from environment
and infected plants - pure culture - maintenance and preservation -Inoculation of Bacteria -microbial
staining methods - (stains and dyes) - Gram, flagellar and other types of staining. Estimaton of
microrganisams  in soil, air and water - serial dilution technique.

Unit-ITl Morphology of viruses - (size, shape and structure, nucleic acid and coat structure}
Classification of virus transmission of viruses - virus - relationship, Isolation and purification of
viruses, Generat account of mycoplasma and spiroplasma vector bacteriophages - satellite viruses,
viroids.

PLANT PATHOLOGY

Unit-?V History-Koch's postulates, classification of plant diseases on the Dbasis of causative
organisms and symptoms. Host parasite interaction - Histological, pathological  and biochemical
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aspects - Defence mechanism in host, metabolic changes in diseased plants. Mechanisms of infection
by pathogens and host resistance to invasion- Role of Enzymes and Toxins in pathogenesis-mycotoxins,
Aflatoxins.

Unit-V Etiology, symptoms, causative agents and dissemination of following diseases in crop planis.
Little leaf of Brinjal, Tobacco mosaic, bacterial blight of paddy andearly and late blight of potato. Leai
spot of cotton and turmeric, Tikka disease of ~groundnut. Blast of Paddy, Red rot of sugarcane,
Damping off of seedlings, Root rot, citrug canker, smut of maize, soft rot in vegetables - principles and
methods of plant disease control, Regulatory methods, cultural methods, biological methods and chemical
methods of control, breeding for disease resistance.

IBO1.242 Practicals 2 Credits: (0-0-4)

Staining of micro organisms: simple staining. Gram staining -spore and acid fast staining,
preparation of culture media -synthetic and Non-synthetic. [solation of microorganisms. Aerobic anc
anaerobic forms and soil microbes, purification technique of microorganisms. Serial dilution technique
Hanging Drop method, Isolation of bacteriphage. Verification of koch's postulates. Identification ol
Bactetial, fungal and viral plant diseases included in theory syllabus.

& The Department reserves the right to add or delete any practical in any semester during the course of

rnning the semester.

Text Books:

Mehrotra, R.S, 1995. Plant Pathology

Singh R.S. 1969. Plant diseases

Sharma P.D. 2006. Plant Pathology. Narosa Publishing House Ltd

Singh R.S. 1984. Principles of Plant Pathology. Oxford & IBH Publishing House.

Richard & strange 2003. Introduction to Plant Pathology. John Wiley & Sons Ltd.

Agrios (20053). Plant Pathology %th Edition Academic Press.

Mehrotra R.S. and Sumbali G (2009). Principles of Microbiology. Tata Mc Graw-Hill Edu Pvt Ltd.

AN ol

Reference Books:

1.Edward Alcamo, 1983 Fundamentals of Microbiology.

2 Pelezar , M.J.E.C.S. Chan and N.R. Krieg 1993. Microbiology.

3 Rangaswami, G. 1988. Disease of crop plants in India.

4.Aneja K.K. 1996. Experiments in Microbiotogy, Plant pathology, tissue culture and mushroomr
cultivation.

5 Gunasekaran, P,. 1995.Laboratory Manua} in Microbiology. New Age International P Ltd.,
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: ANNEXV 2 E - YL

- Central University of Jammu
Rahya-Suchani (Bagla), District: Samba ~ 181143, Jamrmu (J&K)

No: Cu/DCHE/16/ & ]

NOTIFICATION

it is hereby; notified that Vice Chancellor has approved the recommendations of the Board of Studies, Department g'f
Qeicnces, the Vice Chancellor, in anticipation of the approval of the Academic Council, to this

Chermisiry aud Chemical
Course Scheme and syllabus

Course Scheme and Syllabus of | and Il semesters w.e.f Aeademic Year 2017-18. The approved

-

are as under:

Semester | _
: Credi J i
. Total
Course Code Course Title t ClA MEE, ESE ks
ICCHMICD03T | Chemistry-1 4 25 25 50 100 |
ICCHM1C004L Chemistry Lab-1 4 25 25 50 100
ICPHY1CO0IT Physics-I
: 4 25 25 50 100
ICBOT1C001T Botany-I ||
ICAMTICO0IT Mathematics-1 4 55 - 50 100 ;
TCZOLICA0IT Zoology-1 ‘
ICPHY 10021 Physics Lab-! ;
ICBOT1C002L/ | 4 25 25 50 106
1ICZOL1C002L Botany Lab-I | Zoology Lab-I
ICECL1F0OIT English i 75 25 30 e |
Total - i 24 600 |
Semester 1. :
Course Code Course Title Credit CIA mor | Esg | Foml |
; . Marks
ICCHM2C003T Chemistry-1I 4 25 25 50 00
{CCHM2CD04L. Chemistry Lab-il ' 4 25 25 50 100
ICPHY2C001T :
Physics-11
: 4 25 25 50 100
ICBOT2C001T Botany-[I
ICAMT2CHO1T Mathematics-11
' 4 25 25 50 100
ICZOL2CO01T Zoology-I1
ICPHY2C(02L ‘Physics Lab-il
ICBOT2C002L/ any Lab- 4 25 25 50 100
: 3ot’my Lab Zoology Lab-11
1CZOL2C002L
ICEVS2CO0IT ) , B
: Environmental Science 4 25 25 50 100
ICICT2C001T ‘
[ntroduction Lo Computers 4 25 25 50 100
Total : 28 160
Note: The earlier notification No. Cuj/DCHE/16/560 dated 03.11.2017, stands withdrawn intoto.  / '
. A f r /
k 'i’(»---;"'ﬂ«"}‘f!‘
Deptity Registrar 77/ {, 4
' Adinin-HRW o
Encl: Syllabus of T and 1 Semesters ( [p,-‘i,, ) ’

To: Head, Department of Physics and Astronomical Sciences
Copy to:
1. OSD {Exam)
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Full Details of the syflabus

: © ¢ i CHEMISTRY-I
THEORYé ICCHM{LCE}OE&T

4 Credits: (3-1-0)

dPeriodic Propertivs 12Hrs

Ui oo Strue e 4

ldea of de Broglie mater waves, Heisenberg's uncertainty principle, Schrédinger wWave equailion,
signiticance of wave funetions, radial and angular wave functions and distribution curves, Atomic
arbitals, Shape of s, p, d orbitals and their characteristics, Quantum numbers, Aufbau und Pauli’s
exclusion principles, Hund's multiplicity rule, Electronic configuration of clements, effective nuclear
charpe and shielding effect, Hydrogen atom: energy of orbitals, atomic spectra, P-fund, bracket Series.

Alomic am‘ji lonic radii, fonization energy, electron affinity. and electronegativity — definition, methods of
determination, trends in periodic table and applications in predicting and explaining the chemical
Liehavior, :
tUnit 1§: Chemical Bonding 12Hrs
Covalent Biond _ Valence bond theory and its limitations, various types of hybridization and shapes of
simple inorganic molecules and ions. Valence shell electron pair repulsion (VSEPR) theory amd its
:.spplic-atiun;to NH;, H;0", SF4, CIF;, ICI;g_ and H.0. MO theory, homonuciear and heteronuclear (T and
MU} diatmﬁic molecules, mutticenter bonding in electron deficient molecutes, bond strength and bond
CIUrEY, ca;]cu!ﬂlion of percentage of  ionic character from dipole moment and elecironegativily

diftorence..

Unit N11: Gaseous and Liquid States of Matter _ 12 Mry
Postulates of kinetic theory of gases, Kinetic equation for gases, Gag laws from kinetic cquation, Relation
between kinetic energy and temperature, Thermal motion of melecules, Maxwell distribution of
mulecular velocities and kinetic energies, Bifect of temperature, Most probable velocity, Average velocity
and Root inean square velocity, Evaluation of these velocities using Maxwell equation, Collision
diameter, Collision eross section, Collision number, Collision frequency and Meun free path, Degives of
freedom ol gaseous melecule: Translational, Rotational and Vibraticnal, Deviation from ideul behavior,
Equation of state for real gases (van der Waals equation), Virial equuiion of stale, Critical plicnumenon,
Critical constants, Law of corresponding states.

Stryetire of_‘ liquid, Surface tension and vigcosity, Numericals. -

Unit 1V [ntroductory Organic Chemisiry o 12 s
LUPAC 110|Inenclai|.;re: Alkanes. alkenes, alkynes, cycloallkanes, cycloalkencs, cycloabkynes. lralogen
wn'umnnds;l alcohols, cthers, aldehydes, ketones, carboxylic acids, nitro compoundls. Hybrdizalion and
Geenetry of Molecules: methane, ethane, ethylene, acetylene. Electronic Bfects: Inductive, rusonance,
hyper conjygation and steric effect. Cleavage of bonds: homolytic and heterolyric C-C bond frssion,
Reaction In ;rt:r:mdiates and their stability: carbocations, carbanions and free radicals.

S o £ bt sk 9 A 1 ; . )

Sylhlabus: B yrs Int. M. Sc. Program, Department of Chemiscry, CU Jammu _ﬁ;ée >
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12 Hrs

Unit V: Basic Organic Synthesis and Principles
nd Kolbe’s eleetrolytic nivthods with

Alkanes: preparation by reduction of alkyl halides, Wurtz reaction a
rechanism;

Alkencs: preparation by dehydration of alcohols, dehydrohalogenation of atkylhalides. dehulogenation of
vie-dibalides and by Kolbe’s electrolytic method.

Alkynes: Preparation by dehydrohalogenation of vic-dihalides and gem-dihalides, debalogenation of
tclruhaiidcé and Kalbe’s electrolytic method. _

Reactions:addition reactions with hydrogen, halogens, hydrogen halide (Markownikolls rule, jreroxide

etfectihydroborationozonolysis, hydroxylation with KMnQO.. allylic substitution by NBS,

Books Recommended:
b, Organic Chemistry, Morrisen and Boyd, Prentice Hall. 6th Bdition, 2007.

2. Adyanced Organie Chemistry, Bahl, B S, Bah! A, 21 Edition, 2012,

3. Physical Chemistry by P. W. Atkins, 1 0th Ed. Oxford, 2015,

4. Busic Tnorganic Chemistry by F. A, Cotton & Wilkinson, John Wiley. Ed 3 19us.
5. Inorganic Chemistey by J. B, Huhey, Harpes& Row. Ed 4% 2006.

6. A Text Book of Physical Chemistry by 8. Glasstons, MeMillan.

5. Principles of Physical Chemistry by Puri, Sharma and Pathania, Vishal Publishing.
. A Text Book of Physical Chemistry: Vol. 1 by K. L. Kapoor, McM.illan,

| TooHMl 00M. | cppmisTRY LAB

PRACTICAL 4 Credifs: (0-0-8)
1, Dcnwns;l'r:nion & concept of good lab practices including salety, glassware handling, chemival nature
understandjng, chemical handling, chemical/glassware waste management, Error Analysis, notebook
1'nuinlefsz1n¢'c.

2. Calibration and handiing of balances, pipettes and burettes, basic principles & experiments reluted o
sample & reagent preparation: practical concept of Molarity, Molality, Normality, equivalence, weight %,
val %o, Preparﬁtion of standard solutions, Ditution 0.1 M 10 0.001 M solutions,

3. Standard acid base titration

4, Calibration of Thermometer (any two)

4. %U-82 9C (Naphthalene), 113.5-1i4 °C { Acetanilide)

b, 132.5-133 (Urea), 100 °C (Distilled Water)

5. Determination of Melting Point {at-lcast four): _

Nauphthalene 80-82 °C, Benzoic Acid 121.5-122 °C, Urea 132.5-133 °C, Succinic Acid 184.5-185 °C,
Cinnamic Acid 132.5-133 °C, Salicylic Acid 157.5-158 °C, Acetanchde | 13.5-114 +C, m-Dinitrobenzens
90 °C, p-Dichtorobenzene 52 'C, Aspirin 135 °C.

6. Crvstallization

a. Phihatic acid from hol water (using fluied filter paper and stemless funnel)

b. Acetanthide from boiling water
¢. Naphthalene from ethanol
d. Benzoie acid from water

7. Macro analysis (gualitative) of cations and anions (known samples)

Bt b iRl it it .
[T = 191} i b el 28 Lk vl Lt Lkl Dk e e et i I N
il e EamaHin, e e 21l 1 R 1 50 M

‘Page 10

Syilabus: 5 yrz Int. M. S&. Program, Department of .Cnamisti.cy,
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Baoks Recommended;

1. Vogels Textbook of Practicai Organic Chemistry, s Edition, 1989,

0. Experiments in General chemistry, C. N. R. Rao and U. . Agarwal Fourth
3. Vogel's Inorganic Practical Chemistry, 7" Bd., 1996.

4. Vogel's Textbook of Practical Organic Chemistry. 5" Bd.

- B

Edition 1973,

Semester- L0

o - CHEMISTRY-LI
== O b SVl Y Y R 4 Cregits: (3-4-0)

THEORY I A e I T
12Hrs

Unit-I: Thermodynamics-
functions and their differentials, Thermodyn amic provess, Concept

Thevnadynamic terns, State and path
ol heat and work, First Law of thermodynamics, Energy and enthalpy, Heat capacity, Heal capacilies at
law, Joute--Thomson coellicient and

constant volume and pressure and their relationship. Joule's
& dH tor the expunsion of ideal guses under isothermal
h law ol thermodynanues. Thermochemistey:
Types ot enthalpy changes:

inversion tiemperature, Calculation of w, g, dU
and udinbatic condition for reversible process, Zerot
Exothermic and BEndothermic reactions; Standard enthalpy changes,
Formation, Combustion, Neutralization, Hydration; Kirchhofl"s equation, bond energy, Nurericals.
Uunir-1; Thermodynamics- 11 _ 12Hrs
Seeond law of thermodynamics. Heat Engine, Carnot cycle and its efficiency Copeept ol calropy.
Physical significance of entropy. Lntropy change in an ideal gas. Entropy a8 « [unetion ol temperidure,
volune an}i pressure. Entropy change of universe. Combined statement of first and second luws of
thermodynamics. Entropy change for isolated systems, thermodynamic relations based on 2" faw o energy
as o funelion of temperature and volume; enthalpy as a function of temperature and pressure,
Unit [1T: Chemicat Bonding-11 12 Hrs
fonic Solids, Tonie Structures, radins ratio effect and coordination number, Hmitatous ol radius ralia rale,
latticy defects, semiconductors, lattice energy and Born ~ Haber cyele, solvation energy and wolubility of
ionic solids, polarizing power and polarizability of ions, Fajan’s rule.

Metaliic bond - free electrons, Valence bond and band theories, weak interactions — hydrogen bonding

andh Van der Waals forces

Unit [V Aromaticity, Substitution and Elimination reactions ' 12 Hrs
Aromatic hydrocarbony and aromaticity, resonance in benzene, Huckel's (4n+2) rule and s simple
:5}‘_1|')lit,‘ﬂli(';l‘|%‘s. Acidic character of phenols - explanation on the basis of resonance stabilization,
Flectrophitic  substitution  reactions 1n aromalic compounds. General mechunisms ol nitralio,
hatogenation, sulphonation, Friedel-Craft's acylation and alkylation, ortho/para/meta directive mfluence
of substituents (with examples). '

SN and, S'_N3 reaction mechanisi: effects of steucture, substiate, solvent, nucleophite and ety g droups,
Mechamems of Bl oand B2 reactions, Hoffmann and Sayetzeff srules, cis awd trans clin"u’ia;atimm
Ehminauon Vs substitution. |

Linit ¥: Stercochemistry-1 12 Hrs

A A s e s S bl . A .
Aty Byt AR A i SR G S ittt 2k 2kt oL b, o b b BRI H

Int. M., &c. Program, Department of Chamisiry, CU Jammua
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Slereochemistry:Coneept of [somerisim, Classification of Stereoisomers, Optical comerisnt, Chivality &

Flemnents of symmetry, Wedge formula, Fischer projection, Newmann projection. Relative and absolute
canfigurations, sequence rutes, D & L, R & S systems of nomenclature, Understanding of Enantionensm,
dinslereisomerism, mesoform. Erythro and threo somencinture, Conformational ynderstanding with an

example of efhane, n-butane and Cyclohexane.

Books Recommended:
| Fundamentals of Organic Chemistry by Sclomons, John Wilev, 5" Edition 1998.‘ o :
2 Tutroduction to Organtc Chemistry. Streifwiesser, Hatheock and Kosover, Macmillan, 47 Ediian, [992.

5 prceteal Chemisty Vab 2 by Ko 1 Kapoot, McMillan, Sth Ed. 2014

T

4, Chemical Thennodynamics by R. p. Rastogi and R. R. Mishra, 0th bd. TouY

5 Concise lnorganic Chemistry by J D Lee, Amazon. John Wiley & Sons. Ed SN 1996,

6. Comprehensive Co-ordination Chemistry by G. Wilkinson, R. D. Gillars& J. A. Mceleverty, Pergamon
1987, | :

: ('_.‘!1cr1'1istr"_y of the Blements by N. N. Greenwood & Earnshow, Pergamon

_ A Texl Book of Physical Chemistry by 8. Glasstone, Mehtillan. .

Physical Chemistey by P, W. Atkins, Oxford

N =

: 2 CHEMISTRY LAB-1
PRACTICAL T coHMacooH £ 4 Credits: {0-0-8)
1. Voluwmedric aualysis '
() Determination of acetic acid in commercial vinegar using Ma2H
(b) Listimation of calcrum content i chalk as caleiunt oxalae by permangatomelry.
ch Hstimation of hardness of water by EDTA.
(d) Listimation of copper using thiosulphate
2. Synthesis and analysis '
(1) Preparation of Ni-DMG complex, [NI(DMG):]
(b3 Gravimitric analysis of N1 as Ni-DMG complex
() Quulilative inorganic analysis of mixtures containing not more ihan 4 radicals from the [oHowing:
Cation Rmﬁiica]s: Na®, k', Ca', &' Ba'* AP, O, Mn™, Fe, Co'l NI Cu Syt
Anion Radicals: 7, CT, Br, I, SCN', 87, 804", 5,0+, NOs- NO:- BO;y",
1'lxpcrimen:t A: Preliminary Tests for acid and basic radicals in piven samples.
l-:.\{perimeh;t B: Wet fests for Acid and Basic radicals in given samples.
Esperiment C: Confirmatory tests.

Buoks Recommended:
i G. Svehlp: Vogel's Qualitative Inorganic Analysis, 7th Bd, 1996
7.3, Mendliam, R. C. Denny, J. D. Barnes, M. J. K. Thomas: Vogel's Text Book of Quantitalive
(hemical Anatysis, Prentice Hall, Gib Ed.
3. Vogel's Textbook of Quantitative Chemistry, Sth Ed. 1989
4 Synthesis & characterization of Inorganic Compounds by W. L. Jolly, Prentice Fall.
Vot - 83460 1971 :
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CEeNnudl UIIVEIDILY VI vallliiu
Rahya-Suchani (Bag!a) D|str|ct Samba—— 181143, Jammu (J&K)

No. CUJ/DCHE/zolsj-; bate)f S‘f /?

NOTIFICATION

S w i

It is hereby notified that on the recommendations of the Board of Studies, Department of Chemistry
and Chemical Sciences, the Vice Chancelior, in anticipation of the approval of the Academic Council,
has approved the Course Scheme and Syllabus of 3" and 4™ semester for Integrated M.Sc, in
Chemistry and Chemical Sciences effective from the Academic year 2017-18. The approved Course
Scheme and syllabus are as under:

Semester-3"
‘Course Cod CAT [ MSE. | ESE | Total
P S T I Marks
’ ICCHM3C001T Chemlstry T 4 25 25 50 100
ICCHM3C002F | Chemistry-IV 4 25 25 50 100
JCCHM3C003P | Chemistry Lab-ill 4 25 25 50 100
pl  [iccrm3cooar | chemistry Lab-IV 4 25 | 25 50 100
' ICAMT3C005T | Mathematics 4 25 25 50 100
T T AT % INTERDISCIPLUINARY.COURSE " = "o} . = | %~ 1 I !
ICCHM31001T | Molecular Biology ' 4 25 25 50 100
T FOUNDATION COURSES. L [ 1 ' '
ICCHM3F001T | Communication Skills e a 25 | 25 50 100
Total ' ' 28 700
Semester-4™
T-CourseTitte .~ -~ . -~ | Credit |CIA- | MSE |ESE Total
| 'CORE COURSES. -/ " o oo = - Marks
ICCHMA4C001T Inorganic Chemistry-) 4 25 25 50 100
ICCHMAC002T Qrganic Chemistry-| 4 25 25 50 100
ICCHM4C003Y | Physical Chemistry-! 4 25 25 50 100
ICCHMA4CO04P Inorganic Chemistry Lab-1 4 25 25 50 100
${CCHMACDQ5P Organic Chemistry Lab-| 4 25 25 50 100
... | FOUNDATIONCOURSES -~ I~ = | .. "
ICCHMAFO01T | Management 4 25 25 50 100
Total _ ' 24 N '

e

Encl: Syllabus of 3™ & 4™ semester

Jo:
Head, Dept. of Chemistry

Copy to: 681
I/c Controller of Examinations [68]
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Semester-I11

ICCHM3C001T: CHEMISTRY-UI _
THEORY 4 Credits: (3-1-0)
Unit 1: Hydroxy and Carbonyl Compounds 14 Hrs
Preparation of monchydric alcohols from carbonyl compounds using Grignard reagents, Methods 10
distinguish between Primary, secondary and tertiary alechols (Lucas, Victor Meyer’s and oxidation
method) Preparation of aidehydes and ketones by Rosenmund’s reduction, Oppeanauer oxidation.
Reactions of aldehydes and ketones (Reduction using LiAlHs, Clemensen and Wolf-Kishner reductiof.

reaction with alcohols) Mechanism of” Aldol condensation, Cannizzare s-Feaction, Reimer — Tiemann
reaction, Perkin’s reaction, Renzoin condensation.

Unit I1: Carboxylic Acids and its derivatives-1 12Hrs
Acidity of Carboxylic Acids, Effects of Substituent’s on Acid Strength. Preparation and reactions of
carboxylic acids. Hell-Volhasd-Zelinsky reaction. Synthesis of acid chiorides, esters and amides.
Reduction of carboxylic acids. Mechanism of decarboxylation, effect of heat and dehydrating agents,
Mechanisms of esterification and hydrolysis (acidic and basic).

Unit 111: Carbohydrates 10 Hrs
Classifications and nomenclature of monosaccharides, Mechanism of osazone formation, Interconversion
of glucose into Mmannose, fructosc, formation of glycosides, Cyclic structure of D(+)-glucose,
Mechanism of mutarotation. Determination of ring size of monosaccharides, Cyanohydrin formation and
chain extension, Kifiani-Fischer synthesis, Epimerization. ap-glycosidic linkage 1n sugars. Assigning
absolute configurations of stereo centers present in sugars like Glucose, Fructose.

Unit 1V: Chemical Kinetics-1 : 12 Hrs

iroduction to chemical kinetics, order and molecularity of chemical reaction. Rate expression for first
order. second order and third order reaction, Half life, Methods for determming order of reaction, Effect
of temperature and catalyst on raie of reaction, Arrhenius equation, Concept of activation energy, Simple
collision theory based on hard sphere model, Expression of the ratc constant based on equilibrium
constant and thermodynamic aspects, Numericals.

Unit V: Nuclear Chemistry 12 Hrs
Introduction to radioactivity. Basics of different nuclear models (shell model, hiquid drop model, fermi
gas model, collective model). Characteristics of radioactive decay, disintegration and nature of radiation,
decay kinetics, types of decay, @, B, v- emissions. Different radioactive series (natural and artificial},
group displacement law, units and measurements of radioactivity. Isotope, isotone, isobar and nuclear
isomer. Separation of isotopes, applications of isotopes in medicine, chemical reaction pathways and
dating techniques. Mass defeci and binding encrgy. Nuclear fission and fission; Nuclear Reactors:
Classification of reactors, reactor power, and application of radioactivity, nuclear waste Management.

Books Recommended:

|. Chemistry of the Elements by N. N. Greenwood & Eamshow. Pergamon.
2. Metalo-organic Chemistry by A. J. Pearson, Wiley 20™ Edition, 1986.

Syllabus: 5 yrs Int. M. Sc¢. Program, Department of Chemistry, CU Jarmma Page 13
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3. Organic Chemistry, Morrison and Boyd, Prentice Hall. 6th Edition, 2007.

4. Organic Chemistry by Finar, 6™ Edition, 2002,

5 Fundamentals of Organic Chemistry Solomons, John Wilev, 3" Edition 1998,

6 The Elements of Physical Chemistry by P. W. Atkins, Oxford, 10th Ed. 2014.

7. Organic chemistry by Stanley H. Pine 4" Edition, 1982,

& The Essential Theories of Nuclear Chemistry by H. J. Arnikar, 4™ Ed. New Age International, 1995,
9 Chemical Kinetics by K. J. Laidller, 41 Ed. Pearson, 2003.

10. Physical Chemstry through problems: S. K. Dogra & S. Dogra, Wiley Eastern Lid.

LCCHM3C002T: CHEMISTRY-IV

THEORY 4 Credits: (3-179

Unit 1: Thermodynamics-111 12 Hrs
Third taw, Nernst Heai theorem, Stalement and concepl of residual entropy. Evaluation of absolute
entropy from heat capacity data, Gibbs and Helmholtz functions, G & A functions as thermodynamic
quantities, 4 & G as criteria for thermodynamic equilibrium and spontaneity, Their advaniage over
entropy change, Variation of G & 4 with P. V & T. Temperature dependence of free energy: Gibbs-
Duhem, Gibbs-Margules equation, Clausius-Clapeyron equation and its applications,

Unit LI: Chemistry of s- and p- block elements 12 hrs
Comparataive study, diagonal relationships, salient features of hydrides, solvation and complexation
iendencies inciuding their function in biosystems, an introduction Lo atkyls and aryls. Chemical propertics
of groups (13-17 elements), compounds like hydrides, oxides, oxyacids and halides,

Chemistry of Noble Gases : Chemical properties of the noble gases, chemistry of xenon, structure and
ponding in xenon compounds (oxides and fluorides).

Unit 111: Coordination Chemistry-1 8 hrs
Werner's coordination theory and ils experimental verification. effective atomic number concept,
chelates, nomenclature of coordination compounds, isomerism in coordination compounds.

Unit 1V: Coordination Chemistry-11 16 hrs

Metal - ligand bonding in Transition Metal Complexes — Valence bond theory and its applications Lo
transition metal complexes. Limitations of valence bond theory, clectroneutrality principle, an elementary
idea of crystal field theory, crystal field splilting m octahedral. teteahedral and square planar complexes,
crystal field stabilization energy (CFSE), measurement of (10 Dq {A0)) in weak field and strong ficld
complexes, pairing cnergy, effects of CFSE on hydration energy, factors allecting the crystal — field
parameter.

Unit IV: Electrochemistry-I 12 Hrs
Conductance and lonisation: Review of electrolytes, Arrhenivs theory of electrolytic dissociation,
conductance and its variation with dilution, ionic mobility, Kohlrausch law and its applications.

Migration of lons: Transport number and its relation with concentration and ionic mobility, Experimental
procedurcs for measuring transport numbers (Hittorf's ruje, Moving boundary method), Abnormal
ransport numbers, Walden's rule,

W
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Applications of conductance measurements: Defermination of degree of dissociation of weak elecivolyles.
ionic product of waler. solubility and solubility product of sparingly soluble salts, Conductometric
litrations.

Books Recommended:

1. Physical Chemistry by P W. Atkins, |0th Ed. Oxford.

7 Chemical Thermodynamics by R. P. Rasto gi and R. R. Mishra, 6th Ed. 2009.

3 An Introduction of Electrochemistry by S. Gladslone, McMilan

4, Organic Chemustry, Morrison and Bovd, Prentice Hall. 6th Edition, 2007.

5. Concise Inorganic Chemistry by J D'Lee, Amazon. Ed 5™, 1998,

6. Comprehensive Co-ordimation Chemistry by-G. Witkinson, R_D. Gillars& J. A Mccleverty,

Pergamon.
7. Chemistry of the Elements by N N. Greenwood & Eamshow, Pergamon. £d 2™, 1997.

ICCHM?)C(JOS{}. CHEMISTRY LAB-11I
PRACTICAL 4 Credits: (0-0-8)
1. Mixed melting point determination a. Urea-Cinnamic acid mixiure of various compositions (1:4, 1:1,
4:1) _
2. Crystallization after decolorisation using Charcoal
a. Decolorisation of brown sugar {sucrose} with animal charcoal using gravity f iltration.
b. . Crystallization after decolorisation of impure naphthalene (100 g of naphthalene mixed with 0.3 g
Congo Redusing 1 g decolorizing charcoal) from ethanol
3. Sublimation (Simple and Vacuum)
Camphor, Naphtalene, Phihatic Acid and Succinic Acid
4. Qualitative Analysis a. Element detection and Functional group determination (phenolic, carboxylic,
carbonyl, esters, carbohydrates, amines, amides, nitro and aniline) in simple organic compounds and
mixfure analysis.
5. Thin Layer Chromatography: Determination of Rf values and identification of organic compounds.
a. Separation of green leaf pigments {spinach leaves may be used).
b. Preparation of 2 A-dinotrophenylhydrazones of acetone, 2-butanone, hexan-2- and 3-one.
¢. Separation of mixture of dyes using cyclohexane and ethyl acetate (8.53:1.3)
6. One step organic synthesis: ,
a. R; determination, crystallization, melting point determination.
b. UV and IR spectroscopic analysis.

Books Recommended:

|. Vogels Textbook of Practical Organic Chemustry, 3™ Edition, 1989.

2. Experiments in General chemistry. C.N.R. Rao and U. C. Agarwal Fourth Edition 1973.

3. Experimental Organic Chemisiry by P R Singh, D S gupta, K S Baypai, Tata McGraw Hill , Vol | and
Vol 2, [980.

4. Laboratory Manual in Organic Chenustry, R. K. Bansal, Wiley. 2009.

ICCHMSCOMP: CHEMISTRY LAB-1V
PRACTICAL 4 Credits: (0-0-8)

1. To determing the cell constant of a conductivity cell.
3 To determine the molar conductivity of weak mono - basic acid over a given range of concentration.

e — ]
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3. To determine pKa value of the given organic acid by pH measurement.

4. Determing max for KMnOs by calorimetric measurements

5 Determine the surface tension of a liquid by stalagmomeier method

6. Determine the Viscosity of a given liquid by Oswald’s Viscometer.

7 To study the distribution of benzoic acid between benzenc and waler al room lemperature and hence
show the molecular state of benzoic acid in benzene.

& Determine the heat of neutralization of HCl by NaOH.

9. Study the hvdrolysis of an ester in presence of HCL.

ooks Recommended:

B

1. Findley’s Practical Physical Chemistry, B. P. Levitt, Longman.

5 Advanced Practical Physical chemistry by J.B. Yadav, Goel Publishing

3 Practical Physical chemistry by B Viswanathan and P. S. Raghavan, Viva Books Pvt. Lid.

Semester IV

[CCHM4C001T: INORGANIC CHEMISTRY-I
THEORY 4 Credits: (3-1-0)
Unit I: Chemistry of d-block elements 12 hrs
General Characteristic properties of d-block elements. Properties of the elements of the first transilion
serics, relative stability of their oxidation states with special reference to their binary compounds (oxides.
halides and sulphides).Coordination number and geometry, complex formation

Unit 11: Chemistry of Transition Elements 12 brs
Chemistry of elements of Second and Third Transition Series - General characteristics, comparative
treatment with 3d- analogues with special reference to electronic contiguration, jonic radii, colour,
variable valency, ability to form complexcs, magnetic and catalytic properties, Difference belween the
first, second and third transition series. Chemistry of Ti, ¥, Cr Mn, Fe and Co ia various oxtdalion states
(excluding their metallurgy)

Unit 1{1: Multielectron Systems ' 8 hrs
Quantum numbers and vectors, mutual inclination of electron orbits and resultant vectors. Russel-
Saunders coupling, J-J coupling, ground slates {crm symbols, microstales and derivation of Russcll-
Saunders terms: p, d* and pd configuration. '

Unit 1V: Acids and Bases 12 hrs
Arshenius. Bronsted-Lowry, Lux-Flood, solvent sysiem and Lewis concept of acids and bases. Hard and
Soft Acids and Bases (HSAB): Classification of acids and bases as hard and soft. Pearson’s HSAB
concept, acid base strength and hardness and softness, symbiosis, theorelical basis of hardness and
softness.

Unit V: Chemistry of Non-Aqueous Solvents 16 brs

M
A ———————
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Physical properties of a solvent, types of sotvents and their general characteristics, reactions 1 non-
aqueous solvents wilh reference to liquid NHs, H,S0,, tiquid HE, HSO;F, liquid SO-. N20,, PCls, Bk
super acids, tonic liquid: molten salts solvent systems, ionic liguid at ambient temperature: supercritical
fluids: properties of supercritical fluids and their uses as solvents.

Books Recommended:
1. Basic Tnorganic Chemistry by F. A. Cotton & Wilkinson, John Wiley. Ed 6"
2. inorganic Chemistry by J. E. Huhev, Harpes & Row. Ed 4 2006,
3. Comprehensive Co-ordination Chemistry by G. Wilkinson. R. D. Gillars& J. A. Mecleverty,
Pergamon, 1987
4. Concisc Inorganic Chemistry by 3 Dbee: Ed 3%, 1998,

5. Chemistry of the Elements by N. N Greenwood & Earnshow, Pergamon. Ed 2™, 1997.

6. Inorganic Chemistry: principles of structure and reactivity by J.E Huhecy, E.A Keiter, R L. Keiter. Ed
41 1993,

ICCHM4§002T: ORGANIC CHEMISTRY-1

THEORY - 4 Credits: (3-1-0)
Unit I; Alkanes and Cycloalkanes 12 Hrs

Corey House reactions and decaroxylation of carboxylic acids, Mechanism of free radical halogenation of
alkanes, Cycloalkanes: Nomenclature, methods of preparations, chemical reactions, Bayer's strain theory
and its limitations, Ring strain in cyclopropane and cyclobutanes, Theory of stainless rings. The case of
cyclopropane ring: banana bonds.

Unit I1: Alkenes, Cycloalkenes, Dienes and Alkynes 12 Hrs

Regio-sclectivity: Saytzeffl rule, Hoffmann climination, physical propertics and relative stabilities of
alkenes. Chemical reactions of alkenes: hydroboration-oxidation, oxymcrcuraLion-mduclion, Epoxidation,
hydration, polymerization of alkenes, Substitution at the allylic and vinvlic postiions of alkenes.
Cycloalkenes: conformation, synthesis, and chemical reactions. Dienes: nomenclature, isolated.
conjugated and cumulated dienes: structure, method of formation, polvmerization, chemical reaction-1.2
and 1 4 additions, diels-alder reaction. Alkynes: hvdroboration-oxidation, metal-ammonia reductions,
oxidation and polymerization.

Unit Ii1; Alkyl and Ary! Compounds 12 Hrs
Methods of formation alkyl halide, Mechanisms of nucleophilic substitution reactions of alkyl halides,
<ubstitution at the allylic and vinylic positions of aikenes, Mechanisms of elimination reactions of alkyl
halides. '

The aryl group, Aromatic nucleus and side chain, Side chain reactions of benzene derivatives, Birch
reduction, Methods of formation and chemical reactions of alkvlbenzenes, alkynvlbenzenes and biphenyi.
Methods of formation of aryl halides, nuclear and side chain reactions. The addition-elimination and the
climination-addition, mechanisms of nucleophilic aromatic substitution reactions.

Unit IV: Alcohols 12 Hrs
Monohydric alcohols: methods of formation {(Grignard reagent), reduction of aldehydes, ketones.
carboxylic acids and esters. Hydrogen bonding, Acidic nature, Reactions of alcohols. Dihydric alcohols:
methods of formation, chemical reactions of vicinal glycols, oxidative cleavage [Pb(OAc) and HIO4|

M___—_————___—-
—————————
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and pinacol-pinacolone rearrangement. Trihvdric alcohols: methods of formation, chemical reactions of
glycerol, :

Unit V: Phenols 12 Hrs
Nomenelature, structure and bonding, Preparation of phenols, physical propertics and acidic character.
Comparative acidic strengths of alcohols and phenols, resonance siabilization of phenoxide lon, Reactions
of phenols - electrophillic aromatic substitution, acylation and carboxylation, Mechanisms of Fries
rearrangement, Claisen rearrangement, Gafterman synthesis, Hauben-Hoesch, Lederer-Manasse and
Reimer-Tiemann reaction.

Books Recommended:

| Organic Chemistry by L L. Finar, Vol. | & 11, Longman Ltd., New Delhi. 5th Edition | 975.

2. Organic Chemistry, Morrison and Bovd, Prentice Hall. 6th Edition, 2007.

3 Advanced Organic Chemistry by Jerry March, Wiley, Fifth Edition, 2007.

4 Introduction to Organic Chemistry, Sireitwiesser, Hathcock and Kosover, Macmillan.

5. A Guide Book to Mechanism 10 Qrganic Chemistry by P. Sykes, Orient Longman Lid, 6% Edition,
1986..

6 Fundamentals of Organic Chemstry Solomons, John Wilev. 5™ Edition 1998,

ICCHM4C003T: PHYSICAL CHEMISTRY-1
THEORY 4 Credits: (3-1-0)
Unit-I: Chemical Equilibrium : 10 Hrs
Dynamic nature of Chemicat equitibrium, Attament and characteristics of chemical equilibrium, Law of
mass action and its thermodynamic derivation, Relation between K, K. and K, Thermodynamic relations
for chemical affinity, Homogencous equilbria, Temperature dependence of equilibrium constant and
integrated form of van’t Hoff equation, Pressure dependence of equilibrium constant (K. K. and Ko,
Heterogeneous equilibria, Le Chatelier’s principle, Thermodynamic {realment of Le Chatelier’s principle.

Unit I1: Phase Equillibria 12 Hrs
Statement and meaning of the terms - phase, component and degree of freedom. Conditions for
cquilibrium betweer phases, Thermodynamic derivation of Gibbs Phase Rule, Phase equilibria of one
component system: Water, Carbon dioxide and sulphur systems; Phase equilibria of two component
systems: Simple cutectic systems like Pb-Ag system, Solid solutions — compound formation with
congruent m.pt. Mg- Zn and FeCh-H:O system, Conipound [ormation with incongrueat m.pt, Liquid-
liguid mixtures: ideal liquid mixtures, Raoult’s and Henry’s Law, Non Ideal sysiems, azcoOtropes. HCI-
Water and ethanol-water systems. Partially miscible liquids:Phenol-water system.

Unit I11: Catalysis 11 Hrs

Characteristic of catalytic reactions. Homogeneous catalysis. Acid Base catalysis and its kinetics. Enzyme
catalysis and its mechanism. Effect of femperature on enzyme catalysis. Heterogeneous catalysis. Surface
reactions. Kinetics ol surface reactions. Unimolecular surface reactions. Bimolecular surface reactions.
Elfect of temperature on heterogencous reactions: unimolecular and bimolecular.

Unit 1V: Electrochemistry I 15 Hrs
E.M.F. and potential, Nemst equation, derivation of cell E.M.F. and single clectrode potential

Page 18
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Reference electrode: Standard hydrogen electrode, Ag/AgCl and ca lomel electrode

Electrotytic and Galvamic cells: reversible and ureversible cells, Calculation of thermodynamic quaritics
of cell reactions (AG, AH and K)

Formal Potential and its application: Effect of pH; Concentration cell with and without transport, liquid
junction potential. application of concentration cells, solubility product and activity coeflicient.
potentiometric titrations, definition of pH and pka, determination of pH using Hydrogen. quinhydrone and
glass electrodes by potentiometric methods. Polarization, Overvoltage.

Application of Electrochemical Cells: Dry cells, Lead Batteries, Fuel cells

——Unit ¥r Solid State- Chemistry 12 Hours

Crystal structures, close packing, body centered and primitive structures. Symmety 1 crystais.
crystallographic point groups, space groups, lattices. one and two dimensional unit cells, translational
3 symumnelry elements, Three dimensional unit cells, Miller & Weiss indices, interplanar spacings. packing
diagrams. Braggs' law. Structures of lmportant lonic Solids: fonic Radii, ionic solids with formula MX
. (CsCi, NaCl, Zinc Blende and Wurtzite Structures). MX: (Fluorite and Antifluorite Structures). Crystal

Defects.

Books Recommended: '

| The Elements of Physical Chemistry, P. W. Aikins. Oxford, 10" Ed. (2016).

2. Physical Chemistry through problems: S. K. Dogra & S. Dogra, Wiley Eastern Ltd.

3 Chemical Thermodynamics by R. P. Rastogi and R. R. Mishra, 6th Ed. 2009.

4. A Test Book of Physical Chemistry. Vol 3 by K. L. Kapoor, 3th Ed. McMillan, 2014.

3 An Introduction to Electrochemistry by . Glasstone, East-West Press (Pvt.) Lad. (2000)

6. Solid State Chemistry by A. R. West Wiley Student Ed., (2003) {Indian Ed.).

7 C.N. R. Rao and J. Gopalakrishnan, “New Directions in Sofid Staie Chemistry”™ 2nd Ed,, Cambridge
University Press (1987).

ICCHM4C0oM4p: INORGANIC CHEMISTRY LAB-1
PRACTICALS 4 Credits: (0-0-8)
1. Volumetric analysis.
(a) Determination of alkali content ia antacid tablet using HCL
(b) Estimalion of ferrous and ferric by dichromate method.
(c) Complexometry (EDTA): CaCO; and MgCOs in mixture / Mg*andZn™ in pixture.
2. Gravimetric analysis:
Analysis of Cu as CuSCN
3. Synthesis and anatysis
(a) Preparation of copper tetraammine complex, [Cu(NH3)4]SOx4
(b) Preparation of cis and trans- bisoxalatodiaquachromaie(1t) 1on
(¢) Preparation of sodium trioxalato ferrate (111), Nas[Fe(C:04)] and determination of its composition by
permanganometry
4_fon Exchange Method.
Separation and estimation of Mg(il) and Zn{II)
5. Solvent extraction
Separation and estimation of Mg(1l) and Fe(ll)

Page 19
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Books Recommended:

i. Vogel's Textbook of Quantitative Chenustry, G. H. Jefryy, J. Bassett, J. Mendham and R. C. Denny,
Sth Ed, 1989

2. Synthesis & characterization of Inorganic Compounds by W. L. Jolty, Prentice Hall. Vol — 83 (6).
1971,

3. Vogel's Texl book of Macro & Semimicro Qualitative Analvsis by A. I. Vogel and G. Svebla.
Longman, 5th Ed. 1979

ICC’HM.4C0()SP: ORGANIC CHEMISTRY LAB-11
PRACTICALS 4 Credits: (0-0-8)
T. Sicam [hstiliation

i. Naphthalene from its suspension in water

ii. Clove oil from cloves

iti. Separation of o- and p-nitrophenols :

2. Column chromatography i. Scparation of fluorescein and methylene blue

ii. Separation of leaf pigments {rom sp mach leaves

iii. Resolution of racemic mixture of mandelic acid

3. Qualitative Analysis

i Analysis of an organic mixture conlaining two solid components using waler, NaHCO;. NaOH for
separation and preparation of suitable denvatives.

4. Synthesis of Organic Compounds

1. Acetylation of salicylic acid, aniline, glucose and hydroquinone. Benzoylation of aniline and phenol
i1. Aliphatic electrophilic substitution: Preparation of iodoform from ethanol and acetone

iii. Aromatic electrophilic substitution

a. Nitration: Preparation of m-dinitrobenzene, Prep aration of p-nitroacetanilide

b. Halogenation: Preparation of p-bromoacetanilide, Preparation of 2,4 6-tribromophenol

iv. Diazotization/Coupling: Preparation of methyl organge and methy] red

v. Oxidation: Preparation of benzoic acid from toluene

vi. Reduction: Preparation of aniling from nitrobenzene, Preparation of m-nitroaniline from m-
dinitrobenzene.

5. Multi-step organic synthesis:

i, R{ determination, crystallization, melting point determination.

ii, Characterization understanding through UV, IR and NMR speclroscopic analysis.

Books Recommended:

1. Vogels Textbook of Practical Organic Chemistry, 5™ Edition, 1989

2. Experiments in General chemistry, C. N. R, Rao and U, C. Agarwal Fourth Edition 1973

3. Experimental Organic Chemistry by P R Singh, D S gupta, K S Bajpai, Tata McGraw Hill , Vol 1 and
Vol 2, 1980

4. Laboratory Manual in Organic Chemustry, R. K. Bansal, Wiley. 2009.
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Annex UIQE—E |
Centrall Ulniversit'y of Jammu

No: CuJ/Acad/Phu/:zomxﬁ;l o & November 2017
NOTIFICATION

It is hereby notified for the information of all concerned that, on the recommendations of the
Board of Studies, Department of Physics and Astronomical Sciences, the Vice Chancellor, in
anticipation of the approval of the Academic Council, has approved the Course Scheme and
Syliabus or Il semester w.e.f Academlc Year 2017-18. The approved Course Scheme and

syllabus are as under:

|

3 - IGPHYX Physics-I1I
N IGPHY3C002T 1 Blectronics | 4 | 25 | 25 50 100
'_ngPHYf?C 303L General Physics T4 | s 25 50 100
e | Labe
| Blectroniestab | 4 | 25 | 25 | S0 100
" Basics of 4 25 | 25 50 100
Astronomy &
Astrophysics
| INTERDISCIPLINARY |
Mathematics-IIl | 4 25 | 25 50 100
) o FOUNDATION COURSE
- IGPH3FOOTT. - Spoken English | 4 25 | 25 50 100
Total 28 [ 700

$
_,ﬁ//

Deputy Reglstral / />
(Admin-HR W}
%

Fucl: Syllabuiﬁ of [Tl Semester

To:r - I

Head, Departrpent of Physics and Astrondmical Sciences
Copy to: ! (771

1. OS]:} (Exam)



. i Physics-111
THEO%{Y | 4 Credits (3-1-0)
Unit I |
SI—IN:I - Simip]c Harmonic Oscillations. Differential Equation of SHM and its Solution. Amplitude,
Freqpency, %{‘ime Period and Phase. Velocity and Acceleration, Kinetic, Potential and Total Energy
and their Tii;nc Averages Values. References Circle. Rotating Vector Representation of SHM. Free

oscillations Iof Systems with One Degree of Freedom (1) Mass-Spring system, (2) Simple

R

Pendulum, (5) Torsional Pendulumm, (4} Oscillations in a U-Tube, (5) Compound Pendulun:
| -

Centres ofP:arcussion and Oscillations, and (6) Bar Pendulum

Unit I
Supeirpositiolh of Two Collinear Harmonic Oscillations ;- Linearity and Superposition Principle.
{1} Oscillati%;)ns having Equal Frequencies and (2) Oscillations having Different Frequencies
(Beats) Supeirposiiion of N Coliinear Harmonic Oscillations worth (1) Equal Phase Differences
and ?(2) Equal Frequency Differences. Superposition of Two Perpendicular Harmonic

Oscillations {- Superposition of Two Mutually Perpendicular Simple Harmonic Motions with

Prequfency Ratios 1:1 and 1:2 using Graphical and Analytical Methods. Lissajous Figures and their
uses.

t_ Unit-II1

Systefn with [ Two Degrees of Freedom: Coupled Oscillations. Normal Coordinates and Normal

Modes. Enel‘Tgy Relation. and Energy Transfer. Normal Modes of N Coupled Oscillators. Free

Oscillations. Damped Oscillations: Coefficient, Log Decrement. Forced Oscillations: Transient

and Steady States, Amplitude, Phase, Resonance, Sharpness of Resonance, Power Dissipation and

Qualiﬁy Factoir. Helmholtz Resonator.

' | Unit-IV

Wavei Mc:i}tion :- Plane and Spherical Waves. Longitudinal and Transverse Waves. Plane
Progréssive éTravezlling) Waves, Wave Equation. Particle and Wave Velocities. Differential
Egquation. Prellssure of a Longitudinal Wave. Energy Transport. Intensity of Wave. Water Waves
Rippleﬁ and d:ravity Waves. Velocity of Waves: Velocity of Transverse Vibrations of Streiched
Strings. Veloc;;ity of Longitudinal Waves in a Fluid in a Pipe. Newton Formula for Velocity of

Sound. Laplaq?e’s Correction.

Unit-V
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Superposition of Two Harmonic Waves - Standing (Stationary) Waves in a Strng :
JFree Ends. Analytical Treatment, Phase and Group Velocities. Changes W.I.t Position
Tnergy of Vibrating String Transter of Energy. Normal Modes of Stretched St
Struck Strings. Melde's Experiment. Longitudinal Standmg Waves and Normal M

Closed Pipes. Superposition of N Harmonic waves.

Suggested Books :
1. Vibrations and Waves by A.P. French.( CBS Pub. & Dist., 1987).

cillations by N.K. Bajaj (Tata McGraw-Hill, 198 8)

5-The Physics of Waves and Os

pdes.

Ii*”ixed a'.}d L

and Timie.

|
rings. Pincked and

Open and

Z. Il
Tess, [T

3. Fundarmentals of Waves & Oscillations By Uno Ingard (Cambridge University £

y Daniel Kleppner, Robert 1. Kole

4. An Introduction to Mechanics b
Y Fraﬁks Crawford (Tata McGraw

5. Waves: BERKELLY PHYSICS COURSE (SIE) b

- [79]
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nkow (McGr aw-Hill, 1973).
HiilL, 2007).
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Mathematical-IIT
Theory ' ‘ 4 Credits (3-1-0)

Unit-I

VYector Calc!pulus

Vector Differentiation :- Scalar and Vector Fields: Ordinary and Partial Derivative of a Vector

W.LL, Coordéinatcs. Space Curves. Unit Tangent Vector and Unit Normal Vector (without Frenet —

Sen‘fet Forn‘}uiae). Directional Derivatives and Normai Derivative . Gradient of a Scalar Fields

3
1

—

andits Geometrical  Interpretation . Gradient of a Scalar Field and its Geometrical
Interpretation . Divergence and Curl of a Vector Field . Del and Laplacian Operators. Vector
Identities. Vector Integration:-Ordinary Integral of Vectors . Line, Surface and Volume Integral,

Gauss’ Divézrgence Theorem, Green’s Theorem and Strokes Theorem(Statements only).

Unit-f1 i
Mulﬁple-ln!;tegrals
Double and [Triple Integrals: Change of Order of Integration. Change of Variables and Jacobian .

Appléicati‘ons_ of Multiple Integrals : (1) Area Enclosed by Plane Curves, (2) Area if a Curved

Surfa?tce, (3)‘Jlolumes of Solids.

Uni¢Iil |

Criliogonal Curvilinear Coordinates

Orthcimgonal Curvilinear Coordinates. Derivation of Gradient, Divergence ,Curl and Laplacian in

Cartésian, Spherical and Cylindrical Coordinate Systems.
!
Some Special Integrals

Betg and G:amma Functions and Relation between them. Expression of Integrals in terms of
Gamma F un?ctions;‘ Error Function ( Probability Inte gralj

Theo;ry of Eirrors |

Systejmatic éand Random Brrors. Propagation of Errors. Normal Law of Erross. Standard and
probabie Eminr.

Unit—;IV i

Fourier Series

[80]
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Fourier Series. Dirichlet Conditions (Statement only) ..Kronecker’s Method for Cofgnputati(!m of

Orthogonality of Sine and Cosine

Fourier Coefficients. Even and Odd Functions.

Functions .Sine and Cosine Series. o .

Unit-V

Applications : Sguare Wave, Triangular Wave, Output of Full Wave Rectifier and ?ther Simple

Functions. Summing of [nfinite Series Term -by-Term Differentiation and Inla}gration,of a

Fourier Series. ! - D E

Hﬂw

1. Schaum’s Outline of Vector Analysis, 2% Edn. By Murray Spiegel, Seymour Lipschuiz

( McGraw- Hill, 2009). : ! L

2 Vector Analysis and Cartesian Tensors, 3ed By D.E.Bourmne, PC Kendalk (Chapman & Hall,

1992).
3. Schaum’s Outline of Theory and Problems of Fourier Analysis By Murray R. Spjiegel

( Mc Graw- Hill, 1974).

4. Advanced Engineering Mathematics by Erwin Kreyszig (Wiley Eastern Limited,1985).

5 TIntroduction to Mathematical Physics by Charlie Harper (PH.L, 1995).

6. Higher Engineering Mathematics by B S Grewal, Khanna Publishers (2000). | 5 R '\
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- lpvese CobE 1 TRCPHY 3C00LT

Electronics

Theory 4 Credits (3-1-0)

|
UnitI |
Digital and A‘gnalog Circuits, Binary Numbers, System, octal no system, Hexadecimal number
system, Number conversions and arithmetic, Binary codes, BCD Code, X5-3, Gray code and
ASCLL code. AND, OR NOT Gates( Realization using diodes & Transistors), NAND, NOR,XOR
4X- NOR Gattlzs. ‘

Unit-I1

Logic operations, AND,OR,NOT,NAND,NOR,XOR ,XNOR Operations Axioms & Laws of .
Booleafn algebra, De-Morgan’s Theorem, Simplification using Boolean Algebra Standard Forms:-
SOP, ﬁOS-aq_d their Conversions K-maps; 2 Variable, 3 Variables, 4 Variables SOP & DOS

minimization ysing K-maps.

Unit-Tl

Half Adder, Full Adder, Half Subractor, Full Subractor, Parallel Binary adder/ subtractor, Look
Ahead iAdder Decoders, Encoders, Comparators( upto 4 bet), Code convertors : BCD to Binary,
Binary% to Grey, Grey & Binary; Multiplexers and Multiplenerstree; Demultiplixers  and
Demultiplixer tree; Generation of logic expressions using MUX De- MUX. Parity generators and

checkers

Unit-1V

Flip ﬂoips - SR, D,JK, T& Master Slave ; Conversion of Flip flops; Applications of FFs: Parallel

data stdrage, Serial data storage, serial to parallel and Parallel to serial conversion, Counting and

Frequency diyisionz SISO, PISO,SIPO,PIPO, Bidirectional Shift registers, Asynchromous

counters; Ripple Counter ups/down using Negative/ Positive edge triggered flip flops
o

Unit-V

4 Bit up'f’ downzsynchmnous counters; Design of Synchronous Counters, Ring Counter and
i _

Johnson Counter, Digital to Ana-log Conversions; R-RR Ladder type DAC, weighted type DAC,
i .

AD Co;nvertor;v,: Counter type, Dual slope, Successive Approximation type A/D Convertors.

Refereﬁce b’oolics for Digital Electronics
| [82]



i. Digital Design by M. Mom'’s Mano Pearson Education.

vino & Leach D.P Tata Mc GrawHill

2. Digital Principles & Applications by A.F Mal
3, Digital Fundamentals by T.L. Floyd & R.P Jain Pearson Education.

4. Fundamentals of Digital Circuits by A. Anand Kumar Prentice Hall of India ( PHI})
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| CouRkse cobT @ L CPHYoLousL

General Physics Lab I

Practical | ' 4 Credits (0-0-8)
1 |
|
1. Mechanieal Equivalent of Heat
(i) To idetermine J by Calendar and Bamne ‘s constant flow method.

2. Therma hermai conduggj_f_x

(i) To Hetermine the Coefficient of Thermal Conductivity of Copper by Searle’s Apparatus.

(11) To determine the Coefficent of Thermal Conductmty of Copper by Angstorm’s

Method
- (iii) To detetmine the Coefficient of thermal Conductivity of a bad conductor by Lee and
Charlton’s disc method.
3. Re$istancg temperature Devices

| (1} Tol determine the Temperature Coefficient of Resistance by Platinum Resistance

‘Thermometer (PRT) Assume.

(i) Tol calibrate a Resistance Temperature Device (RTD) to measure temperature in a
specified range using Null Method / Off- Balance Bridge with Gualvanometer based

Measurement.

4. Thermoéod ples
;(i) To| study the variation of Thermo- Emf of a Thermometer with Difference of

Teimperature of its Two Junctions.

(i1) To|Calibrate a Thermometer to measure Temperature in a Specified Range using (1)
Nti}i Method (2) Direct Measurement using an Op-Amp Difference Amplifier and to
|

de#emmine Neutral Temperature.
|

Text and R_eférences Books

i.BSc Practicéi Physics Geeta Sanon, , 1% Edn. (2007), R.Chand & Co.

2. Advanced Practical Physics B.L. Worsnop and H.T._Fliﬁt, , Asia Publishing House, New Dethi

3. A Text Bocv:lc of Practical Physics by Iﬁdu Prakash and Ramakrishna, , Kitaab Mahal , New
Delhi,
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4. A Laboratory Manual of Physics of Physics for Undergraduate Classes by D.P KhandelWal, , _ ‘_ '-':"

Vani publilcation House, New Dethi. |

5. Practical Physics by Nelson and Jon Qgnormn, ;
|
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!; CoRSE CODE @ TCPHY3Lanlil

Eiectronics Lab

Practical 4{Credits (0-0-8)

1. Combinatipnal Logic
; | |
(i) To verify and design AND, OR,NOT and XOR gates using NAND gates.
(i1) To design a combinational logic system for a specitfied Truth Table.

(iii) To convert a Boolean Expression into Logic Gate Circuit and assemble it using

lrimgir' gate ICs
(iv) -Toi minimize a given Logic Circuit.
2 éDecod ers
(ii' To study TTL ICs of (a) Binary Decoder,(b) 7- segment Decoder, and (¢} Schmit

Trigger. ,_

(it) To design a Seven- Segment Display driver.

3. Arithmétic and Logic Units (ALU)
_ | _
S ﬁalf A.dder, Full Adder and 4- bit Binary Adder.

(if) ;Half Subtractor, Full Subtractor, Adder- Subtractor using Full Adder L.C.
i

4. Flip- Flops, Counters and Shift Registers
) To build] Flip- Flop Circuits using elementary gates ( RS, Clocked R3S, D- type, and JK

Flip- Flop).

(ii)f To bllljld 4- Bit Counter using D- type /JK Flip- Flop.

(iity To make a shift Register from D- type / JK Flip- Flop.
(iv) Serial and Parallel shifting of data.

5. Analog/ Digital Conversion
|
(3) To design an analog to digital converter of given specifications.

(i1} To cl;esign a digital to analog converter of given specifications.
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]. To design an Investing Amplifier of given gain using O

Frequency Response.

2. To design an Non- Investing Amplifier of given gain using Op-am

Frequency Response.

3. To design and study a precision Differential Amplifier of giv:

using Op- amp 741.

7. Timer

p 741to study its

=n /O] specification
|

p-armp ’?{llto study its

(1) To design an Astable Multivibrator of

(i) To design a Monostable Multivibrator of given specifications using 535

measure the pulse- width of its output.

B

given specifications using 535 Tilﬁer.

Timer and to

ERS



.  CouRrsE codE: TCPHY3E0MT

| Basics of Astronomy & Astrophysics
Theory | 4 Crediis (3-1-0)

Unit-1

{ntroduction to Astronomy: Identification of some individual stars, A sense of scale and
time, The Earth’s rotation and other motions, Contents of the Universe, Artificial Satellites.
Observationd] Astronomy: Optical & Radio Telescopes; Photometric Concepts: Intensity,
Flux Density, Lum inosity; Radiation Mechanism; Celestial Mechanics: Kepler’s Laws.

Unit-I1

The celestial sphere and the coordinate: Geometry of the sphere, the alt-azimuth
coordinate s3|!stem The equatorial coordinate system, The ecliptic coordinate system, The
ralactlc coorplnatt system, Perturbations of Coordinates, Constellations, Sidereal time &

oolar time; Aﬁtronomlcdl Time Systems, Calendars.
~ Unit-IHI

Stars:é Ordiné«ry star, Binary star,Variable star, Star cluster, Stellar evolution-formation and
structure of star: Mebulae and supernovae remnants, Pulsars, White Dwarfs, Neutron stars
and Black holes.

Unit-1V

The Sun and Solar system: Basic structure of the Sun, Atmosphere & Solar Activity,
Orlgmeof the|Solar system, The planets and their orlgms The Moon, Comets, meteors and

asteroids. |

Unit-V
|

Cosmqlogy Cosmologlcal Observation & Principle, The Big Bang theory, The origin and
gvolution of galaxyes Dynamics of Galaxies, Clusters of galaxies, The milky way galaxy;
(Quasars, The futurs of the Universe.

Referénces: |

|. Hannu Kafttunen Pekka Kroger, Heikki Oja, Marlkdc Poutanen, Karl J. Donner, Fundamental
Astronomy '(Sth Edition), Springer (2007).

2. Stagey E. Palen, Theory & Problems of Astronomy, Schaum’s Outline Series, McGraw-Hili,

(2002),
3. George L. Hosmer Practical Astronomy (2nd Edltlon) Jhon Wiley & Sons.
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Central University of Jammu
Rahya-Suchani (Bagta), District: Samba — 181143, Jammu (J&K)

NOFIFICATION ¢é:l O\.J pRAE]
§

Ref: 1.1 1-1/CUNReg/B.Voc./2015/1153-57, dated 02.02.2016

2. 11-1/CUNReg/B.Voc./2015/1742-a, dated 18.10.2016
It is hereby notificd that on the recommendations of the Board of Studies. Department of B3
Vocational programime (Retail Manapcment), the Vice Chancelior, in anticipation of the approval

of the Academic Council, has approved the Course Schem:
" B. Vocational programme for the batch

under:

: B i -
and Sylabus of 17w 6" semester For
2015-16. The appreved Course Scheme and syllabus are as

ANNEX ogr:_i

Semester-1"

'—'_'_Cﬁ'fse Code j_éuurse Name_ _ ] Credit | @_iﬂ!mér_l{s_________
| UGBVRIS001T Fundamentals of Retail Management 4 R L
UGBVRIS002T | Computer Fundamentals 4 LS P L
UGRBVR1S003T | Business Communication-i 4 100 )
UGBVRI1S004T | Functional English for Executives  la 100 g
| UGBVRIS00SP | Project on Traditional Qutlets 2 s : i
"UGBVRIGO06T | Marketing Management-1 [ 4 froeo
UGBVRIGOOTT | Principles of Management - R o0 K
UGBVRIGO08T | Principles of Micro-Economies } 4 o
DO'I‘AL IED 750 T
"Course Code | Course Name _ —\_Credit___Max'_in;}gm Marks
| UGBVR2S001T Retail Opcrations Management 4 100
| UGBVYR28002T Retail Business Environment ~ 4 100 L
UGBVR2S003T | IT for Retall o . 4 g -
| UGBVR25004T Business Communication-il 4 106
TUGBVR2S0051 _| Summer Internship ] |4 | 100
UGBVR2GO06T | Accounting for Managers IE. | 100 _
| UGBYR2GO0TT | Marketing Management-[l I oo
UGBYR2GOOST | Business Bthivs ____t'4 1100 S
TOTAL B 32 | 800 ]
Semester-3"
Course Code | Course Name _ o | Credit | Maximum Marks
UGBYR3S001T | Retail Stores and Warehouse Management | 4 | 100
UGBVR3S002T | Logistics and Inventory thanagement 4 | 100 B
UGBVR3S0031 | E-Business , o 4 100 -
UGBVR3S004T | Interpersonal Skills ' L h 100 ~
UGBVR3S005T | Tally-Basic Level _ FI B
| UGBYR3G006T | Busincss Statistics _______& 4 o0 S
TUGBVR3GOO7T | Legal Aspects of Business 4 L 00 ~
UGBYR3GOOST | Consumer Behaviour o 4 160
[TOTAL - _ 130 70
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Semester-4""

[ Course Code | Course Nanie _ L __:___:[11§1 T Maximum M:lrI{Si_ :
UGBVR4S006T | Understanding I.cadership - 6 100 o
"UGBVR4S007T | Team & Organizational Dynamgél 4 100 : i
| UGBVRAGUOOT Pgs_onaﬁty Development L _ L 6 Jwoe L ‘i
UGBVRAGOIOT _Project Management o e 106 o
UGBVRA4S008! | Internship I TR T I o
| __TOTAL 32 (430
Semester-5""

| Course Code Course Name i _| Credit Maximum Mark;:;;_
UGBVRSSO001T | Retail Stare Operations-| - 6 100 -
| UGBVRS500ZT Safety & Securtty tn-Retaiting 14 100 _
[UGBVRSGOOLT | Leadership & Effective Communication 6 100 o
UGBYR5G002T Business Strategy & Financial Nanagement | 6 100 T
'UGBVR55003I internship _ 4 30 L B
~_tomAaL|26  [430 e

Semester-6'"

| Course Code Course Name | Credit | Maximum Marks
UGBVR6S00TT | People, Process & profitability 7 1100 j
Management ) _ ;
| UGBVR6GOOTT Retail Marketing Management o 100
UGBVR6GO02T | Business Ethics & Corporate ngbonsibility 6 100 . _ :
UGBVR6S0021 | Internship o LS 30 o
TOTAL | 34 330 o l

Further, syllabus carlier notified vide notification no. 11-1/CUJ/Reg/B.Voc /2015/1153-57. dll&i
02.02.2016 and 1 1-1/CUJ/Reg/B.Voc /2015/1742-2, cated 18.10.2016 shall stand withdrawn ab initi;

Lol

Deputy Rggisir‘*a;ls_,'/
{Admin-HR) ¥,

Encl:
Approved copy of syllabus

To:
Head, Department of B. Vocational programime

Copy to:
OSD (Examination)
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No: 1 1-1/CUNReg/B.Voc /2015

~ { :
65 Daie: :lé JN, a4 8

NOTIFICATION (2 a] B0 ¥
{
Ref: 11-1/CUJ/Reg/B.Boc./2015/1738, dated 18.10.2016

It is hercby nolified that on the recommendations of the Board of Studies, Department of B.
Yacational programme (Retall Management), the Vice Chancellor, in anticipation of the approval
of the Academic Council, has approved the Course Sche ne and Syllabus of 19 to 6" semester tor
B. Vocational programine for the batch 2016-17. The approved Course Scheme and syllabus are as

under:
Semester-1" — - _
eoecode Coursetiame | Credit [ Waimumtarks
(UGBVR1S001T | Fundamentals of Retail Management 2 (w0
"UGBVR1S002T | Computer Fundamentals K j;loo .
[ UGBVRIS003T | Business Communication-| 4 {7100 -
| UGBVR15004T Functional English for Executives || 4 1 10 o
" UGBVR1S005P | Project on Traditional Outlets 2 | 50 K
UGBVR1GO06T | Marketing Management- K | 100 i
_lJGﬂ!RlGOO?f Principles of Management __ 4 100 L t:
“UGBVR1GODBT | Principles of Micro-Economics - 4 [100 !
. TOTAL | 30 | 750 K
Scmester-2" |
Course Code \ Course Name __ l| Credit || Maximum Marks
U'G_BVP.ZSO"DlT- | Retail Operations Management 4 | 100 -
UGBVR25002T '1 Retail Business Environment L —___"74 | 00 L __j,
UGBVR2S003T | IT for Retail - s o
[ UGBVR25004T | Business ¢ Communication-I - 2 Jawo
UGBVR25005! | Summer Internship ___'—4 100 o
“UGBVR2GO06T | Accounting for Managers . ja [0
UGBVR2GOO7T | Marketing Management-Il - la Tw0
" UGBVR2GOOBT | Business Ethics |4 100 i
S _TOTAL|32 | 800 |

Semester-3" L

| Course Code 'I'Eourse Name T [ cCredit Mam_w_mmrks
UGBVR3S006T | Retail Store Operations-| 100

=
UGBVR35007T | Customer Experience management ) J‘? j 100 i
|6 |

UGBVR3GO009T | Planning & Crganising 100

UGBVR3GO10T | Financial Management & Retail Accounting | 6 | 100
FUGBVR350081 | mternship — Ta 0 :
| T votAL|2s |40

1
Hht -4t
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Semcstcr-4"‘_

Course Code | Course Name B \ | Credit Maximum Marks
UGBVRAS006T | Understanding Leadership 6 100 |
UGBVRAS007T | Team & Organizational Dynamics-il 4 100

{UGBVR4GO0YT | Personality Development B e 100

| UGBVR4GO10T | Project Management - ' _ 6 _ 100

TUGBVRASO08I | Internship i 130 ]

L " TOTAL!32  [430

Semester-5" - i
Course Code Course Name o l Credit Maximum Marks ‘
UGBYR5S001T | Retail Store Operations-il |6 100 ~
UGBVR5S002T | Safety & Security In Retailing R 100 ]
UGBVRSGOO1T | Leadership & Effective Communication | 6 100 |
UGBVR5GO02T | Business Strategy & Financial Management 6 100 N
UGBVR5S0031 | Internship E 30 B

TOTAL |26 | 430

Semester-6" B _
Course Code Course Name _ Credit ‘ Maximum Marks
UGBVR6GS001T | People, Process & profitability Ménagefnent 7 100 -
UGBVR6GO01T | Retail Marketing Management ' 6 100
UGBVR6GO02T | Business Ethics & Corporate Responsibility 6 100
UGBVR6S002I | Internship ’ s 30

TOTAL | 34 330 \

Further, syllabus earlier notified vide notification no: 11-1/CUJ/Reg/B.Boc./2015/1738. dated
18.10.2016 shall stand withdrawn ab initio. '

Deputy Registray
(Admin-HR)

12

Encl:
Approved copy of syliabus

To:
Head, Department of B. Vocational programme

Copy to:
OSD (Examination)
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Central University of Jammu

No: 11-1/CUJReg/B.Voc 2015} 2.5 Date: i*"fjm_ Wit

NOTIFICATION L j PRSP

It is hereby notified that on the recommendations of the Board of Studies, Department of B.
Vocational programme (Retail Management), the Vice Clhancellor. in anticipation of the approval

of the Academic Council, has approved the Course Scheme and Syllabus of 1910 6™ semester for

B. Vocational programng for the batch 2017-18. The approved Course Scheme and syllabus are as
under: '

Semester 1™

| Course Code Course Name _ Credit | Maximum Marks"
UGBVR1S006T | introduction to Retaiiing 3 106 -
UGBVR1S007T | Consumer Behaviour in Retail 4 100 !
UGBVR1S008T Customer Relationship Managemen_’_[_; 4 100 _'::
UGBVRLGO09T | Business Communication-| I | 100 B

“UGBVR1GO10T | Fundamentals in Accounting-1 E | 100 -
UGBVR150091 | Internship - 7 ‘ 30 j.

i | ~ TOTAL | 30 | 530 |

Semester 2™

ECou rse Code Course Name ' - _ Credit \ Maximum Marké__

| UGBVR2SD06T | Store Display & Visual Merchandising o
UGBVRZS007T | Retail Sales Management 1100

| UGBVR2GO0ST | Business Communication-il 100
UGBVR2GO10T | Fundamentals in Accounting-il 100

il
UGBVR2S008T | Organization & Team Dynamics-| |2 L 100
6
6
7

UGBYVR25009! | Internship 30

TOTAL | 30 5320

Semester 3"

Course Code | Course Name _ | Credit | Maximum i\_ﬂarks -
UGBVR35006T | Retail Store Operations-| i | 7 | 100 :
UGBVR3S007T | Customer Experience mapagement l 5 4\ 100 :
UGBVR3GOO9T | Planning & Organising - s l100 .
| UGBVR3GO10T Financial Management & Retail Accourting | 6 | 100 o
| UGBVR3S008I | Internship | | | 30 o
L | __TOTAL |28 | 430 !
Semester 4" o
ECourse Code I Course Name _ Credit Maximum Marks N
UGBVRASOD6T | Understanding Leadership 16 100 B
 UGBVRAS007T | Team & Organizational Dynamicsi |4 | 100 ;
UGBVRAGO0YT | Personality Development B 6 1100 F
"UGBVR4GO10T | Project Management o 6 100 R
| UGBVRA4S008I_| Internship __ 10 |30 B
B TOTAL | 32 430 ] .
ﬂﬁ-ﬂﬂ/ :
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_Semester g B _ o o
Course Code Course Name Credit

UGBVR5S001T | Retail Store Operations- 6 lsoo
UGBVR5S002T | Safety & Security In Retailing % Jawo
UGBVRSGOO1T | Leadership & Effective Communication 6 Jwo0
UGBVRSG002T | Business Strategy & Financial M_anagement___\i_ﬁJ_ w0
UGBVRES003! | tnternship TR EC
- - TOTAL |26 | 430 |
Semester 6 L -
[Course Code | CourseName __________jCredit Maximum Marks
CUGBYRESOOLT 1 Peaple, Process & profitability Managernent | 7 o 1_00____ b
t GBVR6G001T |E‘tai!\flarketing Management _l 6 l1_[1-0 —
UGBVR6GOO02T | Business Ethics & Corporate Responsibiity | 6 100
UGBVR6S0021 | Internship B IEFEEED
_ TOTAL |34 1330

Encl: .
Approved copy of syllabus

To:
Head, Department of B. Vocational programme

Copy to:
OSD (Examination)

[94]
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Couree Code: UGBVRGGO0ZT Course Title: Business Strategy and Financial v

Cridit: o Maximum Marks: 100

Unit 1 Intreduction to Strategic management

Intredae tion, nature, scope, strategic intent: vision, mission, goals and objectives. Analysjis ¢

Bnsioes envirgnment, SWOT analysis B
Unit 2 strategic Analysis

BMichel Forter’s 5 forces model, technigques of strategic analysis (BCG, GE 97 matrix), Stra
Taplemientation

vt 3 introduction te financal management

nnagernent

tegy

Aarnre snd scope of financial managoment, objective of finarcial management; profit m

ronnsatinn

yuowaith maxnnizabion, limitations of profit maximization, tme value of maney, sowces|of tingooe

tnit 4 Betall accounting and aricing concepts

Litrodue tan to o etal acconatig, impartance of retad accounting, concept of cost and price,

chassihoation ot vanions types of casts, pricing strategies,
Ltnit S Vinanciat Ao ounting

Pinancial aceounting concepts and conventians, galden rules of financial accaunting, pre

ety (!

parnat tedaor and rial balance. brrars in trial balance, preparat.on of trading account, PET aocanet,

FRA pnerapriabion cocount and halanee shoet

.

P
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oV

B.Voc Retail Management

Semester 6

Course codd: UGBVR65001T Course Title: Peaple, Process and profitability rnanagement
Credit: 7 Maximum Marks: 100

Unit 1 Recryitment and Selection

Underatand the meaning and significance of Recruitment, Fxplain the objectives of Recruiiment m
driving Storg Operations. Understand the elemenrs of manpower planning. Descbr the proviss of
recruitment|and selection. Fxplain the sources of recruitment. Explain the parameters tor fai and
apjective Regiuitnient and Selection Describe the skills reguired for to conduct effective
recruitmentland selection. Describe sarious interviewing techniques used during the Recrittment

Process
Linit 2 Creating positive work envircnment

Understand meaning of Organizatioral Culture. Explain the sipnificance of Organe. ational Cultire in
driving business performance. Descr.be the elements in managing wark culture. t wpain steps that
managers cqn take to improve work culture. Describe ways for effectively driving Change
Mangpemert. Explain the role of performance Management in creaking a steang wiorlo culiure

Lnit 2 Trainjng & development of store team-
Define Tramjng and Development. U derstand the rule and significance of training and

Developmedt in Store Operations. Qescribe the benefits of Training and Development, Fxplain tihe
teps involvgd in Traming & Develop nent of Team Members. Cxplain tha Skills required oy elieciive
fraining delery. Describe methods foc Team Developrment '

Unit 4 iMandging Sales and service

stere Upkeep, Cquipment Maintenance Erployee Hygiene, Identification of key ropreat customers
and grnerat|ng footfall and building relationships with customers. Identify and implement steps 1o
ardvance salds aperations and augment customer service. Analysis of overall store profitabiling and
manitonng the same agains! targets

Unit 5 People, Process and Profitability Management

Develon Retpil Store Strategy to increase Market share and Profitability, Technology in Retail,
Custamer Rélationship Management, Manpower planiing and Training Monitor s.nooth eperation
of equipmer|t’s and proper maintenance of store Nraft a plan for achieving targets

/ o

Y
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Syilabus B, Voo Retail manageraent
Semester 17

Course name: Introduction to Retailing
Credit :3

Course code: UGBVR1Y
Max Marks: 100

ittt Inbrodaction Lo Retail and Retail Store Operations

Pretie Retarins, Gndersland the Featution ol Retail, Understandine the over
Inctustrs e hdia, Baplain Cveanized and Unoreanized Retatl Sector,

Diefine ypes ol Aetail Formats, Explain Pre-Store Opening, Store Opening a
Lovderstand Boss Provention & Shrinkage, Understand Store Nerchandise [l
Pasics of Visuad storchandising,

006T

wood el

wl Closing,

iy, | prlain

A
%\/

Lonel-2 Process Credit Applications for Purchases
rverview and Seced ot eredil facilite, Characleristios and conditions ol vredil 1
and Cotmpany Loateria for providing credil factlitios, Legal and company process
checks and wdbarization, Prompt solutions to problems in processing credil
oy '

L't 3 Team and Organizational Dynamics
[t yosponsibililic s ol a sales assoctale, Skills of competent sales associate, work e
veur leam, supporting the can in warking, offectively comrrmuanication eliguetie,

respansibililios towvard team, developing effective work habits, work otfectiv

arpanizdaiinim working g orgaization across eam, demonstrating problom sofving -

SINE L"_l.‘lll|
woor s redi

application

feclively in
Foplovee’,

Vol ovour

Lalln,

Evaluating the progress of organizational coordination and hiealth and safete agrgemoent.

Loril=1 Security Risks and their types,

Help heop the store secure, role, authority, respansibilite of cimplovees in handling

visks, policvies and procedures of an organizaton for handhmg security rishs, soc

reporting, follovwere company security policy and procedires

Uit Health, Safety and Sceurity.
Matolan health and salely, plan and procedures, reporting health and safetyv con
company palicy baward health and salety, tirst aid and medical emergerney plan
chaeryency and evacuation plan, making work environment safc.

-
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g /'}

Course
Chredit: A

Lnit |
Costomer

Boasies ol O

Vol ot

[RIUTARIERIY
Nod al e
i al se

e

(\ULIH'HL‘. Name: Consumer Behaviour Retail
Max Marles: 100

dor UGBV R1S007T

Buying Behaviour and Re stail Sales

ansumer Shopping Bohaviour: Lnderste mding the Basics of Coasumer Shopping,
Dot andd Services, Prodnet Deseriplions & e

LN‘”IH\‘

wail Seliine boohmigies, [Zerle oo

1o Promeding ard Pyowdicts Pyeparation of Fhog sensleabion e,

vlamii, Ve Features and Benwelits of Producls durige o P codun U e monsiralion,

pecing, Sleps colved i Product Demaonsteation

Help custy
Crosdon t b
aoocd it

Cumlonuer

ut Upeselli

Loal-3
Product, b
Sales Closn
Helurning,
Collection
| Yecisioen

Lot
Product §3
et isg
products,

ardd b

'Llil\llll\ [elt

Specialist

Lnit-5

Maximire
Slanimizi
sedsetal 1

Product p

Practical-
Linderstan
1 monsty
-t

e 1L'11"}‘!1|

L L
i

Hugpestod

ymer chaoose right products.

iilures gt Benefits oo Customoers y Prognote Sales and Goodaetll ASREIRERTETE

sromeolion, Retatlers role oy he lp ng Coustonwers Chocse Prodocts, D hand g,
Jnperies and vlnections, Neod of encouraging customers e ash uuestions, G cegl

1y ard Cross-sefling, wavs of pitching Tor up-sefling, and vrosss sebling,

cature and Benefits

, Techiniques of Closing Sales and Bl Pavimenl, Constme s Yphls Rebaled Lo

ul' l naatistactory Goods, Securily and saleiy of products duving sabes proces,

1

and Interpretation of Customer Responses and Acknowledging Castomer© B,

cmonstralion

Proddus e, Foatares ard Benotils, Advantapes of wpecialisl products over vier
}7

Customer's Interest: need of detorminmy, pi sditet featubes

it erent

Somonskralion ot

nsplaving Products o

o acvording 1o o vnstomer’s inlerest, topes o
| RETPR

wavs of attracting

e
%

ol Information: and Response to Customer CJueries,

Yodtets, Safete and Socurity of Store during Denenstration.

sales of goods and services
¢ s les ol ”omia Srosorvices, Need for increasing sales and p'.'nw-.utim'ls-;, ypacct ]
o product

cnds v sales, techniques to erneaurage Lrving ol promuote iy luteere,

Lomotions, 1y aluation of Promaotion Re sult

Ketaif | ab)

ding vconsamer buying behavior and retatl sales,
de producls Lo customers, Help custonmers choose rinht ) rodsacts, Pros e
Cipport tocusiomoers o facililale pure hase, Helpin masinizing prodac salvsand

i prodoct promating s,

Readings:

[has Coupad,
N draed
b e

Retail safes pmmntmn and constmoer belavior: A Indian perspective

v and Barton Weily | Retailing Managemend, Slot oo Thalls

f

oL oneuer | whn\'uu r, Paperback
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Course Coder LOBVRISOO8T Course Nameé: Custo ner Relationship Maig

Credits Maximun Marks: 100
Lot
Create positive timage of self and organization in cuslomer’s mind

Patablishing Oranizational boage, Developing Basic Lliguettes, Appropriale
Plandhoe, Pxpliining ond Inlerpreting Comples, Information te Castoiners,

EY o

Frobatvnn i peovo b Bnterioa b amd Totesal Coratormers, Crealime amd Sealyveioge D
_ v alvsing

AT .
Monitorand Solve Service Concerns

Understanding € ustomer Serviee Problems: Oreantzational Procedure and Svsl

AL

Lisboreer

Building

an, Bolving

castomer Senvice Probloms, Tnformitsg ond Analvzimy A hions Taken, Resolvi

}‘, Rl‘pt"\h‘d

Carstomer Hervice Problems, (MNMoniloring Changes and Analvzing the Tmpoct ol Guccessiuliy

Resolved Custormer Sorvice Pralbilems

[onit-3
Promote Continoous Improvement in Services and Improve Customer Relatio
Collecting Analvsing and Prosentimg Customer Feedba ko Improving, Custen
laplenenting Changes in Caslomer =oyvice Standards, Review o Implemented
Custoner serveee Standards, Tproving Relationship and Communicabion swath
vamtatong, Bolenee betwoeon Customer and Organizalioral Noeeds, Meeting, ang

Corislunwer bxpecdions

NEHEE

Sales and Post Sales Service Support
Proparing Tor Customer Visits, Providing Personalized Service o Custome
Compony's Custamer Service Standards, Company Procedure for Maintan
Fecords, Developing Relationships with Customers

bl
Resolve Costomer Concerns and Organtrze the Delivery of Rehiable Services

Ienbiy iy Custenner: Sevvice: Probleoms, Determanning, Solutions Boluation fo

Service Lssuces, Communivating Solution Options 1o Customers, Taking Actiony

nshipes

W ST e,
i ]‘I.IFII}'Il‘H i]]
LoLsEarrne s,

Preveding

5, Meeting

* H

e Chienl

Courstomer

1oy Resoly e

Customer Sevvice, Probloms, Dealing with Repeated Probioms and No- Solution Stlaalions,

Phanmine Cuslomer Service Delivery, Orpanizing Relinble Customer Service,

Oreanizadional Procedures for Cuslomoer Sevvice Dobivery, Maintanunyg, and
Vistomer Servive Drelivery, Ulsing Recording Svsloms to Maintam Reliabie Custo

Mractical-{Ketatl T.ab),

Customer Service and Customer Relationship Managemente Bsloblish

ot with cusionmers, l'mpnnd dppr:!p]"}atvl\' (O Custo TeTs, coTTimin v te in

(v costomers, solve immediate custanmer sorvice prablems,an

vepealed customeT Servce problems and options for - solving

appropriate actions that can be taken to avoid the repetitin of castomer servic

Plan improvementsin - customer  serviee based o custonmoer Fevdbnck.

personalizod sales and - post

sorvice  delfbvery and suggest provess improvements,

/

S

e

the,

sales service support, Review effoctivencess of

YL//

Followwing
.\"IE|.|'\‘|]1.F1I5‘!

I ERRNISE

vl |.L"\ %S
DN
U chenlsty
ety

Toprobleme,

Prowide
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Course Code: UGBV RTGHNT Course 'Title: Fusiness Conmmunicat

foedit b ) ;

aximum o ks 100
ot T Ilroduction Lo Basiness Conununication .

ASIERTRTSETES ANTAREE arnd Peope abt Comuwniceion, Mrocess of Con

Atoibules of Sepvder, Foctors allecting Communivation, Basic forms of com
Bareier o FHeciiv e Commaemication Overcoming the Barriers, Non Verbal Comn
I A {

e
o g .

Chv b e, s o B ik shills feebulary, Phiiclio s

TAN A,

rererern e Lo el indusbey, Presentation skitls - specches,  meclings and

puideiines o elfective wrilten communication - Jotters, advertisement and publ

on- |

TUTHC O T,
Tt ot
T lio,
|

Al RYEI nil

Il

1 relatings
e pication foolss Qualities of an effective communicator,
Uhnil-2 Business Report
Pusiness  Report. Purpose,  vpes and components, fromewark of busimpas rogaord

presenlalion o ceport, Brochuree, dssuimy Notice Agenda ol Meoling and R

Sinehes of Neete Business [QL'}m]'[ Frosentation,

Uit Poynonality Developnrent
Pl e
|

Plorsosn

ay, Cre e tl Porsonta ity Constiousie s, Vorsanialibs
i svindrome, Svmbiol of Sell, Clothing Names cnd Nick Names,

e

|
putation, Molding and Personality Pattern, Persistence and Chuange

ey

ML,

Linit-4 Grooming,

Pearny objedtive, Personal vroonung and business ctiqueties, corporat
s Ll cliguelts and iL‘EL‘PhUHi‘ vliguette, rixle p]'n\' aad body Lo

pnavernent Socul vrace: Bligeette and body languave, maeking @ greal Tiest ]
Pty Lmenage, D lgqueite tor dressing, the do’s od donts moconversation,
vorce, perceptions, dress and grooming, courtesy, conversations and smalt Lol
pathering, Job Interview - Parpose, Types, Tolerview SKills - Berore, Durnog
e Tnterview ., Intervicw Diressing, mock imderviews - Folloveing upan Spplication
ane Inders iew Incitadion, following up an Inlerview, Accepting Fmploveaent, Res

NRTRIEN

Linit-5 Feadership Styles
“eaning, mipniboance, Teadership Steles feader and
|.’

oty Plaver, Moy
IPla

S

Conllicis, Protih ol Greet owd Successiol Personabitios. Role ol O areor

Perscrteling Descropment, Tlow o Tace Porsonal Intervies s and Grotrp Diss

Supgested Readings:

b Personalite Develapnuent; Horlook Blizabeth £, Falo Negrawe TRIL X
20 P Manageial Shelbror all Mocrath BT Soed Drelhi
Contmieation Skills in Fnglish by 8200 Saxena & Runlal bamang,
4o Engl <h for Efrectve Communication. Oxdord Laiversile Fross, 201
o BEnglish pronunciation nruse, New Delhi: CLE, 2007
Autl oo Narks [onathan,
s Sl Speaking, Sew Dietha CL, 2008,

oo Teneh, Foas Slac b ean
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Course Chde: UGBV RIGOTUT

Crodit: 6

Iiat-1 Bay

Course Title: Fundamentals n Accounting-1
Maximun Marles: 100

iies of Aceounting

Nieaning Lol book s Reepng and accounting,  difference between SR
Keeping famd avcounting, onjectives, advantages ad itations ol aceounting vl
Basie ol [Necounting, GAPPs-Coneepts and Conventions of aceoumboy B hes ol
wocnntinf e terie Capite] s Panenditre. Bapenses, Ssseis lalniine

Unit-2 jou
houble T
amd robes

| H
IR Ty

rnal, Ledger and T'rail Balance
try Svstens- meaning, advantages and disadvantages; Types ot acconnts; IRNSAE
af jetrmatizing; accounting equation; subsidiaries book; Pote casty ook Cash

bbbk calindeduer accounts and triab balance: raethods of

preparatiol

Unit-3 b
Compube
Classifivat
cothip fer
[t/ ont

Untt-4 Int
Inbroddocll
Wil
jusLibving
splitling,
.-‘\th|i:1‘v‘ i

crealingg

Lnil-5 1Pre
[Povscor 1ol
forirathing
presenlali
|.'u'w1'n‘s1'mli
Pwn . Loser c
charl, U'se

Suppested
(L - 0]

Lo Ipnleondy

Soatler: |

T bt 3
vaf trial balance; Frrors ind their types

damentals In Uechno-ogy Computer Skills

Fundamoentals: What is acomputer? Conmponents of w
af ovolution of

volnpuier systent
ion ol computers, Pvpes ol computers. Bricl histary
and poneration of campuiers, Compuker hardware ad soltware

prt devices, internet end web syt el

1

roduction To M5 Office
Va-Offiee md s integrated nature. NS-Word: Slarloy
]

wo documuents, entering text, changing text, alipning, vuderiingng, and

1 !l‘:

bond Liae of tabs ables - creation, adding rows ard  colunms,
i .

ned combining cells, Borders: Saving, closing, and operating docmenls.

adors and tooters, Priat proview, and prinding o docummenl, Mok nerge

hain document and data source, Adding and removing Pl Trom dhata souree

sentation Software

nL{Presentation saltwre): Basic concept of presentation software, Standard,
,ared drawing toalbars in power point and their wse. Croating snd opemning a
e Creating, deloting, opening, and copying slides. Closmg, ard saving, o

m. Use of slide sorter, adding, header/footer. Lse ol nasler slides ad coloor
aniation features, Inserting pietures, rosizing pretures. Lses iy, vrgantsation
af adito content wizard '

Readings:

Lodd Tl - 0

o tien to Acconmiting,

. Grewal- S Chand & Company.

ceping arnd Accountirg.
N &

- Gupta- Sullan Chatd and sons,

2 Baol d
Soolher: K
Loob o
J0 Pinanw
S0 Finne

(Lol - 113,
(o Caarrol
[ Iroson
oo henry
Manuers

\\m

ab Accouniing- lain ard Narang Ralavani Pubbcation,

4l Acconnbing- RS Singal VK Publication,
ab Accounting Tlaniland Mukbesji, Yata MoGrow EhEL
il = 04 and Lt - 093 '

W. Frenzel Johne. Frenzel, Managemoent of [nformation focbmelosy,
Course Technology, Boston, 2004 -
¢ Lucas, Jr, Information fechnology = Strategic: Decision Making tor
losh AT & Sons (Asia) Put [

,Singapore, 206,
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Syllabus B.Voc Retail managerient

Semester 2"

Course Code:UGRVR2S006T Course Title: Store Display and Visual M

Credit: 4 Maximurm Marks: 100

Unit-1 Organive The Display of Product af The Store

Prepeane sroduct o dispiav, Label prodoa displave, Ar-anee and maaalam P
Jdisplov, s health, salvte and

hvgienerequircments of displav, 4
replace products o maintain disploy presentation. Piotine repeibion oo

L display presestation. now aboud rogular yoniloving of displas

Erchandising

ottty
raiee
AR 1o

Cnif-2 Pran Visoal Morchandise

Eaplotn the meaniog of - visual merchandeing, Dewcribo e clements ol

A ovisal

Jesizn brict sdentily the display eoquirements before framing visaal sty bl
Analvze effectivi wavs to improve visual ellects, Learn about the compansy polidies on

Visual Desien.
Lnit-3 Improving Store Visual appeal

Do ity the rede ar o visual merchondisers in i o the viktal gy

: 1 .
[P e

P Stoaes Last Lo tors thatcan belp rotailors toddentitv e vieht candidate, Giye an
. i

evantple ot samelhing a visual merchandiser can creade s o store’s window ., aamine

thedob deacriplion of o visual merchandiser
: !
Linit-4 Hements of Display and Potential Places for Prodoet Display

walvae concents related ooclements of display, Cleara aboud potential p

wod et dlesprlos s iostrate By vow manave color and space foodisphoay produe s
] . y

s horl

Unit-5 Role of Props, Bquipmenl and Materials in Display, Updating Stock Rejeords for

Nerchandise THaplay

Artalveae e role of praps in displayv. Tcamine the profotvpes indisplec, LDnders
tools are used tor displaving jewebns and apparels of dhe vetadl slores Lhacoss

dod vl

I |'|!'l SR

o l!|'='\i._|[ii'1‘x’l sloe borecords, Colleot the mi'a_nrlthll'lk'll"{ Forsiore imventory . Races Tioah Lo oo

e rg htsupesliors tHostirade trockme defivery of merchandise, props, and e
Practival {Retatl-Fab)

Store Display and Visual Merchandising,

Prepare o displav productss Label displays of srodoects, Arranee an

. . . N . Cad e . )
prosdoctn o dip b Interprot Jesdon Iy

s oy retanl e lan s Bhontile s
oy o B fealred o redodd diespian s,
priesy .

W .
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Course £
Creditd

Unit-1 =al
Drosdun b

rnnntan |

e haned

TSR T

Chamees |
1

Unit-2 P

do UGBYR250071

Course 1ithe Retai! Sabvs Managemuent
Maximum Markes: 100

s Management,

JdServicr Knowlodee, Retail Markets - compuelitions andd best poractices,
¥ t

o s ailabilite of poads for sale o customers, Jisplay roquirene nts and fypoes ol
R i R z

soinlorming stafl about dressing technigques and role of fighiire, I .-\lu.1l111:,’,

sty k_.ll'[;_!]H’l"w \I\JI!ilUll 1\ 1Y u Jl".l.\-‘u-ﬂ

1
1 i i

Tu ol PiEplavs and sy
- R [T
yeeduets, [dentitving, and Removing Livvant Lad Maternals

cossing the Sales Producds

Prosiding
Privinent .

Unit-n3 Al

Briel Lean
[Lased o

Clariatu
Lteratic

Customoery
and Bitlg,

{ henls
Lot =4 vl
Chrpanizat

Sy e s

feboratslving,

iy Uonstan

oil-5 Coy

Mo ad 4
Slanddardsle
[EYEENIRIRITHE |
oo

Respoectug

Practical f
Customer
Ii;‘|}1 Ll
o produdty
ApPpropria
sicalbil

iteracting

e

o

Prodiiet Tosiohts to Customers, Point ol Sale (POS) Procedures, Modes ot
virilable 1o Costorers Artangiig Products for Sale

geale & Check Work in Team and Establish and Satisfy Custonmey Needs

Membeors abont Worll Regquirenents and Standards, Allocate Wwork

Shill and Koew Tedee, | E uy Work to N
Al

0 to Customers, Role af Product demaonstr ation in Driving 5

Make Optimuan Lse of Reseerrees, Seching
s wilh Soaior itv, Derformance Ap pradsal of Team .\-'lvmhm'ﬁ. [Mrowidimg
Sales, Assisling
o Choose Products, Gather and Analyze Customer Responses, Sales Closure

agpinst Costoner Puschases, Develaping and Contiimg, Coed Rapportwith

nitor and Solve Custo mer Service Problems

onad Provedures and Systems for | lanwdling, Techoigues, Solving Customuer
ues by Coardinating, with I others, Reassuring, and Nuegoliating w W Cuslonmers,
CRepeate W Customer hervice Probloms, [mpm{ui Hmu“mlnl Meoblom Resolution

Caovaliy
nmunicate Fffectively with Stakeholders

wmin Jive ol Communicabion in a0 Oryanization, Following Crre Pisational
turing Communicatien, Check mpv Funetioning: of Connmun oation

L Importance of }and\ Longtage and fee Wdback in Communication, Role ot
ation i Resobving Conflicts and Seeking, Communtcating with Custrmwess m

Vanner, Effvetive AfLr Sales Service & Customer feedback maaageme nt

Letail-1.aby
Pxpertence Management

mrers tdenidy o U }”'”Liiitlhfl.‘l' NIRRT o e indormation onovaianils

ot belpoostomiers make buving decistons, Fva e vistomers w make
¢ product vhoices, Eosure that customers fultil theie purchase process
vom start Lo hilfing Aaply the cloments of effective Communivetion whiie

with ©ustomuoers and other stakeholders.

v w’f’
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Course Coder WOBVR2S008T Course 'l;itIL’.: Organization and Team Thynamive-|
{redip 2 Maxtmum Marks; 100

Unil-1 Organizadion and Team Dynamics.

Company Vision, Alission, s Values, Understandimg, Company Podicies gl 1r
Toln Rode of Toam Teader and skill sets of a cannpetent fear Leadoer

Lonil-2 Wark Effectively in g Retail Team

Firective Comraomvation and Teanvweork, Doveloping T leclthn Relationship woitl)
Codteantees, Planand Organize Work Routine, collaboratieg with Colleagies to

whiteve Farpets, Following Personal | Fepione and Report Misbohoviour to Nane

Y N

s LITcs,

I
Qe

LT P Sotwrer WK and Prrsonal Prerilies

Unit-3 Work Etfectively in Organization

Achiovirg Organizational Goals 1111'01.13',11 Teamwork, Follow Clreanizalional o
Work Related Instroctions. overview ol organizational behavior policios for cue
volleagues and seniors. Bxplain kev behavioral guidelines Lo be followed while
wilh colleagues. Make a Dist of some guidelines that should be Tallowed while
with <entor mensbers i he organizoetion

Unit-4 Understasding Job Kesponsibility

Lnderstandimg and working within Job Responsibility, Setting Realistic Tarpets

Presctbde Aok T, [:‘n"il‘!;'l(ﬂ'wl‘l 1o Feodback
Unit-5 Help Maiatain Healthy and Safety

Hloaltly, Satety, ved Secartty Plans and Proceduares, Litting wnd Flandling Gonds
Undenstanding Tzards, Repaorting Satety Concerms and Bmergery Medicad Pla

Toactialion Plon ooed Neasores e Inhance !'-.r‘ﬂ[“-hl‘_\'L'L‘ Health

1

Folinnes and
tarer,
lerae by
Weracting,

1l

ey
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sMaxinmant Markes: 30

Credit: 7
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Course Code: UCRVR2GON9T Course Title: Dusiness Communicat

Credit: 6 Maximum Macks: 100

L'nit-1 Inbroducing Business Communication -

Ny Dibective A principal of cotmmuonicaliont. Formal o
ety provess, barriers,  reading skill and speaking skill
foedlechve commmunication, Role of connmunication skills in busiess, Selr- doe
nivabion, dovelopiment of pesilive personal aititude, Fleclive ot
Kov aspects, body lanpuage, assertiveness, problem solvin

kit sKills, positive motivation and creative thinking

conroaTeateone,

vl

RIES SRR

ad il o,

condiie

L= Porsanality and Personality Traits,

ton-11

mtoriat
stralegios
wolopment
i alion

b

oo

rtroduction o Personality - Basie of Porsonality, 1 uman growth and Behavio
ur Pecsonakiltics, Motivation technigues i personalily Jdevelopment sl f

Mbenories, peal setting, time managemoent and cloctive planning, Stress Mo

ul

Seditotoors ond Coneentralion Techmgques, Selb hvproiem self acceptaonce and =

SYVIYT Analvsn
Lil-» Personality Development,

lealthy personalitios, Doveloping sell awareness,  mane ging, slre

prrobienes analvieally and creatively, erconing, appearanc, dress sense, persan

porsordl

cliquetles. bady “anguaye. thime management, public speaking,

| Plannine, §

Ui g, Organiving

Map:sot o vowr project management plan,

Wohal supphies /
work oreanized. implemoent: put vour project managemeni plan ado aclion. Re

1

}
are meviing vair project management plan deadlines.

Wy dltention o progross with VLT project manayernenl plan. Complete: nuake

L onit-5 Problent Salving

Pt U predbsbom, fook ot potenoad causes Tor the preblem, wdealigs allermativey

approadling to resebve the prablem, select and opton oresolve the probic

implementation of

heen resolved or ol Ratienal V/ s Organic approach for problem selving,

Buggested Readings:

A AR S E TSR R TRRS [N Ho © g &

}E.Ijt'lld:ﬂ o Il\.lH.\l:'lilll, “oasenlials of b
Saars, S et 2000 )
I Raj Kumaey Sine v aad Greishbala Mohanty, “Industriad Povchology”, Kalavani

Pubshivations, Newe Laeild,

what are v goabs? Whal ond rey
eyt Locas conspdish? What s deadbine? Whonwd D oced o e bade i this p

resottroes will bneed ogel this done? Oy antzes weep vour proj

best alternative, menitor implemeniation plan, verify the prob

L heories
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Course €1
Credit:h

Unit-1 bu
Ticdian

B

Sew g

JR

cateses, ol

tret o s

Linit-2 Fi

vde: UGBVR2ZGOTOT Course Title: Fundamentals in accounting-ti

Maxiiwun Marks: 100
idamentals in Accounting

ceounting Standares o ow ith lernationa]

iamdards (iTRS)
lahmum probiems, preparation ol final aveounts, Profil & Toss

Aceounling
vt ation

el Balanee Sheel w 1{]1 annnlv adjustmoents Depreciation Ac COTLNTTITE == AT

e Lives, et d&}“lumlmn-—-stmwh e and dimoshimy Bolanee:

s 1hL-n't'umplmmn

ancial Statement Analysis

vl

forpats, I

shovtsy T

aratvsis -
Uoit-3 1

[REIARNTES

statement analvsis- echnigques. Preparation of cosl sheels, Cost shed
{Historical - Cast

accounting. -

sheots  and estimated coslt

Marginal costing and brealeven

reparation ol cost shoets;
mdamental ol management
Pasic knowlodye

ta Processing,

wsings Lypes, Pata processing cvcle, Computer 1 Busimess

Unit-4 Uypes of Computers and Communication

Pevsored
dovior, o
& oehwo

T, ™

Noelveark
Litrit-5 [l

[ov Lol

[htortio
disheopy,
IATERTE
| jL"‘-g\_’:illll -y
lormulas,

valiclalion

Computers: PC & Types of Computers, Primary & Secondary slerage

hor peripherals used with - PC, Computer fanguapes. Data Compmumcation

Teas Introd o tion of Conununication, Conununication Yledias, ©ommunicafiem
Torks, Goals of Notvarks, Pypes ol Networks, Cliont/ oo
SOV NG,

Compriing
Fibrernet,

Bpologies, Ciaton avs, Multiplever, Bridgaes, Fouters.

roduclion to f.)puraling; System

o Operaling, Svslen: Typues of Soltware’s, Tyvpes of O, Coavept ot AREEE I
Path, prompt. radie Hoever. cabochio, ks

Labol, scandisk, replove, Tormal, flisk, WWindows - Windows explovey, prin

& Iavtornad Comneonds

control panet, ek T, stide Doses,

[T
:\L”?“l .

paint brush. Dialog boxt text s

readaliont Soltuare: ntraduction of spreadshect softwvare, creating,

Functions, datitbases functions i spreadshoeet, Graphs on Spradshect, claka

\pplication of Mo-breol in Business,




B. Voc (Retail management}

Semester-3nd
Course coder UCHBYRASO06 L Course Title: Retail Store Oy
Credil v Maximr um Markes: 100

Unit-1 Sales lnventory and Merchandise management
Uinderstarding, Inventory Management, inventory functicns, reasons [ar corvin:
mvenbor, mvendoey relaled costs, invenlory cordrod lechiaeues, O, NP, [T

rerchand e managemenl, pocing, poiicies, doveloping soles stratesv amd camph

Unit-2 Visual Merchandising
Pxplain different aspects of a visual display, Use different types of display techniques,

cralions-Il

ISR
&

Understand ditfere ! reguirenents of display, Understand how o make display meaningtul, Use

wactation in display, Txplam e elemeats of display, Understand factors that atfeotvistyad

display. lientily colour, size and other attributes of the produc: that malch the display, |Arnongs
ditterent lypes of display, Understand potential places for product display, Arrange prodpcts i

window display, Manage shell according Lo the product, Explain the nportance of prode
display. Understand and explain elements of planogram

Unit-3 Merchandis:: Handling

Use of ditferent prans in a retail store, Arrange fixtures in a proper manner, Arrange ant
products i fixtures, Use different promaotional tools for marketing, Dress manneduing i

ot

disrlay

3

proper way, Explair che meaning of inventory, Understand how (0 manage inventory in ghe
store, Define different types of inventory management techniques, Use of computer soffware n

nmweratary managernent, Understand benefits of good inventory ‘management system
Unit-4 Maonitor anc manage store performance
Planning Departiment Objectives, Manitoring Depariment Performance, Tffoctive Comu
Fncouraging Teamwork, Explain the importance of teamwork L nderstand how to be an

team player. Explan impact of personal waork objectives on achievernent of team ohject

Importance of empowering team to take ead in their area of work Bencefits and ways o!

LFHg i,
effective

WG

creuurdaging creativity and iinovanon with a team. Ways to etfectively handle contlicts gimongsi

Cean nmiben s
Unit-5 Manage a Budget

breparation of bucget, Understanding Annual Business plan cycle, proposing a realistic

reviewing the budpet

Practical (Retail Store operations management)

mwidpet.

{ualuate whoether Jhe place vou plan o put the display is likely to fulfil the design brief, Lreate new

ane eflective ways of impraving the visual effect of displays, Chack that the rquatity of th
and customer serv ce are maintained, Make recomrnendations o improve retail operati

o
- L ‘& P i
fos]

prucedunes to create o Budget

coprachefs

ans, Dttty

e




Course Cod
Credit: 5
Unit-1 iden

l[dentifying
wlentificati
wia L L G
Ly hich
signals of e
that a Custy

please 4 ci

e: UGBVR35007T Course Title: Customer experience Management

maximum Marks: 100.
tifying customer needs

“ustomers’ Needs: . Exprain customers’ need Discuss the process of customors’ noeed
n Deal with the customers according to their requirements Understand what cusiomers
apare with othor rotall stares. Custames’s Buying Necision” Understand the custaniers’
ot Hecl customers huying decision, Sanage store o attrach o temens il enn
fpeat purcliase Prownding Information and Advice to Custemers, Fephan information
mer wants , Demonstra:e how to welcome customerin a retail store Define how to
Cramer, Learn how to advise customer regarding products

Cflpscribe o

Unit-2 Maiptaining Store and personal Hygiene

fMaintenan
store, bindg

Parpetoatel

o of Store and Personal Hygiene: Understand significance of propermaintenance of
rland methods of using cleaning equipment, Recognise the importa.ace of clean sior
pevsonal hygiene at work. Customer Response: Handie customers’ abjection .

Demonstrate response-handling technigues, Take action to resolve cusktomer’s dissatisfaction,

Devetop go
Unit-3 Conmr

C O Lenigg
relationsh
rolaticnshiy
Desceribn b
feredbaclom
CONMIMIKINICe
Create forn
COMIMILNIGE

GTEanisain

Unit-4 iden

od listening habits
municating Effectively with stakeholders

te effoctivaly with stakeholders: Describe stakeholders Diseuss how o rraindain

L with stakeholders Focus on emotional intetligence Dxplain the do's and doa'ts of

L with slakeholders. . Flaborale on how 1o create culture for healihy © ormumuanicalion
w to evaluate your own ability Discuss the importance of appreciation Creale formal
echaniom. Communication Guidelines: Elaborate on how to create culture {or healthy
tion Doseribe how to evaluate your own ability Discuss the importance of apyneciation
vai feedback mechanism Qrganisation Policies for Communication: De fine

tion. Fxplam different channels of communication. Describe different nolicies of

1to he foltewed for consmunicativa. Explain joint warking

tifying Clients

lentiticatipn of New Clients : Discuss ways of identifying new relevant clients , Hllustrate haw to

Build strong relationships with new Clients, Define the importance of customer prafiling Discass

technigues
Customer .

SRR P e

Unit-5 Cust

f'."r"..’clflll_:J? (A
Fxplain tecl
oy band t
company p
COTTECt s

GO aLe At

af appraaching Potential Chients Understand ldentification of Target imarkets and
Understand company policies and procedures for building the client hase Alustrale

Lo micasiee cdstomer soevice level
omer layalty and custorner service

stamer loyalty and its benefits to the organisatian Discuss henafits and method for
alty schermes, Understanding the need and irmportance of effective customer service
stsgues 1o approach existing customers, Understand why client confidentiality is

a business relationship Discuss relevant aspects of the data protectinn fws and

ey to dn client canfidentiality. Review current pedformance with agreed plans and
oo of deviations Report performance nrogress nf soll and team tao manaper with ¢lear,

d tmely data reports - Custamer Pxporience iningvalion

714

N



Course Code: UGBYR3IS008I

Credit:4

Studdents vt have o undergo intermship alan oreanised rolail autlet for T aeekes)
fratnee sladentwll prepare o detailed projoct repart for the period spent in e re
which vill ooy alnated by department faculty members ard sector skill connctl.

s Lo b Hlled T the supervisor which s provided by the sector skt council on o

complution ol the inlership,

{

Course Title: Int

Waximum Mar!

%9/_

ernship
s:30

[
AL sl
Yoformeat

INTE

G




!

£

XA ;I

Coourse € og
Credit: b
Unit-1 Play

st oo

Crineiplos
Linit-2 Org,

[Faste comney
arenk vl T

of L echers]

fe: UGBVR3GOOYT Course Tithe: Planning and Organising

Maximum Marks: 100

ning

ol Chnning, Nature and purpose of Planning, Eloments of Planning Provess,
| Planning, Advantages and Limitations of Planning

inising

ptof Organising, Nalure and purpose of Organising, Inpact ot Organismg, ity e
K, Plamuing and Uhrganising in o roke ol a 't cadder, Coneept of Leadership, Stles

i, | cadership Pheorees

W

Unil-3 Basi

Lomderstan
md i relial,

o ise my
Unit-4 Dec

Diecysicn
Faplace Cr
Savimay /)

EETARTURR N AT
Unil-H Dec

1hecisian et
Pranciple. |

Terlect Trale

Supgeresdodd
R

Shara, |
bovnintly &
'JHH[‘P'] l_. .
P ripa
Clarmasn

'“ﬂll'p'n.:_w*. 1’

W

4

¢s of Decision Makin:

F Docision Moking Process and Situations tor decision making, dentity
aroup and vrganizational decision making provesses, Faplain tactors that impact

e, Understond hove to imploment decisions
sion making under conditions of Uncertainty

cory, Decision making under condilions ol Uncertainty, Devision mabmy using
toria, Devision making using Maximin/ Minimax Criterta, Decision making wsing
Jinimin Crileria, Dectsion making using Flurwics Criteria, Dectsion nraking

o Crtleria
sion making under conditions of Risk

king under condilions of Risk, Decision making, using, Naximum [ ikelibood
cetsinn making using Fxpeclation Principle, Coneept of Expeciod Davedt o

rtctan

IRiadings:

1, Quantative Technigues in Management, NMoGraw Hl
K., Operations Research, MACEN Pl lishors,

L Doiel, Peisciples of Management, Ne Crave T
Lassic, basentials of Noanagoment, Prentice Hall of hudia.
Lthi, PN Reddy, I-‘_rincipi(_‘s of Managoment, Mo Craw il
ny, F Principles of Management, Himalaya Publisher.

feeaishine, Lh';‘,niimliur'.;-.l Bobaviour, Pearson Pubiishe

|

ol

N

1112]




Course Code: BGBYR3GOL10T Course Title: Financial Management and Retail accounting

Credit: 6 Maximum Marks: 100

Linii-1 introduction

concert, stape, clessitication and organization of tinance function, Objectives of Froane

%

Wanagoment- Pront maximisation vs. Wealth maximization. Tine value of money Cost ol captal:

Costaf Lauity, Pre-crence Shares, Debt and weighted average cost of capital

Umit-2 capital Bud-eting

oot b budgei. Types of budget, Significance of budget in rotailing, Zere hase bodpanng,
MNature anig concest of Capital Budgeting. Techimigues of Capital Budgeting Traditional tackangnes

ARR & Payhack
¥

Linit-3 Capital Budpeting Working Capital Management

Torlniguess of Capetal Budgeting: Discounted payhack, Net Present Values, Profitability Ijdex

workimg Capital Management: Concept of working capital, Factors affecting working capital

frguirement

Unit-4 Cost accoursting Concepts

Convept ofcost, Neod and stope of cost accounting, Classification of Costs o basi of nptere,

Pose Hemabity vansality, direct & indirect, Cost sheet preparation.

Linit-5 Cosling

Convept ol Standard costing, marginal costing & absorption costing, Retail accounting, Joncept ot

inventory | types ot inventory, inventory management, Inventory accounting
Suggested Readings:

Finanol Managenent, 10 Pandey Vikas Publishing House

Cinancet Manageaient, Text Prabiens and Cases, MY Khan & £ K Jain Tals Mo Graw bl
fnancial Management and Policy, Van Horne, Prentice Hall India

Fiaavial Managsment Theery and Practice. Parsana Chandra Tato Mo Graw Hill e g

Y

P

(4137




Caurse Coy
Credit: 6
Unit-1 Pro

jffective te
AT AP INE
[HeRSATT RN AT

teadorstip

B.Voc Retail Management

Semester-4'
le: UGRVRASN06T Course Title: Understanding Leatlership
rmaximum Wiarks @ 100

side leadership for your team

am communication, molivating and manitoring team, rofe of teadership in team
nt, effective team comnunication, mperstance of effective team cammunication, ways
0 commnpication gaps, role of feedback in team communication, importance of

wy driving performance, Jifferent styles of leadership

Unit-2 Buil

Selecting fr
of tean: dy

relations i

importance

Unit-3 App

Set perfon
IMpresde i
blenbers |
team bMem

fopdback t
unit-4 Allo

Allocaling
Parameter
allecation,
EnrnLragn

[ERE IR AR RN
rit-5 Mor

Oeding pord
and irmpart
the team, b

perfarmang

3

d and Manage Store Team

vam and setling standards for team, Describe celection process, understand the cangepa
WHTHCS, Open commumeation, importance of apen communication u scdarstancl
yowld thiough commuracation, understand ways to manage and resclve conthct,

of feedizack, technigue s of feedback
lication of Leadership Principles

wance chjectives for the team members, use efective comemimcatic:: slrategies 1o
2 huilding, Demonstea.e Different ways to Motwate and t neourage the Team

uring chalienging times, Hiring process for recruitment, Set behavioura® standards far
hers, Review perfarmance of team meambers, Demanstrate technigues of pravidiing
team memhbers. ’

tate and Check work in team

Ggricwithim the team, Explain the Meanng of allocation of work, Des: ribe various

for effectivie work allocation, Explain setting of performance standards for wark
Cncourage team to build o two-way communication, Regular maonitar ng of team and

o irmprovenenty in the quality of waork, Ways to check and propgress LF ouality of waorle of

sors, Uxplam Techimiques for providing Prompt and Constructive feedlac ktox tlee 1oam
itoring Team Perfarmance

Srmance management, and eiements of performance Manasgemenl, xpain the need
hnce of performance meniioring, Describe different steps to manitar performan e of

xphain the different varionts of performance appraisal, importance of feedback in

VA IARement.

o [
o
N

144




Course code: UGBYRASOO7T Course title: Team & Qrganizational

Credit: 4 Maximum Marls: 100

Unit-1 Understanding and Monitering Work Allocation

Meanimg of aillocation of work, Parameters for effective work alocation, Satting of perl
standards Tor worls allocation, Two-way communication in tean Monitoring work progr
quality of the wark of team members, Techniques for providing prompt and constructi
to the deam, Ways Lo gneoutage team to fowards timely ffwrﬁwr_rl-g1ifJ:1 of worl, Handling

cofsflicy
Unit-2 Monitoring Team Performance

Fertanmance Management, Clements of Perfoimance Management, Need aod maporta

Dy ramics I

DNERPA RTINS
55 A
: feedhaik

s

1eer sl

(S

Ferfotmance Mortaring, Steps to monitor performance of the teamn, Methads of perfo

apprasal, Impaortance of fecdback in Performance management
Unit-3 Effective Communication and Teamwork

Tanning and Qraaase work activities, Step vo organise wark ro-tine, Ways (o priaritise
Linvely debvery, Pilective cormmunication and its benefits, Chare cteristics and effects of

commienncalion, Eitective comnranication for nffoctive teamwo -k
Unit-4 Work-tife Balance

Understanding work-life balance, Steps to a work-life balance, developing healthy relati
colleagues, Measures to develap healthy relationship with all co-workers, Characteristic
heaiily working relationships

Lnit-% Achieving Crganisational Goals through Teamwork

TR e

tesles To

Sty

oship with

1s of pood,

Achieve orpanisational goals through, Egqual Division of Worl,, Overview of realistic targdis,

Challenges to set realistic targets, Ways to improve teamwork in the arganisation, Orga
behaviour golicies Tor customer, colieagues and seniors, Guidelines while interacting wi
colleapues and senior members in the organisation

Sugpested Readings:
ewvi, L2 AZ015). Group dynamics for teams. Sage Publications.

SWillkons, S0{2004), Group dynamics for teams.

neaticee

&

SStewart, G LML & Sims, CC{1999). Team work and group dynamics {(No 6584036 58},

“Forsyth, 13 RO(2009). Group dynamics, Cengage Learning.

roializmg nnevation G 1Y

\L -

Schavteld, 2018 Organzational Dynamscs. 10 Camme

Mpiess
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Course Code: UGRVYRASO0S! Course title: Internship

Credit 0 10 Maximum marke: 20

Stodests sl e To andereo inlernsheg
fent il prepare a detuled project repuort oy thwe priedd spent o TR RIS TS
vtk lovmal

v alan orsanised retai outlel fees vk 1

fratnee =i
wehich vall e vwabtated by departiment tacaliv menibers andd sector skatb e
Lot D Tilledd T thie sapervisor which s provided by the seclor Shall couricth e e

sompletion ol he mternship.
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M
Course Code: UG BVRAGOOYT Course Title; EL?I'S(]HQ“{\_»’ e
Lreghits b Maximum Marks: 100
Unit-1 Psychology and saccess

- H 1 . . s [ Ty . e H .
oy chology and Saccess: Delining suecess & psvehologys Relation Betwern preveh

elopment

[ .
Jul“."\ Ll;‘]Li

stvress aclioving sUccess via vivht pevehology. Sell- awareness: Mooning & hapdrtance of

sell- s arenessy Slages ol sel- awareness: Fechnigues of ivsproving cne's Tevel ol

IS A D RN
Unit-2 Gioals and obstacles

Croals and Gbstacles: Meanoyy and ivpes of poals; Neaning of abadacios inovarioay

Dbe: Ot fos e achiesving pools Belb Psteene Meanme ang ossence of sell esdo

el

Pea ol ot

S TR

el ostoere Measirement of el esloemy mprovion eoe’s self estern
Lingt-3 Poditive dhinking

Posilive Phinking: Loncepts Benefils of pesitive thinking, Applicadion of pasilive

read Lite Selts Moetivation: Concopt; Technigues of self- motivation; Practical wavs
remainoyy sell- mobivaied Vonagmg vour resources: Concept; Commeon v pes o!

s Beree Tl of rosouree wanagenient,

HANER PSSR FRIRY

Linit=4 Negoliation

Novotnatiin Meaning & natire of negoliation; v pes of ney ottalion; Skills requa
]

hinkinge in
E)

1

A TRINE RN

LHUI

cllvcinve nesediodiony Factors alfecting negotiation & s rolo in sales; Dowertal nes

Cstratep e ac tacrion Slages i nepgotialion pros ess
Lhit-3 sovalvtical Bl evelopment

Sovalvtical ST Developmionts Meansre &importanee eof analvicalb sKills i s
seenariog Inevdeotiw anadvitcad skitls; Approaciies o Iniidaag analvieal thinkiny
Sepbicationrof aec i tieab shall- o decision makimg

Supgested Readi i

personality Developmoent & Communication by 5.5 Navula {Taxmanie publication
e Poseer of Posclive Thinking by Norman Vincent Pfeale,

Porvsonatits Develapmuent ba blizabeth B Torlock,

Ilirdeer™s Gande L Amalvtie Fhiankoy (Kindie Idilon) be Dinda Plder, Richand P

SRS

s
|
i

NN

AT NS

e

)
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Course Code: UGBVRAGOLGT ’ Course Title: projecl managerment

Credit:6 Maximum marks: 100
Unit 1 Intrpduction to Projects

Project mapagement, Project manager and his responsibilities, project managerment asa
profession|selection of a project manager, fitting objects INte parent grganisativn oroject

pianag.anient tean, projoct modei phases of proiect management, project envitenment, the 775 of

proteci mapapement

Unit-2 Project analysis and selection

Croped b mfation and resource sllocation, market analysis and demand analysis, el al analysis

Linit-3 Project planning

Tiews Planding, contents of a project plan, planning process, work breakdown shincture. process

mapping

Uni-4 Prafect Budgeting

Financial piojections, time value of money, cost of capital, appraisal criteria, risk analysis in capital

investmend decisions

Unit-5 Environmental appraisal of orojects

Meaning of environment and pollution, pollution cedted by different Com panies, pultution crea Eeid

hy aitferent industries, methods of preventing pollution, environmantal regulations iy Liha,

Proovircnaneptal iimpact assessment

LY
2

449




B.Voc Retail management
Semester-5'"
Course Code: UGEVRAS001T Course Title: Retail store opera
Credit @ 6 maximum Marks: 100
Unit 1 Retail store operations and sales

Watiaaeomend of retail store operations, store gpening and Gosng, biling procedaica, o

storeg -dalety and sevarity, preveatiap pilferage in stores.

Unit 7 Stock Cantrol

[ions-||

leiiliatniiniip

stock Control and Stock tevel as per market trends and consumption, Monitoring of regeipts and

dispatch of gooeds, Maintenance of stock records, Stock Take Process

Unit 3 Visual Merchandising

Display of Goods in Store to enbance profitabitity and Cost eptinization, Bxplain the nedad and

npurtance of Visual Merchaadising standarcds and guidelines, Fxplam role of eifective «

isplay of

eoods i enhanuing store profitability and optimization of costs, Understand retail procgsses Hke

stack rotation, adjacency principles, product display norms ctc., Develop effective relats
vendor to easure optimized space allocation and arrive at profitable revenue understan
againsl spmie allocation

Unit 4 Implementiation of promotions and special events

mnship with
fing as

lan and cisure inplementation af in-store promotions, Assess, record and report prompotion

ciiectiveness data Qeterming statf requirements and ensure sefficient menpower avail
trive - store prommtions

Unit 5 Price Benchmarking and Market Study |

Enow Jnil inderstind all poiicies relaed o cotlection of maske  data Explam techiigue
coilection of market information to team members and train them in critical activities ir
market stucy. Fxpinin ways for collectien of retevant data and analysis of the same to id

ity Lo

1o Uj
folving

@ntity

product line performance reporiing of all analysis data to iizad office on the basis of collected

market data

Fractical {Retail Let)

Compute stock levels, Monitor receipt and dispatch of gocas, Maintain stock records, Wndertalkae

the stock take procoss

\

AT F——
i e,

[4+9l
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Course Coc
Credit; 4
Unit 1 Prog

Fxglam the
ang ot
wnperiania
Undearstan

Unit 2 Mar

Fuplain the
JLCAIF AL ar

e: UGBYRL5002T Course Titte: safety and fecurity in retailing

Maximum Marks: 100

ess and policy adherence

need and importance of team’s understanding on store policies, Describe ways fo tran
he Learn on Store paticies and relevant legal & statutory compliances, describe the
af Store Audits in ensuring process efficiencies, Desoribe ways to Co duct Store Audits,
aspects of legal, statutory compliances and regulations for the stors environment,

agement of Data and Information

neerl and impottance of team’s understanding on record keeping, Describe methods of
d error-free collection, preservation and transimission of data 1o the team, Explain the

rosle of A
EISLINE (i

Unit 3 Cres

Chscurss the
prleria anid )

ancd uniigat
Unit 4 Train

[ xplain com
the actual m
LSO

authodired |
Unit 5 Implg

Pincerstand
causes of sic
CsLrng b
nnportanis
CIETERNLIeY
case of nme

and checke.

{in Pata and Informaticn management, Describe ways lo conduct avrhie chieckes b
lity of data

te awareness of safety norms and policies

inperlance of reporting health and safety issues Explain health, safety, and security
rcedues to team members Give an overview team member about key regulalions
ians for emplayers Orient team members about threat to waorkers and workplace

the team on handling of goods

non company godeines for lifting and handling equiprant ta team embirs, Describe
catnng of bazards and explain to team members techpigques for hand ing hasardous

L xplain Lo team members mechanism far report the health and safely concerni 10 the
erson

mentation of stare security procedures to minimize thefts and losses

rhe necd and Jmportanc of complying to stose security procedures. Undesstand The
re theft and losses and orient the team members on the subject. Deneabe ways o
wectrity and satety of the slore and train the team on the subjoct. Dinderstand the

ney. Dxplam the wavs of Boandling

- oy
I LR I EA

W avidabitivy of tramed statf in case o

and train the team on tae subject. Understand implemantation of seourity measirves in
pencies Understand the importance and steps of conducting safety e security audits
sure implemeantation of security procedures with respect tomonaetary transaclions

AN EMOTE




Course rode: UGBVRES0D3!

Credit: 4

Shudents will Tave to undergo internship atan orpanised retail cutlet Tor s wecks
eanree stundentws D prepare o delailed project report for the period spent i the re
whichowall oo aduated by denariment taculty mombors ared sector skill coneil,

T Lo e blledd D she supery isor schick s preovided by the sector skl couneid on
connphetion of e silernshiup,

o

L

e

Course Title: inflernship

Maximum Marks: 30
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Course Code: UGBWVR5G001T

Credit : &

Unit 1 Intro

Basies of lod
feadde et
Unit 2 Effec
b g

Unit 3 iniro

Course Title: leadership and Effective Comraunication

Maximum Marks: 100

duction to leadership

Jership, leadership theories: trait, greatman, contingenty, situational, styles of

femacratic, autocratic, Freerein, valus, principles and ethical boundares

ive communication
Heams and gosls, empowering others to lead, oplimising lraderstup effectiveness

duction to HRIV

Concept, na
HRM, indiar

Unit 4 HRM
Strategic ob
HLman reso
Training and
Umit 5 Laboy

Ohjeitives, |
prohlems, o

\n/ ‘fﬁ\"/

Lure, functions and signiticance of HRM, Evolution of HRM, MNeed and importance of
seendrio of HRM, challenges faced by HRM

in Retailing

ective of HRM in Retailing, factors influencing designing of organisationdl stracture,
iree aspects in retailing, HR functions in Retailing: lob analysis and dusign, Tauk analysis,
development, Compencsation and henefits

ir Refations

ature, scupe, preventive and settlement machinery, Tunctions, classilication and
Boctive bargaining ’

%%/




Course Code: UGBVRES5002] Course Title: Internshin
Credit: 15 maximum Marlis: 30

Slusdentowill have To undergo internship atan organised retail autlet Tor 1o sweekh, e

tratee studentwdl prepane o detailed project report for the period spent in the rgftail store
which will e evaaated by department facatty members and sector skill council [A Tormai
fas Lo be Titted Dy the supervisor whichis provided by the sector shill council on gl

0

compleiion of the mtemship.
:hL/'
b
i

3/’1!L/ -
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Course Code: UGBVRGEGNO1T Course Code: Retail marketing managemeant
Credit:b Maximum Mark:;: 100
Unit 1 Introguction to retail marketing

Retailing angl marketing, need for a strategic approach, developmert of marketin s, concept of
marketing, marketing management asks, adoption of marketiag, marketing enviionment ol g
campany, njarketing oricntation

Unit 2 Conslimer Behaviour in retal Operations

Consumer Behavicar in retail cantexl, behaviourist vs cogaitivist approach, maun heories of
corsumer Brhaviour, huying decisio process and itsimplirationin retail, maslow s need hicrarchy
sranel dempepraptne factors, socio £onamic categoring

Uit 3 Retaif macketing Mix

Marketig mux, marketing mix of services, target markets, the retail product, bresddown of retailig
ayv o product, store layout

Unit 4 Retall communication and promotion

Setling objeptives, rammunication effects, adverismng, sales proniation, relationsiip macketisg il
foyally sehenes, personal selling, public relaticas, characterises of promaotion

Unit 5 Retail distribution and Supply chain management

Chanaels ankd channet fHows, the supply channel, growth of channel relationships and parinerships,
distihution Jogistic s and stock control, retail lngistics, computerised Replenishment syslems,
sorparate rgplenishiment pelicies, in ernet and disect dhistrbution systems
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Course Code: UGBVRGEGOO2ZT Course Title: Business ethics and Corporate resy

Credit: B Maximum Marks: 100

Unit 1 Intreduction

Introaduction: Meanimg of ethies. Ty pes ol business eihic issues. why ethivai problenis ooy
business. Brlical dilommas i business Bthical principles in bosiness: Ulibitarianism, weio

cost e boenctins
Vit 2 Clorperate oo ernanee

cancepl, Need 1o n prove corporate povernance standards, Features of good poviinange
gavernance abuses, Role played by regulators to improve carporate governegnce. Differe
Approaches to Corparate Governance, Leadership and Corporate Governance, Different 1
Corporate Governance

onsibility

I 1

Ve el

. Corporate
¢
odels uf

Unit 3 Moral issues in business

importance of meral issues and reasoning, Principles of moral reasoning, Quality of work
ruplicatiors of moralissues in ditferent functional areas of businass ke finance, HR and
Winstle blowimng: Kirds of whistle blowing

Unit 4 Corporate Ethical issues

Manipuiation and coercion, Allocation af moral responsibility in edvertising Trade secrets
chsclosure, insider trading: Trade secrets, corporate disclosure, insider trading Accounting

corporaie takeovers: Accounting fnance and hanking, corporate restructuring and takens

Unit 5 Corporate sorial responsibility

Meaning, Pvolotion of corporate social responsibility, Limits of corporate social responsib

Yoluntary responsibility Vs, Legal requirements, Profit maximization vs. social responsibil

Rrssponsive Manage nent: Strategies of response

-
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It is hereby notified that on the recommendations of the Board
the Vice Chancellor, in anticipation of the approval of the Academic Council, has approved the Course
Scheme and Syllabus of 1% to 4

2017-18. The approved Course Scheme and syllabus are as under:

NOTIFICATION

of Studies, Department of Econvriics,

" camester for M.Sc. in Economics effective from the Academic yedl

Semester-1*

orse Fitle T redit [ CA | MSE | ESE | Total

PGECO1C001T | Microeconomic Theory 4 25 | 25 50 100

PGECOIC002T | Mathematics for Economics 4 25 | 25 50 100
PGECO1C004T Macroeconomic Theory 4 25 25 50 100 I
T L. | ELECTIVE COURSE (Anyone) ~ -7 L ' ' e
PGECOLEOOST | Economic History of India 4 25 | 25 50 100 it
PGECO1EQO6T Agricultural Economics 4 25 25 50 100
.| FOUNDATION COURSES o o
PGECOlFOQ?T Classical Political Economy 4 25 25 50 _109 ;”
| Total 20 500 |.
H
Semester-2" o
| CourseTitle . . Credit | CIA | MSE | ESE | Total )
| CORE COURSES o Marks |
PGECO2C001T | Microeconomic Theory and its 4 25 25 50 00 i
applications : )
PGECO2C004T Development Issues and Indian 4 25 25 50 100 I'
Ecaonomy
PGECO2C00ST _ | Public Economics 4 5 |25 50 100
T | ELECTIVE COURSE (ANYONE} "~ | . : N
PGECO2EQ05T | Financial Institutions and Markets 4 25 25 50 100 i
PGECO2EO0BT | Environmental Economics 4 25 25 50 100 i
— . | FOUNDATION COURSE o o i
PGECO2FO07T | Statistical Methods 4 25 25 50 w0 :
Total 20 500 i,;?
Semester-3"
| Course Title. Credit | GA | MSE | ESE | Total
S CORE COURSES ' _ Marks :
PGECO3C002] | Theory and Issues in International | 4 55 | 25 50 | 100 3
Economics .
PGECOBCO04T | Research  Methodology  and | 4 75 | 25 50 | 100 il
Computer Applications !
 PGECO3C001T | Econometrics 4 25 25 50 00 1
- ELECTIVE COURSE (ANY ONE) = | T
PGECO2EQOET | Natural Resource Economics 4 25 25 50 100
| PGECO2EQO8T Human Development - [126] 4 25 25 50 | 00 |

A




Central University of Jammu
Rahya -Suchani (Bagla) District: Samba — 181143, Jammu (J&K)

R .INTERDIS_CIPL_INARY-COURSE- N - R
PGECO2FO10T Indian Economy: Some 4 25 25 50 100 i
Contemporary Issues ' S
Total .20 500
: il
Semester 4" i
CourseTitle., . Credit | CIA | MSE | ESE Toiaf o
PGECO4LC0O02D Dissertation 3 - 2uo i
i
PGECOACO03T Theory of Cycle and Growth 4 25 25 50 ]00_ i
TELECTIVEGOURSE ANY.ONE) e 3 [0 f | [ © 4
PGECO4EQ03T | Health Economics 4 25 25 50 100 ! f
) PGECO4E008T | Economics of Education 4 25 25 50 | 100 |
. | INTERDISCIPLINARY COURSE | ' ]
PGECOAI011T Money, Banking and Finance 4 25 25 50 100 i
Total 20 500
Registrar -
Encl; Syllabus of 1% to 4™ semester : g / ? 1|
To: A

Head, Dept. of Economics

Copy to: H
i/c Controller of Examinations

(127




ANNEXURE H-v
Course Title: Theory and Issues in Inteinational Fconomits

Ohjective: The broad objective of the course is fo provide on the one hand theoveticed
undersiemding of discipline of internationid ecoromics and the other hand make students

- familicr swith the major economic S51es at global and regional level.
/ e :

UNIT-1 fi‘heory of Interna fional Trade

Basis for International Trade-Absolute Advantage, Coml;taarativé Zidvantage and Opportunity
Cost Theory, Fecksher-Oblin Theoty and ite Empirical Tests. Stopler—Samm‘:lsen Theorem,
Rybezynski Theorem, Measurement of Gains fiom Trade, Trade as Engine of Growth,
th Prebisch, Singer and Myrdal Typothesis, ln'l.per'fe{:i;

Theory of lmmiserizing Grow
The East Asian Miracle and Export Ied Growth,

Competition and International Trade.

UNIT -4 Trade Interventions

The Politicat Economy of Protectionism, Partial and General Eq1.1£]ibriurh of Varitl in a Smalt
country and in a large country; Theories of Optimum tariff, Effective and Optimuwn Rates of
Tariffs — their Measurement, {mpact and Wetfare Implications; Mon- Taritl Trade Barriers
ind the New Protectionism; The Quotas; Eeonomic Bffects of Tariffs and Quotas on various

MacroecOnonie Variables.

UNIT- IE Balance of Payment and Exchange Rate

Balance of Payments: Current and Capital Account, Equilibrium and I)iseauilibriu_rn in the
Balance of Payments; Foreign Exchange Markets and Exchange Rate Determination;
Operation and Bvolution of the Bretton Woods Systen; Collapse of Bretion W oods System;
Operation and Evaluation of the Presenl Monetary Systen. Adjustment Process: Fixed
Exchange and Flexible Exchange Rates; Expenditure Changing and Exchange Switching
Policies; Policy for Achieving Simultaneous Internal and External !?.quilibl‘imﬁ. :

UNIYT —EV  Indernational Monetary System and Y.conomic Iniegration
fnternatiopal Monetary Fund (I

World Bank from’ the point of view of
Organization (WTO): functions, Role, WTO and develaping counires.

developing countries and Inclia. World Trade

stom Union and Free Tiade Areas; Static and Dynamic benefits

Feonomic Integration: Cu
fiigs in Globalization ---- Luropean Union, ASEAN,

from Cusiom Union; Regional Group
BRICS and SAARC.

: _Ul\IIT4 V' Contemporary Tssues i Inten_n;i_ti'f__n,ml_ Econu}nicg; .

" [128]

MYy and World Bank; Functions and Working, [MF and




CANNE XURL -
Conir__sc Tithe: (Imlnn Lt,mmmvn Some Contemiporary hsuus)
 hjective: “To introduce the qturlumw of the dis seiplines other than Economies o the hasu
issuies in fndian economy so that ti.ey are in a position to assess the ;msluon of Indian

ecopamy in terms of \-'a.;‘lous suceesses and failures.

; "Umi bR d oW &h Ps-: fm'mam,e ol Thdian BCOTGMT )
' o Growth in income ancl per Ldpiid nmome unider various Plans. Sectoral composition of -

atowth, Gr r:wih ptrfmm'um" of var mu‘; qtarea LerWﬂl and :ed{fmbut:m in India,

r Umt jie i’mu ty and inco:m lmqnahtv in Indm R : - :
’ T 1 !Q[dt noe: GI POW‘HY ahd income mequrlllt""' in Tndia. Rural Poverty’ An cmdlybl's ol r‘\l'ltf

Poverly meases w;th p'nllcuhr r=femnca 1o Mt INRLGA ln( oime Poverty and llunmn

WL

L I’OW‘i y in. indm

Toit K Aﬂriculim al Seclor and Phgﬁzi of Parmers o
Trends in pre oduullon and plodudmty ot agr iculfure sector, Cost and Pr icing of ag,riculm_r;f\i

' p.l_O(.ll..H F'n mels dmt:es a mcrdencc of auw:des in !nclu lnnd Securify in Tndia.

-Umi i‘c" Iudmn Imlmﬂ 2 wﬁh sy oml reler euce to ummtf‘mturmp sector

ndiistris] ]‘uhu)f of Indm-----—r—A-‘---- Rcm]uhcms of 1948, 1956, 1991 Titlld‘. in mdw«l[m{
. C:utpul dml f:(:mh I‘001 perfmmancu uf ma;mfncimmy l‘vhrln in {ndl.l lmtmuve und Stmi up

h vcntuma [

SN

~EJnie ’v’ hiﬂﬁ“i’{» Fopeign Trade 7 - . : o
-men Lnauuc o t,(}m])UJIUOI‘} and nl'"'(,r,t:on of indm s tomwn trade. diLll]L_

p0< ition and. b&.bi‘ldﬂ}ff rate. Indm mdc rclanomhip W|th US I:mopmn Umon. rh(]'ld

FAN and u_:!"\ ARIT' countr lC.s.

oi paynwut

A

o ﬁ(.fsfc .Rr-.'{afdf}ﬁi I.'Jr".s'!..'

s ])cm anrl ‘wndhamm{ 0?6) indran‘&conunw Clmnd
_‘?00); . ]nchan Dwe!opment and Pmtmpqnon O);Fm d Uuwe: Sty

1(2{1[6} Indmh Lwnonw iiuudld)d Pubir hmg Iiou‘;e L
‘Ed. (’)OI’?' "hc O:\fmd hm?ac!,bq k. of - - Indian ]:mnomy, xfbrd :

: tlot lndm(ZOI?) Ecunbmtc Suw-.,\,*
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e
This unit comprises the application of tools mentioned in Unit 11 and Unit 1V. By using data
students have to cubmit a project on specilic problens. :

Suagested Readings

il e

1. Kothari, Cr., 2nd revised edition {2004). Researeh _'..r‘.{e.rﬁoa‘t}lagy--;‘.ﬂ?rhoz:fx anel

Techniques, New Age mternationals.

5 Raiyani, ¥ (2012} Research ﬂ-}’eh‘m&‘foh)g‘;»?'}‘aemj}-'_ and Technigues, New Cenlury
Publications .

3, Kumar, Ranjit.(2011) Research Methodology, 38g% publications

4. DBrymat, Alan.(2012) Social Resedrch Methods, GUY |

5—Paniel L Sa and  Aroma G San. (2011) Research Methodologys Kalpaz

S

Publications. , _

6. Machmias, D, and Nachmias C. {2014} Research Methods ifi Social Seiences, St
Martin's Press, New York

7. Krishnaswami, O R., and R
Spiences, Himalaya publishing House

8. Cupta, 5.7 Statistical Methods. (2014) Qultan Chand & Sons, New Delli

e
9. Das,N.G. Statistical Methods, (2009) Tata Mie-Graw Hill
10. Gujarati, D-N- Busic Econometrics, Ath Edition (2004). Tala MeGraw-Hill publishing

Company Lid, New Delht.
1. Koutsayiannis, A. (2003) Theory of Economelrics. ond Edition. Palgrave, New Yorl

2. Dougherty, C. (2011 Itroduction 10 Eronomelrics, 4¢h Bdition. Oxford University

anganathais M.2014) Methodology @ f Rc_f.s'em-'c:'? in Sociol

Press, New Y ork. . . -
13. Wooldridge, 3. M. (2013) Introduciory Econometiics: 4 Modern Approach,

Edition. Cengage Learning lndia Private Limited.
4 Pundya K. Buisari S and gintia $. (2014) S'p.s".'; in
Detht. _ '
15. Cunningham, J B and Aldrich ] © (2012), Using 5PSS:
 Approach, age Publications India Pvt Lid.

llliw'll“ﬂ'ﬂllil‘l“lnl‘!ll‘l“é‘llﬂllﬂIlﬂﬁlalﬂllhl

ri-’lh
Sinple Steps, Drea miech Press. T
An Bueractive Hands- O

ﬂ'ﬂllnlﬂl‘ﬂ"lﬂﬂ‘lﬂ)ﬂ!lll‘ll'nﬂﬁl‘lﬂl‘ﬂl‘
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T Awwnxmmﬂ_"_; .
e’:‘uurw Tnﬂe Rcwarch Ma.tiwdulogv aud Computvr Apph(-ﬂtlons m Lwnomlm :

Objécﬂ-i'v e Hrc oh,rr)rm'c o/ rhf" course. is m d‘*vemp art undersramhnr of rhe }ms ic sh.rm.fn m’
tnols 1hat are widely used . m ampn rrm’ avork in (Jr*m?om;u The focus is on ('nnve;)n.fu!
um.’r}m!mm’m o gnd hands on’ applications. wsing ccmmmr{ data drawn from pecl-world
examples, vether ther on formal theore etical proofs. It is intended to improve the student’s

cnadyticeal skills (md ability to solve problems.

Umﬁ — ki Tmtroduction (0 Reamuh

Meaning and Objectives of Research; Rese au,h in Socmi Geience with Special Reference to
approaches in - Reqefuch Ciassification of research; Review of
Plob]em lm Rmc:uch Formulallon 01’ the Sbiectvd Pm!)!cm Fth oy

- Boonomics; - Redsoning
Literature; Selection of &
.__-.'_'m Soc:ctl c,lenu“ R?seamh oo

' _‘umﬁ !'{I Re*;earch De*amn .aml Questwtmaii'{: Design '

- Meaning of Reg,t:turvh ]Jeswn and s i&pp]om.l . Research Design Process: Research
kclmiqua seleutlon Sample Design Selection;
D?cwu Process, Pilot testing of the

a ldlf]li}_ " Coding, Classification

appmauh scloutmn Measurement
-Qur*c'tmnnmw Design- and ;ts {Jlncctma Queallonndur‘
Questionnaire; Datar Ptoumsmﬂ Tteldwoxk \ 1!1d*1110n Dat

and !r1buiat1cm o[ Udt'l

UmH{Il Da(‘z Anmly:’s;a u:mw IVJI Lxcel ami bP,m

) ,Dam Lm;y in Fme! Dlzabmmnﬂnc Rep;csc htlou ol D'n:a I"cumula Usc in Fxf.,el (bnwir’
and’ Muluplt:: Ceils : ' "ﬂesruptnw atatlsnu, Simple and Mmlqﬁe

"'_Conulauun Lmvat Rcumqsmn Model Ls:'mdllon m‘ qu:tmctels fmd theit significance o

Intwducuon io bP &; H.ulcllmg Datd in ’SPS% Lwe% of Mwsrummnt ‘iottmg,, ‘ws.ien,lnw anu’
Dm Rewdmg} Vaa fable 1nto, Groups, .)t:l(iG(m“ Cases, Merging Files, (,omputm
ion of {Jldphs and Lhalls. WIT] ‘aP S i"l cpmauon of 'Ltbiu "Crosstabs,

"'.

'. Splitting
_'w;th Data,” Pr epm at
=2 Ca lom tables.

Umt i\%, Fammhmi mmlfysm and l}ala hzien pneﬁaimn (Uumg SPrER)

'Dcscnptlvc amuqhom vantin,gl* Iﬁ\[ln“—PdldmLiilL and Non palameii ic |("~‘.t< 7 test, i test,

test. Sign Test, Tlm Wilcoxon Rank Suin Test, The Kruskal-Wallis test.
-(AN{)V A). il Analysis m“ Co- vaiiance (ANO( OVA} Lm il
u{’oigpm ﬁuanw Lol AR

F test and Chi suene 1

L .Al“l"i;)’Sib of menn"'
-.Rwle ,smu Mmici _- _Jtmmtlon ol'P"n cunetum and Te

Y U:_l_lii_:- V -'\.ppiic‘moia 01 ‘ymmtscal T oois
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in India. _j\flethodolqgics for Calculating the Stock Index- BSE, NSE; Investnient in Mutual
Funds and Capital Markets.

Basic Reading List -

| Bhole, L.M. and Jitendra Mahakud (2012), Finaneial [nstitutions and Markets, Tat
wMeGraw Hill Company Lid New Delhi.
9. Bdminster, R.Q. (1986). Financial Institutions, Matkets and Management, McGraw Hill,

New York,
' 3
3. Mishkin.8. Frederic and Stanley . Eakins (20 LGY: Financial Markets and Institutions,

Pearsom New Yotk

-

1. Goldsmith. R.W. (1969), Financial Structure and Devalopment, Yale. Landon.

5. Bhole, LM. (2000). Indian Financial System, Chugh Publications, Allahabad.

6. ihan, MY, (2009}, Indian Financial Systems, Tata MeGraw Hill, New Delhi.

7. Gupta, $.B. (2013), Monetacy Economics, 5. Chand & Company New Deihi.
8. Pathak Bharatt {2013), Indian Rinancial System, Pearson, Mew Dethi.

9. Harker, P.T. and S.A. Zenios (2000) (Ed) Performance of Financial Institutions,
Cambridge University Press, Cambridge.

10. johnson, LI (1993), F inancial Institutions and warkets, McGraw Hill, Tew York.

11. Ohison, LA, {1987), The Theory of Financial Markets and Tratitutions, North Holland,
Amsterdam. :

12. Robinson, R.b and D. W rightman (1981}, Financial Markets, McGraw [Hitl, London.

The Theory and Structure of

13. $mith, P.R (1978), Money and Fiaancial Intermediation:
Financial System, Prentic Hall, Englewood-CIifTs, MNew Jersey.
{4 Fanson, LA. and §. Kathuria (Eds.) {1999), India: A Financial Sector for the Twenty-Tirst
Century. Ostord University Press, New Delhi.
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Cthe nature aid functions of
Lo omp;'ehn nel their ro!

' ~ ANNE FXURF B~
Cﬂ'[l&{“-it” TI I“L!' : I*INAN(,IAL INSTHU HON“E & MARKI‘J

i hf_ main objective of the C;)m.w Is m provide c;it"ou-:prchemive snderstonding of

various fpes of fmancmz‘ institutions cd- r'wark_ez‘.s' “and -t

le in busrm’ss eny zmn.fnc'm with .spcc mf ;e;’emnc e to Indic.

-Lvo!uuon o[ fm
Andicators of ‘inapcial, Development Lqumlﬂ ium.in Fipanc

R Sipuctores: A C; |tmdi “Oveyview.. The angf:nr,e 'md Grow
 Theoriés of the Tmpaci of Financia

Financial Intcunediatlon (,Idasif'c

: Rc,gjulatm ¥

. of leemh?dnon. The New Structure of Fiance, Changing

" Deterioration aml Failure in Banks: Instrumients and the RLk}ulatmy Framework.

| .UNRT I: Bvelotion nf f‘manchﬂ %vs&m

andial Systun Mmkcts Iraxtuutmns, Functtom of the hndnf_ml bu:tm
ial Markets, the Role of Finaiwciat

th of Financial ‘ohuutum
1 Devetopment oil Saving and Investuent: Priot Saving

Theory. Credit Creation Theory, Financial Regulation ‘Theory, Financial Liberalization

Theory.

UNIT XE: Security Analysis

inancial Assets, Types of Risk, Return on Assets, Risk
Valuation of Bonds, Valuation of Prefercnce
), Arbitrage Pr icing Mode!(fdy’[), Fama and

Criteria to Evaluate Asgets: Risk and F
- Return Trade off- Yaluation of Securities
Shares. Capital Assel Pricing Model (LAPM
French three Factor | Model.

oMY I 'Ba nhking a nd Non—Bank Financial Interm ediaries

2l Bank with reference to Credit

The Functions and Woa[\mg of Commercial and Cenir
developing

Creation. The Aims and Objectives of the Mometary Policy in devefoped and
countries. DPvelopm ent Banks, Invest;mnt Ban{\mp and Merchant Banking: Y

atlon of ¥ mancnl ]l,"lfli[mﬂdiulles Functions of ™Mon —Bank

Financial intermediaries— LI1C, GIC, Mutaal Funds; Provident and  Pension Funds;

Regulation of Financial System.

UMET IV !ndum I*mam'mlInsmuimm

The F\mlutmn of Indian Fipancial ‘avt;tun Markets Tnstitutions, fnstruments and the

 Framework, Indian financial systmn Jin the Post Reform Period. The
d-Matkets, The Consequences

Transfoomation of I}dnl\mg, - New Institutichs, instruments anc
Structure of lutelmcdmnon

O ic—:rlll C redit Risk ciﬂd (,red}r Tl an fe; Rolc, fm Stock W‘dil\tt

UNIT v Pma:nrmi Regulmmm m lndm

Reserve Bank of Tndia‘as a l"mancrdl I{eduhtor cmd Financt jal Author ny Regulation and

Supervision of Banking System - " Basel Norms - Early Warsing Signals of Credit
Regutation of

t. ¥ mdm,mi Sector Redorms

Non-Bank 1~umm,ml Inteunedmrm Regulation of Lﬂpltd] Marke
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. 17. Saini, G. R. (1979) : Farm Size, Resource, Use E'Fﬁciency and Income D
i Publishers, New Delhi. :
18, Bhardwaj, K. {1978): Bconomic Analysis of the Progess of 1’[0clucf10|i-
Politicat] Weekiv, Vo. 13, lssue No. 4344,

19. Rao. C. H. H. (1975} : Technological Change and Distribution of

Agriculture, Asia Publication House, Deihi.
20,8 mdwa;, Krishna ( 19!4—} Production Counditions in [nrimn Agriculiure:
il Tam; Management Surveys ( Department of Applied Feonomics Oocasi

& e'h‘"nHi L piveriiy M
. Fox, K.A. dnd Julmson, D.C. (B} 1970} - Readings it Economics of Agriculi

21
©22. The Indian Society of Agricultural I ‘cononics (1950): Rmdmgb in Agricuitural
Nature and Scope.
- 23, Sen, Abhijit and M 8 Bhatla(2004): Cost of Cultivation and Farm Income, ql_

| -
: ndian Farmer: A Millenniut Study, Vol 14, Goverment of fndia, Acadumc ol

New Delhi.
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Sitation r'rF' }*mmt::r‘a in Indm Agricultire and Foréign Trade: Export (‘mnp_r-;stitj.ven:.:sﬁ
nt ‘:tatu of India’s. Agr lCui{llH] Foreign - Trade; Agriculture and WT'()'
agricu] tumi commodities; F’ulu,‘, o A(mman

r(slmn by India t0 increase exports of
pl 01 Mm:mnm
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Price Policy, Roie DI"LACP :)[EIUV mtcnmmnn ( oncq

A
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g . .FA I*ZUJ f) Jn@ Futm:,
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i{cadm(r i,hl
oi I—ood 151(3 Agricultbre: trends and Challenges, Food and

. Agh fetiliure ‘Drga nilzation ol the Unifed Nal:ons Rome. L
"FAQ (2016): The State of Food aiid Agriculiure, Climate Change Agriculture and Food
Food and Agriculture Ot g;ammuo; of the United Nations, Rome. :

d Farmers’ Wellare (2016): State of Indian Agricuiture 20&5-

Security,
Cooperation & Farmers Welfare Directorate of

3. Ministry of Agriculfure an
2016, Depattment of Agricultwie,
' hmnnnucaand Statistics New Delhi
4. Aq;lr ultural Statisties at a Glance

- Ministry of Agriculiure, Government of India, New Delhi.
5. Debartin, D. L. (2012) Aguwllmal Production Economics 2nd Edn,

Pub[hhmw Compatly, New Jersey, USA
uliure, Wonen i Aﬂrmllluu Closing the

6. FAQ (2011): The State of Food and Agric
wender gap for development, Food and Agricalture Or uamz:ﬁwn of the United Naticns,

{(2015): Directoraic ol Eeonomics and Statistics,

Wacmition

Romne.
7 Krishna, K. 1. & Kapila, Uma (2009): Readings in Indian Agricultare and Industry,
Academic Foundation, New Delhi. _ \
2. Bhalla, G. §. and (Jurm'uI Singh (2001) Indian Agriculivre @ Four Decades: of

Development, ""3'1\T=P11b¥1c'1fmn:. ew Delhi.

9. Gulaii, A, and T. Kelly (1999} : }mci-e: iju‘a_]isatjm and Indian Agricuiu.u'e, Oford
University Press, New Dethi.

10, Mahendra, Dyev 5. (1998} Region

 Two Decades, mrﬁrﬁf.}ommi of Avricultural B
Redidy, Subba S and R. Raghu Ram. (1996): Agricultural Finance

ii.
Oxford and IBH Publishing Co. Pvt. Ltd., Mew Delhi.
12, Bhalla, G5, (1‘)”4; ; Economu, Liberalisation and Indian Ag uouitm;, tastitute for Smdies

_in Industrial Dcwiopmuﬂ Mew: Delbi. * .
13. Acharya and Agrawal (1992): Aguc,uitml Marketing in ludia, oxford

Pubhshmﬂ Co, Pvt. Lid,

{4, flaqus, T. and Sirohi, A
~ Contuapt Pubhghmzr( ompany, Dethi, .

15. Bhardwaj, K I(JS'}] Ana ylics of A{JIGHIEUEC !n(iusuy ltPl.mcm !fcofwm;.c and l’ounr*(u
- Weelkly, Va. ?2 fssue No. ]9—”0-21 -
16. (:hat'zh S and: K. Ingersent. (i984): A Eﬂ]cllllﬂf@

Servive Synrhcah Mew Dr:lh;

al Variations tn Ammnhnml Parformance in the Last

onomics, Yol 53(1). Janvary-March
angd Management,

and iBH

%, (19%6) : ”wicuum Reforims and Il’]‘;t!i!ltiundl Changes in ],lldi'l-.

and Economic _l.')f:veiopmt*.n't, Setect Book |
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ANNE xUR E— XTY
- Cen’tral University of Jammu

)

No: 4- 7!MCAKCUJ!REG/2013/ LMQ" ' _ ~ Date: ( ‘15‘7 /?’

NOTIFICATION

The detailed course scheme of 3" to 6% semester of Department of Computer Science and [T
has alrcady been notified vide wnotification no: 4-7/MCA/CUNREG/2013/1708. dated:
23.09.2016 along with syllabus of 3™ and 4" semester. '

Further on the recommendation: S Doy

Chancellor, in anticipation of the approva! of the Academic Council, has approved syllabi of
5wsemester notified against above mentioned notification to be continued for the Academic
Session 2017-18

dgi

Encl: As above . ' | , _ @

Head, CSUT
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M.S¢, (Computer Science)-MCA T

COURSE TITY.E: Compiler Design COURSE No.: PGCSRsG
Iniernal Assessment=25 Mid-term Exam.=25 End —Term Exam. = 50 Total Marks= 100
DURATION OF EXAM: 3 HOURS ' Lectures: 4 hours per week

Unit [ INTRODUCTION TO COMPILERS :
Translators-Compilation - The Phases of Compiler —Errors Encountered in Different Phases — The

Grouping of Phases-, Bootstrapping & Compiler Construction Tools, Programming Language
basics.

UNIT II LEXICAIL ANALYSIS

Need and Role of Lexical Analyzer- Lexical Errors,Expressing Tokens by Regular Expressions-
Finite Automata: Nondeterministic Finite Automata, Deterministic Finite Automata, Converting
Regular Expression to DFA- Minimization of DFA, Language for Specifying Lexical Analyzers-
LEX- design of Lexical analyzer {or a sample Language.

UNIT I SYNTAX ANALYSIS

Need and Role of the Parser- Derivation and Pdrse iree, Context Free Grammars- Ambiguity,
Capabilities of CFG, Top-Down parsers with backtracking, Recursive Descent Parsers, Predictive
Parsers, Nonrecursive Predictive Parsers, Bottom—up Parsers ,Shift Reduce Parser-LR Parser-

LR(0), Construction of SLR Parsing Operator Precedence Parsers, LR parsers. YACC, Synlax
Directed Definitions, Type checking

UNIT IV SYNTAX DIRECTED TRANSLATION & RUN TIME ENVIRONMENT
Run Time Memory Management: Static and Dynamic storage allocation, stack based memory
allocation schemes, Symbol Table management Error Detection and Recovery: Lexical phase

-errors, Syntactic phase errors, Semantic errors. Intermediate Code Generation: Diflerent
Intermediate forms: three address code, Quadruples & Triples.

UNITV

Code Optimization & Generation Sources of optimization, Local optimization, Loop optimization,
" Peephole optimization. Issues in the design of Code Generator, Basic Blocks and Flow Graphs,

Transformations on Basic Blocks, DAG, Code Generation Algorithm, Register Allocation and
Assignment.

REFERENCES

1 Alfred V Aho, Jeffrey D. Ullman: “Principles of Compiler Design™, Narosa Publ. House

2, AV, Aho, R. Sethl and J.D Ullman: “Compiler: principle, Techniques and Tools’.’, Addison
‘Wesley.

3. Tremblay and Sorenson: "The theory and Practice of Compiler Writing" — MoGraw Hill,

4. Tremblay and Sorensen: "An Implementation Guide to Complier Writing" — McGraw Hill.
5. Londan: "Compiler Construction" - Thomson Learning

6. H.C. Holub: “Compiler Design in C”, Prentice Hall.

Page | 1
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M.5e. (Computcr Science)-MCA ; ; Ta\

COURSE TITLE: Artificial Intelligence COURSE No.: PacCen ecoo2d
Internal Aaseasment 25 Mid-term Exam.=25 End --Term Exam, = 50 Total Markr 100
DURATION OF EXAM: 3 HOURS ' Leetures: 4 hours per week
UNITTI:

Introduction, Agents, Types of Agents, State Space Search Generate and Test,Depth Fn'st Search,
Breadth First Search, Comparison of BFS and DIS, Depth First lierative Deepening (DFID),

Heuristic Search: Heuristic Function, Best First Search, Hill Climbing, Solution Space Seatch,
Beam Search. '

- UNIT H:

Randomized Search: Simulated Annealing, Genetic Algorithms, Ant Colony Optzmlzahon
Finding Optimal Paths: Branch and Bound, A* Algorithm, Admissibility of A*, A* Monotone

Property, Iteractive Deeping A*, Recursive Best First Search, Pruning the Open and Closed Lists.

UNIT III:

Problem Decomposition: Goal Trees, AO*, Rule Based Expert Systems: Introductlom Working
" Memory, Rules, Inference Engines, Forward Channing, Backward Channing,Game Playing:
Prisoner’s Dilemma, Game Trees, Minimax Algorithm, AlphaBeta Algorithm.

UNIT 1V:
Knowledge Based Systems: Propositional Logie, Rules of Inference, Resolution refutation for PL,
First Order Logic (FOL), Reasoning in FOL, Backward Chaining, Resolution method for FOL.

UNIT v:

Learning: Superwsed Learning - Regression - Univariate and Multivariate, Decision Boundary,

Linear Classification with Logistic Regression, Unsupervised Learning: K-nearest neighbour,
Case Study: Predicting House Prices

REFERENCES:
[1] A First Course in Artificial Intelligence, Deepak Khemani

[2] Artificial Intelhgence A Modern Approach Textbook, Third Edition, \Iorwg and Stuart J.
Russell

[3] Actificial Intelligence, Pearson; Third edition, Patr1ck Winston

Page | 2
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: M.Sc.'(Computer Science)-MCA ' ‘%

COURSE TITLE: Computer Graphics COURSE No.: Pq Cshaloo ]
Internal Assessment=25 Mid-term Exam.=23 End —Term Exam. = 50 Total Marks= 100
DURATION OF EXAM: 3 HOURS - . Iectures: 4 hours per week
UNIT X

Introduction to Computer Graphics: Basics of Computer G1aph1ps, Apphca‘ilom of computer
graphics, Bitmap and Vector- Based Graphics, Random and Raster scan systems, Graphics input
and output devices, Graphics software and standards, color m_odel:;.

UNIT-II

Concept of Graphic Primitives: Coordinate system overview, points, lines, circles and ellipses as
primitives, Line generation algorithms (DDA and Bresenham’s), Circle and its properties,
generation of circle (Bresenham®™s Method , midpoint algorithms), Point and Line
clipping{{cohen-sutherland, Liang-Barsky algorithms),

TTRAIFOY

UINIT-11%

Two-Dimensional transformations: Basic Tfansfbl'l'nations-Translati(_)n, Rotation, Scaling,
Reflection, Shear Transformations, Combined Transformation, rotation about an Arbitrary point,
inverse transformations

Three-dimensional transformations: Translation, rotation, scaling, rota,tion about an Arbitrary axis,
reflection :

UNIT-IV . _
Viewing Transformations: Introduction, objectives of viewing transformation. World Coordinates
and Viewing Coordinates. Concept of projections: parallel projection, orthographic and oblique

projections, isometric projections, perspective projections-concept of vanishing points, single
point, perspective transformation, window-to-viewport transformations.

UNIT-V

Concept of visible surface detection, Methods of visible surface detection (depth buffer, scan line,
area sub division).
Introduction to polygons and curves: Polygon representation methods -po!ygon surfaces, polygon

tables, plain equation, polygon meshes. Hermite and Bezier curves and their propertles B-Spline
Curves, Fractals and its applications,

'REFERENCES
1. Hearn, D., Baker, and P.M.; Computer Graphics, Prentice-Hall.
2. AP Godse “Computer Graphics”, Technical Publication. ' _
3.+ Rogers, D.F.: Procedural Elements for Computer Graphics, McGraw-Hill, 1985.
4. Harrington, 8.: Computer Graphics: A Programming Approach, TataMeGraw- Hill, 1983.
3. Foley, I.D., Van Dam, A Fundamentals ot Interactive Computer Graphics, Addison-

Wesley, 1982

Zhingang Xiang,Roy Plastock,Computer Graphms Schaum's Outlmes
Tosijasu, L.K.: Computer Graphics, Springer Verlog, 1983.

Rogers, D.F. McGraw Hill: Mathematical Elements of Computer Graphics,

Newman, W., Sproul, R.F.: Principles of Interactive Computer Graphics, McGraw-Hill,
1980.

i0. Computer Graphics C Version, D.Hearn Ayllrﬁa r, Pearson Edueation

0 2o = o
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b
£GP
COURSE TITLE: Advanced Database Management ‘}} stem (‘\DE‘:M@ COURSE No.:
Internal Assessment=25 Mid-term Exam.=25 End —~Term Exam. = 50 Totat Marks= 100
DURATION OF EXAM: 3 HOURS Lectures: 4 hours per week

M.Se. (Computer Science)-MCA

UNIT-I

Overview: Data models, Database schema, Three-level Schema architecture, Data Independence.
- Database languages; DDL DwL, DCL.

Database design concepts: The ER model revisited, Enhanced ER model Subclasses, Super

classes, Inheritance, Specialization and Generalization, Constraints, Relational mode! concepts,
Relational database design: Functional Dependencies, Mormalization.

UNIET-11 '

Relational Model : Relational Algebra, Relational Calculus :
Transaction Processing & Concurrency control: Transactions concept, ACID Properties,
concurrent execution problems, isolation, testing for Serializability, Concurrency control

deadlock handling. Database security, Database recovery, Backup techniques.

UNIT 11

Database technologies: Palalie] databases, Distributed Database, Client-Sesver Architecture
Object oriented databases, Active database concepts, temporal database concepts, spatial
databases, Deductive databases,

Data. warehouse-overview, need and charactcr;s’ucs data marts, 1rlult1d1men51onal data

UNIT-1V

Advance trends in Database: Mobile databases, Multimedia Databases, Geographic information

systems (GIS); XML and Internet Databases: Structured, Semi-structured and Unstructured Data,
Big data overview

UNIT V

Database development tools: Introduction to query languages, Database gueries using

DDL,DML ,DCL, Procedural Language / SQL views ,sequences, index, synonyms, Procedures
and functions, triggers

REFERENCES

1) Elmasri and Navathe, ““ Fundamentals of Database Systems™, [5¢}, Pearson Education.
2) Korth, Silberchatz, Sudarshan , “Database System Concepts™,[5e], MeGraw-Hill,
3) Raghu Ramakrishnan, Johannes Gehrke, “Database Management Systems”, McGraw-Hill,
4) Shaum’s Outlines, “Relational Data Base systems”, McGraw-Hill,
5} Peter Rob and Coronel, “Database Systems, Design, Implementation and
Management”, Thomson Learning
6) C.J.Date, Longman, “Introduction to Database Systems™, Pearson Education,
7) Chris Eaton, Dirk deroos et al., “Understanding Big data *, McGraw Hiil, 2012.
8) Introdecution to PL/SQL ,Jvan Bayro

Page | 4
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oy M.Se, (Computer Science)-MCA

COURSE TITLE: NETWORK SECURITY
Internal Assessment=25 Mid-term Exam.=25 Ead ~Term Exam. =50 Total Marks= 100
DURATION OF EXAM: 3 HOURS : Lectures: 4 hours per week

€ no- PacspseoorT

UNIT-1 -

Fundamentals of Network Security: Need, Sceurity levels, OSI security architecture, Security Attacks,
Security services: Authentication, Access Control, Confidentiality, Integrity, Availability, Non-
repudiation;Entity Authentication

Threats & Vulnerabilities ; Unauthorized Acecess, Tmpersonation, Denial of Services, Malicious Soflware,

Trap Doors, Logic Bomb, Trajan Horses, Viruses & Worms, Security Strategies & Processes, Importance
of Security Policies and Audits.

UNIT-2

Cryptography: Introduction, Cryptographic principles, Classical encryption techniques, cipher types,
substitution ciphers, Transposition ciphers, one time pads. Traditiona! ciphers, simple modern ciphers,

LW, P | b2 PSR B
WIOGCHT TodhG ot

Symmetric Key Ctyptography: DES, AES, Cipher modes. Asymmetric key Cryptography: RSA, Diffie-
Hallman

UNIT-3

Authentication: Introduction, Authentication based on a shared- secret key, Digital Signatures, Message

authentication, MAC, Entity Authentication-Passwords, challenge response, password and address based
anthentication using Kerberos.

Hash functions — Hash function criteria, Security of hash functions, Hash functmns based on block ciphers,
Hash algorithm-SHA-1,MI)5

UNIT-4

System Security : Intruder Behaviour Patterns, Intrusion Techniques, Intrusion detection System/Intrusion

Prevention System, Logs and Audit Records, Statistical Anomaly, Rule based, Distributed, Honeypots, 1D
exchange format.

Firewalls: Characteristics and Types of Firewalls-Packet Filtering Firewall, Stateful Inspection Firewalls,
Application-Leve] Gateway, Circuit-Level Gateway. Firewall Basing- Bastion Host, Hest-Based Firewalls,

Personal Firewall. Firewatll Location and Configurations- DMZ Networks, Virtual Prwate Networks,
Distributed Firewalls

UNIT-3

Web Security: Threats Secure Naming, 1PSec, S3SL/TLS, HTTPS, SSH, Security features, Server

privileges, Email Security: PGP, PEM, S/MIME. Pubhc Key Infrastructure, Digitat Certificates, Certificate
Authorities.

Legal and Ethical aspects: cybercrlme and its types Intellectual Property, Privacy, Ethical Issues,
Copyright

REFERENCES

1. Computer Networks, Andrcw 8.Tanenbaum, Fourth Edition, Pearson Publishing

Data’Communications and Networking, Behronz A Farouzan, Fouith Edition, McGrawkill
Network Security Essentials, William Stallings,Prentice-Hall

Network Security Essentials Applications and Standards, 5/E, William Stallings

Network Security: The Complete Reference,Roberta Bragg, Mark Rhades-Ousley, Keith
© Strassberg,McGraw Hill

6. William Stallings, “Cryptography and Network Security: lempa]s and Practice”, Pearson
Education.

7. Behrouz A. Frouzan: Cryptography and Network Security, TMH
Introduction to Computer Networks and Cybe1 security 1 st Edition by Chwan-Hwa {John)

Wu (Author), J. David lewin
(\ Page | 5
w U .
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M.Sc. (Computer Science)-MCA
% ) COURSE TITLE: Soft Computing

: COURSE No.:
Internal Assessment=25 Mid-term Exam.=25 End —Term Exam. = 50 Total Marks= 100
DURATION OF EXAM: 3 HOURS Lectures: 4 hours per weelk
(~o - POCSNSE0OLT
UNIT-I

Soft Compiiting: Definition, Soft computing Techniques, Soft Vs hard computing, Applications of
Soft Computing, _

Basic concepts of neuro-computing: Artificial Neural Network (ANN) and their biclogical roots,
Models of Neurons, Threshold Functions, ANN ‘architecture, Feed forward Neural Networks,
Linear separability, X-OR problem and solution. Perceptron, Applications of Artificial Neural
Networks-Pattern Mapping, Patiern Recognition, Pattern Classification, Pattern Clustering,
Learning rules, Learning Paradigms.

UNIT-11 :
Back propagation Networks : (BPN} Architecture of feed forward network, single layer ANN,

L A - Of, 08 PO a Ao 5 5P DTOATAITO il I‘l n’], OITlpE: mnve
learning networks, Associative Memories, Hopfield Networks, Kohonen’s self organizing
networks, Simulated Annealing, The Boltzmann machine, ART, RBF

UNIT-III '
Introduction to Fuzzy Logic: Classical and Fuzzy Sets: Overview of Classical Sets, Membership
Function, Fuzzy rule generation. Operations on Fuzzy Sets: Compliment,

Intersections, Unions, Combinations of opcrations, Aggregation Operations, Fuzzy Arithmetic:
Fuzzy Numbers, Linguistic Variables, Arithmetic Operations on Intervals & Numbers, Lattice of
Fuzzy Numbers, Fuzzy Equations. Fuzzy Logic: FIS working.

X UNIT-IYV : : :
: Genetic algorithms(GA), Evolution strategies(Ess), Evolutionary programming(EP), Genetic

Programming(GP), Selecting, crossover, mutation, schema analysis, analysis of selection
algorithms; convergence; Markov & other stochastic models.

UNIT-V: Computer Implementation of Genetic Algorithm: Reproduction, Crossover, and
mutation, Mapping objective functions to fitness form, Fitness scaling, Different types of

encodings - Binary Encoding, Octal Encoding, Hexadecimal Encoding, Permutation Encoding,
Value Encoding, Tree Encoding elc, '

e, REFERENCES '
' 1. 8. N. Sivanandam & S. N. Deepa, Principles of Soft Computing, Wiley - India, 2016.
2. Jang, Sun, Mizutani, Neuro-Fuzzy and Soft computing, Pearson.
3. Haykin, Neural networks: a comprehensive foundation, Pearson.
4. Mitchelt M., An Introduction to Genetic Algorithms, Prentice-Hall, 1998,

L 3. Goldberg D, E., Genetic Algorithms in Search, Optimization, and Machine Leaming,
': Addison-Wesley, 1989,

6. Klir G.J. & Yuan B., Fuzzy Sets & Fuzzy Logic, PHI.

Page | 6
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Central University of Jammu
E-FEA sy, e wa- 181143 S (] G HEARD

Rahya- Suchani {Bogla), District Sarmba-181143, Jammu (5 &K)
Ph.No. 01923-2649658 and website: www.cujamme.a.in

No. 4-5/C UJ/R{?g/H RM/2013/.56 1) " _ . , 6" November, 20017

NOTIFICATION

Sub:  Course Scheme and Syllabus Notitication of all sernesters of MBA [HRM) for Academic Seusion 2017-18
and 2048-19

I
ltis hereby notified for the information of all concerned that, on the recommenrlatams of the Board of

studies, Departrment of Human Resource Management & Organizational Behaviour, the Vice Chancellor, in

L & P ]

anticipation of the approval ol the Acaderic Louncll, Ras ApETOYEd (he Course Schvame =k SyHabusof=H
semesters of MIBA (HRM) for the Academic Session 2017-18 and 2018-19.

The approved Course Scheme and syllabus are as under:

Semester-1 |
| Course Code Course Titie Credit | CiA | MSE ;| ESE :
’ : - . . ] Marks
i_ o o S Core courses o ) 3 )
" PGHRM1CO07T | Organizational Behaviour | a1 25 [ a5 | 50 | 100
“PGHRMICOCT | Human Resource Management 4 25 | 25 50 100
“PGHRMIC00ST | Quantitative Techniques 4 25 | 25 | 50 100
'PGHRMIC010T | Managerial Economics . 4 25 25 | 50 100
"PGHRMICO1LT | Management Accounting _ 4 | 25 | 25 50 | 100
HGIRMlCOlZV Viva Vace ' - 2 1 - i - - 50
e Foundation Course o ) _ ) -
PGHRMlFOOST | Ccmmumration for Professionat Exce!twce 4 | 25 25 i 50 iO_t}_
o Tewl e [ ] [es0 ]
Semester - |l :
| a - ” - e s o o Max.
. Course Code Course Title i Credit @ ClA MSE | ESE | :
| e ] - . ] : : e L ks
L Fls s ~ Core Courses ) o m
| PGHRM2CO08T | Marketing Management ' 4 25 | 25 | 50 100
PGHRNI2CDDQT Financial Management 4 25 ' 25 50 100 -
PGHRM2CO10T | Research Methedology ] 4 25 | 25 50 | 100
PGHRM2C011T | Operation Management ' v 4 5 25 | 50 | 100
_PGIIRMZCO'2T | Information Technology Management 4 25 15 50 100
PGHRMZEO13L Lab an information Technology 9 A 50
. o pManagement i _ o _ . ) -
PGHRVM2C014V_ | Viva Voce [ T o I 50
s __ i  Foundation Course . 3 o n
PGHRMZFOOST | Business Law and Ethics, e [ es T 25 50 | 100
' Total | Ty ] [ 700
o
T
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Semaester -1l _ ;
: ; i ' : T wmax |

| tourse Code ! Course Title Credit | <18 | MB3E | ESE
5- : ; P i Marks
. ) ' _ Core Courses _ R e ]
HRM3CO05T | Strategic Management 14 25 |25 1. 50 | 100
pe HFMBCU%T industrial Relations ' . 4 s |3 [ 50 | 100
PEHAMBCO07Tr | Summer Training _ ' 2 b - s
PGHRM3CO08Y | Viva Voce ' 2 T s
AR _ : ; e R e U
"PGHRM3E013T_| Retall Management - 2 35 | 25 | 50 100 |
'BGHRM3ED1AT | Consumer Rehaviour ) _ 2 75 | 25 [ 50 | 100
PGHRM3EDLST | Sales Management ) T s 725 | s0 | o0
'P&HRN‘%LDl 6T Organisational Developrent g _ : 25__ P L L
"PGHRM3E017T | Compensation And Reward Management- | 4 | 25 | 25 50 | 100
PGHRM3ED18! | Industrial Psychology 14 | B ) 28 50 | 100 |
| PGHRM3EO19T Competency Mapping and HR Analych 4 25 25 |80 | 10
sterdisciplinary Codrses Offered by the. Dppvtment to other Departments [Any One) ]
E(JHRME"C].ST Entrep:eneurrmp_Devmop"ﬁewt ) 4 25 25 ' 50 100
PGHRMBIOLEP | Project on Business Plan ) T T T - ] w0
Semester - 1YV .
2o i — ; r— T =T
Course {ode Course Title | Credit 14 MISE : - ESE _
_ ) - Marks
) '_ Core CII_IJLE\!'SES - _ o y
TPGHRIMACOOAT | Entrepranelirship Development _ 4 25 1 25 1 50 F 100 |
PGHRMACGOST | Labour Laws and Legal Aspects of HR 4 125 | 12.5 | i 50 100 |
PCHRM@COUGM Viva Voce ' e 2 - Ti- ] 50 |
- ' - . Eléétiwe_{#\nyftﬁyr) ' N 2 PR o
TPGHRMA4E017T | E-Marketing - T 4 | 25 [ 25 [ ;s0 | 100 |
THGHRMAEO13T | Advertising Management t a4 | 25 | 25 | 50 100 |
PGHRF‘V‘%DMT Brand fManagement 4 25 5 r 50 - 100 |
PGHRMAEQLST Str)teglr Human Resouree ‘\z‘anagu*}el.t 4 5 .y A5 50 10e
PGHRIMAEOTET | Personat Growth And Self Management 4 25 | 25 | 50 | 100
SGHRMAEOLTT | Cross Cultural management 4 [ s |25 | is0 100
| PGHRIAGEDIST | Training And Development 4 | 25 | 25 | 50 | 100
| PGHRMAEDIST | Human Resource Development 4 ‘25 | 25 | ‘s0 | 100
(PGHRIMAEO20T | Team Building & Leadership 4§ 25 | 25 | 50 | 100
interdis.,;phrsary Offered by the Department to othzr Departments {:?-qh"u' One} | '
PC)HRI‘JIZHOMT Sofl 5kills and Personality Deveiopmert 4 25 | 25 50 160
" PGHRM4I015P | Project on Digital Marketing 4 ' T 100
Totai - 30 B 750

!
:'/ﬁfﬂ’
[Admm~H|{ /f’f?

Encl: Syllabus of all semesters of M8A (HRM) {i

-

Ha
tHead, Depariment of HRMIETE
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Syliabus of MTA (Humus Resources Wlanagement) - i" Bemiegier
Tor the aeademic year 2017-18, 2018-1%

Conrse Mo, PLH R ECO0FT _ ' {ontzet HesMWeshk: 4 Hes
Coorse Title: Orgauisational Rehaviote Credit: 04
Puralion of Fxamination: 3 Hrs Riaxtmwn Sarks: 100

C-pu-rfze {hjective: :
ol Providing the studerds a conceptual famewor
s  Melging them 0 understand 0 in Indien coptext
s Tamiliariziag about the challenges and opporiunity for (33
dynamics of complex work situatians.

o Halping the students o gain an understanding of

I for undersianding, analyzing and prediciing behavior

Uuit I Foundations of Crrganizativaal Bekavier
cematic stedy of ©.3; Conlribution of  hohavigural

The pd:ure and luncions of an arpanization; meaning and sy$
sciepces Lo 0.5 developing  contingeney model  of 0.03; OB in 2 giabal perspective; Chalienges and

opportunities in O3

Unit iF: Individual Dimensions in Organizational Bepavior
WNature] of humar behaviar: Personality: meaning; thnories and determinanis;
Perceplion prozess. 2

Walues, atlitudes and juby satisiaction;

Uit 17} Fewndutions of Learning and WMotivatien
Trearics of learning, content thezrize of motival
motivatinn,  An  integrative madet of

jon{brief discussion} ; Process theories  ©f
rnotivation: Motivetional fechidgues i

Learnisg proce
motivalion; Reinforcement  and
[ndtan managers.

1 juterpersonal Bimensions

dynamics: Geoup decision malking, teams and 1eam work; lransaciiong.

Limit IW: Group aud
[ormation, classification, ®ages End Eranp

anatysis; confifct managament.

Uinit ¥ Orpanizaiicnal Dirmensions

l_eadersnip, Orpan pational  culture; 1 developtnent.
1

Waorle  Stress; Organizational changs; Organizaional

Riote: . i
g Teachizp Pedapogy besices classroom Eeaching will essentially incluce simulation. cass sudics, role nAYS

and gaines.
% Teaching- L

ot from these who demonsirated cxcellence ia the arca 1.e.
Braclioner s view will 92 incorporated. ;

earning Proeess will invaive 20% in

Teterince Bochs and Suggesiad Repdings
b o
s Pezrzon Fducation, MHew i>elbi.

% Robing, 8P and Sanghi, S.: Organtrations| Beliavior, el X,

& Qukaran, U, Drganizational Behavior, TMI, N. Delhi.

& Newsirorn ] W oand K Davis: Organizationz! B plavior: Human Sehavior al Wail,
# ed. v, New Delsi:Tata MCiraw,

o Lauthans: Organixatiznal Behavies sl vii, PHI, Mew Drzibi.

wn LML Prasad; Orpanization Theary ane Behavior, APH, Maw Lethi,

s Nuiling [ L Managemesit and Organizationa Behavior, Pearsen- Fducation, M. i2elhi.

i
{1 B B
?) : Ca - - Teal
A : “}“‘:"“’}““ . Ty
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T
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! Syliabus of MBA (I {uman Hesenraes Managewent) - 1 Semester
For the academic yeay 2617-18, 201819

Coatant Trs/Weefe 4 Hrs

Credil: {14
Rlsvinriom Marlss: TG0

Crurse Mo, PGRAMICOGET

Course Tiele: Humean Resonrce Management

Duration of Examination: 3 Hrs
Conyse ﬁ}hmctwe

@ IL.' farhiliarize the students wits concepts and [unctions of Ilwna: [zgource Managemen
- Tt help the stidents in identifying problems reialed 1o People Mavagement.

e T gecaain the studeats with dilferent siratepic applied in management ol humian resoures:

& cevelop an undersianding of contamporary issues inthe (IRM

i
Upit [ Fairoduction fo Huaan Resource Managear ent
‘Human. Rescuree Management: Concept. Natucg, [umclions and Signifivance of Poople Mansgemeni i an
organization; Livolution of HRM, Indian Scenarfo and [HRM, Chalienges faced by HRM, Models of HRM: The

Harvard Model The Michipsn Model

Uuit [1 Manpower Management
1, Factors: Job Analysis: Job Deseription & lob Specification; Recruitment:

Human Resouree Planning: Steps,

Steps, Sources & Methods ol Recruitmenl, Selection: Stapes in Selection Process, Seleclion Tesls, Reliability &
SValidily i'm Seleclion, Indoction: Oblectives, Procedurs and Technigues, Succession Planning, Snccession
'l’launmg, Jok Evamation: Objectives, Melhods: Quaniiative & Nop Quaatyative )

1jwit EEE Tl’.l!!‘l]]"" and Development
[1"«:11"1125' Purpose & Prineiples, ‘Training Meed Analysis, Mathods of Trainiag, Gxecuthve Development: Need,
Teehniqyes of Management Development, Premotiens: Pypes, Transfers: Purpose, frocedure, Separstion:

Resigaation, Dismissal, Suspension, Retrenchment, Lay- olf, Performance Appraisals Process, Methods-Traditional
& NIUCIEI!]‘), Problams i

UNIT ‘V Compeasation, Benefits and Bwployes Weilare
Compensation: Objectives, factors, Components, Genefils, Qoaiily of Work Life, Employee Engugentel

Building Blocks, Employer Branding

levels,

Urit ¥ E%ndustri: ! izelatinns
Indugtrial Melatien: Objsuiives, Mature, Snope, Preventive & Setilement Machinery, Trade Unisns: Objectives,

Funetions, Classifieation, Probiems, Grievanee: Torms, Causes, Collective Bargaiaing: Procsss

Mote: .
% Teaching Fedegopy besides classroom feaching will essentially inciude simulation, case studies, role plays
dnd pames.

% Teeching-le %'mr:L Process will involve 20% nput from those who have demonsirated excelfence in the area

&

Le, Practioner’s view will be incorporated.

Eelersnce Books and Sugoested reading
L /\tlmtlong, M. Armstrong's Handbook of Human Resource Managemenl Practice, Kigan Page
v Tessler, G, . Human Resouree Management, Pearson Education 13" Edition
A Dellenzo, D A, & Robbins, & Poo2010Nn Furdamentais  of  Muoman l‘t:l,()uu e
Managemnent, Tohn Wiley & Sons.” '
% 12 Schusier Murnan Resource Manapemeani, (.oz wept Cages and Readings, PHI
4 Tsher, Sehuenteldt and Shaw, Muraging [uman Resourse, Cengage [earning
4 lata & Nalr Personnal Mmage*nem& Industrial Relatlons ,5. Chand
o Wamoria, C. B, Rao, V. 8. P, Personnel Managoment, Iimalya Publishing House, Mew Dedis
s Nlonoppa & Sal yac{am Personnet Maragement, Tata MeGraw Hill, BNew Delhi.

.,
L5

P Patianayak, 3., Fluman Resource Management, PHI (EEE)
= Senpupts, [, duman Resource Marazemsnt, Bixtantra

2,
"

B

( i/ N\ |
MR ~N

N

[146]



Syilabus o7 M4 (Haman Resources Management) - 1% Bomeaster
Bor the ac,:dcmr year 2017-15, 2618-19
Comiact HrsfWeel: & 1rs
Uredits B
flaximuse Barks: 108

Courss e POER AT RO RT
rrourse Titie: Qo entilative Techiguss

Prration of Exaainationn 3 Hrs

auEse Ob;ec’{:"w-
The olijective of this 5 gourse is 1o equip the DrllL
applicalione.in 50102 ng Menagerial Probloms. The lracus of Lh's :

ants with the relovant Loeks 212 techmigques Tor ..
ourse will be onapplicalion of i

qw;nll ative methnzls is brsiness Suations

Eluit-1 )
wanageincnt Seiense: Concepl and Imporancs, [ntroduction o Descriptive Stall slics, lnhﬂm Simale degision
vs under cartainty visk and uneartainty, Cr e decision making

for decision nnder uneertainty, © riter

prodle
under Risk, Decis on Ees _

Vnit-11
lLincar programming Formu
Sensitivity Analysis, [_'LT‘Ud.ﬁ‘PT‘La]‘\ oi Calouius, Vfouixng will exeel.

ian of probietas, Graph ical

method, Simplex Dualty in inear ip]‘og'-_'ann;ning;

Unit-211

Transpartation model; Narth Wesl Corner |
Stone mehod, MO Methad, Application of Tra
Hunparian Melhorl

Meathod, Least Clos! ,.eie bad, Vogel's -'\pmuxnna on Mt,|'lod %Luppn 2
2tioa Mods!, Transshipment Froliems. ’\sqlgummt Vt)dt‘!

Fluie-1%
ntroduction o Pr
of Critical Path,
COss.

Miethod, Welwrik Cor 1%111]&101’1, ,"\I"lcl]“%]\

duling Projecl costs, Controlling p et
i

ot FBvaluation and Review Techk pigue and Crilical Path
ime-Cost trade oflt Crashing, Analysm Planning end sche

tinit-¥ .
; [ -
(o (fame Lheory, Two perstn Yerg sum Game, Minimax Maxi. mip Stralegloy . Saddle puint and Mixed

Tntroduction §
Sipalegies, Sanulalion for bisiness: Monte Carla Method, AR wheation o o Sirmulation in Busisess Qnuahonv

Mgie:
S Teachiug
and games.
= Teaching-lear

Pedeanay bosices classroom teaching will esseniaily ‘de simutetion, case sludies, mle Diays

ing Process will iaveive 20% input frow those who have demanstrated exceleios i the area

s el e Th corporaied.

Ra.fa,rem @ Book
o Quantt
4 Operation Res=arch

ldirion

% (Operations Research An onuoduc tion,
&Y trlraduction (o Operations Reseds ol
sth edition

% The Managoment Scicnlist Andersoa

Telition

aned Sugmesicd Readings: :
1 -\"Ohla, N, T\ Mo [Hill, Publishing Haovse " Bdition

stive Tochniques 13 Mandgement,
{uantitative Sechn! £}, Kapoor, VIC Sullan © ]ﬂ nd Publications 8ith

Lditior

Taka Hamdy Peasion Sublicutions 3 L
1isler frederck & Gea ald Lizhermen Tala I\;c(naw 11111 bl JL]OD‘

[ravid & Dernis . Sweeney & Thomas A Wi

sublishers 2n
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Syllabus of MEA (Human Hesourees dlanagerment) - 1% Semestor
For ihe seademic year 2017-18, 2613-13

| Course No, PGHAMICDHHBT Contaet Hrs/Week: 4 Hrs
Counrse Tille; Managerial Economics Credit: 04
S xionian Harks: 100

Daration of Examination: 3 Hrs

Cfpurse @bliecsive
~The objéelive of this course is o acgaainl the participants with concepts and techrigques dsed in Micro-Eenore
teeiron paling, Smphasivis given 1o changes in the

Theory and (o enable them w apply tals knowledge b bsisess
malure 0 business femss i Lhe context of globalization.

UNIT 1,

Managedial Economics: Meaning naiure and scope of manageria

'Ana}ysisf in fommuaion of Business Pelicies Demand Analysis; Demand and Law of Deman
lepmand funetiops_ Chanae in demand efasticity of demand degrees measwrement of pice &

| ceonomics Role of Micro and Macro-liconomis
d, Meterminants of
lasticity ol

TR O RS e

demand +total experditure methed proparionate methad point elusticily metbod and Law of Supzly.

LIMET
neaning characieristics, tynes of markets parfect and Imperfeet , Utility and Inditffsrence curve approzches

Miar
7 b [ e - . ' . . - . . - - e
reaning -, Law ol 13iminishing murginal rate af substilulion properties of indiflerence cLrve

UNIT 3

Price ling conswiner’s equitibrium conditions o
Procuction [unction, Short run and leng run, oSt
time elenbenes in peice delermination.

{ conswmers equillbrium income substitution and prics effect
and anlput analysis; Geaerni Theary of price determinalion, role ol

LNIT 4
P & Other Measures of Nationa) Income. Price kudices- CPUPPL Apgrepate Demand ansd

Nationsl ncome,
Supply. Infation: Concept, Theurios anc Applicaiien. Role of major financiol institutions & warkets in (ndia

UNIT 5 |
Fiseal and Maongtary Folicies -Conceptial,
Husiness Decisions. Role of [MF, World Bank in the econamic restricling ol countries

Busivess Fluctuations ang Trade Cyeles Theorizs and 1ts Retevance in

Fode:

oh 'Il‘t:ac]'ling Pedagogy besides classronm teaching witl casentially inciude shinulation, case studics, role plays
and games.
I

% leaching-learning Process will invobve 20% hnput from those who bave demonstrated excellence in the aren

Ey

- he, Practioner’s view will he incorporated.

Reefercmn;e Beooks #od Suggested reading
% Buamol William .J & 4 lan S Blinder, Microcconamiss Principles £Policy, Thomson South Western 2007
% hankiw . Gregory, Principles OF Microeeanomics [Cengage Learning ,South Western, 2800

g E’:indyckR:)bcrLS,Rubin'_"'_r:[r_{&.Mehta Microeconomics Pearson 2006
% dankiw.N.Cregory, Feonemies Principles and Applica: iors Cengage Learning 2007
o Sammuelson Puat A& William B, Nerdasus, Beoromies | Taia Mac Graw FLEIL 20045

i Boycs Willime And MichealMelvin Text Book OF Gconomics Fizlenira 2003
2o Samuelson Wilitam F.& Slephaa G Marks AManaaesial Heonomiss Wiley 2008

e S
e

sﬁ} e . }' i
o™ B
NG ;’f W o
i\\\‘ g . \1
A
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The basic objective of this course

cos Management) - i Semester

yilabus of MEA (Human Resu:
For the acadentie year 2 7-18, TalE-12

Cnaeact Hrs.-’?‘ch_k: 4 Hrs

oairse Mo, PUITHD (St
Coarse Title: Managenieni Ancounting
Drstien of Lxanrmation: 3 Hrs

o~
w

Yaximum adaris 100

yodit: B4

5 . ;
Course Ohjective : ;
iz 4 enable te management srdenls to impart knowledgs of socounting cuivepls

ing the ascounting and fnancial Lnformaiion in the process 0%

and lechmiques el also W develop Skills in Ll

Cranagerial decisiin-making.

Umit-i

Introdaction

Pinanelal Accounting-Concept, impartance and $20Pe. Accounling &s an information syslom, Accoumting cORCEpls.,
conventions and Gencraliy Acvceated Accouniing Principles (GAALY). Golden Rules lor Acuounting, Preparation of
Journal, Ledger Encrics and Trial Ralance. Trail Balance Adistrents L :

Linit-1i :

Final Accennts ' '

Concepls and metlods of [oprecinio salance method, Usiis of activily
el Sum of digits Method Preparetion of :
Account aid Balance sheet, Adjustments in firal accounts.

Cineluding Straight fine qiethod, Diminishing
il A ccounts Manulacturing Acceount, Trading & F sl and Lass

Liair-110 :

Managemenl Acenunting and Firencia Anelysis 1 Managernonl Accousting- Concept, necd, importance aid 3¢Ope.
THorizontal and vertical analvsis of Financlal Stalements Financial Avalysis — Ratic Anatysis 1 Liquidity Ratio
Analysis . Profitasility ralio Analysis, Activiiy Ratio Anelysis & Sclveney Teatio Analysis Preparation of 1"unds
Vlow statement and Cash Blow siappment, Difference beiween Eund Flow and Cash Flow . ' '

with cloment wise classification
Cegh Budget,
!

Einit-iY
Clost Acconnting -- Conoepl, reed impartance and scope. Preparation of Cusl Shee
of various costs. Fudgetiag: Oljective, Advantages, Disadvenlages, Budgerary Conirel. Types:

13
Production Budger, Sales l3udpet and Zero Rased Budgeting. i

it~

Wargiral sud Standard Costing

Mlargiral and alsorption costing - their dilTerence. Concept & vtilicy of
ralysis — Malarial Yariance and Lebour Vaciane2.

CVP anaiysis in husiness degision malking.
Matesial & Labour mix

Gtandard costing and Wariance Al
arisnoes. :
i
Pote:
v»  Teaching Podagogy hesides clastroom eaching will essontiaify inclode simuiation. case studies, tele Playy

and Bames.
4 teaching. lcarning Process will invelve 20%
ie Practioner’s view will ke incoz'porated. )

input from those who pave demeonsirnicd exs

ilehce in the area

Reference Beoks 316 Sugoested Heatings :
2 A Textbool of Accounting for Management, Mabesh
Yikas Puly cation , New [helii
Taxt Pro

warh 5N, Waneshwar] 2.0, Sharad K Maheswarl,

s de Cases, MY [Khan, PR Tain, Mediras 110 Beueation (Irufia)

S Managrment AUCUER
Dpjvele Limied.

o 18, Accounting Principles, Anthony RN, and Recod, " e, Bomeweod, Hinois, 1ichard D lrwin, 1993

X
B nnbing for Management Tent and Causes, Bhatlacharya, Q. and Dearden . New iDelhi, Vikas

Figera

Fublicaticn House, 1596,

4 Tipancial Accounting, Hellges, L F and hiatawtich, Serae, New-Y ork, Meo-Tirme Hls, 190

& hlanagemianl Accounting, Fingorani, N1, and Remenatban, AR, st g, New Delhi, Sultan Chand, 1992,

o Princinles al Financiz! and Managemen. Accouating, Financial and Managerial Ascounting, Tlorngren,
Charles, el Englc-:\\-'{md ClilTs, NWew Je seonyice 1iall Inc., 1994, -

. :

& Financial snd MVianagement Account solis . Belvrd wieyiestiind janghton MilTin Company, 1994,

&

|
Lo

; i
= e



Pt Sxilinbns of MIBA (Human Resourees Tianuagement) - 17 Semestor
Tor the academie yesr 2017-18, 2H18-1%

Course Mo PGHRMY POoEE : N lonfact Hrsfweslo dhrs

Courss Title: Commugnication for Professional Exceliancs Croghits: 4

Darstion of Exans: 3hrs flaximum Marks: 100

Course Objective

Ta enable ine studenis become awere of Lhe importance of mapaperial corumimication and the acedt o masier it in
order to successiully funetion in their day- to- duy work, To introduce them formally and gystematically to some of
e currenl practzes o indusiry. To eneble them e acguire e of the skilts that arc routinely needed. To build uyp
their selLeonfidence by giving them w e picluze of ihemselves as well as of their organization, so that they learn o
projectitielr image in all theiv undersiandings.

i |.'|'|E’l'_ﬂ

ek

infrodiciion o Business Commanication: Organizutional Comimunication, Tunctions of Communicaticsn,
“oadion, Bardess of Effoetive Communication, Cross Cultural ssues (i

Comrvinicaticn Process, Direction of Communiod
Cormmanication. Monverbal cominunication — Rols of bady languags, Kinesesic, FUOXCEIS, Faptic amtTaratingaiste
Designing and delivering winning preseiations, origis com mumigaiion.

COEL

micalion,

UNRIT-11
interpersoral {lommurication: Lffective listening- Meaning, relevance and scope, listening skifls, Barsiers Lo
otivie tstening, Types of confil (inirapersonal, intra group arid nler group con{lics), Negatiating Rusiness

wfTi
% 1 5 = 124 N . ety
ngreesgnls, Commuinlcaling Gi'i'cctlvcly in teams, Johasi W I,

UMIT-1I0 . : .
Business Coryespondence: Business Leilers-"T'ypes, Format, and Layoul, Winning Tone of Business Leters, Wriling
bemo and Notise, Agends and mintes of reedngs Businzss Reports and Propusats: Purpose ang Types,

Organizing and preparing, repurts znd propusals, Presentasion of Reports

UMNITY

Empioyment communicsifon: [dentilying pote
Resi.m_lqs_. Writing employmentl messagost 2pp
acceptance, Jeb rafusal, Resignations, Job Interview:

rtial carcer opporiunities, planring a targated Resome  Preparing
licution forms, Fo:low-u) MESSREES, Thanlk-you Messages, fob
ypes of interviews, Preparing for latersiews, adock intervicws

UMTT-%
Role of Technology in communization. Social Medin cormunication, Glotal Business Manners, Business Protesol |

Principles of Neuro Hnguistic progranming, Btiquetie advantage in connunicall .
|

Note: .
% Teashing Pedagogy besides vlassrowm seaching wili cssantially irelude simutatior, cose studies, vole plays

D and games. '
%t Teaching - Learning Process wilt invo
! Practiones”s view will b2 incoraoraied,

lve 20% input [rom those who demnonstrated exczllence in the arva ie,

Teference Hooks and Sugrested Readings:
& Carol, wl. Lehmnan, Tesbie {3, Dulrene, 3usiness Comimunicatio, Cengage lesrning
@ | Hovee Covrtland L. and Thritd, John V. Business Communication Today, Tate Melkcew Lk, MNew Yorle,
! Taxman Publications
& Ghangkar, A (19941, Comuepunication Skiits for Fffeative Management, Evesost Publishing [fouse
& fesikar, Raymond V and Peitit, John I {19941, Business Communicaticn: Theory and Application, Richard
;I Irwin Ine, Minios
¥ | Ramar, Moenakshi and Shartna 8, (2004) Techuical Conmunication: Frizeiples anc Practive, Oxlord
- Univers-y Press, Now Delhi

r
.

& [urlock, Blizabeth. B, Personality Development, Vata MaGraw Hiit

% Pareek, Uday Understanding Crrganisationailishayiour, Oxlord Publication

e Sabu. B K., Training for Developent, Fxoel Books

& Romitn feddy, MLP for Dummies

e \[US:})Eli{}, Conner- NLP Waorkbook: A Fractical Cuide to achieving, Resuits you wint

i

g



Syitzbus of MBA (Human Rescuyess ¥ anagement) —2™ Bemestar
For the acacemic year 2817-1¥, 201819

Contact Hrs/Weele 4 Hes
Cradit: D4
SEnsimum Facks: 108

Coursel Ne. PGHINM2ZCO0 BT
{ourse! Title: Marketing Management
Dmatmn ef Braminastian:® Hrs

Course: I}b]cctwa
The purpose of this eaurse is to develop enderstanding of the underlylag concepts, sirategies and isswes involved in
the mar I(L"DO of produnts and services R
o - To Farniilarize with the basic concen
e - Toundersland the behaviour of consumers,
= 'fu create awareness of markeling mix gements.
= . To aralyse and sobve marleting problems in the cownplex and fast changing husiness envivonmen

ty, and technigues of marketing menagement.
B

tlait [ blarketing Basicy

tarketing and ily core concents; markeling mAn2gement and ekt eremt—piriosophies

) nnmgbmml I kum;j micro environmenl; marketing macroe emvironment, Marketing Information Syslen ancl

Mlar kt:lmﬁ Research; Emerging treads in miarkeling, Wes Markeling, H-marketing

Lindt IL:N‘I?]GI Mavketing Coneepis and Consumer Behaviour -
Concepls and componsnts of marketing mix; target marketing; markel seginentation
targs:ing; consumer buying behaviour; cansumer buying decisian process,

and positioning; marke!

. Uit 111 Managing Produets
. fdusie I’.,an,L,pl.b of 4 product; product mix and pr oducl line dv dsinns; branding d

| process; innovation: diffusion process.

ecisions; naw product develapment

tait E“J PRC and Pricing
I‘[Odl.l\..l ie ayele strategies; meaning and significence of price; factors influencing
approaches; pricing vractices and strategics.

aricing; generat pricing

- Huit. *v’ Iristribution ané Communicalion
Wlar .{Ltmg chennels and its functions; designing marketing channel;
ol nw:mtmml inavkating; basics of marketing 1rimmaf.mn systeln.

concepls and elerments of promaotion mix; basies

- Mote:
e leat.hmg Predugogy besides Ll:l‘i‘a‘(}&‘rlT] teaching will essentl

lard games.
# Teaching- Leamning Process will nwolvc 2 1% inpul

:
Plcu tioner’s view witl be Incorporated.

fally include sirulation. case studies, rote plays

llcm those whu demonstrated cxcelience 1n the wred L.

‘Referenve Books and Suggested reading

g i];ms B.M. Marketing Clzassics: A Selection of Influsitial Articles, New York, MeGrew il
& IKotler, Phsllip and Armserong, G. Principies of Marketing, New Delhi, I’lcnucc flall of Tndia.
4 Kotler, Phithin, Marketing Managemeat: Analysis, Pranning, Implementaiion and Control. New Delsi.
Prentice Hull of India
Ramaswanty, V.§ and Namakumari, 5. Marxeting Mz nugenant Planning,Control. Mew el
Stanton, Willluny, J. Fundamentals of Markoting. New York,MeGraw Hils,
I\mlmvtgham §. Marketing in [ndia: Cases and Readings. New Irelhi Vikas,

ll

i, Machdiliian

Y

o
K

=,
e
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Syiialus of YMB4 (Humae 1Eespnress FAwnpgement) - 2% Semester
Tor (he aoademis year 2017418, 2018-13

Comimet E-—]rs;"‘;‘\’ el 4 Brs
Uaedin 04
Diaximur Marhs 160

Conrse Mo, FGIET L RODOETY
Tansgeaient

{ourse Title: Sipapeial &
w of Rxaminative: 3 His

Praratis

napagement. This course
Jons and el impact oo

Conrse Opjective. )
Fhe-objectivanl i pourss is desioned lo acquaing studenls aboul the bagics of fnancial
o ol Oparcial de

wili help them 12 toveloping an undersianding BT T e Terr et

ather funcrioral avzns of manageniei.

arg, Objectives ol ¥ inenaial,
Wealth m EI:.-‘(iE'l'liE','c'\lllG'.“._ :

Upit-1 Iniroduniion
{onrept, SCOPE, cliss (ication and arganizaien of Finapce fanction, Finanstes [Pecis
[2asics of Risk Retam Tradeofr, aud Agency problem, Managements I rfit mandization va,

Time Vaiue of money.

Urit-1} rvesiment decision
Capial Budgeting: Nature and
Traditicnal: Pay Back Parigd, Accou

soncept of Capital Budgeling, Techniques ol Capital Bndpoting ' ;
atjng Rate of Returm. DHscounted Cash Flow (250 el Present Valuc NPV .
iy tadex(P1).Coslt of capilal; Cust of fauity, Cost of Preloence Shaves, Cos!

thternal Hate of Reurn{RR), Profitabii
of  bett . Cost of  Retmined  Barnings asdd weighted! averugs  Cosl nf  canilal.
Unit-TiF Suurces of Loy Term Funding & Finapsing zeision :

sse Yenturo

Financing Fired A yuets- (long Term Soinees) Sharsy, Debentures, financial service 1easing, Hire purghs
capital Lovarage: Financial Loverage {Finznaial 12igk), Operating Leverag: (Business sk, Degree laf Operalingy
financial and (zombined leverags Capital Strueiire - Determinants of capital structurd. Approaches w aslaplish
piial Steueture- EOTIERS Approach {indiffercnce point i Capital Structure). Capital Swuclure
aling lnceme Approsch &Modigliani-Miller fIypotaesis, Lo

Anpropriate Ca

Theoties -Mel [neane Appteach, Nat Oper
i

workdag capital” requirement,

Bources): Public
|

LnstTY W orking Capital Flanagement
Warking Capitaj [anagement: Lonoent of working capital, Faolons alfecting
Computation of aserage working capital recuirements. Tinancing Current ASSCls- {Fhori-ter
Deposils Finaneiny through Bank (CC Jingil £ CT2, LOC and Commercial papers, and Fa claring -

Ling-% Management of Earrnings zand mieial Biadeling

» Dividend Payment - retention decision: Factors influencing
¢ chare & reverse sloc spitt on dompany's bajanae sheet ; P :
Tielevanca—- Walters Niodel, & Gordon's sipdel, Dividesid Fheories of
I, il aticns, :

I
Types of Divide dividend Decision, tmpacl of issug of
Romus sharss, ! ; .
PHvidend Thet
Frrelgvance - - iodigiiani-aliar Liypothesis. 14

- Dividend Theories of

pnoebi, SCoEe

neiz) Modeling- ©

i

Flate:
& Tapching Pedagopy besices clas
siudies, role plays und ganies.
hing-learning Process will irvnlve 20%

sl teaching wiil pugoniialiy include simulaiion, Sasc

& Cleac input o lhgse wiho have demansirated oxcellonce in the sroa
i e Prectioner’s view wiil he inorporated. '

Rpferencs Dooks and Sugpested Readings:

o Fina T Pandey. Vikas Fubtishing Touse
CO e and Cages, MUY, Khao & TG Jabn Veba Mo
1l
& Uipansiul Managemcnt and Policy, Van [lornc, Prentice [all Indha
ecticn. hancra Tata Mo CGrew 1TV RIS

i

Cheory and C1Etics. &

@ Fiapnciol Maneges

N &
) s R e

AN ™
&
N
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i Sylakns of MBA (Haman Resources Blanagement) — 2 Spmester
For the academic year 2H7-18, 2018-19

Contact Ers/Week: 4 Hrs
Crodit: 84
Meximuse Btacks: (08

Course No. PG W2 CORDT
Course Tide: Resewrch Methodslogy
Duration of Kxaminstion: 3 EErs

! :
Course Ohjective:
The Lasic abicetive of this course is to aoquaint the  students  with  the procedure of conducting  systemaiic
el he Held of management in general and MR in particular and to equip them with sliits  and  knowledge
needed * to formulale and undertake  the rescarch  project in g systemabic maaner.

, Ugit [ :{Business Research: An introductan
" Intradudtion 1o Basic Concepls; Stages in ihe Research Process; Peply
Research; Sigrificance af Business Research in Managemeni Decision Making, Business Research ir Pract

e Defnition, Research Objeatives, Types of
ice.

Unit 11z Research Liesign & Data Collection Tecknigoe

Clasgification of Fesearch Design; Exploratory, Descrivtive & Corclusive
Seconddry data. Nature, Sources £ Advanlages; Primary Data- Nabies, Types, Means &
Data. '

Research Designs; Cousar Researcin
Issugs in Obtaining Prinary

Uaie [ Mleasurement, Atiifude Seales & Questionnaive Hesign
Concept of Measursment, Scales of Measuromeni- ‘Their Types & Properties;
Proceduie; Questionnaire Design and Testing

Measuremenl of Attitudes & Sealing

; leitfi‘v’f; Sampling, Hypothesis Testing and Trata Preparztion
" 4ampling Theory, Design and Issnes; Ceiral Limil Theorem: Hypolhesis Tesiing- Conzupl and Procedurer [ata

Preparation Process
it ¥: Statistical Analysis Using SPSS & Reporting of Rescarch Findings
tniroduciion to SPYS: Anaivzing Data Using SPES---T-test, ANOWVA, Correlation & Factor Analysis; nlerpretation

. of Résulfs; Reporting Research Findings

Muote:

@ Tesching Padagogy besides classraom leaching will ecssentiaily include simulation, sase stucics. rote plays
and games, '
& Teaching-l.earning Process will invoive 20% input {rom those who have cemonstrated excellence in the area

e Practioner’s view will be incorporated.

Teference Boeks and Suggesied Readings: 3

& Cooper, 17, R, & Schindler, P2 & (2012) Business Researvh Metbods. (1 2 Sdition), Now Dethin Tata
MeGraw-17il1. )

# Malhotra, N. i & Dash, S. 20113 Markeling Research: An Applied Drientation. {8ivth Bdition), Mew Dethi:

Pearson Lducation.

2 Monippally, Mathukutty M and Pawar, Badrinasayan Shankar (2010). Avademic Writing: A uide [or

Management Siudents and Researchers, New Delli, Rcsptmse {Sage}.
< Zikmund, Y

o E

f43.{2012) Business Rescarch Methods. (8 Edition), Cengagc Learning

T

)
Vi /
/ ; ,
o \\\ / “a M
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Syliabus of MBA (Frman f2espurces Management) — 2" Gemestor
goar T8

Fere ths asadent

Coatact I_-I_u‘s!"a’i*‘ oeler 4 FiTs
Cendie 04
Mo blabks: 180

Courss Mo TTEE et S
Cowrse Titie: Operaiions Wlanagement
Dration of Examination: N e

soapement and laying the

Jeotive
e o S to impart knowdedee o e siudents about Opereiions M
Tt selan with gfher ar

Course O

saerclation oy deveioping u beier eergtanding o] 15 T a ety et Gy 5 of management.

et
Ciparalions [ posgemieni
Ol ws a corpelitive weapon, O Drecizicns.

Definiton, Fubistions in organival:on, ilsterical cvolution Zelalionship swilo olhu

fpaetional are:

I3efinition, Managing Slrategy, Campetitive Qurategy, Richardzar, Taylor & Gordon

Cperatiang Stratsgy:
Stratcgy and Operalin] Iffectiveness. ;

vramewarks for operatianal strategy,

Unti 11

Prodmet esign:
Preduct  Architooturs, New Product Developre
Design: Definiton, Linking procosses, Typolopy of

Process choles, Chi racteristics of different production syatems, Process designs in Services.

‘Typology of products, Preduct lite cycle, Technalogy jifeeyele, The Product Development Process,

At & Eoonomic ¢0sk, Producl Development in Services, Process

nrocesses, FroSest dccisions, Flexbility i rranutRCIUTing,
|

i
o level, Methods for cvaluating
. Process, Productilineg, Fixed,
Measures of

0 & sysiem

y Lotatign: Fectons affecting laciiity plenning at Cilabal - Macro & Micr

Layonl Besic principles, YRS of lavouts

Greup/Celiular, Concept of Line balansing aad Assembly line balansi neility Capueity Plannil
; i ) , Facility Capaoihy
anning process {when whal, how), Capacity expansion slracegies, Service Qpen

Jocuiion: based decizions, Fackity

Sk

capacity, capucity
capacity.

mit I% o
Cruadity Wianagement & Control:
Conlormance gealiiy, Philosophics of Qual
Guiding principles for T, Customer Sutisfzetion M

Concepl of Quaiity Circles.

Definilion Attributes of Oualizy, Qualiy Princip:gs, Mijmensions 'of Design &
ty, P13CA cyele, "Total Chuality Iianagenend Delnition, Concenls szl
5 TOAL

Cuality Fuaction Dreployrmsd, Maodels -

anagemenl,

Uwis ¥

Mazterinl Reguiriment Plagaing
Introcuetion to MEP-IL, Enterprise Resouses Plannin
Renelits of ERP, GRP Impiﬁmerztallon . AMathodelogy, Principles. hiidelines & Causes
Chain Managanent (SC%y: Uonoept & Origin of SCM, Imoe riant ele

(MRPE Process, MRP pro-requisies. Plenning  Sactors, menelits, OFDL

g (ERF): Concept & Origin of TRY, Cheracteristica of EAP,
ol Faifave, Post HRP
gnts ol SUM.

Jrr]gjlemematiom Supply
SCOR Model, Stevan’s raodet of Supply Cheio Intogration.

Muote: g '
g Teaghing Pedagogy besides clagsraom leaching wili essentially nclude simulation, sase sindies, role plays

i demonsya et cxealloneg i i ais

20 inoul from those WO

i ivolve

¥,
o

Reference Beoks aund Suggested freadinms:
4 Gaither Morman & Frasier Greg (20110 Dperations wanagament,
Lad..
= Sinpla Bal Ashim (2010), Hnterprise fosouree
Calter (20077, Operations Management A lnlegrated Cinods 2
.

g, n //

s

L 3 ) E o i
s opigitian, Coengage Leariing o

- : . ; U S
s 2™ Heprind, Cenpase Luining Tidia Mwi Lud.
nd Services Aporoaclh, 3 Indian

Plan

£

Ervans &
Reprint 2007, Thoosson

-
na
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Krajewski Lee, Ritzinan Larry & Malliotra Mano (20G7), ¥ Reprint 2007, Pearson |

Frentice Hall

4 Adem Jr & Bberi, R.J, Production and Operaticns Maragement (2010}, 5" Bdilion, Prentice Tail of India
© Pyt L. :
4 Dr. Banerjee Blswajil, Oporations Management and Cantrol (2009, 2" Editon 2009, 8. Chand & Company
- btd. New Delhi. 3
I 9} g e
! {KEEJ/“//
i - / /
i
} S{l % /
p NN \k o K
( /"-If’l f} ‘UN i ; C‘_} ¥ - ‘//.
\ Ay X 8/ :
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|
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Syliabus of M4 (Human Reseuross Nanageaizit] - 32 Hemesiet

oy the academic yo&ar 2017-18, 218-19

- pd

Y R 1 : '
T Cogrisct Bps W eelen 4 Hivs

{lourse Mo, PG
Counrse Fitler uforniation Teehnoligy runapement -

7

+ of Exartiuaiion: 2 Hxs ( B Wl arks: 5570
i [

Purat

THSTERAN

“Thie objestive abiris course 13 10 jtroduee Lo
halp thett identify ard cvaluate various optioas in this regard.

pernenl (§5I1es celated to Taformalion Syl

g

shigents L mea

Lot

UHIT-T

Concent und role af Information Sysloins,
Syslems. Knowlodse Mensgoment formatinn  S¥LEISs, Tarormaticn  Systema for
vo Slralegy congepts and uljactives, Sirabsgic role of Inferraation Syslemms. Inisgrating T formistion Systemns

5 Support Systams, B¥ BT
Sprategis  Manageinesl

Types ol [nformetipn Sysloms, Operal

Ceanpehil
with Busiiess struegy.

LNIT-I

plapning [oy infonme
pianping system am riti
walue analysis, Risk: in informasion systems

el el approach: Husiness

tign Syslems: idantification of applizations- Siryctured and UGBl

guccess Tactors: wethuds of Idonilying applicaticas, [vajuaion of applicaticns asd

V-
Rasourcs requiremets for information Systens:
(ptions sl or By Decision, {utsoureing 43 an pptiow i infors

e Needs, Procuremcit

[ardware and Capaciy Flanning, Soflw:

J10n SyYStSIns.

UpIE-EY
Syatemns Developraent life & rcler Critica
gysters dovelopmet, CASH tooly and modern process O

1 Success jactors i sustomizot sofwere, tracditionn scqueniia!i methaod for

¥ Hyslens dovelopmeznt, fexibiliny Tnmegrity ane! Contred

Jagues i

UM LT-% 5w .
Dooision Support 8 Sing in Dizcislon

Support, (roup Trgeizion Sup:

yulemE- ALl avarview: Role of Decision Support Syslons in organize.
ort Svsterns! [xecyiive [pformation systems wad ghelr applicatians.

+ Wygtams, TIXD

Mupfe:
& Teaching Fudagogy hesides olagsroam seaching wili csseriaily include simulation, case aradies, roje plays
i "

and garmes.
4 Teashing- Learning Yrocess il involve 20% fnput feour those who demonsirated excellence in ine we e

8
Practionors view W be incorporated.

Roference Books and Enggested Hedings:
& Tauden Kerneth and Laudon Jane, MIS- A conlemporary perapeciive. Prentice Hall, New Y otk
o 08 Brien Jumss A Managzment inforination Systema. Tata dMalraw il Edition, Mew Deihi

& 10Tz, M., Business information Systems. vileas Publisbing House, New Delli ;

‘;:., £ \}‘s‘
'JI f\".x 5, ,j
&, e
o b
Y
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: Syltabus of MidA (Huwsn Baseurces Managenieni) — 2™ Semestar

f Far (he scademic year 2017-15, 2918-1%
Caurse Moz POHRMZEOOST ) Comiet frsfweei:dhrs
anrss’ ; Business Law and Sihics : . Crodits: 4
fraration of Txane Ihrs Wiaximar Marks: (03

i

Clonrse, Dhjective:
ie | The purpose ol this cousse ol dove’op an
finfroduce difforent business laws in Ind significant for

c‘ommat@ decisions on human 1ife, soclely, and the environment
i sate i whick manggers have o function and thus build a Framework For rasuiving

ANEEDIESS ol the legal fmpvulk al ths business and o briefly
cnanagers. To gaugs the lmpast of in uvl.hml and

T

LR R R
cihica Idn"ml“ 4.

Um‘f—
IL'HMa‘IJ\»LJ Procens, l)t,[m"lr\n scope and sources of business
Compapy — Types, L.lc.gcq in the formation of a company, Coatents of

Law, [inds of Law, civit, eriminal; courts of iaw]
Memorarndum of Assostation; Aricles of

A sgowsigtion

Uniy — 11
Shures — Meaning and Kinds, Frocedurs for
shares g1 premivm: acd 4l discount, Tarfeiture of

and Nelentares
1

the issue and aflotroent, tansfer and transmission of Shares; issne of
haves. Debenturas — meaning and types, differsnce hotween shares

gt — 188

Confracl Act: Nature and clasaificat
negalizhle instruments: by siulite and hy custom or usage. Copsumer Protes i 4
]_.xc-qangc Regulation Act (FERA), FEMA 2

Uit }IV Criher Laws ; _
« om»muf" Proteciion Act, Compeiition Act, Elements of Cempany t.aw, lntoilectual Property Righls, MIRTE, G8T

ton of Contracts; the sales of guod act, essentiais of contsact of sate; ypes of
Act; Beope rnd Provision; Toreign

U‘ui 3 Bnm_.‘ss Hild :
Busi acap [thics: concept and nature, Ethival T Theories, causes of wnothicsl
Eihics in Practice- "]beb‘;i{‘l]'ll Ethivs for Fenctional Managers, Zthics i Glebal Dusiness, Elhical
© BRM, Corporale (overnance and Rusiness Culture, Corporate Sociel Respensiveness, Emerpring [zsues.

behaviour, Ethical abuses, Waork Fthicu
Silamena, 1Zthos in

Mlovie:

o ;'1"eaching Petagogy beaides ciassroom 1eaching will easzetially inetude simulation, case sudies, role plays
fand garnes.

% T leacking- l;carmm Process will involve 20% inpuf from th

o
Cpractioner’s view will be ncorporates.

rose who demonstraied excellence in the ared 1.0

e'fcrence Eooks aad Saggested Readings
s | 3oalright, LI Fthics and the Conduet ol Buamu,k =, vi, 2006, Pearson Educalion.
R Ft‘.}']']ﬂ[lti(.: AL Corporawe Governance- Pr inciples. Polizies and Prectices, od. [, 2006, Pearson Fducaiion.
- Mercantile Law, ed, b, 2007, Excci Dooks.
S [Cuchhal, MO Business law, ed. iv, 2005, Vikas Publishing. 5. Weiasquen, M.{
- Bllsmtibﬁ fi-hies- Concepts and Cases, ed. vi, ZH07, Pearson I sducation.

)

)

S Gulskan

17
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k8

Syltabus of MEA (Hux .21 Resoncees Management) -3 " Semes by

Foe the acadepie yozr 201718, Z0E8-19

Contact Hrs/Weels diHrs
~eclits: 014
W awimuie Marks: 100

Course No: PCHAMICO0ET
fCourse Pitler Strategie Magagement
Duratisn of Exam: 3hrs

Canrse Ghjective:
The obiective of s course is Lo present the siudents with the concepts and framewerk of strategie managemenl. The
students skall leaen how W analyze compary’s business environment, select 4 stralegy, and songiract the arganization

ary Lo sut infe aetion

it

Linit ¥

Overvicw of Stracgle
M’akizlg,‘: Roles of a Strategist; Globalization and its Impact; Co
Lutent; Vision, Mission, Goals and Oblectives; Competitive Advanlags

Management; Concent of Straiegy, Process of stratcgic mapagement; Strategie Decwsic
Tp0Taie Shralsgy anc Corpovrats Governance; ntralegic

- Ut 7

Brvirommental sppramsal - Congepl ol Fuvironmen:, Componsars al Favitoament; Sovironmectal Seanning
Teehniggpes- ETOP and SWOT Analysis {TOWS); Organizatonal appraisal [nieral Erviconwment; Strategic
Advantage Profile und ethods for Orzanizational Appraisal; Industry Anglysis; Vaiue Chatn Analysis; Competition
and Competitive dynamics; Coucept, Impartanse and Use ol Core Competencs

“Uait [ -
Corporate |Level Siralegies- Stabiity, xpansion, Retrenehment and Combination; Business Level Strategles-

Conditions, Risk and Benefts of Cost [eadership, Differentiation ané boeus Leadersaip: Poriers’ framework of
Compelilive Strategies; [dentification of Critical Success Competitive Positioning
! 1

: U!iifﬂ‘s"% ) :

- Slrategid Analys’s &Choice- Process of duategie Choige: Subjective faciors in Strategin Chaoice; Technigues of
Strategic Analysis (BCG Matrix, GE Mive Cell, Product Markel Bvolution, Directiona: Policy MairixpAspecis of
Staregic implemenizlior; Resource Allocation: Issues o ostrarcey [mplumeatation; Precederal Implementaiion,
Steyeinegl Implome ntation; Behavioural lmplementation; Gperational Imyplemeniation

| o ]

Sl Yo _ :

tratzaic Fvalustion: Organizaticoal System and ‘Techniques of Stategic Hvaluation; Siratozic Control; Operationg!
Conlrol; Contemperary Issues in Stategic Wansgemont - Blue Ccean Stratepy, Balanced Score Card, Judo Straiegy.

Crganizational Chenge and Leaming

Mote: |

% Weaching Pedupogy besides classraor teaching wii essentially inciude simulancn, ceso stndics, role pluys
and gamet. ’

% ‘Teaching- Learning Process will involve 2084 mput rom hose whe demonstrates sxeetlence in the srea e

Prectioner’s view will be incerporated.

# Books snd Suegested Readings

g Pearve, Rodinson & Mittal, Sirategic Managoment: Pormulation, lmplementatica and Control,
I;Vlu(jz‘a\-v [1]1 Spestal [adian Editen, J0th Bdition,

@ Kamni Aghar, Strategic Manggemant & Business Polizy, TATA segirawBill, 3rd Hoition, 2008,

Freel Davir, Strategic Management: Cancepts and (ases, Prentice Mall India, 1265 Ldition.

VHIL & Jones, Stralegic Management: an Infegrated Anprosch, Eublizher Birtamwar or Jengags, S

Fosia

Ndition.
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Syiiabus #BA (Human Hesoures }\fl;%_[:iagﬁmezlf_'}—l'.{l Semeslar )
For the academic year 201718, 201819 ; 5

Cinminct 1—[;‘5;"“’?%"&&14_: 4 Hrs

Cvedit: 04
plaxivsum Mavks: 100

Course Mo TEHE s &
Coarse 'Tifler Ind givial Reiaiions
Daratier of Examination: 3 1irs

i

Course Objrolive: i
standing of oo concepiial Framework and operational ASPCCH O f

Main objsciive ol the courss ig o provide an unde:
feune pelating Lo irlustrial relations.

UNIT I
Inderstanding ndustrizl Reladons (IR) Meaning, objeslive
ceonomic, ooiitical

ceope and ceterminants; Mimensions of IR, Thieraction
cantexts; 1hecoriss ppd evolusion of TR i Tndiag

aragng principls carties within social
Framewori for suscessful Indusirial Relalinns prograinme.

T B ' ; ;
Approaches to the sty of 114 induatcial Conliicts: Mature, causes and the elfect of industrial disputes; indusiria;
[Dspuies Act 1047 Wiachinery 19 resolve astrial digpute. It India(Coneiliation, Arbiiration, Adjudication);

Alternative dispute sesoiLLion.

UpsT-1il ' ; ;
Trade Lijons: Objectves, Siructure und Shralegies; Problemes and prospecls of Trade Uniony; Role of Indan Labour
Organizalion ta [rade Union Movements Recogniton of Trade Unions; Trade Union Act 1926 {améndincat Ack

20013 Factories Aot 1948,

TNy

Tollective Bargaining: hMeaning .
manzgermnent of Celusirial Relalions: Wor
Aasooielions: vunclion, role and importance; &

ohijective, approncies, stratagics and Prooess Tmpact of colioetive '-q:.\.r;;fa'[ni an

a5 pariicipation and 12 Workers edueation and training; Bmplover's
earing groups and Cuality Circles. i .

! H
industry; Coniract Lakour
; Truture off

IMHET-Y

tinfalr labour praclors,
Act, 18708 Child Labour Prehibilion and Repula
srdustrial Relations U1 [nidia.

Judicial deimeation of Gnfair $abows practices; cods of diseipline in

fion Act, 1986, Orgasizational safery and waifare ir Indk

Mate: .
& Teaching Fedugopy besides classtoom Leaching will essentialiy include simulabivs, caSe slud
i ning Procest wil] ivoive 20% inpl from those who have demonstrated excellence iri the area

(e Practicner’s view wili be jacorporeted. ; : ;

Refersnes Hocks aad Suggested Reading:

s e fEdwin 11 Flppo, - Persennel Management — s -F I International, Edition. 1984
f =) :

& [avid Lewin -Conlemparary resnes n Cmployoent Relabans, Amazor Fublicalions o

& (B Maaoria, 3. Mamoriz 3.9 Genlar -Dyramics of Tnduslrial Helations - Himaluys Publisation Huuse,

2016 ;
g PN Ringi Neera} Kumar- Ersployee Relations flanagernzni, Pearson, 2011~
& 13 P Singh-Personnel Wlznageraent and Endugtria} Relations, Dhenput Raiand Co. : 3
2 Trale Yoder- Personael Managermenl anel Incustrial Relalions Prentice Hall of India :
s Lsiswajuel ke Thiaran Rescurce Man gement, Prenice Hal of India, 2006 :

: &
Wy
NS
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Syllabus BIBA (Human Hesource Mznagement)-TI1 Sewester

For the seademic year 2017-18, 201813
I pailning

: i
Course N:: PGHRRNMIMCHOF T Couvse Title; Bummer
Credits: 02 ) Wlaximum FMlarks: 58

Objentive:

“The students shall undergo indugtrial fraining witk
preciice., The students shali expose themselves to &) important areas of M
HRM [unerions of the ogarization. '

a view lo achievilg maximum mtegration beivecn theory and

lanagement with a speeial emphasis on the

oatent;
As the end of secord semester, students wil. have to undergo sumaer lraining of 8-10 weeks with un industrial,

‘businessjor service organization by teking up a project siudy appreved by the department. 13e performasce of the
students 1 shall he evaluated on the basis ol the feechack given by the sompany supervising manager, reports
“submitted, presentasion made by them on the study, attendance and Vive-Voeo exaimination conducted by a panel of
examiners including praclicing Managers or us per Universily Ordinance/Siataes. : :

b5
L
N

i
3

AR
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Hyhabus MBA [Homan Resonree Manugement)-Hl ”Js‘mesf:er
For ihe peademic yoear 241 7-18, 201819 i

Cantact Hrsiwveeis Ahry .
Ceodits: 04 ’
Papximrt: Warks: 106

W PO NIRRT
1e- Metail Mlanapgement

IToGTss
Conrse i
gpration of Biais

s

Cowrss Objectiva:
‘The cenrse shall & able the students (o2
o Qpigylate their interes: in retail carcer iy dlscuss

i
-mg Ll]]]lth'd‘l‘l\- and challeages in the retafl inc
taiiagmakoling decisions in i 1e et

n At ina end of the cowse, P e M D el s Lok
i

sector, and isues releted to retail manaperment. i
frourse bjeetives i !
11511,0 the comwl [FOCESS NG A
5 ah understanding of the reiall strategy and planning process
To have un endersianding af merchandiss procoss

the amerging issues 10 12 ailing

sapement of retall Lrusiness

e b focus on

Unit Tt Nuswie and hmpertance of Retailing
verailing And Refeilers, Place Of Retailing 1n Marketing Mix, Relailing Eeonomi vzl And Social Im]ﬁo.-’
Added Dy Retatlia y Eoonomic Jus _ Size OF Relall Markel, Operating PXpenses Ard Pi omg Relailing 1

Tndia, Claysifying Rt:ta::, Firms: L‘].n OF Qwnership, Operationai SUrustiez, Service . ADd Pm,f, Or
werchandise Giless

nee, Vaiue

hon Btore Retailng
Qrore, General Slore, Varioly Siore, Departmanlal Slose ‘»upmr:mkct Super ROTL,
wWarehouse Skowroom, C alaigpue = w, In Ilonm Retailing.
Spemrncl Voluntary Chain.,

Uil 13 Stors &
Tyoe ol M\)]Chr'llclubl Single Line

Combination Stors, Hypermarkel, Discount Stove,
"Iclt,pqum Betaitng Catalogue Retailing, Irirect Responac [teimbing, Wholesalars-

4 Cooperative Chaln, Manuiaciurors - Sponsorad rat chising System. ;

wtegy and Fiuwuning

Elnit THE: Ratail B
Falatl Perspective, loter naticnal Exparsicn

CGrowas: Sliaicgy. Understanding the Retall Cusiorier, Siore Lovations

Unit TV Werchandise hiapnzamaent anc B gtail Decisionq : :
Target Warkei Seloclion, Merchandiss, Mes chandise Pianning and Manzgernent, Merchantize Buying,Retail Pricing
sign, Layoul and Shop Design, In Stlare ‘1’:0111{)Linn

erformance. Locaiion, Size, Siore Image, Des

and tlerchandise :
L Froat Oflee Management: Fersoin al-Sele

Crredit and Cobiseticn ap, Recruinmer nl and Botivation. ;

Elmit %o a2y mfng -Sr Rustuining Vaine aad T rends in Retailing
cine the Retail Custemer, Jupr.ly [

in Management. ﬂ] owth of E‘hm\plua

Fetaii Markeiing L0 atign, Ser
hialls, Faclory Quile, Discowt And Wialis, Power Retailen, [r deasing Powes rand VS
sdanuizeturer Brand, (r]n‘cn Retaiting, e Tailing, ethical and ‘cgal isgues o reta
M ofe: ; :
eaides classroont WacnIng will zseeniially include simulatior, case stucies, rolc plays

& feaching Pedagogy nes
ard pames.

@ Peaching- Learaing Process wi
Prastioner’s view will b |m,o1‘10|2' ed.

HEEE Jo' se 20 inpud from those who dernonstrated excellence i he alea

Loference Books and S ggmh‘d tegdings
o [aavid 7 het Tarail blari
2 Tebert £ {usch, Patrick Dueae,

Pesrson ladia
01 oulh \F'{"»;L"'.t Fat

L

o Pradhan Swapnz, Retelling Ma ﬂa;_.emcm [‘:xl & i JEROS,

e, Cditon BiF, Pearsol Pub: llLEil(‘ll

Retail Waunag

g



! Sylabus MBA (Humar Hesdurce Blanapement)-111 Semesier
E o For the academic vear 2017-18, 2818-19

Codrse No: PGIFIVIBROT YT

Couree Title: Consumer Bebavicur

Duaraticn of Bxam: 3hrs

Caclact Hrsfvesl: dhrg
Crodits: 4
i zximuem M arks: 100

Conree Dbjective: : .
Tis cobmme is designzd a0 help students to develop insight inio consumer psychology and ihereby urderstind how

COTLBLITIETS comprehend & act Lo marketing slimud,

Course: (bjective:
o To famillarize with the diffesent
F I crents awaroness of the shearies of motivation and pereeption as apolie

oels 0f consumer behaviour

‘T din consnmer bohaviour.
¢ . To acquaint with the communication: and consumer decision making,

s Tocreate awareness about the application of cansumer bzhaviar in special types 0f markets.

Unit [z lntrodaction fo Consumer Behavisur
Medning and scope of congumer hehaviour; level of aralysis n consumer behaviour; relaticnship betwesn coRsUITET

behdviour and behavicural seienscy; applications of cunsumer beltaviour in diflerent sreas of markeling; motivation
and congumer behaviour.
tingt U1 Mlptivation Theories and Perception

Moljvation ‘heories and their epplication; measurement o
application of percoplion; appiication of absoluis and differentiai

F motivation sud motivation rscarch; meaning and
threshold in consumer behaviour, meaning and

natuie of personality.
!

Cuit 115 Models of Altitales
Tagaries of personality and their application in consumer behaviour,
and their characterisiies; different modeis of attitedes; measurement of attivades.
iinif 1V: Commuiriealion and Decision-Making

* Grructure and process and communication; anciense
- eouree dimensions; consumer decision making views, Consumer dec

selfreoneept and conswoer researci; atlitudes

and sowee dimensions in consumes comrnunication, med um aig

ision maldng provess.

Unit ¥ Markets and Consumer Behaviour
o industrial muckets and its fectures; tvpes of industrial

Meaning, scope and characteristics of or anisational markets
. |, = a
buying decision process.

" Mode:

% - Teaching iPrdapogy besides classroom teaching will egseniinliy inelade simuiation, casc sludiss. role playe

¢ land games,

o {Teaching- Learning Process wi
‘Practioner’s view wiil be incorporated.

1l involye 20% inpud from those whie demansteated vxcellence in lhe area Le.

. Referenge Bovks and Suggested Readings

% Leon G. Schiflman and Keslie, &,
" Cansumer Behaviour, Excel Books, MNew I3elhi, 3. Kotler, K
_Pearson 1P ducation

Kam K. Conasumer Behaviosr, P10, New Dalhi. 2. Batra & Kazrmi:
eller, Koshy and Jha: Marketing Maragement.

ej/?if‘ﬂ%

o

/-

N

%]
L

- B [162]



Hyfabus YIBA (Human Resource Ma_nagemem] 111 Bzmester
Tear the poademic Year 2017-18, 201812

Contacl Frsiveeis: 4y
T )
Pfaxitnom Wiaths: 101

purse Mo POLILYIZEDE
Cryvse Titie: Sates Flanagement
Tppearinn of Txam: 3hars

Course Chjectives .
o Todovelop an insight in personal selling

MR ¥tV S b L platatir ib-aspects ol sals nroa manageenl :
o Tacreaie undersianding of gies Force corirol syskemsa :

o o Cove oo nndersianding of conlemporary i8sues in szles maagomant

Wit 5 Bates pud igtribiotion S 2legy
Marketing Sales and Digisibution Iakaaes, Characierisiics of salst

Diversities in setling siluation, Selling itheories. ;
. ; i

. job, Mytis In selling, Dyadls Telutionship.

Wik 1 Selling Process apd Sales Grganization

Prospecting, 're e seoach, Approach, Preseniation, Ohiection Handling, Gales Cloae, Sales Creanization Dedizn
i =2 ] ) E - o * e i =

Unit TE]: Salzs forace Wiznagsment

Fermulalion of Posoul  Selling St e, Training, | Sdles {oree

Recruitment and Seleclion, Sales ok

IS
i

CompeniaLion :
Unit 1% Sates feree conlrol systen

Foles Quota setting. Aales Terriiory, Sales Gudoet, Sales An albysis apd Audit and evalusting sales persen perfarmance

Uit Vi Conlempyvary jggues in Hales Mianagemeni
Customer reationshin [rEnagement; Behaviour, role poreeplion and
infarmation in sales ma nagzment and Responsibiiities of sales manige: ang sales persons.

isfaction of sales [orce. Srrategic ok of

Mgt

& Teaching -edagpay hesidus clas

and ganes.

o Teaching-
practioner s view will e incorporased.

I

aliy include simulation. casc atuclibs, role phays

groam teacning will esse

excellence ih ihe area i.e.

earning Pracess wilt invnive 20% inpit Frot those whe desnonstrabed

Keferencs ooks snd Supgesied Feadings
S &Ll Cundiff and Geoneanl: Bales Manapemen, P43, New Lelid

2 Jphnson aad others: Qales Managenens Wiy Hill

& Spire, Stanion e Riah: Managemen: of Sales Force, laia I

[32thi
2 Panea gnd Sahadey: Qales and Distribasion Ianagement Ceford University

s Pregs, Delai ;
i Kok Sales and Distrilntion Managament, Exoel Books,

o Ny
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Syllabus MBA (Human Reseurce Management)-Eli Secnester
For the academic year 2017-18, 2018-19

Conkact Hretwesl: 4 hrs
redivg: 94
farivaom Alarks: 104

Ceurse Ho: PGHRM3ES TG
Ceurse Title: Grgnpizational Bevelopment
PPrravies of Exam: 3 hrs

‘Couwrse Tbjective:

The purpose of this course is to lewrn to p
The course is designed o help the sludents to develop as potential change agenls and O prole
mderstand the theory and practiee the interventions elfectively.

lan and nolement changs at the individual, group anel orgpacizalional ievel,
szionals. The basic aim

o

&

iy 1o ke the gtudenis

Upit 1
;()l‘gauisailion'al Chenge: Concept and Sigrificance, iiggers for change, types, focus on udividual, rote teams,
organizatjon. Key soles in mranaging chenga: Consultant, infernal resoLree porsess, implementation tzam. chief

implemediter, role of change agenls.

Ugit 1T

Lewvels of Change
Orgatiisal;[onal Renewal and Challenge of Change:
Reslstancg to Change, Planned Organizationai Change: Concept aadl Modets.

Knowledge, Attitudizal, Individual Behaviour -and Organisalional Performanse  Changss;

Svsterm Appraach to Changs, Frture shock and Charpe, Culivral

; !
it KFY i
Organizationa, Development: Concept and Assumplions;
Consiltant- Client Relationship, Indian Experience of 012 in Public and Frivate Enterprises.

Histarical Development, Process of OD; Iasue o

Uait IV _

O Iptervetions: Aotion research and orpanizagon develooment; Org nizationa; iools; O Inerveciion: [Factors
affecting choice of OD intorvention; Teamn inierveniions: Process constitation, Ges:alt aporeuch, group team bwiilding,
meeting, rofe analysis techaique, role negolinting technique, foree-field analvsis, responsibility charting, organizalion
micror interventions, Thord party peace-maxing, Ok Work-redesion, re-engincering,

Unit ¥ pw
Implementing Charge: Stens; Skilts for munaping change, Role ¢
pransitjors: inroduction, mles stages, prosess, role of 2 leader in managing transition,

" Jeadership in managing change. Wlanisirg
Cuture of OD & New

Perapestives.

Mote: . _
& Peaching Fedagogy hesides classroom tcaching wiil essertially include simulation, cese studies, TOIE P:AYS

and games.
. eaching- L
Practioner’s view will b incorporaied:

carning Process will invojve 20% tnout trom fhose who demonstrated exoellence 1n the arca Le,

Beferencs Books and Suggested Headings:
: L Franch & Bell., “Orgenizalional Development”, Prentice Hall of Exdia, New Delbi.
g Havey, DF. & Brown, DR, An Experiments| approach o arganizational Development, prentiee
¢ iall nf India, New Delhi.
Ky R.¥. Gupta &1)daiPareek: Training for OD Facililation, Frentice Halt of India, New Delii
o UdalFereek "HRID & Organizational Development”, Tata MoGraw Hill, New Datht.
39 S, Ramenarayan, T.%. Reo and Kuldeep Singh: Crganisational Development,

[
-
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Syliabus M EA (Humas Tesoures IWnhxgement)-iil Semesier
5, 21815 ;

Wop thi eeademic vesr 20171
Cnlac Hrsfweaio 4bvs
Loedits 4 '

Yiaximom Aaris: 1O

PRE F Y iy s
P RRREY 3T
pensatios and Reward Managenieni

U ThE Sl
Conrge Title: O
Imayation of Zxaa:

(-5

[EITEES 1

o acquaint the studeais with dynnism of employes co ersation packsgas and process of compensalion
1 b J ey =] ] e } !

.4 with emphasis on s rale in achieving sompeiltlve atvantage. [t will also prales the soidents familia”
Hey—aritet s lanning, @ sailahle package in line with the

a0d

it skille reguired i Jormuladig A coinpEs Y

conierazorary issues velate:d ta compensasion.

Linit i

[mployee Compensation Manapeime 4, Con
concepts Minimum WWage, Fair wage, Living Wage Lo

limpioyee Companaation.

copl, Procoss of determining, Ceopomic and bei
vpensation - Introdusiion, Forms of pay; Sigimfical

vieral lsslics. Wage

s ol

Dnit 11
strusture fab

o, FErso

dalaumining (A€

deweioning # tolal compensation stalcgy ialernal alignment -
of job evaiug
L

vay model, Sieps In
analysiz — Job b approach, jobs analysia procedures, 1ol evaluatich — CLacE ncthods
pased structures — skili plans, si analys’s, cutapotency analys's, perloel strusture, :

Tinde I ' i .
Salary survey: hov 10 dasign the SULVEY, internretziion of survey results, Employes contiibulion- Pay [0r perlbomance
plans, speciiic plans — short term, Tamm incentive plans, long toem jnoentive plans, pmance spotaisal - role &

mparteace 0 campensation deciilons, . !
5 ]

Enit FY
Lmp.oyee benefity - wey fssues i hen
fenefit Options Fole AT union i wage dosaary

Comoanents el beneiis plan, adiministeting {he benetn

e

{1 planni

£l

iminisirat on—impact af gniek it wage determingly flermative

rewinrd aysten. !
sation, Compensation ol special groups {Gremive
BT agi 1952, ! :

nit'%
internaiional Pay Systeins,
Dirpokots, soiontisti and sngineecs), Payment al Cirs

{ogal and taxation issues in Comped
ity acl 1972, Payment it

Mote:
L g PadagnEy healdes classrosm tcaching wil' essendally inctude Ginlaticn, case ytudies, role plays

and games, .
& Teaching- Leaning Prooess wil
Practivaess view witl be i acarporaied,

fpvolve 20% input from those who dernonstatecl sxoel ence i ihe arza Le.

R

3

sference Dooks and Suggested veading
< Wiilkonvich & Newman, Compansation, Taia Meiraw [l Hd, 2
acharvya Dipaks Compensation Manapement, Orelpred [ligher Tidueation.

no§0ther Soceific Book: |

ot

B Reward Managemerdt, Kogan i'age publishers, 2L07 .

b=l '3 Lhe Big Seoret?, TTarverd Business Fublishing Mewsleflers,

“ o Harvard Business Review, Fep 1, 2009,

e Prangerous My » Marvard Business Roviow, Vily (i, v

<3 Allsn, Performance Appraisals with MorE Gain, Flarvare Business Fuhlizhing

!

s . E-Pay ¢ (o nensetion- Forever {Cucst Cotemnd,
May 01, 2000 o

= e Dok Shousd &0 Executive Make?, daye 22, 2005
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_ Syllakas Mit4 (Human Resource Mavagemend)-1E Semester /;
i Far ithe scadeinis year 2017-18, 2013-19 5 '}‘ i
Y
POURMIBLET Coutact” Hrsweet: 4Hrs
: git: O (2

Clourise 4
(5 :
Wi b ks 108

Chourse Tide: Industrizl Peyehotogy
Duraticr of Hxamination: 3 Firs

Canrse Objentive:
The durpose of this course is 1o inmilizrize
and wdelniques Lo rrieize ire problems retaldd 1o work

and equip the students with the applications ol asvehotoplioa principles

Uit 3 Coneepd of luducirial Peyeloiogy:
Nature, Heope, Aims and Objectives of Indusirial Fsyenotoay, digiory and development of the feld ol Indus?
Puyehalogy, Growsh and Developmenl of Lndustrizl Paycholugy in Indiz. Majar areblems of Tndustial Psyvenology

¥ EY I ¥ 2 5 Jar s L

]
Unif {f Testing i Orgasisations and Job Asaiysis
Payehological Tesls in Industiies and Orauaizations, Approaches ol

Significance uof Paycholoaleal Testing,
Teaiz, Job Analysiss Conceyt

Vscs, Jon

Poyeiplogical Tesing-Aptinnde, Personality, [nlerest and achicvemaul T
Anaivsis Procedures, Job Paychograpl, Composite fob Paychagramn,

[RETELEN

Mawthorne Siudies LExperiments mn itinmipetion, Relay ass
Wiring Observagion Roormn, Personnel Cownseling, implications aozd Critic
Altitude: Need and Importance of studying attituce in Industry, Cossequences of unfavorable atiiude,

embily test soom, Mass inferviewing programme. Banlk
v of Hawthorne Studies

fvieasgulemsnt
ol attityde

Bimit ¥ Jfa}h Satisineten, lpdustrial Movale and Counselling

Job Satisfaction: Meterrtinants und ineasurémeant

Insdustrial Moraie: |3ster minants, measureinent, Methods alirgreasing indi
Counselin: Types dnd functions, Counselivg with speciat groups al worle like handicapped,

al Maorale

Agod, wome

it ¥ deo and Glachines:
Trdustriaf pecldsnl: Causes, Reduction and Proventic
and Mitigation of Vaidgue, Ergonomics: Concept and

a1 of Accident, industrial Fetlgne: Matire, Meagurement, Causes
[roporiance, wmen Engineering: Importance and Problems

Mate:
2 Teuching Pedepogy besides classroom tesching will essentially include simulation, case stadiss, rede plavs
ooand games, '
% leaching- Lenning Process will involve 20% nput from those who demoratrated oxeelience in the arsa ie

gelioner’s view will be incorporated.
p

Refecened Books and Sugeesied Readings:

% Blum & Maylor, Tndusirial Paychology, Suuge Publicalions . New dethi

2 (hosh P.K. dndustisl Psyehology, Himulya Irublications , New Delhi
e Sehei 11, Orpunisational Psycheiogy, Premice Hall Inc.
s Prerm Kr. Chosk Industrizl Psyehoingy Managemerd , Anmul Publicalions Py 1td,
r Sharan AL Foeyetoperia of Indusirial Peychalogy, Anir { Publications Pvt. Lid
& Jusius, Jhdchas| : Personnel Management. Richard 0 Irwin Inc: illinois
& Chisetll, Bdwin B, Snd Brown CW. Persoonel and Instouet psychoiegy. MaeGraw

3

i

il Baok Co, bnes MNew

Yorlk

1 Dunrette MO, snd Hough, LM, Hendbook of Indusuial and Orparizational Psychology, Wol. 2 arsl 3, daico
Pusnlishing Fleuse: Delhi '

4 Sehultz & Schulty, Psychology and Woilk Todey. Pearson Publishers, & L,

s Miner, )8, Industria.- Crgenisalion Pyychology, Tata MeGraw L1

@ Ripgio, Indusrial/Organisational Psyelinlogy. Prentice FHall lndiz; g

o i 5 5
~h / A
b 7 i =

BN N
A ¥ . \};J - 27
; Y q
4 ' " pY
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Syilabus MIBA {Hupan Resourse Rluns
Wyr the academic vear AniT-EE,

Couiget I-Irsf‘:«‘z’eak: 4 Firs
Crodits 04
Ml nxionian WEarKs: Fiad

pEEE T
Eni-eprenenrship Tleweiuprieii

Pi

(R
£ oonsrme Thilie:

Nurption oi ¥

camination: 3 s

Cpprse Objective
o

e Vo crea understanding of the nencept and nrocess of ety sprengership

o Todeveivg a prastical erdorstancing of Fonnuisting 2 fuginess propoal ;

1

L3 o unde stand vartoes TITHETIETT sy LS LI, TN business :

Lreir 1 :
ionsatul entreprent: ars; rols of

Enireprencurshif Concept, knawledpe 4 < skills roquirerngnt; char acterisiic of ¢
c.ntrup-,t“.nf:‘-l':sh]p in econuriv gevolonmient,  anirenrenedts ship  process: factors  UMpeCHDE  @Nergence of
cnirepreRELrsh arial wpproachs and SMOTECHCT of antrepreneurshib. '

managarian v, enlrep

Ui 1
Stacting the venture: ge perating, D jeer o soureos of new ideas, rctads of generaling idens, créative groblem

solving, op pom v recoghiltion; & arental ScaIing, © compalitar anel fndu
Faasibility, tech J-muom,ntlmwl *‘t’ak!blhl}i Auanciul feasibility; rawing besiness plang orepering Pro

csiness plento inveslors.

- analysiy; feasis lity c:'L.Gj -~ TR

prosenting i

Unit 1L

Eunctional phans ek
coningency planniog, ovgem tvationat plan - fooo of (wmr'nhlp
awer planning 17 inancial plan-cash hudget, working capital, Perfo

arform balance s o break oven snalysis.
E

tng plan .- Tnar keting research for the new vonlure, SWOpS by prepating |ncuLc1mg, jHan.
designiing grganization sruelurd, job design,
ment Perlama cash low,

na Ineome

Unit 1%
Need for funds, teshs ology and faciiities,
Hehi or egly firznehng, comime: iaf banks,

Acijuisition. Allasation and Administration of Funds, Souu,ub of T
ventie capitaly financisl metinitions supporling Cnivep eneurs

Unit ¥
Legal issues:
Leptilioation (Feasibility study),Project T arinulation,

Com Benelit A 12

\f |'ig"1t_ t}ad gamcrots, licensilg; {Mt*d ising, Priject”’

Intelicotual propely riphis parants, 11 -aciemnarks, LOpy
2l Project Repor, Project Appr gisal, Social

B co”uai om al

it
« eaching Pedagogy besidos <ld
and ga'-'rn:- £
«  Teachizg-lsaraing
e Pracioner’s v 1cw will be ingorporaiec.

Jo sjmutlatingn, CHSE sturkies, rOie phays

o teaching W

Proness will invelve 20% Tt flem [hase wha have detnons irased excellence in e area

Fefzreane Books 4 ndl Suggerted eadings
& Taumback (.M. & Manauso, LA, F_Entl.'s_urt:rlc=.11‘;~:}-.'_.
- Taraporsale, Bombay, 1951,
® Khanlsa 3., B l].['\:JC]JH"'I‘I{,Hlla
. Thesmi, V., Manageroeni oI Sinal
™ Taub, K

and Wentare hMunagement,

| Tievelopment, S Chand d& Compahy, New Deihi, 2001,

ol 3.{\lc Tudustry, 3rc el B fimalays, Bombay, 1980, :

malt Seale Industies, M molar. New Dethi, 1789,
Conooy:, TNew Tyelisd, 1931,

i India

Lpgess and I

P > Tewatl, YK, T
H
e
S o~ /f"
kS [
b D,IJZA/
R Q-x\'
A R
= S
w0

T
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Syiiabus MDA [Homan Mesonres Mianagement)-tll Semestor
For the seademic yesr I847-38, 2018-31%

PGHEDN H’”iﬁ_l’ ) Contpet Hes/Weele d Hes
Cpeit: 04
BMaximum Marts: 168

Coirae ia:
Cowurse Title: Project oo Business Flan
Durativn of Bxsmination; 5 Hrs

R - 5 Semester students of any depariment who rray be on 4 the fob fta'ning iy apl 1o > undertake |
i Corrse, wrods 3 Lestoal e ; ; T n

N Preject Worle in lien of the cloctive eourse while on e job wainlng  GJTG s a2 saciory,
. Dijective

The gmdcmws a.nd Tdetailed instractions cr-nm]eu, the PROIECT will ‘be piven uv the

rienios aliocated by toe He Head of Department
This priject report o be evaluaied by facully memnber \f other clcpa11mc'1| noninated by by IImfl |
! and Viva Voee shail be conducier by the concerned freulty as per the distiibution of marks

industey o moamsaucn ______ -

! B given holow,

T Lwalustion ool
PSR DHstributian nfMd,ks _
Viva Yooe: 30
Report Lvaluation: 50U
N S e otal100 =
|\\ i r
|

29
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Syllabus REA (Human Rezouree Management)-1¥ Sementer
' Hor the acadomic year 201 7-18, 2018-19

Contaet Hradweel: dhre
Credity: 3 i
Bfaxienzint Marks: 100

Cosrse Moy PO HRMACODET _
Course Title: Frrepreneursiip Development
[ruration of Exam: 3hrs

Lonrse Ghjective
o Toereals undersiandi g of the concepl and process af e
s Todevalop s practical understanding of formulating 2 DUSIDESS Proposa
e Tounderstand various funcliona.; nlans [or starting new ouskiess

reprenaurship

Unith . . .
frireprensurship: Concept, lex
entrearencurshiz i economin  development;  entreprencuiskip
- managerial vs. sutveprencurial approach and emergence of emreprensurshia,

wowledge and skills requirement, characterislic of successiul enteeproneurs; tole of

process; Tactors  lmpacting  @isergence ol

(‘}!';1]'33{]1'(; NEUrEl

i
Unit 13! s
Staciini fhe venture: vencraling business idea — sourees of new ideas methods of senerati=g ideas, creative probiem
o 1 Xy I
apparlunity recogaition; environmental scanning, comipeiiior and incustry analvsis; [casibiliiy study — markel

solving;
ancial feasisility: drawing business plan; areparing projeet reporl:

feasibility, technicalfiperational foasibiilty, fin
10ty p ;
preseniing business plan io Inveslors,

|
it FU1
Saneifonal Plang: marketing plan - mavketing rescarels for ihe
contingency planning, organizatonal plan — form of owners
' plan-cash budget, worling capital, Performa Income statement

new venture, steps in preparing marketing plan,
p, designing organizaticn struclure, job design,
Performa cash flow.

manpower planning; Financial
perform batance szet, breuk even mmalysis

Uit ']
Meed for funds, wohnology and fasilities, Asquisition, Allsestion
el or cquity flnancing, commercial banks, venture capital; Fnencial institutions sunporting enlreareneirs

and Adrministration of Funds, Scurces of Finance:

Bait ¥ |
Legal Essues: Tnteilectunl property vights patents, wademarks, o
Identificatian (Feasinility shdy),Project Formulation, Preperaiion of TFormal Froject Repo

1y rights, frade secrels, licensing; franchising. Project
-, Projecl Appraisal, Soctal

Cost Benelll Analysis,

Mote:
- Teaching Pedagogy bhenides clagsroom tmaciing will cssentially

L

includs simuiation. case studies, role plays

‘and games.

< JTeaching-leaniing Proceis will involve 20% input frem those who have demonstrated excellance in the area

il Practioner’s view wil be incorporates,

teferenice Books und Saggested Readings
. Dawmbeck €, & Mancuso, R, Fnlreprensurshis and Venturs Management,

= Turaporevala, Bombay, 1981,

s Khanka & 8., Catrweprenewrial Development, S, Chand & Company, New Delhi, 2001,

¢ Tresai V., Management of & Smell Scale Tndustry, 3vd oo, imalaya, Bombay, 1985

Taul, B.PP. & Tauw 1.1, Entreprencurship n India’s St Scale Industies, Manoher, New Dethl, 1989

Tewari, VX, Philip 1. & Pendey, AN, Small Induslry Suzeess and Failure Concept New Dalk, 1035

R
g
i
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Ayllabus MBA (Flamas
Far fhe neadenic yoar 2017

Coatant Hraimeslo 4nrs
Cradits: 4 : ’
Pt ean Warks: 103

o ol
Oourse Fide: l_,a_.-'_'um.r Yoaws ':Il"‘l Lepai AL
: K3A

Ebd LLS0EILE

Truration

Coures (¥ajer
Thz puspuse of this COUrss W sl

o]l onws:
dentedadois anplicetion of lahour lxws refeted e plonanent.

& obipetives A #u

& e i aevelop an aderstanding af the lahovy iaws The speei

= Yo orhafos GE Gndefst T
labour wellare, wages andl banus, spesific situations and social security 3
= Toexpose (28 xtuum . withy the administration of iabour Y in Indla and to cquip them with ’he TECENSLY
touls Lo apaly the law o e given a set of facts CI -

Unit 1 : 3

Iniroducticn
Irireduction to jabour iegislation Meed for studying labour fepislation, Prin: iples C[ jubour logialation, brief history
soeroies of labonr welfarg In  Dndia, typss of & ihody wellare

of labour legislatios in India, Javows Wellare: ¢ Conueni, A

Jervicos
: . ;

Lndk {1

Laws Related o Labowr Employmend ' ;
[ndustrial Dispules Act 1947 “bjwtw SEOPE,
strikes, lockouls suler IV mot 1947, Major provi
197

; s authorities under this act, Rules govirning ays [.
oty of Employment Hxehatge Act, 1959, Sondract babne Ack

Uit 111 Laws relzicd o {empensation !
Major provia ons of Paviment of Woges At 1936: Major provisions 5 of Payment of Minimum Wapes ﬂft 194‘5 1'r1c

I‘hymcn of ‘30111 & Ael, 1963

1181 iy

Laws ralatad fo spacitic gipuations

e Bonded syslem ACh 1976, The Sajss Peorotion Snrioyes Acl, j876, The Chitd Lasinr U‘mht}--tlon and
Regniation) Aot 1986, f.aws Petated to Maiernity and Leave Hales: Maternily Benefits Acl, meumv feave-

Types, Ruies

Unit ¥ ‘ 5
Sacial Seenrity Laws and [LAY : ' '
1 conslitusnts: sncial inzurance, sociel as
o Act, 1648 abicolive, 500385 cOVOrngs,
buwﬂtq, nen
) ‘u ysial Secul y;’\._t 2005»

e ol iLO.

dstance ang public sorvices; Socia: seeurity in
mlc ol 1

Gocial Security: eantcpl

{}1gamsrd sector o [ndian Emplovees Staie iasur
L orporzlien and [15) Tospials, § aernity benelit Act, i0&1; chicriive, COVE

s the unorganixad s6cloy in India: Major provisions of tiw T_Jm}-pc:'.jscd wWork
[r'ﬂ.’tj"_‘.-ih.l(_\]ucu labour orgasi 5, Opjocives, 1:1u_&[1L“]'s:]}ip strulcl

p

ation (103 Buo

Nptor

e leaching P“c‘aoogv besides © Jassroom Lat jaliy include cases baged on apes cQuirt deaisions

schinp will csscm
that relats 10 fubeir laws
£ l'eaching: Learning Process will invnlve Z0%

%
ey will be incu‘.", orated.

sevrled mueellenee in the arzd Q.6

gl fram 1hoge wrhe dems

ard i

PrAclion

Reference Books znd 508 gousied

S Misre, S04 Labour And Ind:
2 Prdhi, P FLT aisaur And fndustrial Law
i 1, Houss Pu Tad, a1 eition, 2012

B Grivasgkava. ':}. C. [ndusizial Feialions
5 2 | fouae. 08

Secs |.,__Ial;11c11uv= Puhlish

G Sa AL, Aspecis of Latour welfure mu! Soui .
& Zinha B R M, Industiial lelations, Trgde Lnion and Labwur Legisiation, Pearsen Jacucation. Slth impression

2009
& Berona, A, In
e Sgharay, BN duslyial wod Labour:

wor l< Him Llayzl Pli.i']licall:)h, 20140

sicial le elalinns — A wong
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Svilabas WIRA (Iluman Mesoures Maoagerent}-111 Sesnestar
b - . g !
Far the aendauic venr 2017-18, IB-£9

Canrse 'Nca:_E’(—)l‘l]@if‘«’}fiﬁl’z?ﬂ--};;iw
Covrge Title: B-Marieting
Duratich of Kxam: KITER

Contact Erafweek: dhrs
Cradits: 4
*arimun Mlarks: 100

‘owrse tﬂbjectiws

s Tosarve as a bridge berween the new fechinology and releves

‘e 7o ucquaint ihe students with emerging business rmodels, perscnzlization techniques, compefition. pricing and
!';1"‘W:]')l'f)c‘ll_lf"i' develonment inthe digital world,

w  To cheate awareness shoul new product developmen., brand building and special issues rilated with o- marketing,.

arcas of existing marketing knowledye.

WUng b A Frammework for Internel Marketing .
Adding ©nline Power to Marketing Mix; New Paradipms of Onlios Markeling; Merketing Oppertunitics on the

Trternet; Web Business Madels

P

Unit 15 Online ¥arketing Tools
Marketing researsh Onine; Customer Service and Support Celive; Compelitive rescarch Culine; Measining Resulls

From Online Marikeling

Unit {17 The Online Customer

Onbice Markeling to tadividuals; Online Consumer Belavious emograghie Profie of Web U [feactive

Advertisiiie and its Blfeciiveness; Ruilding Orline Communitiey

Ui (¥ New Product Development and Drand Building ou the Mei
e und Its Husizess Implications, New Produst Development an |

e Building Relationship with Cuiias s

ke et Rrend Duilding on

Coneepl ¢

TR

ding Wab

Unit ¥: Bmerging [3sues in Inforaet Marieting
Pricing o the Internet; B-tailing; Legsl lsaues-for Marketers; BZB Lghunges snd thelr Business Folential, Recent

Advances’in F-macketing

% Teaching Fedayogy besides classroom eaching will essentially inotude simudation, case studies, role plays

aful games.
% Teaching- f.eaming Process will involve 20% input from 1hoss who demonstrated exceltence ip the ares 1e,

Practioner's view will be incorperatad.

Reference Booky anad Hoggested Headings

Douglas 12, Comer: Computer Networks and [nieraets, Pearson Fducsiion.
Marketing, Scuih Western,

T

B T
/ Fad

G i

“{\';{/
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Syltabus M BA {Huran Resourr Fansgement)-11 5e migstey
Yor the prademic year 2057 118, 2119

Comiact Heafweels abrs
Credite: 4 :
wlawimuim Mlarks 144

Coeise mot B4 ;
Conrse Tiie: Adveriising "ﬂamom et

Prpvation of Sient 3hrs

Coparse Oljectives

gh2] \.,Ull)]"‘].ln'Cc'l ionhs.

oo uadersind the proc
ol the

gy apel copsepts Hith all sments

[l e ey wu'n- Y

e 1o unteistand ang v
promolioni miX.
o Toacquaint studends Wit aporoaches and ricthods o devalop, execlile and eva

o Applicalion of Advertising through the devclopmer

Al 1ale acdvertising campaigns.

W and Tmnlemen’ aticn of an adves isig plan,

i i

3 _'.u,e:iion of

Fiotd of Advertising Manage pient

al s‘-\r.--fc-,n:-.u o Managemesn, &0y erlising planning @15 ¢ decision-aking, The :
Az majol ipstincions nvolved in sdver rorole of advertising acd marksting 5 ategy. © ?h.]‘l?l;'l” for
Advertising and Promd sion: Adveorliaing ageney seup grg EEEnT on. The rolz and funciions of &n

3
inlegrated adverlising rarkefing cotnmuaicaion pregam. The inala of IMC

wpes and ©

Y CORIPCL aat!

advertizing ¢
whas on honw advertizing

L Adveriisizg B t{'cretmg anid Hescarch
fsing goms and ohjec jves, Approaches e st
o, Moszage and Shapnel Faotors, Perspestives and Res

2 x 57|_'I\“]

1 ER

communioalions [roGess.

works.

s Cirealive Hirategy

fnit Tl
i mie 113
Planning and Development; C‘Cdl v Nirategy lima

Creative Straleg!

lomentasion and by aluziion

Unit f }'Fu:lm Eianning and Straiegy
Evalusiion of Droadsast Media, Tvaluation of PrL
qarkel analysis For devel aping

int Mediz, Sunpos Media, tae Jnterne and Lpleractive \ftcn doledia

a melia plan, Deve loping and imp! temaenting o cha u.LL“u cy4

pian development: !

Vit ¥ Evalugting Ad: yerlising Lifectivensss
[\Ic,am.lmg the Pilcetveness of the adwertising Progran,
5% ticiry aod Corporaie Acdvetigng

nterna: 1“r<I Adwveriising, Repuiation of Amfu ising, l’uam

ing il egsentiztly ineludo simulation. case studies, robe plays

& Teaching Poclagozy besices clagsroom teachi
ansl e
= lcach ng- Lesining Process wit]

£

S othe aran

irome whe Gzmonsll sod aacetle

et 200 inpur flor

walid.

ames s wiew wili b ineo

npferonce Books and Sug; L eatings
Asler, evid & Myers, Tehn: Adveriis
Bejch, O and Beleh, M Adveriising at
Gle, Mo traw 1741, 2004
"/_1 al " b,_\l-L 12 !:".‘-!'I""”E'
Ol ;nwd _,o']lm foagai an Al

lwsw i Advertising,

etk 2003,
ated M arkell

M 'l.Ta"c“‘: et Prant
A Integs

ol Persupsivn, 18575
g Man, A ks Mew Yok, 1903
Lipnse Viniage Books: New Yorl,

e Payvehotogy
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Syllabus RTAA (Human Ressures Mapagemend)- IV Semester
. For the zeademic year 2617-18, 2018-19
Conrse Mo P IIAARSI T ) Coueact Hrsiweek; diirs
Cparsé Titde: Hrand Managoment Lredits: 4
Daration of Exare: Jars Wiaximus Mlarks: 108

Cpsirse Olbjectives
& Toincres e understanding of the brportant ississ n planning and evaluati
LS prowm the appropriate theeries, models, and other tools to make better branding decisions

ng brand strategies.

ol

o o provids a forom for students zo apply these principles

it ¥4 Entrobacton to Brand Managemuent

Rrand, Brard ve, Product, Why brands matter, Can anything be branded? Rraads and added values. Faotors skaping &

grand over its tife cyole

it ll" Bj"md. tig iy
1z £ lyand souiiy Sovrees o) hrand i‘-‘rH'Irl\; Henelils of brand equily. Brand

\_.L.bLU-A.L.-J based—Hramtk niuu_y, i et &rf e ]
I\nowledga Structures, Choosing Brend Hlemenis to Build Eauily, Dread elcmcm choize criteria, Brand element

options, Brund clement tactics

Uit lIi Hrand ¥aluution
Pl lSllliDg Sources of Brand Equiry; Quaiitative roscarch leck algues, Queniitative resenniil lechniounes, Measuring

()utgomlua of Brand Lquity, Comparative methods, [Tolistic metheds, Brand Lquity deasurernent Systen; Conductling
brand audits, Dasigning brand tracking studies, Establishing a a brand equity management systum

Unit 1% Braoding Sirategies

Branding Stralegies; B“-nc‘ pioduct matrix, Brand hierarchy, Designing brann strategles

Uit ¥: Leveraging snd Managing Bquity :
Naming New Brands and Extensions, Naw products and brand exdtensiens, - Advaniages of cutensions, Disadvantages

ai .6)\.1.[\,1'[5!0]1.:, Flow: consumers eveluste oxiensions. Manaaing Brands Over Time, Reininicing brangs, Reviializing
“hrands, Adiustments to brand pertfolio

Pote:

s Teaching DdeC’{}U_v bcs:des classizom Lcac,hmg will easentially ineinde simulation. case studies, role plays
land games.

i 'TLz:Lh]hg- cenoing Process will nveive 20% input from those who demonstraled ¢xeellence in ¢

i

2 elca 1L.e.
Practioner’s v.eve will be incorporated.
Reierence Books and Suggested Headings
ks Weller, Kevin Lane: Strategie Rrand Management: HBuiliing, Measuring, and Managing Braud Equily, Upper

%dddic River, NJ: Prentice Hall
+ Joc] Kapllerres, Straiegic Brand Maragem (.r‘t Kopas Page
@ Merle C. Crawlord: New Prodiet Managemant , Rickard 0. Lwin, Homewood, Titinais,
W Aaker, David A Bullding Strong Irands, Wew York: Pres Press.

;
|

i ;

lﬁ?;’# . | \x\ji ‘ I‘// ; S?»’Q .
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Syllapus WiBA (Arman Resoared #ansg,
Ypr the academic yoar 2017-18. 201

[
(AE0E ST - Al

Cnnae Mo
o

wonyes wlanage

v Berategic Hlamasn
dhrs

oo o ERadil
Course Drheelive .
e Toouanders managemeant {im 4 general
raanaperigl perspeclive,

sl Auman Fesounst

and e infogratlon botween tormoraie sualepy

Ay

fae Sommnlatien 8 T im[:irr.ﬂ'u:m'ntiLm of the cu

S T B (et o2l i

o To undersiond TIR

afralegies.
s Toundersiant and jieatily key BT eveas wih
ton and productivity.

overai] etiployee motival

sslrale ar be implemented i ihe long, rui

7 1h improve ihe

magemient (BELRM): AC Owerview Definiticns, preaning and conseqt ol

Unit 1: Siratepic Humai Resource
GHRM, Characteristics of SHIRM, Sighlicance and evoltion of SHEM, Prejequisites of SHRM, Emerging FR skiaz
SR Schools of thoughl MRV themas, The SiTRM Frazneolic. ‘

Uit T The SHRM Contest i
Tlee humean seaoies mvizonmenl oxiernal T technology oN HENM and o-FR:
changing mractices quiel emersing trends; npvestment perspective o JTiE L

al caniexdeal faemors; [mpadi o

and s

S HRNT- Firategy Formiation
rategy, Role af i
ateaic HR plahnring {ynuingles.

Linit 316

Cin eirategy Tarmulation: TR piantif and straiogis planning iplegralinn:

Tmportane of R 1o 8

appIoachtt and slend, St

sy slamns; wWaorkloree utilizaiion and

carving, Swalegis roward gnd slralegio appraisal & drvelopment
5 ' § !

Stpategy Implemen tailon

Llnic 1% SHE {
Application ot sLpRIM slratesy driven role

amnployment praclises: Strategic stalfing, siralzgic b

. calurz and

Syslem.

1legy Evalnalion
2t of HR praclices;
hods of evalugtion, trencs in evalvaion

(1R prac.icos dimensions al

Lipit ¥: SHRRM-5
and HR-Marketing

The performanct impa
cvaluation, BppreiaTies wiei mcl

morping sEnes and poancerns in SHEM. - :
1 '

Evaluating strategic cantribations ol
Emyployel Lranding

Tode: ;
2 ‘Teaching Pedapoiy negicdes classroom teachirg witl case qaliy includz simulaiton, cAse studfies, role olays
J : '

gad games.
£  eaching- Lezmning Process il dawg
g view will be ‘neerporatad.

e 20 ianul from “hnac i demanstretad sxoeliencain the ?

Practicre

o Bouks wnd Saggested Readings
Grreer, O 0 geraiemic Hmnan Resource Ma
¢narda, & and Kabra, . HR Sirefogy: Resp
wateyy; Pitman Pubiishing: Londo 1993

n SRR aod other epfuyant 1ierNELDE

spemany, Pearaen Lounslion: Mo iyelhi; 2001
anse Beoks: New Delhi: 2040

Tysor, 51 HE

s Tndian publications

} fecont articles ool
i
Bey,, -
Eae ;
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Sxlabus MBA (Mumanr Ressurce Management)-1Y Semester
Tor iage academic your 2017-15, 2018-1%

Contacl Hrs/week! dhrs
oreditst 4
BMaximon arks: 130

Course Nor PGHEM4D0 16T

Course Fille: Persanal Growlh and Seif management
Duradivn of Exam: 3hay

Cuur-,.i, Obiective

Tor identify the course participants strenpths and weakngss as a person and a member of groun or organization using

oersonality lyping

L
..nmdLLatlun e Newrn Linguistic Programming (MLPY Misory and origing of NLIY Foundations of NEP;

Pi csupposmcm o NLP- Basic rules, belicds anc onderstanding; Seasory Acguily; Conce ;Jt of Internal Meps

Llsie Il
Mirraring and Matching; Rd]’)pmi Building; Conespt of Psycho-gengraphy; MLF T hoigi:

Leading, Refiaming and Metaphor

i — Anchoring, Pacing ad

lml E’I
NLP Modeling, Miiton Model; Representational systems and  Predicetes; Meta

Unresourcefd staies o Resourcefl)] States; Fears v, Phobia; Resoiving Fears

Madsl; Mapping Across-

Usit “v’:
TA dncl' Self Awa '.znt*ss Conceps al seripl, Winners anc! Loscis, Structural Analysis, Life positions, Transactions,
L.ife Seripls, TA Applrat on in Motivation, Leadersaip end Team work. TA in counseling.

- Games '_‘11”!(1 Strokes,

Unitv -
intradustion 10 Emotionsl intelijgence; Models of Emational Iniclligence -
" aodel; Coltural lulelligenee  Concept, Dimensions and Impovtance; Social [ntelligence

Ability Model, Mixed Model and Trai

W Teac hmg Pedagogy besices « ldw oom teaching w-l' essantialiy inciude casey busect on apex court decisions
shat refale Lo fabour laws

# Teachine- Leoming Process will involve 20% input [ro
Practions”s view will be incorporaled.

o those who demonstrated cxesllenee in the ares 1.e.

j'R*}‘erenbc Boolks and Suggested Readingy:
% Bsseéatisl Neure Linguistic Programming: A Teach Yourselt Guide oy Amanda Wik

MeGraw Hills (ISBN: 9780071740005)
4 Selling with ML Kerry LJhonson, Nichalas Brealey Publishing (ISBM: 978-1-85788-047-2)

Steve 3avister, Tatn

o

I? : éﬁ?"
! 5 ] .!.
< T Cal
T T

37
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anwgement)-1Y Semestar

Gyhabus MBA [Elu Hegonr
301715, 2018-19

For (it scademic year.

Oaarse Mo FoiA Ly ?F.l)fl:"""?”-T Contact Hrsfwesh ahrs
£rredits: 4

Camvse Title Cross Clulinrel managenient
praration of Bxem Jhre pEaximun Biarks: 100

Canrse Ghieclive

aiudenis with 2 alonal AFDES ol ligman assel MAGERE TiEsll, vas s I cross

s chaliongos and L:ppt_.\rluf,

To aeguainl
cultaral organization.

it § .
Inlroduction to oross culiural malsiement dimengions of coltars, commanication 2oTeEN cuiture, challenges of cross

crltural Managemenl, Flobalizatior

Hnir 11 ; ; :
Negotlalion 2cross suliures, Negotiation Gamework, Negatation slyleg in dillerent countries, Megotialion process;

Tation and Mediation

[ lerpreiation, Trars

Wit 13 .
Cuiture loflusinoe 55 Mosivation, Content {heariea of motivation and process

Ciloba! mindset, developing Cross cubtural sldtls

thearies of snotivation fCulli valing a

NI AY
eadershin and 2

z givle in Burepe, Gouth Dasl Asie
a1 niddie east ’

{omal rebevanec: Leacership theorizs in other culwres Leacership
LRM in Glebalizing wor it

Loit %
Fixpairiate Mas sage ment 1856es; Seloption of expdirials, oS oo Jiural training, ethics frame wark, ethical mnchn

R epatriation- _[gsues and Jhallenges

gloval MmANAERLS,

Slphet

o Teaching Pedagogy Legides classrooim Ie ole ],l*]\c

sching wiil eazentially inclede simulation, s %Lumu o

anad FEITHES.
& Teaching Learning Process witl invalve 20% nput

Practioner’s view Wil Do inCOTODTHe gl

from thase who demonsirated oucellonce hi: the area i.2.
i

ind Sugpested reasing

Inermational Managemerl Cruss cultural dimensions, ¥ :

wal \"ﬁl](f‘t!n‘-' '{obw Rugintbana & Soany Hwankwo , T]mma Asin Pre. [.td Singapore
Satinna, Dekavier, Bent Publishing ;

Referones Bm‘e}'

ions of Organi

LILEL

an
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Syliabus WA (Human Reseurce Management)-1Y Semanter
. " For the aeadenic vear 2517-14, 2018-19
Contact Hesfweele $hrs
Cradiis: 4 :
Wtagimum Marks: [GD

Course Me: PCHILMAPROIAT
Conese Title: Trafning and Pevelopmen!
C Dueation of Exam: 3hos

Cpurse Ghjective:
The purpuse of this eourse is 1o provide

an in-depth undevsianding of the role of tralning in human resource
develupment and te sensilize and enabic the sindents Lo effciently manage ihe fraining systems and processes.

Llagt 1

‘Tmroduetion to Training and Deveopment{Rofe of Training in Organiz
Responsibliity and Challenges of Training Managets Roles ung Resgonsibiiilies ol a Trainer { Competence of Yrainer;
Roles arui Responasililities of Trainer [vainer’s Style) Snapshot of Training practices.

ional (rowth) Intraduction i Ohjectives .

Unit 11 |
Strategic; Training {Models of Organizing Training Deoarlment) MNeeds Assessment (Training, Needs Assessmenl -

Intraduction? "I'rencty in Training and Development {Learning management systemst Meeds Assessment (IMporlance
«of Training Needs 4ssessment) Meeds Assessmer (Scope of Traiping Needs Asscssment) Program design (Faclors

Adfecting the Training Design;

Unit 11T . :
Impicmentation of Tratping (Logislical Arrangements) Imal
Bffectivel Implemenmation Training Methods & Modules {Tea
Madules (Compuier Based Training Methadology).

emieniation of Troining (Physical Arrangements) Tips for
1 Treining, Diversity Training) Training Mafnods &

Upit 1Y
Evaluaton of Traizing (Ressons for Bvaluating Training) Teaning Evaluation Process Oulcomes bsed in the
Fivaluat’oh of Trainiap Programs, Evaluation Designs Dotermining Return on lnvestment. i

Umit W ;
Emplayes Development and Career Management {Modet of Carcer Development) Employee Developmeut and

Career Maragemen, lmportance of Management Development (Appreaches 1o Dreployee  Developrment)

Conternpdrary Issues Training and Development: Use of New Techaologies for Training Delivery.

Moie:
4 Heaching Pedagozy besides classroom teuching will essentially include simmulation., sase studies, role plays
and games
2 Teaching- leaming Process will involve 20% input from those who demonstraled eicellence in the aréa j.c
2 £ ! P

'n
7

Practiones®s view will be incorporated.

Refereace Soenks and Suppested reading: .
Noe A Raymond, Employes Tralaing and Development | Tets MeCraw Hilk, 51 Edition, 2012
Bucklely it & Caple, Jim, The Theory & Practice of Training, London, Kogand: Page, 2009

4.
L]

J
EX
20 Beunet, Roger ed. Improving Fraining Bffectivensss, Aldershot, Gower. 1988

B and ParsekUdai, Tralning for Bevelopment”. Znd Hdition, New Delhi, %istuar, 1990,

3,
B

Lynton Ro!
Richard I3, [rwin, Homewood ixeis

!

B
of

: i) )
Wh i ",’Q"J b
\\‘QSQ}__/ /
\‘\\ \ I|I

Ly !

Ny

y

\
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o

Sullabus MEA {iluman Hason poe Mapagemeaty- IV Hevnerier
For the aswdemis year 281 7-18, 231819

Couvse Mo PO (R4 E0IRT Coptact Hesfwoelo das
Coprse Title: dusoan Resouree Development Crndits &
Do raiien of Tramn: 3hrs y A axignm Wlarks: 100

owrse Thajociiyve
o To crexe o conceptudl i

Jerlalke muy activity o [zciiile =

mackground reguired o 0N nel manage {ho HRD

fupctions inan organizalion.

s loacgumin the sindents T TR T sy e

s To learn difTerent techniques ol devetopihg people threugh HRD interventions.

Lipit §: HRD- A5 Thvervigw _ ;
Need for HIRD, meaniag, hilosopliy, goals and tasks; HRD and ather Thnciions; statis of URE in the organizakiod:

role of chiel execulives in HRD managers.

Uait 15: Designing HR1D Swstems
Comlexing) Tactors and system designing, analysing the vole [or development; effaclive resruiument arid rlaceinent
It programmes, raining mathod

the walning Systems Lraioing slralczys designing training training,

syslems;
slimate, rainers st dle..

tpit 111 Desigaing HRY System 12 ) .
performancs appriisel o HRTy; porential gppraisnt s review anid counseiiing:
dual caresr groupd, liexitine and Aexi-waorks doveioping the role; jou o
dovelioring selfirervriting capsciiy; Twsues i FIRIY syslem designing.

and carcer developmant; petfonmend
tehment: (W1, and role offeclivendss.

it T Stragegis and instraments for JERD Imp_lemaaltatiﬂn
HREY mechanisns. process, autcomes and organisational clectiveness; KApDILE Hz
sarvey; HRIZ competencies Chis figl; fraining effectiveness test; porformance, pranning

tepdetship stvle tedl iiitegrated HRD systems Cqterveniion strategles.

¥ ;nfat;'-,icr:—prn['llcj 130 clinale

and developriott st

Unit ¥ HRD in e New Eeonpipic Ervirammnent _ ;
Fole of HRD in the liberatised sconoimy; LW ey RGN, corporate salegy and HRT agenda; HRD an g T
[RD: HRED fur blue cor]tar workers in the new coptexl; FIRD

technological chang?® and in select orgahisation, 1R
mudil, R Seoracard ; -

Flepte:

£  Teaching Pedagogy esices classroon teagning will eusentizily inclide sitpalation, case wiudies, role plays

i

ot et e

and gAINES.
. Ahose g GEMOILETALE

& Teaching- Learning Provess will involve ZR% lrpul sy
Practione "a view wil’ be imcorporaied.

Harce in e dred i

Refersose Books and Guggested Readings
+ @hardabeml Anil K, Ahreham. 5.0

AR Metwork, Rawat Pubiicaticns, Jaipar, y
maneshwarl, BL. Dpgrni, P Sieha, wznagemant of Change throtigl: FHIRE. National HRLY Melhyolk.
I iyderbacd, |2l pleGraw Hill, 1990 '
Pareer Udai, Raw, 11J., Tresigning and Nataging Humar Resou
e Tall,
Pareck, [Jda, RE Lynis, Training o Dovelonmeni, Visler T tioms, e Dy,
Paresk Udal, & Nair R.E., The HRD Respanss, Net . Burgaiore, Jald MeGran il

, T, HRD Missionary HIRD MNetwork, Ianmshedpur, Tata Molraw Hill, 1990,

FE ompm
Lurtidy

L verma K Allerrative Appraaches aael Sirategies of IéIRL’.J, National

roe Sysiems, Onford & 1BH P

£ Gk azpandt‘._
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Syllabus MEBA {Human Resource Management) IV Semesier
For the zeademic year 2017-18, 2618-19

Contact Hrsfweelk: dhiys
Credifs; 4
Maxirum darks: LE0

Conrse No: PO ITRAMAE0RLT
{loarse '_l‘il‘!e: Team Builidling and Lzadership
Drursiios of ixao: Jhes

I

Caurse Dhicctive
“ro discuss wilh students vard
ihe l[:adt?rshl]: and help in working as team membars |
understand othor to work effectivety m Teams

ons aspects of leadership and Tear Building and to develop basio understanding about
' onhance onc’s own seli-awarcness and to be able

Uit 1. i _
sarng, Corperate Leadership Compare end contrast

Itreduction to leadership, Leadership lor building effective teams,
Management of Leadership. Leadership an¢ Leader Behaviour, 1eadership cthics.

Yzt )

Traits . Mo'ives wid Characleristics of Leaders | Leadership Approaches and Models , leadership Theories , Trait,

r 1 e B faage
Jir iz Lt ) UL E R L Ry L

MeGregar Theory , X and Y . SLT Theory . Valoe Based Leadershipy . Pavt Goal fheely
Tixchange theory , Transfonnation Leadership Theory , Transactional Leadership Theory , Paychedynamic appreach

tor leadership
ilni 1T

Emotionat Inteliicence gnd leadership, Authentic leadership, leade
Developing powerful persuasion strategics, Spiritual Foundations of

rship Baperieuce lrom ladian corporate leaders

ieadership , Impression Management and

formalion .
Unit 1%

Psychological Understanding for effective weains, Theory and Issues in Psychological leste
D.4.F, Persopalily sassessment —Thenretical background, Self report Inventories. Tae LML L BMultifactor -
personaiiiy tests - The 16 I'F; Projective ‘echaiques, The T.ALT, assesyment conties.

Aptiturle testing —

Unit ¥
Work teams, dvnamics ol worlk reams.
deveioproent for efftetive teamns . Team Iterventions

Shared wvision , Visionary. leadership , Team Leadership Leadership

Moie:

-,
]

Tieaching Pedagegy besides classroon leaching will cazemiishly include simulation, case siudies, role plays
, ;

) ahd games. : :
& Ieaching- |eerning Process will involve 20% input from those who demonylrated execiience in the arca i.e.
Praciicnel’s view wiil be incorporated. :
teference Books and Suggested reading
& Luthans Fred, Organizational Rehavior MaGraw Hil!
£ Covey 5.Seven Habiis of Highly Effective people
Myers . Salma 3 Team Building for diverse work groups. Wheeler Pubiishing

A
;‘if"

&MV/ R
: TN Ve

Y

41

[179]



pen fRasonree Manageareni}-EY Semeslor

Syilzhus REBA L
Ve the #radenic year 391714, 20819
Cantact Fivsfweeks 4 Hrs
Cregit: 04
Rlmiimom blarks: lijx.

comre Mo, POARMATEET

Comrse Title: Soft sills and Persenafity Prevelopuigit

prapation of Exam: 31178

Course Ghjective. '

‘The coarae shail o
. |Zahance hoiisie developns

hle the pariicipams .
st ol their o mm"]l Jes and 10 np

gt 1 arisniad team alayer

rove tieir empiayabiiily skills.

f'_"ﬂ.rls.f"i;"

T aega (B

Wit jaflusnee o helavior :
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Svilabus BABA (Human Resource Management]-IYV Semester
For ihe seademic year 2007-18, 2618-1%

: Courseilo.: PO YO NMS FOISP Contaet He sfweok: £ Hig
- Canrse:Titie: Frojeet on Digitai Marketing ? Croedif: 04
Maximam Marks: 100

¢ 4™ Semester sudants of any department who may be on the job training may opt w engertake
- Project Work in lieu of the cicetive course while oo the job training { (07} in a faciory,

I industry or organisation ; o
The guidelines and detailed instructions o complete the PROJECT will be given L

Joupye Conlent , .
il o e SR RIS by i o Do e
‘This project report 1o be evaluated by fazulty member of other deparimert neminated by Head

aiven below.

- and Viva Vooo shall be conducted by the concerned frculty as per the distribution of marks |

EvaluaTan
: istribution of Marks:

Wiva Vooe: 50

© Report Evaluation: 50 . e
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ANNES VL E KTV
—_—
Central University of Jammu

No. 4-8/CUJ/Reg/2016/ 4 3% Date: b4 - 69. 210!
NOTIFICATION

It is hereby notified that on the recommendations of the Board of Studies, Department of Marketing
and Supply Chain Management, the Vice Chancellor, in anticipation of the approval of the Academic
Council, has approved the Course Scheme and Syllabus of 1" to 4" semester for MBA programme in
Supply Chain Management effective from the Academic year 2017-18. The approved Course Scheme
and syllabus are as under:

Semester-1*

CourseCode | CourseTitle | credit [CIA | MSE | ESE | Total |
AL, CORE COURSES .. Marks |
3 PGSCM1CO01T Management Processes and 4 25 i. 25 50 100 |
Organizational Behaviour |
PGSCM1C002T | Essentials of Marketing 4 25 25 50 100
Management ; B
PGSCM1CO03T | Accounting for Managers with 4 25 | 25 50 100 |
Application Software ) me . I R
PGSCM1CO04AT | Managerial Economics 4 25 25 | 50 100 |
PGSCM1COOST | Statistical Analysis for Managers | 4 25 25 | 50 100
; 3 ELECTIVE COURSES }
PGSCM1EQ01T | Application tools for Managers il 4 25 25 | 50 100
- | FOUNDATION COURSES
PGSCMI1F0O01T Communication and Personality 2 12.5 125 25 | 50
o Development o
| Total 26 325 325 | 650 |

Semester-2™

Course Title Credit | CIA |MSE | ESE | Total
CORE COURSES Marks
PGSCM2C001T | Human Resource Management 4 25 25 50 100
PGSCM2C003T | Operations Management 4 25 25 50 100
PGSCM2C004T | Marketing Management | a4 | 25 | 25 | 50 100 |
PGSCM2C005T | Essentials of  Supply  Chain | 4 25 25 50 100
Management
PGSCM2C006T | Research Methods in Business | a 25 25 50 100
ELECTIVE COURSES ]
PGSCM2EO01T | Financial Management 4 25 | 25 | so 100
| FOUNDATION COURSES R
PGSCM2F001T | Business Environment and Ethics | 2 125 | 125 25 50
Industrial Training in Marketing/Supply Chain M'anagement for 6-8 weeks during Summer break I
Total | 26 | 325 325 | 650
An Industry oriented workshop for 36 hours to be conducted during Semester —II. |
Students ‘would undergo Industry Oriented héternshlp at designateg\Industry for 6-8 weeks. J

Nl




Central University of Jammu
Rahya- Suchanl (Bagla) District: Samba - 181143 Jammu (J&K)

145

Vv

M roan

redit | QA . | MSE [ ESE [ Total
- CORE'CQURSES: o By A | Marks
PGSCM3C001T Decision Science 4 25 | 25 50 100
 PGSCM3C002Tr Industrial Training Report cum viva 02 Internal Evaluation 25 50
voce External Evaluatig_r_] 25
il D e Choose ani thee glectives rom Supply Chain Management {Major)
PGSCM3EQO1T | Management Information System | 4 25 25 50 100
PGSCM3CO02ZT | Quality and Total  Quality 4 25 25 50 100
-Viatiagement . |
PGSCM3EOC3T | Knowledge Management 4 : 25 25 50 100
PGSCM3EQ04T | Advance Supply Chain | 4 25 25 50 100
Management : L
- PGSCM3E005T | Commerciat Law 4 25 25 50 100
om Marketing Management {Minar)
PGSCM3EQOSET Consumer Behaviour- 4 25 25 50 100
PGSCM3EOQQ7T Advertising and Sales Promotion 4 25 25 50 100
PGSCM3EOOBT | Retail Management 4 25 25 50 100
PGSCM3EQ09T | Industrial Marketing 4 25 25 | 50 100
PGSCM3E010T | Marketing Research 4 25 25 | 50 | 100
PGSCM3EOI1T | International Marketing _ 4 25 | 25 50 100 |
i R :
PGSCM3I001T | Integrated Marketing | "4 35 25 50 100
- - Communication _
PGSCM31002T | Virtual Marketing 4 25 25 50 00 |
Total 30 375 | 375 | 750
Semester-4"" '

& ACLA-. | MSE - | ESE | Total
PGSCMACO0IT | Project Management 4 25 25 50 100 |
PGSCMACO02T Strateglc Managem 4 25 | 25 [ m0 100

ele M SUpply Chain Management (Major) _

PGSCMAEQOLT Purchase and Materials 4 25 25 50 100
Management

PGSCMACH02T Lagistics and Distribution 4 25 25 50 100 |
Management ' '

r__:’-‘GSC|‘\/':L‘iEG(}3? Enterprise Resource Planning 4 25 25 50 100 |

PGSCMAEQCAT Business Process Re- engineering L 25 25 50 100 |

_PGSCMA4EQOST Export and lmport Management 4 | 25 25 50 100 |

s e hoosé.any one:alectiVe from Marketing ‘Management (Minor)

PGSCMAEQO6T | Product and Brand Management 4 25 25 50 100

PGSCMA4EQQO7T - | Services Marketing 4 25 25 50 100

PGSCM4EQOBT | Agriculture and Rural Marketing 4 25 25 50 | . 100 |

PGSCMA4EQQ9T | Customer Relgganship | 4 25 |, 25 | 50 100
Managem_ent s 'y




lﬁk/\

one) 2. FENCEN N d
_PGSCM4AIC01T Green Marketing 4 | 25 | 25 50 100
PGSCMA4I002T | Ethics in Business a4 | 25 | 25 | w0 100
Am Industry Oriented Workshaop for 36 hours to be conducted during Semester-1v
Total | 28 | 350 350 | 700

|

“Endl: Syllabus of 1%-4™ semester

To:

Copy to:
l/c Controller of Examinations

" Head, Dept. of Supply Chain Managemént
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2 Syllabus .

) "MBA (Supply Chain Management)

Semester — 1

‘Department of Marketing'and _S'uppl'y Chain Management
Central University of Jammu
Jammu, J&K State
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Syllabus vl
Master’s Degree Programme in MBA (Supply Chain Management)

Core Subject
Scemester -1 o
Course Title: Mal_mg'ement Processes and Organizational Credits: | 04
Behavior "
Course Code: | P& SC M\ CoolT Internal Assessmeni; | 50 marks
Duratien of University ' Universily
. . v | 3hrs. ; L 50 marks
Examinatien: | © . Examination: | ™

Objective: The objective of this course i3 to famitiarize students with basic management concepts and to enable them to
. understand, analyze and predict behavior in organizations
Unit—T

Fundamentals of Management: Importance of Management, Functions of Management, Jevels of Management and
Managerial Skills, Roles of 2 Manager

Evohut : I THHECINEnT,
Behavioral, Quantitative, Syslems and Contingency Approaches,
Corporafe Social Responsibility, Social Audit, Ethics

OVelent,

Unit - 11

Planning: Natwe, Importance, Forms of Planning, Types of Plans, Steps in Planning

Organizing: Process and Principles, Organizational Structure: Departmentalization, Chain of Command, Span of
Management, Centralization and Decentralization, Organization Design: Simple, Bureaucracy, Matrix Structures, New

Design Structures: Virtual, Leaner, Directing: Principles of Effeciive Direction, Controlling: Steps in Control Process,
Control Methods, Characteristics and Costs of Useful Information

Unit — IIT

Ovganizational Behavior: Introduction to OB, Challenges and Opportunities for Organizational Behavior, Developing un
Organization Behavior Model, Managing Diversity in Organizations’

Foundations of Individuals Behavior: Personality, Personatity Traits Relevant io OB, Learning: Components of Learning
Process; Theoretical process of learning- Classical Conditioning; Operant Conditioning, Cognitive and Social Learning
Theory. '
Perception and Individual Decision Making: Natare and importance; Factors influencing perception; Munuging the
Perception Process, Attitude: Natwre and Dimensions '

Unit -1V

Motivation: Natare, Determinants, Introduction to theories of motivation: Nesd Hierarchy theéory, Theory-X und Theory-Y,
Two Factor Theory, Alderfer's ERG Theory, McClelland's Theory, Victer Vroom's Expectancy Theory, J. Stacy Adams
Lquity Theory. '

Leadership: Concept, Leadership Styles, Introduction to Leadership Theories: Trait, Behavioral, Fielder's Contingency .
Theory, Harsey and Blanchard's Situational Theory

Unit-V

Group Behavior: Types of Groups, Stages of Grovp Development, Group Decision Making Processes, Group Decision

Making Techniques, Interpersonal Communication, Organizational Communication, Work Teams: Types of Work Teams,
Team Development, Buildin g Effective Teams

Conflict Management: Concept, Sources of Conflict, Types: Veridical Conflict, Contingent Conilict, Displaced Couflict,
Misaitributed Conflict, Latent Conflict, False Canflict Functional and Dysfunctional Conflict, Conllict Management Styles,.

Suggested Readings:
* Koonlz, Hergld and Weihrich, Heinz, Management, McGraw Hill, New York,

* Robins, 8.1, and Sanghi, S.: Organizational Behavior, ed, xi, Peurson-Education, New Delhi.
-*  Robbins, Stephens, P. Organisational Behaviour, Prentice Hall of India, New Deili.

* Luthans Fred — Organisational Behaviour, Tata WMicGraw Hill, New Delhi.

* Stoner, James AF. and Frceman; R. Idward, Mavagement, New Dethi.,

L ]

Udai Pareek and Sushama Khanna, Understanding Organizational Behaviour, Oxford University, New Delhi
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Syllabus Wi
Master’s DLLI‘LC Programme in MBA (Supply Chain Management) ’

Core Subject
Semester — I L
Course Title: | Essentialg of Marketing Management Credits: | 04
Courge Code: | P cc MIC00LT _ Internal Assessment: | 50 marks
Dur.a t'w!] of 3 hrs, 4 Un.l Ver.sny S0 marks
Examination: ) L Examination; _

Objective: The objective of this course is to provide students with the knowledge of Marketing and its related concepts.

Unit—1IX

Marketing Fundamentals and Environment: Nawre, scope and importance of marketing, marketing process,
marketing management philosophies, value chain, creating customer value, satisfaction and loyalty, Environmental
scanning, contemporary issues in marketing-CRM, e-marketing, green marketing.

Marketing Research; Concept, relevance and role of markeling research, Marketing Research Process.

Unit - IT
Market Segmentation: Concept and importance of marketing segmentation, Bases of marketing segments, Market
Segmentation Process, Factors for evaluating Market Segments,

Targeting and Positioning: Selection and imporlance of Target Markets, Concepl of Positioning, Elements of
Positioning, Concept of Strategic Positioning, and Criteria for suc cesstul Positioning,

Unit — 1Y

-Consumer Behavior: concept of consumer behavior, factors influencing consumer behavior, buyer deeision process,

consumer psychology- industrial behavior vs domestic buyer behavior, customer value and satisfaction.

Unit — IV o
Marketing, Mix: Concept-of mar Leting mix, definition of each of the 4Ps, components of each P, extended 7Ps for
services, significance of marketing mix in the competitive environment,

Marketing Planning; Concept of marketing planning, elements and objectives of malket plan, developing marketing
plan for variety of goods and services,

Unit-V

Marketing Organization: concept, Types- functional organization, product focused organization, geographic
organization, cuslomer based organization, matrix organization, organizalion structure for a wide customer orientation.

Market evaluation and Control: Process, need and sighificance of marketing control, marketing audit, socml
responsibility of marketing organization,

buggasttd Readings:

Ramaswamii, V.S and Nanmkuman, 3., Marketing Munagement- Global Perspectives Indian Context — 4%
Edition- MacMillan

Baines, P., Fill, Chris and Page, K., Marketing Asian Edition- Oxford Univer: sity Press adapted by Plyush K.
Sinha

Koter, Keller, Koshy, Jha Marketing Mana gcment- A South Asian Perspectives- 14" Edition Pearson

Malhotra, Naresh K and Dash, Satyabhushan, Marketing Research- An applied Orientation 6™ Edition-
Pearson.

- ®  Grewal, D. & Levy, M. Marketing- 2° Edition Tata McGraw 11ill Education Pvt, Ltd.

Britt and Boyd (ed.), Marketing Management and Administrative Action, Tata McGraw Hill
P Kotler and Armstrong, Principles of Marketing, Prentice Hall India

* K Sexena, Marketing Management, ‘[ata McGraw Hill,
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_ Syllabus &
Master’s Degree Programme in MBA (Supply Chain Management) y 3
Core Subjeet

. Semester — 1

Course Title: Accu!mtl‘ng for  Managers  with Credits: | 04
«....|.Application Sofiware : e _
Course Code: | PGacm\Co0>T | Internal Assessment: | 5§ marks
‘1)ur.:1t10.11 of 3 hrs. o Un_wel:mty 50 marks
Examination: : » __Examination:

Objective: The objective of this course is to provide students with the knowledge of managerisl and finangial
accounting fundamentals.

Unit -1 :
Fundamentals of Accounting: Terminology of Accounting: Trade, Profession, Business, Owner, Capital,
Drawings, Goods, Purchase, Sales, Purchase Return, Sales Return: Terminology of Accounting: Stock

Creditor, Debtor, Liabilities, Assets, Expenses, Revenue, Income, Discount, Bad debts, Transaction, Voucher,
Functional arcas of Management Accounting and Informiation needs, Role of Managerial Accountant,
Accounting Standards, Accounting Concepts, Accounting Process, Preparation of Simple Trial Balance.

Unit- 11

Financial Statement Analysis: Concept and Limitations of Financial Statement Analysis, Horizontal
Analysis, Vertical Analysis, Ratio Analysis. '

Statement of Cash and Fund Flows: Concept and Activities, Definition of cash and cash equivalents, Non-

cash Transactions, Statement of Cash Flow, Accounting Equation, Preparing Statement of Cash and Fund
Flows.

Unit- T o

Activity Based Costing and Cost- Volume- Profit Analysis: Unit-, Batch-, Product-, and Facility level
Costs, Activity- Based Costing, Benefits and Limitations of ABC, Contribution Margin and its use, Break
Even Analysis, Target Profit Analysis, Margin of Safety, Operating Leverage.

Unit- IV
Receivables and Inventory: Recording of Accounts Receivable (Dircet write off method), Retait method of -
Inventory Costing, Characteristics of Notes Receivables, Theorerical approach to Inventory Costing Methods,
Reasons for Inventory Errors. : .

Fixed Assets: Nature of Fixed Assets, Classifying the Cost of Fixed Assets, Theoretical concepts pertaining

to: Depreciation Expense- Factors, Straight line method of computing depreciation expense, Comparison of
Pepreciation methods.

Unit- V

Working with Application Software: Working in Tally Environment, Tally Menu, Company Creation,
Alteration & Delete any Company; Meaning of Group & It's Utility; Ledgers Creation; Create Multiple ledger,
Display, Alter & Delele; Inventory Creation; Receipt Voucher's entry, Entry of Purchase voucher; Entry of
Purchuse Voucher & Payment Voucher; Entry of Sales Voucher & Payment Voucher; Entry of Payment
Voucher & Receipt Voucher; Entry of Contra Voucher & Purchase Voucher: Entry. of Payment Voucher,
Sales Voucher, Receipt Voucher; Entry of Payment Voucher, Receipt Voucher; Tally - What is Day Book,
Add Voucher, Remove & Restore any Entry in Tally, etc.. - _

Transaction in Journal Voucher, Create Ledgers durin g BEntry; Use & See Ledgers, Use of Duplicate, Remove
& Restore all, etc. options; Transaction of Purchase Return, Create Inventory during Voucher Entry etc.; How

© to Check Inventory; Debit Note;, Transuction of Sales Return; Credit Note; Use of Cash 7 Bank Books; Use of

Group Summary; Use of Journal Register: Trial Balance.
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. Suggested Readings: : 124
i P

Tulsian P.C., Financial Accounting, Pearson Publication.

Maheshwari, Sharad K., Maheshwari Suncel K and Maheshwari S.N.,, A Textbook of Accounting For
Management, Vikas Publications.

Dr. Jain, Kapil & Prof. Somani. Rashmi, Accounting for Managers, Dreamtech Press.

Khan, MY & Jain, P K, Management Accounting, Tata McGraw Hill Publication.

Tally ERP 9 in Simple Steps, Kogent Learning Solutions Inc., ISBN: 8350040530,

Asok K Nadhani, Mastering Tally ERP 9, BPB Publications.

Carl S. Warren, James M. Reeve, Jonathan E. Duchac, Financial and Managerial Accounting (12
Editicn), South Western, Cengage Learning.

Shah. Paresh, Financial Accounting for Management, Oxtord University Press.

Tally BRP 9, Gfficial Manuad, Tally Press.

Tally for Beginners - {Accounting with Tally Part-T & 1), Tally Press.
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Syllabus : 1>
Master's Degree Programme in MBA (Supply Chain Managentent)

Core Subject
I . Semester — [
Course Title: Managerial Economics ! Credits: | 04 _
Course Code: | P06C1€.0047 | Imlernal Assessment: | 50 marks
Dur.atlo'n of 3 hrs. UI‘I‘W&['.SltY 50 marks
Examination: . _____ Examination:

Ob|ect1ve The objective of this course is to acqucunt the stuclentq with concepts and techniques used in ceonemics and
enable them to apply this knowledge in business decision making.

Unit — _
Fundamentals of Managerial Economics:, Nature and Scope of Managerial Economics, Objectives of a
* firm, Managerial Economists Role and Respensibilities, Fundamental Micro-economics, Concepts in

Unit-1II
Demand Analysis: Theory, Demand Function, Law of Demand, Individual and Market Demand,

Determinants of Demand, Blasticity of Demand: Price, Income and Cross Elasticity, Demand Forecasting,
Consumer”s Surplus, Indifference Curve Analysis.

Unit — 11X
Cost Analysis: Production and Cost Analysis, Production Function, Law of Dimniaishing Returns, Isoquants,

Law of Returns to Scale, Classification of Costs, Average-Marginal Relationships, Long-run and Short-run
Cost Functions, Economies of Scale.

Unit - IV

- Market Stractures; Spectrum of Market Structures, Price Detcrmm'hon under Perfect Competition,

Monopoly, Monocpolistic Competition and Oligopoly, Price Discrimination.
Unit-V :

Macrceconomic Variable: Circular flow of Economie Activity, Natienal Income, GDP, GNP and NNP,
Methods for Measwring National Income, Income Determination: Keynes Views, Inflation: Concept, Causes

and Consequences, Demand-Pull and Cost-Push, Business Cycle: Featurcs and Phases, Causes of Business
Cycle.

Suggested Readings:

*  Mankiw.N. Gregory, Principles G Microeconomics, Cenzage Learning

¢ Dwivedi, D.N., Manageria! Fconoiunics, Vilkas Publishing — 7" Ticlition

*  Ahuja, HL,, Managerial Economics, S. Chand Publishing- 8" Edition

*  Mankiw. N. Gregory, Economics Principles and Applications ,Cengage Learning

¢ Samuelson. Pual A, & William B. Nordhaus, Economics ,Tata Mac Graw Hill
Salvatore, Managerial Economics in Global Economy, Thomson Learning, Mumbai.
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Syllabus W
Magter’s Degree I'rogramme in MBA (Supply Chain Management)

Core Subject
_ Semester —1
Course Title: | Statistical Analysis for Managers | . Credits: | 04
Course Code: ! PlhaCricno5T Internal Assessment: | 50 marks
. | _ . - = =3 P
Dur'atro'n of 3 hus, ) Ull'lVEl'blty 50 marks
Examination: |~ _ Examination: S

Objective: To provide students with strong understanding of statistical concepts and their applications in management,

Unit -1

Introduction to Statistics: Definition, Characteri stics, Functions, Relevance of Statistics for other areas of study, Typcs
of Statistical Methods, Limitation of Statistics, Statistical Units and their requirements, . -

Classification and Tabulation: Definition, Characteristics and Objectives of Classification, Rules and Types of

r ~

ol Tables, Illustrations on Tabulation.

Unit— 11

Collection of Data and Editing of Data: Definition of Data Collection, Types of Data, Difference between Primary
and Secondary Data, Methods of Collecting Primary Data, Methods of Collecting Secondary, Concept of Editing Data,
Editing of Primary Data, Editing of Secondary Data, Cuding of Data, Guidelines for choosing between primary and
Secondary Data, ;

Diagrammatic and Graphical Representation: Definition, Characteristics and Objectives of Diagrammatic
Representation, Rules for Diagrammatic Representation, Difference between tabulation and Diagramimatic
Representation, Advantages and Disadvantages of Diagrammatic Representation, Types of Diagrams with illustrations,
Definition, Characteristics and Rules of a Graph, Difference between Diagrams and Graphs, Layout of a graph, Types
of Graphs with THustrations.

Unit— 11T ; :

Measures of Central Tendency: Definition and Characteristics of Central Tendeney / Average, Advantages and
Disadvantages of Average, l'vpes of Average, Arithmetic Average / Mean: Concept, Methods of Computation,
Weighted Arithmetic Average, Mathematical Properties, Advantages and Disadvantages, Median: Concept, Methods
of Computation, Properties, Advantages and Disadvantapes, Mode: Mode: Coucept, Methods of Inspection; Empirical
Relation, Advantages and Disadvantages.

Measures of Dispersion: Definition, Characteristics, Properties, Advantages and Disadvantlages, Types of Measures
of Dispersion, Range: Concept, Application, Methods of Computation, Advantages and Disadvantages, Mean

Deviation: Concept, Methods of Computation, Advantages and Disadvanta ges, Standard Deviation: Concept, Methods
of Computation, Advantages and Disadvantages,

Uit —IV

Skewness: Definition, Characteristics and Types of Skewncss, Difference between Dis persion and Skewness, Different
Measures of Skewness: Gencral Measures, Karl Person’s.

Kurtosis: Definition, Characteristics of Kurtosis, Importance of Kurtosis, Methods of Kurtosis (without numerical).

Unit — ¥

Correlation: Definition, Uses and Types of Correlation, Meusures ol . Sunple Corelaiion:
Correlation, Concurrent Deviation Method.

Regression: Definition, Uses and Types of Regression, Methods of Simple Regression Analysis: Graphical, Algebraic,

Spearmen’s Ranl

Suggesteid Rendings:
* Sharma J K, Business Statistics- Pearson Education
*  Gupta, S.C., Fundamentats of Statistics- Himalayan Publishing House
-

Levin & Lubin, Statistics for Management, Pearson Education

* - Dr. Aditham B Rao, Quantitative Techniques in Business, Jaico Publishing House
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Syllabus e
Master’s Degree Programme in MBA (Supply Chain Management}
Elective Subject

Semesier — 1

Course Title: | Application Tools for Managers [ ) ‘ .._.___. Credits: | 04
Course Code: | PL Gl e 00LT Internal Assessment: | 50 marks
Duration of Examination: j3bhrs _ Yniversily Examination: [ 50 marks

OBJECTIVES: This course is designed to provide an understanding of basic fundamentals of computers,

computer operating system and application of relevant software m managerial decision-
making to studens.

Unit - 1 ;
Introduction to Computers: Basics of Computers and s operations, Evolution of Computers, Generation
of Cumputerb, Chdrac,terlbtu,b of Computclb Concept of Hd.l dware, Software & FITIIIWdI'c Conwpt of bit &

I z
of boftware Opemtmo Sy%tem & it’s types, Transkdtors - Intemtetem Compllels & A%semblels

Unit - II

Introduction to MS Word: Conuept of word processing, Advantages of word processing, File format
difference in Office 2007 and previous versions of Office, File menu, Edit menu, View menu, Inserl menu,
Format menu, Tools menu, Table menu, Windows menu and Help menu,

Unif - I11 :

Introduction to MS Excel: Concept of spreadsheets, Application areas of Excel, Use of fermula bar, Cell ©
addressing/referencing, File format difference in Office 2007 and previous versions of Office, File menu, Edit
menu, View menu, Insert menu, Format meno, Tools menu, Data menu, Windows menu and Help menu.

Unit - IV

introduction to MS PowerPoint: General features of PowelPomt File formal dillerence in Office 2007 and
previous versions of Office, File menu, Edit menu, View menu, Insert ment, For niat men, Tools meny, Slide
Show menu, Windows menu and Help menu.

Umt v
Data Communication and Networking: 1nt10ducllon to data communication and networking, Data

- Transmission and equipment (simplex, half duplex & full duplex), Concept of computer virus,

Communication Media, Types of topologies, Local Area Network (LAN), Wide Area Network (WAN),
Metropolitan Area Network (MAN), Internet & it’s history, (“oncepi of internet protocols & domain names,
Concept of URLSs, Concepts of enails, browsers & search engines.

Suggested Readings:

* Morley & Parker (2009). Fundamentals of Computel s, Cengage Learning India Pvt. Ltd..
* Matthews Carole, Marty & Cronan John (2010), Microsoft Office 2010: Quick Steps, McGraw Hill.

* Kapila Hemant (2009), A Text Book of Windows Based Computer Courses, S. Dinesh & Co.,
JTalandhar,
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Syllabus o
Master’s Degree Programme in MBA (Supply Chuin Management) A
Foundation Subjeet

Semester — 1

: et Personalit .
Course Title: Communication and ersonality Credits: | 02
Development e
Course Code: | Pr, a.c 11} FoO1T . Iuterual Assessment: | 25 marks |
Durationof | ,, : University | g, o e
Examination: | Examination: ' ™~ 7 |

Objective: The aim of this course is to prepare the students in such a way thal they are able Lo coumunicate effectively
and efficiently.

Unit ~ I

Communication Feundations: [mportance and purpose of cormmunication, types of communication, communication

process, principles of communication, legal and ethical constraints, potenm] commuuication barriers, use of technoloey

in Commumcdtlon

Unit — 11
Written Communication: Principles of Business Writing, Business Letters, Report writing, Memos, Rontine

Messages, Agenda, Minutes of Meeting, Press notes, Sales Letters, Enquiries, Orders, Letters of Complaiuts, Circolars,
Lelters of Appreciations and Resumes.

Unit - 111
~ Persomality Development: Non-verbal communication, Mock Interviews, Participating in Group Discussions,

Telephonic Conversation, Handling Press Con Euunces Basic Phonetics, Symbols and Sounds, Dress Etiguettes, Body
Etiquettes.

Suggested Readings:
* Mallika Nawal, Business Communication, Edition: 1* Cengage Learning.

* John M. Penrose Jr., Robert W. Rasberry, Edition: 5™, Business Communication for Managers: An Advanced
Approach, Cengage Learning.

Sanjay Kumar & Pushp Lata, Communication Skills, Oxford University Press.

Meenakshi Raman & Sangeeta Shdrma Technical Communication Principles and Practice, Oxtord
University Press.
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Syllabus P
Master’s Degree Programme in MBA (Supply (Jh‘un Management)
: Core Subject
Semester — IT

Courge Title: | Human Resource Management Credits: | 04
Course Code: P ogensatontt Internal Assessment: | 50 marks
: Dur'a tmfl of 3 hrs. ' Un.wer.mty S0 marks
Examination: | - _ Examination: :

OBJECTIVE: The objective of this course is to familiarize the students with concepts and functions of human
resource management.

Unit ¥ Introduction t¢ Human Resource Management
Human Resource Muanagement: Concept, Nature, Functions and Significance of People Management in an organization,

Evolution of HRM, Indian Scenario and HRM, Challenges fuced by HRM, Modeis of HRM: The Hdl\’dfd Medel, The
Mnchlgan Muodel

Unit 11 Mﬂnpower Management

Human Resource Planning: Steps, Factors, Integration of Slmtecy and HREP; Job Analysis: Job Description & Job
Specification; Recruitiment: Steps, Sources & Methods of Recruitment, Selection: Stages in Selection Process, Selection
Tests, Reliability & Validity iu Selection, Induction: Objectives, Procedure and Techniques, Succession Planning, Job
Evaluation: Objectives, Methods; Quantitative & Non Quantitative

Unit I Training and Development

Training: Purpose & Principles, Training Need Analysis, Methods of Training, Executive Development: Need, Techniques
of Management Development, Promotions: Types, Transfers: Purpose, Procedure, Separation: Resignation, Disrnissal,
Suspensicn, Retrenchment, Lay-olf, Perforumme Appraisal; Process, Methods-Traditiony] & Modern, Problems

UNIT 1V Compensalion, Benefits and Employec Welfare

Compensation: Objectives, Factors, Components, Benefits, Quality of Wock Life, Employce Engagement; §evels, Blll]dlIlU
Biocks, Employer Branding

Urit V Industrial Relations

Industrial Relation: Objectives, Nature, Scope, Preventive & Settlement Machinery, Trade Unwns Objcn,twes, Functions,
Classification, Problems, Grievance: Forms, Causes, Collective Bargaining: Process

| Suggested Readings:

Desster, G. , Humnan Resource Management, Pearson Bducation |1 3%Edition

® DeCenzo, D. A., & Robbins, S. P. (2010). Fundamentais of Human Resource Management, John Wiley & Sons.

* Ian, Beardwell, and Len Holden, Hluman Resource Management, Preatice Hall.

* Armstrong, M. Armstrong's Handbook of Human Resource Management Practice, Kogan Page.

= E. Schuster Human Resource Management, Concept, Cases and Readings, PHL

* Gomez-Mejia, Luis R., D. B. Balkin, and R, L. Cardy, Managing Human Rescurces, Prentice Hall,
Newlersey.

¢ Iisher, Schoenfeldt and Shaw, Managing Human Resowrce, Cengage Learning.

e Lata & Nair Personnel Management & Industrial Relations, §. Chand.

e Mamoria, C. B., Ruo, V. 8. P., Personnel Management, Himalya Publishing House, New Delhi.

* Monoppa & Saiyadain, Personnel Management, Tata McGraw [Hill, New Delhi.

L}

Pattanayak, B., Human Resource Management. PHI (EEE).
* Sengupta, D., Human Resource Management, [iztantra,
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WA
Syllabus A
Master’s Degree Progl amme in MBA (Supply Chain Management)
Core Subject

' Semester-1
Course Title: | Operations Management " Credits: | 04

. CowrseCode: | Phecrr20003F [ Internal Assessment: | 50 marks |
Dur'aho.n of 3 s University SO
Examination: Examination:

Objectives: The objective of the course to impart knowledge to the students about Operations Management

and laying the foundation for developing a better undcnlandmg of its infra-lunclional jnteraction
with other areas of management.

Unit-I
Operations Management: Definition, Functions in organization, Historical evolution, Relationship with

other functionstarcas, OMus acompetitive weapon, O Decistons:
Operations Strategy: Definition, Managing Strategy, Competitive Strategy, Richardson, Taylor & Gordon
Frameworks for operational stralegy, Strategy and Operational Effectiveness.

Unit-I1
Product Design: Typology of products, Product life cycle, Technology lifecycle, The Product Deveiopment

Process, Product Architecture, New Product chiopmcnt & Economic cost, Product Development in
Services.

Process Design: Definition, Linking processes, Typology of processes, Process decisions, Flexibility in
manufacturing, Process choice, Characteristics of different production systems, Process designs in Services.

Unit-111

Facility Location: Facters affecting facility planning at Global — Macro & Micro level, Methods [or
evaluating location based decisions.

Facility Layout: Basic principles, Types of layouts — Process, PlO(lL‘LCULlIlC Fixed, Group/Cellular, Concept
of Line balancing and Assembly line balancing.

Facility Capacity Planning: Mcasures of capacity, capacity planning process (When, what, how), Capacity
expansion strategies, Service operations & system capacity.

Unit-IV

Quality Management & Control: Definition Aulributes of Quahty Quality Principles, Dimensions of Design
& Conformance quality, Philosophies of Quality, PDCA cycle.

Total Quality Management: Definition, Concepts and Guiding principles for TQM, Customer S'ltle‘leiOﬂ
Management, Quality Function Deployment, Models for TQM, Concept of Quality Circles.

Unit-V

- Material Requirement Planning (MRP): Process, MRP pre-requisites, Planning Factors, Benefits, QFD,
Introduction to MRP-II.

Enterprise Resource Planning (ERP): Concept & Ongm of ERP, Characteristics of ERP, Benefits of ERP,
ERP Implementation - Methodology, Principles, Guidelines & Causes of failure, Post ERP Implementation

Suggested Readings:

®  Gaither Normian & Trazier Grr:g (201 1), Operations Management, 9 Edition, Cengage Learning India
Pvt. Ltd.. '
= Singla Rai Ashim (2010), Enterprise Resource Planning, 2*¢ Reprint, Cengage Learning India Pvt. Lid..

Evans & Collier (2007), Operations Management: An Integrated Goods and Services Approach, 1*
Indian Reprint 2007, Thomson Learning.

e
e
2
L%T]
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Krajewski Lee, Ritzman Larry & Mathotra Manoj (2007), 1* Reprint 2007, Pearson Prentice Hall.
Adam Jr. & Ebert, R.J, Production and Operations Managcni@nt (2010), 5" Bdition, Prentice Hall of India
Pvi. Lid.. '
Dr. Banerjee Biswajit, Operations Management and Contral (2009}, 2% Editicn 2009, S. Chand &
Company Lid. New Delhi.
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Syllabus

Master’s Degree Programme in MBA (Supply Chain Management)
: Core Subject

Semester—~II

Course Title: | Marketing Management Credits: | 04 ]

Caourse Code: | PCrScv 2.L00Y47 Internal Assessment: | 50 marks
Dur‘a tlo-n o 3 hrs, . Un‘lver_sny 30 marks

Examination: Examination: | ~" "

Objective: The objective of this course is to provide students with the knowledge of Marketing and its relaled concepts.

Unit-I
Product and Product Mix: Produet concepl, meaning, Goods and Services, Product chavacteristics, product line,
Product mix, Business product and Consumer product, Product life cycle, New product development process, Branding

i

Unit-11

Price and Pricing Strategies: concept of price, objectives of pricing, lactors affecting pricing decisions, Approaches
to Pricing-Price and non-price competition, Methods of pricing, New trends in pricing strategies, Legal and Ethical
aspects ol price strategy.

Unit-I11 .

Distribution and Channel Management: Concept of Distribution and Marketing Channels, importance, functions of
distribution Channels, classification of distribution channels, role of Channe! Intermediaries, designing marketing
channels, marketing channels and value networks, Channel management decisions- Introduction to Wholesaling,
Retailing, Franchising, Direct marketing, Impact of Technology and Internet on distribution.

Unit-1¥

Promotion and Fersonal Seiling: Concept and Role of Marketing- Direct and Internet Marketing, Customer Behavior
in Internet Marketing, B2B Exchanges, Promotional mix- Advertising concept, Objectives of Advertising, Types of
Advertising, Creative decisions in Advertising, Media decisions in Advertising, Concept of Public Retations and its
tools, Sales promotion, Wide Publicity and Personal selling, concept of Personal Selling, Buyers versus Seller Cycle,
Personal Selling Skills, Chatlenges in Personal Selling, Persuading Customers, Marketing Strategy and Personal Selling,
Personal Selling Strategies, Selling Process steps, Impact of Technology and internet on Promotion,

Unit-V

Business Marketing: Concept of Business Marketing, Business Marketing on Internet, Relationship Marketing and
Strategic Alliunce, Categories of Business Customers, Business market versus Consumer Market, Types of Business

products, Buswiness Buying Behavior, Competing Global Markets and Global market entry decisions, Other
Contemporary issues in Marketing Management,

Suggested Readings;
* Ramaswami, V.S and Namakumari, 5., Marketing Management- Global Perspectives Indian Context -~ 4t
Hdition- MacMilian

* Baines, P, Fill, Chiis and Page, K., Marketing Asian Rdition- Oxford University Press adapted by Piyush K.
Sinha

Kotler, Keller, Koshy, JTha Marketing Management- A South Asian Perspectives- 14™ Edition Pearson

* Malhotra, Naresh K and Dash, Satyabhushan, Marketing Research- An applied Orientation 6% Edition-
Pearson,

* Grewal, D. & Levy, M. Maiketing- 2™ Edition Tata McGraw Hill Education Pvt. Ltd.

Britt and Boyd (ed.), Marketing Management and Admipistrative Action, Tata McGraw Hill

* P Koller and Armstrong, Principles of Marketing, Prentice Hall India

* R Sexena, Marketing Management, Tata McGraw HilL
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I T ' - Syllabus wi
Maeter s Degree Programme in MBA (Supply Chain Management)

Core Subject
_Semesler 11
Course Title: | Research Methods in Business Credits: | 04
Course Code: | PGMS2C006T . Iniernal Assessment: | 56 marksy
2] - ]’ - 5 s 1
Dur.atm?l of 3 hirs., | ‘ _I niy cl..sn;y 50 marks
Examination: Examination: j

Objective: To equip the scholars with basic understauding of research methods and their
application in the research [eld.

Unit-1
Introduction to Research: Dcf, Objective, Classification of Research, Research Process, Application of
research in business decision making, Features of 4 good research study.

Hypotheses, Review of literature.

Unit-11
; o Research Design: Nature, Process, Classification-Exploratory, Descriptive & Expél‘imental, Expertment and
' Causality, Necessary conditions for making casual inferences, Validity in experiments, Factors affecting
Internal & External validity of experiments.
Data Collection Methods: Classification, Benefits and Drawbacks of Sccondary (ld'{d Fvaluation of
Secondary data, Classification of Sccondary data, Difference between Qualitative and Quantitative data

methods, Methods of Qualitative research, Focus Group method, Personal Interview method, Projective
techniques.

Unit-II

Attitude Measurement & Scales: Types of measurement scales, Attitude and its three components,
Classification of item scales — single item, multiple item, comparative, non-comparative, continuous rating
scaie, Measurement error and criteria for good measurement,

Questionnaire Design & Data Processing: Types of questionnaire, Quwtlonnam design procedure,
Determining type of questions, Criteria for question designing, Questionnaire structure, Physical
characteristics of questionnaire, Pilot testing of questionnaire, Administering the questionnaire, Fieldwork
validation, Data Editing, Coding, Classification & Tabulation of data.

- Unit-IV
~ Sampling: Concepts, Sample versus Census, Sampling versus Sampling error, Sampling Design, Probability
sampling designs, Non-probability sampling designs, Determination of sample size.
Hypotheses Testing: Concepts, Steps in testing of hypotheses, Test concerning Means (small & large
samples), Test for difference belween two population means (small, large & paired samples), Uni-variate
Analysis, Concept of Bivariate and Multivariate Analysis,

Unit-V

Data Analysis and Software: Introduction to SPSS, Working in SPSS environment, Deseriptive Statistics in
SPSS and mterpretation, Working with Solver in MS-Excel, Descriptive Statistics in Excel and interpretation.
Report Writing and Referencing: Importance of Report writing, Types of Research Reports, Report
structure, Report Formulation/Writing, Guidelines for effeciive documentation, Introduction 10 APA ver.6
and its different styles.
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Syllabus N
Master’s Degree Programme in MBA (Supply Chfnn Management)

Core Subject
. Semester -- 11
Course Tiile: | Essentials of Supply Chain Management Credits: | 04
Course Code: | Porecm2c008T | Internal Assessment: | 50 marks
Duration of : University
;! . - % 'k i
Examination: | > "% _____Examination: 50 marks |

Objective: The objective of the course is to acquaint the students with fundamentals of Supply Chain

Management and its relevance in today’s business scenario.

Unit-E
Basics of Supply Chain Muanagement: Congept of supply chain, opportunities and challenges of supply
Chdl]'l evolutlon of the conucPt of 51lpp1y chain mnnabunent supply chams and value chains, sl1ateg1c,

managcmunt 45 a management phllOprh}{, supply chaln management in the 2 1st centm y.

Unit-11
Planning and Scurcing: Planning and sourcing supply chain operations, components of supply chain
management, role of forecasting in supply chain, factors of demand forecasting, inventory management,

procurement vendor selection, contract negotiation, wnsumpt}on management, supply-demand uncertainties,
and inventory management practices.

"Unit-TIT

Logistics in Supply Chain Management: Concept of Logistics and logistics muanagement, role of logistics

service providers in supply networks, importance of logistics management, mvcntmy flow, information flow,
logical operating arrangements, supply chain synchronization.

Unit-IV

Transportation in Supply Chain Management: Transportation functionalities, principles and participants,
factors affecting transportation decisions, mode ol trangportation, transportation administration and third party
logistics. Concept of cargo. types of cargo..

Unit-V .

Information Technology in Sopply Chain Management: Role of information technology in supply chain
management, supply chain information system, supply chain benchmarking, benchmarking process and
procedure, recent trends in supply chain management, outsourcing supply chain operations, role of e-

commerce in ‘;upply chain management, green supply chain management, world class supply chain
management.

Suggested Readings: _
* Hugos M. Essentials of Supply Chain Management.

* Mohanty, R. P. and Deshmukh, S.G. Supply Chain Management- Theories and Practices.

* Bowersox, D.J, Closs, D. and Cooper, M.B., Supply Chain Logistics Management- Mc Graw Hill Pvt. .
Ltd. '

L]

Oukden, R. Leonaite, K. A framework for Supply Chains- Logistics operation with an Asia-Pacific
perspeciive- Tata Mc Graw Hill.
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| Suggested Readings:

AL

Chawla Deepak (2012), Research Methods — Concepts and Cases, Vikas Publishing House Pvt. Lid..

Kothari C.R. (2012), Research Methodology — Methods and Techmiques, Vikas Publishing House Pyt
Ltd.. '

Kumar Ranjeet (2009), Research Methodology - A Step by Step Guide for Researchers, Pearson
Education.

Flick Uwe (2012), Introducing Research Methodology - A Beginner’s Guide to Doing a Research

Project, Sage South Asia Edition.

Sharma J K (2012}, Business Statistics, Pearson Education.
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Syllabus We
Master’s Degree Programme in MBA (Supply Chain Management)
Elective Subject
Semester — 11

. Course Tltle_.\_ Financial Management 1 Credits; | 04
Course Code: {oscr 2 £ool™ Internal Assessment: | S0 marks
Duration of Examination: | 3hrs _| University Examination: | 50 marks

OBJECTIVES: This course aims at helping students to understand the conceptual framework of financial
management and its applications under various environmental constraints.

Unit -1

Financial Management: Meaning, nature and scope of financial management, Financial goal: profit vs,
wealth maximization, Finance functions: investment, financing and dividend decisions, time value of money,
compounding and discounting technique.

- Unit-11

Working Capital: Concept of Gross and Net working capital, types of working capital; various approaches
to working capital management, factors affecting working capital requirement. Working Capital Management:
Management of cash, inventery and receivables. Working Capitul Financing: Sources of short term financing,

role of commercial banks in providing working capital; commercial papela factoring and other tools nf
working capital management,

Unit - 11
Cost of Capital: Meuning and significance of cost of capital; caleulation of cost of debt, preference capital,
equity capital and retained earnings; weighted cost of capital. Concepts of leverage operating and financial
leverage.

Uni¢ - IV ;
Capital Budgeting: Nature of investment decisions; investment criteria- Net present value, internal rate of

return, profitability index, payback period, Accounting rate of return, NPV and TRR comparison, capital
rationing, risk analysis in capital budgeting.

Unit - ¥

Capital structure: Concept and approaches of capital structure decisions; Net income approach, Net
operating income approach, Traditional and M.M. Hypothesis, Determinants of capital structure. Dividend
Decisions-Issues in dividend decisions, relevance and imrclevance theories .of dividend, Walter model,
Gorden’s model, M-M hypothesis, forms of dividend, factors affecting dividend decision.

* Suggested Readings: _

* Chandra Prsanna (2010), Financial Management, Tata Mc Graw Hill, Delhi,

* Hampton John (2010), Financial Decision Making, Prentice Hall, Delhi.

* Pandey LM. (2010), Vikas Publishing House, Delhi.

* Khan MY, Jain P.K. (2011}, Financial Management, Tata Mc Graw Hill, Delhi.
® Van Ilome James C (2001}, Financial Management Policy, Prentice Hali, Dclhi.

- VanHorne, J.C. and .M. Wacllomu Jr. (2011), Fundamentals of Financiat Management, Prentice Hall,
Delhi,

*  Bhattarcharya Hrisikhas €2003), Warking Cuapital Mﬂn*m:‘an t-Strateoi
Hall, New Dellu

® Block Stanley B Geoffery A Hilt (2010), Foundationg of Finaneial Management, Richard D, Ir
Homewood.

*  Gupta S.K. and Sharma R.K. (201 1), Financial Management, Kulyani Publishers, New Delhi.
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Syllabus ' h
Master’s Degree Programme in MBA (Supply Chain Maua;,cment)
Foundation Subject

Hemeqlel -1

Course Title: | Business Envir onment and Lthics ~  Credits: [ 02 ]

Course Code: | P,ecM 270017 ' Internal Assessment: | 25 marks
Duration of > hig | Un'lver'sﬂy 25 marks

Examination: . i Examination: ]

- Objective: The objective of this course is to develop knowledge base of environmental factors atfecting business
and to inculcate values of Environmental ethics amongst (he students.

Unit -
Business Environment: Meaning, concept and importance of business environment, need of environmental studies for

Business, Elements of environment -internal and external, Changing dimensions of business environment,

inflation.

Unit —11

Environmental Factors; Significance and elemeunls of Economic Environment, Economic Systems and Business
Linvironment, Economic planning in India, Government policies - Industrial policy, licensing policy, fiscal policy,
Monetary policy and EXIM policy, Political, Social, Cultural and Legal Environment of Business.

Unit — ITI

Business Ethics: Introduction to Business ethics, nature, characteristics and needs, evolution of Business cthics, Ethical
practices in management, Ethical Value System, Corporate Governance, Corporate Social- Responsibility (CSR),
Opportunities and challenges in Business Ethics, Managing ethics in organizations.

Suggested Readings:
* K. Aswathappa, Essentials of Business Environment

* Francis Cherunilam, Business Environment: Text and Cases, Publisher: Himalayan Publishing
House

* . Suleem Shaikh, Business Environment , Publisher: Pearson Education
¢ Justin Paul, Business Environment, Publisher: The McGraw Hill Companies
¢ Saleemn Shaikh, Business Iinvironment , Publisher: Pearson Education
= Justin Paul, Business Environment, Publisher: The McGraw Hill Companies

[203]



WA

Syllabus

MBA (Supply Chain Management)

Semester — IT1

Department of Marketing and Supply Chain Management
Central University of Jammu
Jammu, J&K State

[204]



Syllabus T 2
Master’s Degree Frogramme in MBA (Supply Chain Management)

Core Subject
; Semester — [T
_ - Conrse Title: | Decision Science _ Credits: | 04 |
Course Code: P58 CM Leool T Internal Assessment: | 50 marksJ
Duration of Examination: | 3 hrs : University Examination: | 50 marks

OBJECTEVE: To import to students comprehensive understanding of the application of operations research
technigues and tools in business and financial decision making.

Unit - 1
Operation Research: Meaning, Features, Methodology, Types of Models, Tools, Scope and Limitations.

Linear Programming: Introduction to [inear programming, Formation of L.PP, Graphic method, Simplex
methed, Duality problem and Conversion of a primal into its dual. ;

Unit - 11

Assi .

L

s —Hungar: thod-Varfations of the assignment problem, Travelling
Salesman Problem.

Transpertation Problems: Minimization and maximization transportation problems, Transshipment
problems.

Unit - HI : .

Game Theory: Introduction, Two Pearson sum games, Pure strategies, Mixed strategies (Graphical,
Algebraic Methods (o be covered).

Decision Theory: Definition, Stages of Decision Makin g Theory, Components of Decision Making, Concept
of Payoff, Utility, Opportunity Loss, Decision Making — Under Certainty, Under Risk, Under Uncertainty,
Expected Opportunity Loss, Expected value of Perfect Information, Constructing Decision tree diagrams.

Unit - IV ;

Quening Theoretic Model: Basic components of waiting line process, Basic Structure of waiting line
processes, Quening theory assumptions, Single channel-Single phase models.

Inventory Control; Fundamentals of inventory, Inventory costs, Basic EOQ model, Discount model of
EQOQ, Inventory decisions, ABC classification, VED analysis and introduction to other classifications.

Unit - ¥V
Simulation: Concept and application, Basic Monte-Carlo approach.
Replacement Theory: Pre-requisites, Failure mechanism of items, Assumptions, Replacement Decisions,

Types of Replacement problems, Numerical problems related to Replacement of Items which deteriorates
with time only. _ ' :

Suggested Readings:

* Sharma J K, Operations Research, Theory and Applications, 4th Edition, 2010, Macmillan New
Delhi. '

* Wayne L. Winstor, Operations Research: Applications and Algorithms, 4th Edition (5th Indian
Reprint 2010), Cengage Learning India Private Limited New Delhi.

¢ K. Shridhara Bhat, Essentials of Operations Research & Quantitative Techuniques, 1st Edition,
- Himalaya Publishing House, Mumbai.

Anand Sharma, Operations Research, Reprint 2007, Himalaya Publishing House, Munibai.

Kalavathy S, Operations Research, 2nd Edition, 2009, Vikas Publishing House House Pvt. Ltd. New
Delhi.
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Syllabus - ; \ Dc‘»]
Muaster’s Degree Programme in MBA (Supply Chain Manragement)

Core Subject
Semester — 1]
(- Course Title: | Industrial Training Report and Viva voce Credits: { 02
Course Coder | P0,6¢MT BCoa-2T, Internal Assessment: | 25 marks
Duratien of B University 25 marks
Examination: Examination:

OBJECTEVE: To augment the practical approach with.thcory so that the students get a hands on experience
while working with the industry.

Progrmmnme / Training Structure: As per the Project Study Guidelines issued by the Department.

Evaluation Pattern:

Internal Evaluation | Presentation 115]

Viva- voce - 110

.| External Evaluation | Project Bvaluation | 15
| Viva- voce 10
TOTAL 50

Internal Evaluation: The Internal Evaluation shal! be conducted by the following members: Head of the

Department; Faculty-Coordinator Industrial Training and one Faculty member of the Department nominated
by the Head of the Department.

External Evaluation: The External Evaluation shall be conducted by the following members: Head of the
Department; One Subject Expert (Academician or Industrial Frofesstonal).
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PO, Syllabus | \ o
S Master’s Degree Programme in MBA (Supply Chain Munagement)
Elective (Major) Subject

s - Semester —IIT _ .
Course Tifle: | Management Information System: _ ) Credits: | 04
Course Code: PLecMMbe00lT Internal Assessment: | 50 marks
Dur'a t10f1 ok 3 hrs. Un_we::sﬂy 50 marks
Examination: : Examination:

OBJECTIVE: To develop in students an understanding of the structure and role of Information and its
: integration in business.

Unit-1
Management Information System: introduction to MIS, Meaning & Objectives of MIS, Nature&
Approaches to MIS, Requirements for MIS, Significance & Role of MIS, Problems & Solutions in
implementing MIS from Indian scenario, Benefits & Limitations of MIS, Concepts of System, Characteristics
of System, Evolution of Information System, Types of Systems. :
Fundamentals of Information: Concepts of Information, Characteristics of Information, Value of
[1 1O [} () bl 514 O 01 i AT 2

5 Drmation FRES—p HRRHO, HMCSIons O oration, Level o
Management & their information requirements, Approaches to Information System, Components of
Information System, Classification and Characteristics of Information Systems (TPS, PCS, ECS, MIS, DSS,
EIS, ES, KMS, SIS, BIS and QAS),

Unit - 11 _

- Decision Making and MIS: Introduction to Decision Making Process & Manager Roles, Classification of
managerial Decisions, Models for Decision Making Process (Rational Model, Implicit Favorite Model and
Emerging Model. (Case Study) '

Development of MIS: Two phase model for selecting IS Tools, Tools for MIS Development (Traditional
tools & Automated tools). :

Unit - 11 .

Information System Planning: Nolan’s Model, Concept of PIECES Model, Principles for IS Development,
Concept of System Development Life Cycls (SDLC). (Case Study)

Implementation of MIS: Methods of Im plementing MIS, Implementation steps of MIS, Structure for

evaluation of MIS, Maintenance of MIS, Problems related to maintenance of MIS and measures to overcome
these problems. ;

Unit - IV

Information Systems for Business Operations: Sub-systems, Components and working of Markcting
Information System, Production Information System, HR Information System, Financial & Accounting
Information System, R&D Information Systemn.

Control and Security Issues: Challenges for securing computer systems, Types of computer security

breaches, Security controls, Audit in information systems, Cyber Laws & IT Act 2000, Ethica! foundations,
Ethical & Societal dimensions of Information Technotogy.

Unit - ¥ .
Introduction to Database Concepts: Database Management System (DBMS) and their Componenis,
Relational Database Management System (RDBMS), Concept of Entity & Relationships in Databases,

Managing Database: Basics of Normalization concept, Basics of SQL, Working with DDL and DML
commands in SQL. '

Suggested Readings
¢ Effy Oz (2011), Management Information Systens, Cengage Learning india Private Limited New
Delhi.

*. Stair Ralp & Reynolds George (2009), Princi

n
SRRy Rlana i UL

Cengage Learning India Private Limited New Delki.

* Jaiswul Mahadeo & Mital Monika (2007), Management Information Systems, Oxford University
Press New Delhi. - _ :

les of Information Systems; A Muanagerial Appreach,
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Syllabus ' \o~}
Master’s Degree Programme in MBA {Supply Chain Management)
Elective (Major) Subject
Semester — IF1

“Cuursg Title: | Quality and Total Quality Mhnagement Credits: | 04 :
Course Code: PoiserTscana T Internal Assessment; | 50 marks !
Puration of University | . .
Examination: | > M Examination: sl maxles

OBJECTIVE: Understand the concept and culture of total quality management and develop skills to use
SQC techniques and other quality tools in solving quality related problems.

Unit - I
Fundamentals of Quality: Definitions, Quality and Quality management, Relevance of Quality in and
orgamization, Quality Management Principles.

Fundamentals of Total Quality Management: Definitions, Guiding Principle, TQM Implementation,
TQM Models, Benefits and obstacles in TQM.

Unit=1t
Quality Philosophies: Philosophies ~ Deming, Joseph Juran, Philip Crosby, Armand Feigenbaum, Genichi
Taguchi, Kaoru Ishikawa, :

Cost of Quality: Prevention Cost, Appraisal Cost, Internal-[ailure Cost, External Failure Cost, Coust of
Quality Models.

Unit - 111
Statistieal Process Control: Conceptual Approach to SQC, Causes of variation in quality; Acceptance
sampling; Inspection vs. acceptance sampling; Quality indices and operating characteristic curves; Single

and double sampling plans; Control charts for attributes; Control charts for variables; Interpretation of control
charts.

Quality Tools and Techniques: Tools- flowcharts, check sheets, histograms, Pareto chart, Scatter diagram,

Control chart, Cause-and-effect diagram, Continuous improvement techniques, Benchmarking process, Six-
sigma approach. :

Unit - TV :

Six Sigma: Definition and concepts, Six sigma in organizations, Steps for implementation, calculating Sigma
- Level Quality, Six-sigma and Organizational Culture, Six-sigma and Quick Response manufacturing, Six-

sigma and Lean Pructices. _

Total Quality Management: TQ through Quality Circles, TQ through 58, TQ through QMS, TQ through

Cost of Quality, TQ through Benchmarking, Kaizen, TPM, : :

Unit - V - :
Quality Standards and Business Excellence Models: Quality System Standards, Bureau of Indian
Standards, Agmark Grading and Stabilization of Agricultural and Allied Commodities, Quatity Council of
India, Concept of ISO, Quality Assurance, Types of Quality Audits, Rules for Objective Evidence,
Application of ISO series, 150-14000, COPC-2000.

Quality Awards and Certification: CII.EXIM bank Awurd for Business Excellence (EFQM Model), Tata
Business Excellence Model (TBEM), Malcolm Baldrige Criteria for Business Performance Excellence,
Meusuring Service Quality usin £ SERVQUAL,

Suggested Readinys:

* Besterfield, D.H., Michna, C.B., Besterficld, G.H. and Sacre, M.B., Total Quality Management, ed.iii, Fifth
impression, 2007.

Juran, L M., and Gryna, B.M., Quality Planning and Analysis, ed.iii, 1993, McGraw Hill International Bditions.
Feigenbaum, AV, "Toral Quality Management, McGraw Hill, {991,

* Schroeder, - R.G.. Operations Management: Contemporary Concepis and Cases, 2000, MeGraw-Hill
International Editions.

®=  Slevenson, W.I, Operations Management, ed.vii, 2002, MoGraw-Hill International Editions,
* Oakland.J.S. "Total Quality Management Butterworth - Heinemann Etd., Oxford. 1689,
Narayana V. and Sreenivasan, N.§. Quality Management - Coneepts and Tasks, New Age International 1996.
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Syllabus ok
Master’s Degree Programme in MBA (Supply Chain Management) Lo
Elective (Major) Subject
Semester — FIT

B Course Title: | Knowledge Management i} Credits: | 04
Course Code: | POSCrTHE oot Internal Assessment: | 50 marks
Duration of - University
Examination; | 3 ! b'_ Examination: | >0 Marks

OBJECTIVE: The objective of this course is to provide students an introduction to the ficld of knowledge

management. The present course is about Knowledge: how to capture, transfer, share and
marnage it, ' '

Unit - I
Meaning, Components and Type of Knowledge, Knowledge Economy- Concept of Knowledge; the Data-
Information-Knowledge-Wisdom Relationship (Knowledge Hierarchy); Organizational Knowledge;

Characteristics of Organizational Knowledge; Components of Organizational Knowledge (Tacit vs. Explicit
Knowledge): ;

Unit - I1

Knowledge Building Mudels; Knowledge Acquisition Tools; Sharing and Dissernination tools; KM strategy,
Knowledge audit, KM metrics, Knowledge Management Cycle & Transformation of an Enterprise throngh
Knowledge Management; Characteristics of Knowledge Management.

Unit - 1) -

Knowledge Management Architecture, Knowledge Management Techniques, KM approaches, Creating
Knowledge Management System in Organizations- Need for a Knowledge Management System; Knowledge
Management Process Framework; Knowledge Management Process; Creating competency in global scenario

-via Knowledge Management.

Uuit.= v : :
Charactenstics of Knowledge Organization; Knowledge Management and Organizational Leurning;
Knowledge Management Strategy and its Development; the Knowledge Managers, Enabling Knowledge

Management through Information Technology- Role of Information Technology in Creating Knowledge-
Management Systems.

Unit - V

‘Technology diffusion and absorption in Knowledge Management; Concepts of innovation pertaining to KM-
Rate of Diffusion, Innovation Time, Innovation Cost, Speed of Diffusion; Technology Transfer in Knowledge
Management. Organizational Culture for Knowledge Management- Need for Organizational Culture for

Knowledge Management; Ways to Develop Knowledge- Sharing Culture; Future of Knowledge
Management; Challenges to Knowledge Management,

' Suggested Readings:

* Aumrit Tiwana, The Knowledge Management Toolkit (Orchestrating IT, Strategy, and Knowledge
Platforms, Pearson Education Limited

* Elias M. Awad, Hussan M. Ghaziri,: Knowledge Management, Pearson Bducation Limited
e Edited; D. Morey, M. Maybuory and B. Thuraisingham,: Knowledge Management (Classic and
Contemporary Works), Universities Press (India) Limited.
* - Edited; R. Gogula, : Knowledge Management-A New Dawn, The Institute of Chartered Financial
Analysis of India (ICFAI) Press -
¢ (. Natrajan & S. Shokhar - Knowledge Management (Enabling Business Growth, Tata McGraw-Hill
Publishing Company Limited, New Delhi.

G.‘Schreiber, H, Akkermans, A, Anjewierden, R, de Hoog, N. Shadbolt, W, V. de Velde and B.
Wielinga, : Knowledge Engineering and Management, Universities Press (India) Limited.

(209}



Syllabus bo &
Master’s Degree Programme in MBA (Supply Chain Management)
: Elective (Major) Subject :
Semester — T~

Course Title: | Advanced Supply Chain Management ' Credits: | 94

Course Code: Precntngsn 9T Internal Assessment: | 50 marks
Duration of University

Examination: Bt o Examination: Mmmrks

OBJECTIVE: To elevate the understanding of Supply Chain Management and platform it to industry level
understanding.

Unit - I ' _
Supply Chain Strategies, Strategic fit and Challenges in achieving and maintaining strategic fit, Designing
Supply Chain Networks- Role of Distribution in supply chain, factors influencing Distribution Network

Design, Design options, Online sales and Distribution Network, Impact of online sales on cost in different
Industry, Distribution Networks in practice. '

Unit - II

Strategic “ Alliance in Supply Chain, Third-Party Logistics, Fourth-Party Logistics, Retailer-Supplier
partnership, Issues in Strategic Alliance, Agile Supply Chain, Concept, characteristics and Barriers to Agility,
Creating an Agile Supply Chains. '

Unit - IIT _
Domestic vs Global Supply Chain, Strategic issues, Role of IT in Supply Chain, Cross-Border Logistics,

Operational factors, Free Trade Zone, Reverse Supply Chain, Scope and design, Trends in managing Reverse
Supply Chain.

Unit -V ' :

Supply Chain Risk Management, Supply Chain Vulnerability, Models of Supply Chain Risk Management,
Role of IT in Managing Risk, Success Factors in Risk Management Process, Pricing and Costing decisions
in Supply Chain, Economic Value Added (EVA), SCM and SCOR Model,

Unit- ¥V

Corporate Social Responsibility in Supply Chain, Green Supply Chain Management, Green Procurement,
Green Manufacturir_;g, Green Marketing, Goods and Service Tax {GST), Ethical Practices-Procurement,
Manufacturing, Marketing, Ethical issues in Supply Chain, Supplicr Ethics Management {SEM).

Suggested Readings:
¢ Michael Hugos, Bssentials of Supply Chain Management, John Wiley & Sons, Inc.

* Sunil Chopra, Peter Meindl and D. V. Kalra, Supply Chain Management- Strategy, Planning and
Operation, Perason

¢ R P, Mohanty and S. G. Deshmulkh, Supply Chain Management-Theories and Practices, Tndian Text
edition. '

-* V. V.Sople, Supply Chain Management- Text and Cases, Pearson.
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Syllabus \ > ™
Master’s Degree Programme in MBA (Supply Chain Management)
Elective (Major) Subject
Semester—-II1 =

Course Title: | Export and Import Management _ _Crediis: | 04

Course Code; : ) _Internal Assessmuent: | 50 marks
D“r.a tm_“ ol 3 hrs, . Un-wm'.snty 50 marks

Examination: _ Examination:

OBJECTIVE: To introduce the nuances of eﬁpor‘r and import management to the students and Justify it’s utility in
supply chain.

Unit -

Imiport of Goods- Bill of Entry for Home cons umplion;’Wa.rehousing and Transshipment, Uncleared Cargo,

Auction and appropriation of sale proceeds- Methods, Confiscation of imported goods by customs,
Redemption Fine and Penalty.

Upit - JF _

Customs valuation of Imported goods- Rules, Custom tariff, Types of duties, Landing cost, Import Pricing
worksheet, Study of case law, trends in imports in lndisn context,

Unit - III

Exports- Exports meaning and nature, Balance of payments, Exporting problems, Trends in exports in Indian
context, Export promotion measures, WTO, GATT, GATS.

it - IV

Organizing Exports- ways of Organizing exports, categories of exporters, Risks in International trade,
Export Marketing Plan process, opportunities and threats, Export Marketing Mix.

Unit-V .
Transportation and shipment of goods- Quality contral and pre-shipment inspection, types of shipping,

process of shipment, Marine and Air Cargo Insurance, ISASO 9000 and New ISO 14600 Series International
Standards for quality systems.

| Suggested Readings:

* Cook, T. A, et.al. Mastering Import and Export Management. Second edition.
* Kapoor, D.C. Export Management. Vikas Publishing House private limited.
* Kumar, A. Export and Tmport Management. Excel books private limited, 2005.
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Syllabus Ao

Master’s Degree Programmé in MBA {Supply Chain Management)
Elective (Miner) Subject
Semester — IIF

| Course Title: | Consumer Behaviour Credits: | 04 4{
Course Code: P08 Cr BHEo4T Internal Assessment; | 50 marks
Dur.atmfl of 3 hes, Un'lver-mty 50 marks
Examination: o Lxamination:

OBJECTIVE: To give an insight into the study of Consumer Behavior and relate it with marketing.

Unit - I
Consumer Behavior- Concept, seope and its importance, applications of consumer behavior in marketing,
relationship between consumer behavior and Marketing, Consumer hehavior Models, Cultural, Social and

Economic facturs affecting consumer behavior, Consumer Research Process, emerging trends in consumer
Behavior., : : :

Unit -1

Consumer Decision making- Consumer influence and the diffusion of innovations, Opinion Leadership,
Consumer Decision Process, Brand Evaluation, Pre-purchase and Post-purchase evaluation.

Unit - I
Intrinsic influences and their applications on Consumer behavior- Consumner motivation, Persenality and

consumer behavior, Consumer perceplion, consumer Learning, Consumner Attitude formation and Change,
Communication and Consumer behavior, Life Style marketing.

Unit - IV

Extrinsic influences and their applications on Consumer bchavior- Environment and Sitational
influences, Societal influences on consumer behavior, Group influences, Households and families, Soctal
Class, Reference Groups, Influence of Culture on consumer behavior.

Unit - V _ ;
Consumer behavior and Strategic applications- Consumers segmentation and Targeting sirategies,

Consumer satisfaction, product and Service quality, evaluation of consumer loyalty, Purchase intentions and
switching behavior,

Suggested Readings: ,
* Leon G. Schiffman and Leslie Lazer Kannuk, Consumer behavior, Pearson Prantice Hall
* Blackwell, Roger and Miniad Paul, Consumer behavior, Cengage Learning
® David L. Loudon and Albert J. Della Bitta, Consumer behavior, Tatz Me Graw Hill, New Delhi
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Syllabus :
Master’s Degree Programme in MBA (Supply Chain Management)
Elective (Minor) Subject
Semester — [T

Course Tille: | Advertising and Sales Promotion ) Credits: | (4
Course Code: PLisCMBE oo T7T ) Internal Assessment: | 50 marcks
R i £ University | o5 ot
Examination; } Examination; | .

OBJECTIVE: To explicate the nuances in the field of knowledge intensive advertising scenario and equip
the students with techniques of sales promotion.

Unit - [ .
Advertising- Meaning, Concept and its Role in Marketing Process, Ethical, Legal and Social aspects of

Advertising, Advertising ay Marketing Tool, Types of Advertising, Organization Structure of Advertising
Department, Advestising Budget Process.

Unif - X1

Media Selection- Types of Media, Overview of Media Planning, Media Plan, Establishing media objectives,
Television- advantages, limitations, buying television time, methods of buying time, buying Radio time, time
classification, Audience information.

Unit - HI
Media- Role of Magazine, Classification, Advantages, Disadvantages, Future of magazines, Role of
Newspapers, Types of Newspaper Advertising, Advantages, Disadvantages, Future of Newspaper, Support

Media Industry and its scope; Electronic Media (Television, Radio) & online media- Advantages &
Disadvantages. '

Unit - IV .

Sales Promotion- Concept, Scope and its Role, Growth of sales promotion, Customer oriented sales
. . p p

tomotion, Objectives and Techniques, Trade oriented sales promotion, Disadvantages of sales promotion,

p d] q i g p

Unil - V
International Advertising and Promotion: Role and Importance, international environment aftecting

Advertising and Promotion, Global vs Localized Advertising, Advertising and Promotional Ethics, Social,
Ethical and Economic aspects of Advertising, '

Suggested Readings: :
* George E. Belch, Michael A. Belch and Keyoor Purant, Advertising and Promotion- An integrated
Communication perspective, Ninth Edition, McGraw Hill Education Pvt Ltd. New Delhi.

* 5. A, Chunawalla and K. C. Sethia, Foundations of Advertising-Theory and Practice, Himalaya
Publishing House.
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Syllabus yo
Master’s Dogree Programme in MBA (Supply Chain Management)
Elective (Minor) Subject
Semester — [1I

Course Title: | Retail Managentent _ . _ Credits: | 04 §
Courge Code: PCecrrofangt Internal Assessment: | 50 marks
Dur? tion of 3 hrs. Un.lver.sny 50 marks
| Examination; . Examination; |

OBJECTIVE: This course is aimed at providing students with 4 comprehensive understanding of the’
theoretical and applied aspects of retai} management. '

Unit-1 .
Retailing: Characteristics of refailing, Retailer's Role in Supply Chain, Evolution of Retailing, Social and

Economic Significance of Relailing, Trends in retailing, Opportunities in Retuiling, Retail formats, Services
Retailing,

Unit-11
Retail Locations: Importance of Location decisions, Types of retail locations, Site Evaluation, Store Design

and Layoul, dee. Area characteristics, Factors affecting trade area size, Measuring the trade area for a retail
Site, Competition in the trade area.

Unit - 111

Merchandise Management: Buying Organization, Merchandise Category, Managing Inventory Turnover,
Merchandise Management Process, Developing an Assorting Plan, Control System for Managing Inventory.

Unit - IV .

Pricing: Introduction, Factors influencing pricing decisions, Pricing Strategies, Considerations in setting
retail prices, Setting Pricing- Ciost based Pricing, Markdowns, Pricing techniques for increasing sales and
profits- Variable Pricing and Price discrimination, Legal and Ethical issues in Pricing.

Unit- ¥
Customer Relation Management: Customer Loyalty, Customer Relationship Management Process-

Collecting Customer Duata, Customer data Analysis and identifying target customers, Developing and
implementation of CRM programmes.

Sugpested Readings:

* Levy M, Weitz B, Pundit A (8L} ~ Retailing Management, Mc Graw Hill Education

Berman B. Evans ). R. (12 Edition), Retail Management- A Strategic Approach, Pearson Education.
Pradhan, Swapana (4% Edition) Retailing Management - Text and Cases, Mc Graw Hill Education
Bajaj C; Tuli R., Srivanstava N.V, (2™ Edition), Relail Mana gement, Ouxford University Press, Delhi.
Deon, James E., Topping T., (3 Edition), Retail Businéss, Self-Counse] Press . '
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Syllabus
Master’s Degree Programme in MBA (Supply Chain Management)
Elective (Minor) Subject
Semester — IIE :
Course Title: | Industrial Marketing Credits: | 04

Course Code: PGocrt HEaaqT ] Tnternal Assessment: | 50 marks
Duration of ’ University

. k .

Examination: ey Examination: S0 marks

OBJECTIVE: To lay a foundation for an understanding of the complex dimensions of industrial marketing.

Unit - T
The Industrial Marketing system and the Industrial Marketing concept; Industrial goods demand and product

characteristics; Industrial market levels and product types; The industrial costomer; Industrial buyer motives
and institutional buyers. -

Unit - I

Organizatiomat Buyngr Buy=Grid Model: Phases in purchasing decision process & their marketing
implications; Buying centers; value analysis & vendor analysis. . '

Uit - I

Industrial market segmentation; Bases for segmenting industrial market-macro and micro variables;
Targeting the industrial product; Positioning the industriai preduct; Industrial product life cycle, product mix,
Service component—ihe provision of parts, technical assistance, terms of sales.

Unit - TV :
Industial distribution channel component—Industrial distributors; Formulation of channel strategy-
conditions influencing channel structure: Brief introduction to Marketing Logistics; The price component-

conditions affecting price competition in industry scenario, cost factor, the nature of demand, pricing policies
in industry competition. '

Unit - V .
Industrial promotional component- Industrial advertising functions-establishing recognition, supporting and
motivating salesmen and distributors measurement of advertising ctfectiveness. Personal selling as applicable
in industrial marketing-Personnel profiles selection and training, supervisions compensation sales promotion.
Trade shows and exhibits as an industrial marketing tool, Promotional novelties in indusirial marketing.

Suggested Readings:

* Corey, E Raymond. Industrial marketing: cases and concepts. 3 ed. Englewood Clilfs, New J o156y,
Prentice Hall Inc., 1983, '

& Hill, Richard. Etc. Industrial Marketing. Homewood I'llinc-is, Richard d frwin, 1975.

* Corey, E Raymond. Industrial marketing: cases and concepts. 3% ed. Englewood Cliffs, New Jersey,
Prentice Hall Inc., 1983, :

* Gross, A C. etc. Business Marketing. Boston, Houghton Mifflin, 1993,
Hill, Richard. Etc. Industrial Marketing. Homewood Hlinots, Richard d Irwin, 1975,

Reeder, Robert R ete. Industrial Marketing: Analysis, Plarming and Control. Englewood Cliffs, New
JYersey, Prentice Hall Inc, 1991,

Webster, F E. Industrial Marketing Strategy. 2 ed. New York, John Wiley, 1979,
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_ Syllabus
Master’s Degree Programme in MBA {Supply Chain Management)
Elective (Minor) Subject
Semester — ITY

._Conrse Title: | Marketing Research _ _ Credits; | 04
Course Code: PG; ST BEnloT] ) _ Internal Assessment: | 50 marks
Duration of University
s i 3 hos. o 50 marls
| Examination; Examination;

OBJECTIVE: The course is desigied to inculcate the basic marketing analytical abilities and research skills

among the management students.
Unit - I
Marketing Research: Introduction, Definition & Scope; Uses of marketing research; Problem Formulation

& Steps in Decision Making Process: Ethics in marketing research; Marketing Intelligence systen.

Unit - I1

Research Desipnr & Marketing Research techniques: Exploratory Research, Descriptive research, Causal/
Experimental Research Design; Longitudinal and cross-sectional analysis; Market development research:

- Cool hunting — socio cultural trends, Demand estimation research, Test marketing, Sepmentation research

technique; Sales forecasting — objective and subjective methods,

Unit - ITT

Product & Advertising Research: Copy Tesling, Test Murketing; Measuring the effectiveness of the
promotional program, Market testing, Pre testing, Post testing, Laboratory Tests (Commercial eye tracking —
package designs), Brand Equity Research, Brand name testing, Ad tracking, viral marketing rescarch.

Unit - [V:
Data & Data Collection Methods: Primary & Secondary Data, Observation & Questionnaire Techniques-

Bascd on -questioning: Focus groups, Depth Interviews; Projective techmiques- Based on observations:
ethnography, yrounded

theory, participant observation; Development of Questionnaire; Web based primary data collection — issues
of reach, analysis, accuracy, time and efficiency.

Unit - ¥ ' _
Sampling, Analysis & Report Writing: Sample Plan: Probability & Non- Probability Sampling; Population
and sample size; Attitude Measurement through different types of scales: Data analysis — Univariate analysis

— Bivariate analysis — Multivariate analysis; Report writing - forms of report — fundamentals of a good report.

Suggested Readings: : .
¢ Research for Marketing Decisions Paul E. Green, Donald S. Tull
* Markefing Research- Text and Cases Harper W. Boyd Jr., Ralph Westfati
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Syllabus a8
Master’s Degree Programnie in MBA (Supply Chain Management)
Elective (Minor) Subject
Semester — I11

. Course Title: | International Marketing ) Credits: | 04 ]
Course Codes o et REaT Internal Assessment: | 50 marks
Dur.a tmf‘ ol 3 hrs, Un‘lver.snty 30 marks
Examination; _ Examination: _

OBJECTIVE: The objective of this course is acquaintance the students with an understanding of the

+ comiplexities, opportunities & creative challenges of marketing across time, space &
cultures,

Unit - T

Global Marketing: An' Overview: Definition of International Marketing, International Dimensions of
Marketing, Scope and challenges of International marketing:- EPRG Framework, Domestic v/s International,
Marketing, Process of Internationalization, Benefits of International Marketing, Driving & restraining forces.

Unit - 11

. Political, Legal & Cultural Environment: Political Environment: Political Systems, Political Risks,

Indicators of Political Risk, Analysis and Measures to minimize Political Risk, Legal Systems, Legal Form
of Organization, Multiplicity of Legal Environment, Bribery, Branch v/s Subsidiary, Counterfeiting, Gray
Market Culture & its Characteristics, Influence of Culture on Consumption, Thinking, Communication
Process; Cultural Universals,

Unit - 111

~International Marketing Planning: Marketing Research, Global Markeiing Information Sources,

Marketing Information System, Market Analysis, Marketing Strategies of US, EU & Japanese MNC’s,
Foreign Market Entry Strategies — (Exporting, Licensing, Joint Ventures, Strategic Alliances, Acquisitions
Franchising, Assembly Operations, Munagement Contracts, Turnkey Operations, Free Trade Zones.

Unit - IV _ :
Product Pelicy and Planning: Product Design and Standardization, Developing an International Product

Line, Foreign Product Diversification, International Branding Decisions, International Packaging,
International Warranties and Services.

International Pricing Strategy: Role of Pricing, Price Standardization, Pricing Decisions, Price Distortion,
Transfer Pricing, Counter Trade, INCO terms, Terms of Sale, Methods of Financing and Means of Payment

Unit -V '
International Channels of Distribution: Channel Members, Channel Management, Retailing in
International Scenario, International Physical Distribution. _

International Promotion Strategies: Promotion Mix, Promotion and Communication, Personal Selling,

Patterns of Global Advertising, Global Adveriising  Regulutions, Advertising Media, Standardized
International Advertising, Global e-marketing,

Suggested Readings:

*  Warren, J. K. (2002), 7% Edition. Global Mar'keriﬂg Management. USA: Prentice Hall,
* Cateora, P., & Graham, ], (2003). 11" Edition. International Marketing. USA: McGraw Hill.
Yarshney & Bhattacharya, (2005). {8 Edition. International Marketing. S Chand Publications,

* Ronkainen, Czinkota, & Michahel, R. (2002). Best Practices in International Marketing. Fort
Worth, Harcourt College.

¢ Bradely, F. (2004). 2""1'IEId'i'tion'.'lnzermfio.naf Marketing, Strategy. Hemal Hempstead, Prentice
. Hall.
Kotler, . (2002). 2™ Edition. A Framework for Marketing Management. USA: Prentice Hall,
¢ Kotler, P, & Armstrong, G, (2008). 10% Edition. Principles of Marketing. Pearson education.
Derskey, H. (2007). 4" Edition. International Management, New Delhi: Prentice Hall of India.

Aswalthapa, K. (2006). 3% Edition. International Business. New Delhi: Tata McGraw-Hill,
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Syllabus
Master’s Degree Programme in MBA (Supply Chain Management)
Inter-Disciplinary Course (IDC)
Semester — 111

Course Title: Irit_egrated Marketing Comniunication Credits: | 04

Course Code; | ffhg CMh) 601 T futernal Assessinent: | 50 marks
,D'urfitm.“ of 3 hrs. ' Un_wur_sn}' 50 marks

Examination: N _ Examination:

OBJECTIVE: This course introduces students to the basic concepts of advertising and sales promotion and
how business organizations carry out such marketing communication interventions.

Unit -1

Marketing Communicaiion: Definition, Objectives of Marketing Communication; Factors contributing to
IMC; Participaals in IMC; IMC Promotion Mix: IMC Management & Planning Mode!, Challenges in IMC.

Unit - IT

™A

Message Desigre—Message Creation; Message strategy design considerations; Source of the message;
Message integration; The Creative Concept Development; Creative planning, Communications appeals and

- gxecution. :

Unit - 1L
Media Management: Media Types and their characteristics: Setting Media objectives; Considering key
media concepts; Media planning; Media Strategy; Media burying; Cross media concept; Media research.

Unit - IV

Advertising Management: Meaning, Nature and Scope of Advertising, Types of advertising; Process of
Advertising; Testing of Advertising Effectiveness; Preparation and Choice of Methods of Advertising
Budget; Ethical and Social Tssues in Advertising,

Unit - V
Emerging Concepts and Issues in Marketing Communications: Sponsurship; Role of B-Commerce in
Marketing Communication; Corporate Communication: Public Relations - Types of PR; Sales Promotion —

Different types of Sales Promotion; Publicity — Types of Publicity; Personal Selling; Dircct marketing; Bvent
Management ' '

Suggested Readings:

* Siraj M Joseph & Rahtz Don R : Integrated Marketing Communication — A Strategic Approach,
Cengage Learning 2. Keuneth Clow & Donald Baack: Integrated Advertising, Promotion, and
Marketing Communications, Pearson Education, Limited

v

Copley Paul: Marketing Communications Management Concepts & theories, Cases and Practices;
Butterworth- Ileinemann Publication

¢ Duncon : Integrated Marketing Communications, ‘Tata McGraw Hills
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- Syllabus
Master’s Degree Programme in MBA (Supply Chain Managenent)
Inter-Diseiplinary Course (IDC)
Semester ~ I

Course Title: | Virtual lﬁarketing _ Credits; 4 ]
Course Code: fo"t“/},s [ g =3 0 0T B Internal Assessment: | 50 marks
‘Dur'a tmfl o 3 hrs. N Un.l\rer.suy 50 marks
| Examination; ] _ Examination: N

OBYECTIVE: The basic purpose of this paper is to familiarize the students with the preliminary aspects of
digital Marketing so that they may have overall views while applying the concept in business
world. '

Unit - I :
Digital Marketing: Introduction, meaning and concept; Needs and advantages of Digital Marketing,
Traditional Vs Digital Marketing, Challenges of D gital Marketing,

| SETY N

4
Social Media Marketing; Why care about Social Media, Facebook content marketing, Twitter Marketing,

Twitter content marketing, LinkedIn Marketing, LinkedIn content marketing, Twitter Advertising, Campaign
Building,

Unit - 11 :
E- mail Marketing: Understanding email marketing and its importance, How email servers work, Types of
enail marketing, Emall marketing tools, Nurturing and Automation, Inbound Marketing.

Unit - IV

E-Marketing: Business to Business (B2B), Business to customer (B2C) e-commerce E-Marketing: Business
to Business (B2B), Business to customer (B2C) e-commerce. E retailing —concept, merits and demerits,
Future prospects of e retailing, Electronic Payment Systems: 1-Cash, c-cheque, credil cards, debit cards,
smart cards; E-Banking, Manufacturing information systems.

Unit - V .
Legal Aspects of e-commerce, Security issues of e-commerce: Firewall, E-locking, Encryption; Cyber laws
—aims and satient provisions; Cyber taws in India and their limitations.

Suggested Readings:
* Chaffey, Dave, Digital Marketing- Strategy, Implementation and Practice, Pearson Education India
* Dodson lan, The Art of Digital Marketing-The Definitive Guide to Creatin g Strategies, Wiley
¢ Frontiers of E-Commerce Ravi Kalakota, Pearson Education India
* Oberoi, Sundeep, E-Security and You, Tata McGraw Hill
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MBA (Supply Cham Management)

Semester — IV
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Central University of Jammu
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Syllabus
Master’s Degree Programme in MBA (Supply Chain Management)

Core Subject
_ Semester - IV
P Course Tiile: | Project Management Credits: | 04 B
Course Code: | ﬂo-,c,c P 4lon (T Internal Assessment: | 50 marks
I)ur_a tm?l al 3 hrs. . Un._wel:my 50 marks
. Examination: . _Examination:

OBJECTIVE: The course is designed to develop in students an understanding of the structure and role of
project management in business.

Unii - .

Project Management: Concepts & key terms, Evolution of integrated project management system, Aligning
projects with organization strategy, Effective project portfolic management system, Project Life Cycle,
Ditterent forms of project contracting, Feasibility Smdy-Overview,

F32ay

Project Identification & Formulation: Scouting for Project [dea, Preliminary Screening, Market & Demand
Analysis, Market Survey, Characterization of Market, Forecasting & Planning, Profit potential of Industries,

Porter Model, Technical Analysis-Analysis of Inputs, Technology, Product Mix, Capacities, Location, Civil
Works, Charts, Layouls, Work Schedule.

-Unit - IIF

Finaneial Analysis & Appraisal: Cost of Project, Means of Financing, Cost of Production, Working Capital

Requirement & its Financing, Estimates of Net Cash Accruals uver a period,

Project Risk Analysis: NPV, Benefit-Cost Ratio, IRR, Payback Period, ARR {Qualitative Treatment only}-
their assessment, Investment Appraisal - Indian & International Practices.

Unit - IV _ .
Social Cost Benefit Analysis: Rationale, UNIDO & L. M. approach, Project Orgunization.

Credit Rating: Credit Rating Concept; Origin of credit rating, Types of credit rating, Various eredit rating
agencies in India , Credit rating symbols. .

Unit -V

Project Team Management: Building high-performance project teams, Managing virtual project teams,
Project control process, Performance measmwrement and evaluation, Project quality, Planning, Quality
assurance, Quality audit, Project closure and Post completion audit.

Suggested Readings:

¢ Slack, Nigel, Chambers, Stuart, Harland and Johnston, A.J. (2007), Operations Management, 224
edition, USA, PITMAN '

Stucken, L.C. (2005), The Implementation of Project Management: The Professional's Handbook,
USA, Addison-Wesley,

Burke, R. (2004), Project Management-Planning & Control Technigues, 7" edition, New Delhi,
Wiley.

Meredith J.R. and Mantel S.J. (2005), Project Management-A Managerial Approach, 6™ edition, New
Delhi, Wiley.

* Chandra, Prasanna. (2009), I'roject Management-Planning

» Analysis, Selection, Implementation and
Review, 7" edition, New Dethi, Tata McGraw Hill.
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Syllabus q7%
Master’s Degree Programme in MBA (Supply Chain Management) '

Core Subject
Semester — IV
Course Title: Slt.g'_@‘tﬂqglc Management Credits: | 04 ]
Course Code: Yo ochr14loand Internul Assessment: | 50 marks
Duration of University
Examination: LS Examination: ~UTOEERS

Course Objective: To explore the major initiatives taken by a company's top management on behalf of
corporates, involving resources and performance measures in both internal & external environment,

Unit - T

Introduction to Strategies: Scope and Impertance of Strategies & Strategic Management; Strategic Intent
through Vision, Mission, Goals & Objectives; Core Competencies; Competitive Advantage & Suslainable
Competitive Advantage; Environmental scanning & appraisal (ETOP),

Unil - 11

Strategy Formulation: Strategy Formu]atlon Process of Strategy Formulation; Types of Competitive
Strategies- Offensive & Defensive.

Corporate & Business level Strategies & Related Models: Stability, Expansion, Retrenchment and
Combination strategies; Ilorizontal and Vertical integration; Porter’s generic strategies; Case study approach
in understanding the application of Mc Kinsey's 7S Framework; Ansoff’s matrix.

Unit - III :
Strategy Analysis: Corporate Porifolio Andlyns (BCG Matrix, GE 9 Cell Model}; Life Cycle Analysis;
SWOT Analysis; Competitor Analysis, Industry Analysis (Porter’s five forces Model).

Strategy Implementation: Case study approach in vnderstanding- Structural, Behavioural, Functional &
Operational Implementation.

Unii - 1V

Strategic Control and Evaluation: Introduction to Strategy Evalvation & Strategic Control; Strateglc
Conirol Process; Techniques of strateglc evalvation & control; Barrlers to Strategy evaluation.

Unit-V

Recent Trends in Strategic Management: Blue Ocean strategy, Red Ocean Strategy, Role of contemporary

organisational systems in strategic evaluation; Internet Strategies for Traditional Business, Strategic success
factors in B-Commerce,

Case study: Applying strategic management via case thld}’ '1ppr0ach.

Suggestcd Readings:

* A Nag, Strategic management: Analysis, Implementation, Control, Vikas Publication (2013).
Azhar Kazmi, Strategic Management and Business Policy, 3rd Edition, Tata McGraw Hill (2008).
Nitish Sengupta & JS Chandan, Strategic Management. Vikas Publication (2013).

Hill, Strategic Management: An Integrated approach, 2009 Edition Wiley (2012).

John A.Parnell, Strategic Management, Theory and practice Biztantra (2012).

Gupta, Gollakota and Srinivasan, Business Policy and Siralegic Management — Coneepts and
Application, Prentice Hall of Iadia (2005).

4 &« & 8 @
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Syllabus A1

Master’s Degree Programme in MBA (Supply Chain Management)
Elective (Major) Subject
Semester - IV

Course Title: | Purchasing and Materials Management Credits: | 04
Course Code: 901 o8 Eoot] Interna! Assessment: | 50 marks
Dumtwf‘ oF 3 lrs, g U11‘1ver-51ty 50 marks
. Examination: {7 7 . 1. Examination:

OBJECTIYE: To generate awareness among the students and assist them in imbibing the basics of
purchusing and materials management as applied in supply chain management.

Unit - 1

Materials Management- Concept, Importance and Obj&f‘[l\'&? Functions of materials mdnaﬂement Material
management functien, Organization of material management function.

Integrated Materials Management- its scope, need and objectives, material requirement planning, computer

annaliratinne o MR P PEOCELG.

dpprcahbr oY R

Unit - 11
Standardization, variety reduction, advantages and disadvantages of codification, classification of materials,
Purchasing and Material planning, Material planning process, Material budgeting and accounting.

Unit - I
Stores and stores management, stores layout, storage media, automatic warchousing, overall scheme and

types of automatic warchouse, Material handling- importance, objectives and methods, handling waste
materjals.

Unit - IV

Purchasing- Concept cmd Objectives of Purchasing, Tunctions and duties of Purchase department, Mcthods
of purchastng, Purchasing Cycle, Industrial purch'lsmg Dynamic purchasing.

Unit - ¥V
Just in time purchasing, prerequisites and elements if JIT purchasing, Purchasing negotiating skills- Strategy

and Planning, Legal aspects in purchasing, The Indian Contract Act-1872, The Sates of Goods Act-1930,
Special Purchase contracts.

Suggested Readings; _
¢ Jain, K.C and Patidar, J. Purchasing and materials Management, S. Chand & Company Litd., New
Delhi. '

+ Nair, NX,, Purchasing and materials Management, Vikas publishing house,
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Syllabus - 4
Master’s Degree Programme in MBA (Supply Chain Management)
Elective {Major) Subject
Semester — 1Y

o uurse Title: | Logisties and Distribution Managenient | Credits: [ 04 ]
~Course Code* _ Pasemyeosonri - i Iuternal Assessment: | 50 marks
Dur‘a 1!0?1 of 3 Iirs. 5 Un.wer‘sny 50 mavks
Examination: _ Examination:

OBIECTIVE: To explore the majm' concepts evolved in the direction of logistics and distribution
management so that students get acquainted with the knowledge intensive SCM domain.

it - 1

Logistics-Introduction & Integration: Logistics & supply chain management; Factors impacting logistics;

Logistics growth drivers; Importance of logistics in supply chain; Key issues in logistics & SCM,

Unit - 11

Modes of transpoctation- Ocean Transport, Aic lmuspolt Road Ti.msport Rail Transport, Iniand TldnSpOl’t
& pipeline transportation.

Unit - 111 _
Logistics Delivery & Fullillwent: Concept of Unitization, Palletization and Conlainerization; Multimodal
transportation and its advantages; Warehousing- location, functionality & classification.

Unit - IV

Material Handling & Packaging: Principles of material handling; Equnipment’s for material handling;
Factors involved in material handling decisions; Packaging alternatives; Bar Coding & RFID; Trends &
advances in packaging operations,

Unit- V. ;
Emerging Trends in Leogistics: Reverse logistics a8 competitive strategy; LSCM Alliances- 3PL+4PL= 7PL

Concept: Principles, Advantages & ontsowrcing; Risks in logistics outsouicing; Mitigation of risks in logistics
outsoureing,

Suggested Rcadmgs'
* S.L.Ganapathi & S. K. Nandi, Logistics Management, Oxford Pubhcatlon

» S.K. Bhattacharya, Loyisiics ManagcmunL Detinirion, Dimension and Functional Applications, S
Chand Publication,

Alan Rushton, Phil Crouclier, Peter Baker, ”!L [Tandbook of Logistics and Distribution Management,
* V.V Sople, Logistics Manugement 3rd ed.
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Syllabus
Master’s Degree Programme in MBA (Supply Chain Management)
: Elective (Major) Subject
Semester - [V

Course Title: | Enterprise Resource Planning Credits; | 04 o

Course Code: | POCep1h & 00 %] ' Internal Assessment: | 50 marks
Dur_a tmfl o 3 hs. . Un.lvcr.sny 50 marks

Examination: Examination;

OBJECTIVE: The prime objective of this course is to provide basic understanding of concept and structure

of ERP systems and impart desired managerial skills for ERP implementation in a business
enterprise.

Unit - ¢ _
Enterprise Resource Planning: Introduction to ERP, ity origin and need, advantages of ERP systems,

Roadmap for successful ERP implementation, Reasons for the failure of ERP, Trends in ERP, Enterprise
Resource Planning vs e-business.

Unit - IT .
Enterprise Resource Planning: Tools and software, ERP selection method and its criteria, Enterprise

Resource Planning selection process, ERP Vendor selection, ERP implementation lifecycle, factors affecting
ERP implementation process.

Unit - ITX _ :
Role of Enlerprise Resource Planning in Manufacturing, Computer aided design and Computer aided

Manufacturing, Manufacturing Resource Planning, Role of ERP in Purchasing, its characteristics and
advantages, ERP Purchase System.

Unit - IV .
Role of Enterprise Resource Planning in inventory management, its characteristics, advantages, limitations,
importance of Web ERP in inventory management, ERP vs CRM, CRM voncept, advantages and ifs types.

Unit -V
Reole of ERDP in Human Resource Management, Personne! management, payroll management, lime
management, personnel development, Role of ERP in Accounting and Finance processes, {inancial ERP

tools, Plant Maintenance, Materials Management, Quality Management, Sales and Distribution, Resource
Management, ERP Project Management & Monitoring,

Sugpested Readings:

* Alexis, Leon (3rd Edition), ERP Demystified, McGraw Hill Education, ;

* Garg, Vinod kumar, Venketakrishnan, N.K., {2 Ldition), Enterprise Resource Planning: Concepts
and Practice, PHI Learning '
Sadagopan, S. (1* Edition), ERP: A Managerial perspective, MeGraw Hill Education.

* Langenwalter, A. Gary (1 Edition), Enterprise Resources Planning and Beyond. CRC Press

* Shankar, Ravi & Jaiswal, S. (1* Edition), Enterprise Resouree Planning, (ialgotia Publications.
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Syllabus &
Master’s Degree Programme in MBA (Supply Chain Muanagement)
Elective (Major) Subject
Semester — IV

Course Title: | Business Process Re-enginecring Credits | 04 o

Course Code: Phscriypgoayd ; Internal Assessment: | 50 marks
Dur'a tm.n of 3 hrs. . Un-wer'SIty 50 marks

Examination; Examination:

OBJECTIVE: The cbjective of the present course is to develop an understanding about Business Process
Reengineering (BPR).

Unit - K _
Iniroduction to Business Processes, Business Process Excelience, History and basics of BPR, Emergence and

need of Business Process Reengineering. Steps for Business Process Reengmeermg, Research Opportunities
in Business Process Technology.

Unit - 11
Dimensions of Business Process, BPR Models, Process Tmprovement and Process Redesign, Structured

Business Process Specification, Managing Barriers to BPR, BPR experiences in Indian Industry, BPR and
relevant technologies, Reengineering approaches, Reengineering Phases.

Unit - II1

Process Identification and Mapping: Role Activity Diagrams, Process Visioning and Benchmarking.

Business Process Improvement, Necessary Aitributes of BPR Methodology, BPR methodology selection
guidelines.

Unit - IV

BPR implementation \/IeLhodology, Semantics of Busmess Process Models, Steps to Progiess BPR [rom

Project to Program, Success Factors in BPR, Need for virtual BPR Role of IT in BPR, IT tools to support
BPR, C-mc(th[y of IT in BPR.

Unit - V '
Business Process Redesign, Man Management for BPR Implementation, Reorganizing People and Managing

Change, Performance measures of BPR, Reengmeeung recommendations, Hybrid reengineering, Challenges
and future of BPR.

Suggested Readlngs

* Drahetm, D., Business Process Technology: A Unified View on Business Pxocesseﬁ; Workﬂows &
Applications, Springer Verlag

‘Darnton, G and PDarnton, M: Business Process Analysis, Intern. Thompson Business Press,

H., Michael & C, Jumes: Reengineering the Corporation; A Manifesto for Business Revolution, New
York: HarperCollins Publishers, Inc.

C. James: Reengineering Management: The Mandate for New Leadership, New York: HarperCollins
Publishers, Inc.

D. Thomas H.; Process Innovanon Reengineering Work through Informaticn Technelogy, Harvard
Business School Press.
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: R
_ - Syllabus !
Master's Degree Programme in MBA (Supply Chain Management)
' Elective (Minar) Subject
Semester — IV

Course Title; | Product and Brand Managenient_ [ _ Credits: [ 04

Course Code: PhohT Y E ondT _ Internal Assessment: | 50 marks
Duration of University

Examination: e, Examination: Shumarks

OBJECTIVE: To understand the methods of managing products and brands and subsequently develop
strategies for brand management. '

Unit - 1

Introduction to Product Management: Product, Product Levels, Product Hierarchy, Classification of
Product; Product Mix; Product Lines -

Basic Understanding of Brands: Definitions; Branding Concepts; Functions of Brand: Significance of
Brands; Different Types of Brands; Service Brands, Experiential Brands, Symbolic brands.

Unit - IT

Product & Brand Research Strategies: Basics of Product Research; Significance of Product Research;
Product Development & Testing; Product Luunch Decisions. Strategic Brand Management process; Building -
a strong brand- Brand positioning, Establishing Brand values, Brand vision, Brand Elements

Unit - IT1
Brand Communications: Brand Image Building; Brand Aesthetics; Brand Loyalty Programs; Brand
Promotion Methods; Role of Brand Ambassadors, Mascots, Celebrity Endorsements; On-line Brand

Promotions; Branding strategies in changing marketing environment; Brand reinforcement & Brand Crisis
management.

Unit - 1V : '
Brand Life Cycle, Adoption & Extension: Introduction to Brand Life Cycle; Brand Adoption Practices;

Pitfalls of brand adoption & positioning; Different types of brand extensions: Factors influencing decision
for extension; Re-branding and re-launching; Co-branding.

Unit- V '
Brand Performance: Measuring Brand Performance; Brand Equity Management; Global Branding

strategies; Brand Audit; Brand Equity Measurement; Brand Leverage; Blueprint for creating brand
organization drivers & its principles; Challenges & opportunities in branding, :

Suggested Readings:
* Kevin Lane Keller, Steategic Brand Management: Building, Measuring and Managing, Prentice Hall,
3™ Fdition, 2007, -
Moorthi YLR, Brand Management — | edition, Vikas Publishing House 2012
Lan Batey, Asain Branding — A Great way to fly, PHI, Singapore, 2002.
Paul Tmepoal, Branding in Asia, John Willy, 2000. _
Ramesh Kumar, Managing Indian Brands, Vikas Publication, [ndia, 2002,
* Jagdeep Kapoor, Brandex, Biztranza, India, 2005 '

Mahim Sagar, Deepali Singh, D.P.Agarwal, Achintya Gupta.—Brand Management Ane Books Pt
Ltd — (2009). :
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Syltabus - b
Master’s Degree Programme in MBA (Supply Chain Management)
Elective (Minor) Subject
. Semester — IV

[ — Course Title: | Agriculture and 'Rural__l}darketing . ) Credits: | 04 ]
Course Code: | POHSCM YL oL T Internal Assessment: | 50 marks
Durlatm.n of 3 hrs, _ 1 Un_wer's.'n; 50 marks
Examination; Examination:

OBJECTIVE: To necessitate an understanding of the agricultural and rural marketing to students so that
they can develop a holistic acumen.

Unit -1 :
Rural Marketing- concept and scope of rural marketing, rural developraent as a eore area, efforts put for rural
development in five years plans, Rural markets-its characteristics and importance, Environmental factors.

Unit « 11

Karal Lonsumer Behaviour- Rural Consumer vs Urban Consumer Behaviour, Relevance of marketing mix
for rural markets, Retail formats and classification of retailers, Relationship between agriculture and food
retailing, Issues in rural marketing,

Unit - ITI

Segmentation, Targeting and Positioning for rural markets, market forces, components of different product
strategies, Pricing strategies, Promotional strategies and Distribution strategies for rural consumers.
Principles of cooperation, overview of agribusiness cooperatives, process of cooperative formation,
coeperative legislation, governance in agribusiness coopetatives.

Unit -~ IV i

Agriculture Markets- concept, nature and its scope, importance and objectives of agriculture marketing,
chalienges in agriculture marketing, Agriculture Marketing and its economic smportance, Agricuiture
produces and their market. Financing agribusiness cooperatives, business development planning for
coopceratives, MIS for agribusiness cooperatives,

Unit -V
Export potential for agri-products, Role of government and non-government agencies in the development of
rural and agriculture sectors, Marketing strategies for Seed, Fertilizers, Pesticides, Farm equipment’s.

Logistics & supply chain management and Information technology in agri-business-—from - vertical
integration to virtual integration, transiting from made- to- stock to build- to- order.

Suggested Readings:

* Kohls, R. L. and Uhl, I.N. Marketing of agricultural products. Ninth edition, Pearson.
* Acharaya, S. S. Agricultural Marketing in India, Oxford and IBH publishing company.
L)

Dogra, b. and Ghuman, K. Rural Marketing- concepts and practices. Tata McGraw-Hill Publishing
Co. limited, New Delhi.

* Krishnamacharyule, C.5.G. and Rumalkrishnan, L. Rural Marketing- Text and Cases. Second edition,
Pearson ' :
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Syllabus ; KA
Master’s Degrec Programme in MBA (Supply Chain Managenient)
Elective {Minor) Subject
Semester — [V

__Course Title: | Services Marketing ' Credits: | 04
| Courge Code: VO Scr14 $e 7T Lnternal Assessment: | 50 marks
D_l.ll':ﬂtl{)fl of 3 hre, ) Un.lver'mty i
Examination: Examination;

OBJECTLIVE: This cowrse aims at enabling students to apply marketing concepts and principles o the
' unque challenges of services marketing to create customer value.

Unit- I
Intreduction to Services Marketing: Meaning, significance and characteristics of Services, difference

between services and tangible products, service sector, classification of services, Opporninities in service
gector, ; Z

Unit - 11
Service Expectations & Perceptions: Types of Expectations, Zone of tolerance, Factors Influencing

Customer Expectations of Service, Issues involving Customers’ Service Expectations, Customer Perce ptions,
Service Encounters- the building blocks for Customer Perceptions, GAP Model for Service quality.

Unit - ITT :
Services Marketing Mix: Service Innovation and Design; Important Considerations for Service Innovations,
Types of Service Innovations, Stages in Service Inpovation and development, Service Blueprinting; Physical

Evidence and Service scape; Strategic Role of Service scape, Framework for understanding Service scape
effects on behavior. '

Unit-- 1V _ :
Employees Role in Service delivery: Service Culture, Role of Service Employees, Effeets of Employees

behaviour on service quality dimensions, Strategies for delivering service qualily through people, Role of
customer in Service Delivery, Strategies for enhancing Customer Participaticn. '

Unit- V

- Services Marketing Communication: Need for coordination in Marketing Communication, Key Service

Communication Challenges, Approaches to pricing Services- Cost Based Pricing, Competition based pricing,
demand based pricing,, Ethical Aspects in Service Marketing ‘

Suggested Readings:
® Zeitham! V. A., RBitner M. J. and Pandit A. {6® Edition), Services Marketing, McGraw Hill
Bducation.
L ]

Lovelock C. H. & Wiitz, J. (8™ Edition), Service Marketing: People, Technology, Strategy. Pearson
Education.

Srinivasan, R. ( 4" Edition), Marketing- The Indian Context, PHI Learning Pvt. Ltd
Verma, H. V,, (2" Edition) Services Marketing- Text and Cases, Pearson Education India.
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4
Syllabus ' ,8)
Master’s Begree Programme in MBA (Supply Chain Management)
Elective {(Minor) Subject :
Semester —~IV

__Course Title: | Customer Relationship Management " Credits: | 84
Course Code: VB SCMTHE 00T Internal Assessment: | 50 marks
) Dur-atm-n of 3 s, _ UIl_lV(:l"suty 50 marks
Exanmination: Examination; _

OBJECTIVE: To understand the need and importance of maintaining a good customer relativnship by
. imparting theoretical preseripts to students.

Unit-1 _ .
Introduction: Definition & Concepts of Relationship Management; Evolution of CRM: Transactional vs.
Relationship Approach; CRM as 4 strategic marketing tool; CRM- Significance to (he stakeholders.

Unit - 1T

¥ = —

Und. - ; ST=commiment —
satisfaction — quality - Service competition - customer value — customer defections - customer loyalty —
loyalty programs; Customer Profile Analysis; Customer perception; Expectations analysis; Customer
behavior in relationship perspectives; Customer life time value; Selection of Profitable customer segments,

Unit - ITX -
CRM Structures: Elements of CRM; CRM Process; Strategies for Customer acquisition; Retention and
Prevention of defection; Models of CRM; CRM road map for business applications; Customer life cycle —

attracting — retaining and growing customers — lifetime customer value (LCV) - Customer equity ~ Recency-
Frequency Monetary value (RFM) model.

Unit - TV

CRM Planning and Implementation: Strategic CRM planning process; Customer — product profitability
analysis — value profit chain —differences between customer retention and acquisition orientation of a firm;
Implementation issues in CRM; CRM Tools; Analytical CRM: Operational CRM,; Role of CRM Managers.

Unit- ¥
Trends in CRM: Emergence of CRM — database marketin g — data warehousing and data mining- pitfalls of

IT focus in RM — ethical issues — customer privacy; e- CRM Solutions; Data mining for CRM; Criteria for
evaluating CRM software packages. '

Suggested Readings:

¢ G.Shainesh, Jagdish, N.Sheth, Customer Relationships  Management  Strategic  Perspective,
Macmillan 2003. :

*  Alok Kumar et al, Customer Relationship Management : Concepts and Applications, Biztantra,
¢ 2008 ;

* H.Peeru Mohamed and A.Sahadevan, Customer Relation Management, Vikas Publishing 2005,
* Jim Catheart, The Eight Competencies of Relatioship selling, Macmillan India, 2005,

L ]

Assel, Consumer Behavior, Cengage Learning, 6th Edition.
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e
_ Syllabus
Master’s Degree Programme in MBA (Supply Chain Management)
Inter-Disciplinary Course (IDC)
Semester - YV

Course Title; | Green Marketing Credits: | 04
_Course Code: Falctryl gol T o Internal Assessment: | 50 marks
Dur'a th ok 3 hrs. Un.wer.s;ty 50 marks
Examination: L Examination:

OBJECTIVE: To empower the students with the knowledge of sustainable form of business in contemporary
scenario through the emerging concept of Environmental (Green) marketing.

Unit -1

Overview of Green Marketing: Meaning & Significance of Green Macketing; Green Marketing Mix (GTeen
Product, Price, Place, Promotion, Packaging); Ethics & Social responsibility of Green Marketing,

Unit - I

Strategic Green Planning: Integraling green perspective into rnission, vision, objective, strategy &
marketing tactics; Integration between environment & Consumption; Sustainable marketing action to
influence pre purchase decisions, consumption & post purchase decisions. :

Unit -~ IIT

Eavironmental STP & Branding: Green Segmentation, Targeting & Pusitioning; Communicating Green
Marketing Value; Integrated Green marketing communication- message strategy; Green branding;
Certification labelling.

Unit - IV

Green Advertising & Green SCM: Meaning & Tools of Green Advertising, Concept of Green Washing,
Mitigation strategies of Green washing, Legal issues in environmental advertising, Basics of Green Logistics
and Green sopply chain management,

"Unit- V¥

Future Trends in Green Marketing: Packaging  Decisions, Pricing decisions in the ambit of Green

Marketing, Global trends in environmental marketing, Green marketing as a sustainable tool, Emerging forms
of Green Marketing, Challenges in way of Green Marketing,

Suggested Readings:
* Green Marketing: Theory, Practice, and Strategies by Robert Dahlstrom

» The New Rules of Green Marketing: Strategies, Tools, and Inspiration for Sustainable Branding
by Facquelyn A. Otiman

¢ Street Smart Sustainability by David Mager and Joe Sibilia. -
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______

Syllabus
Master’s Dtgrea Programme in MBA (Supply Chain Management)
Inter-Disciplinary Course (IDC)
Semester — IV

Course Title: | Ethics in Business Credits: | 04 l
Course Code; V& Lerryicos] Internal Assessment: | 50 marks
_ ) Dur_atm.n of - Un'iver.mty SO
I8 Examination: ‘Examination:

OBJECTIVE: This course aims at enabling students to understand the ethical issues related to business and
society at large and the importance of ethical and environmental aspects of business.

Unit - X
Business -ethics- Nature, churacteristics and needs, Sources of ethics, Ethical priactices in management,
Ethical Theories, Causes of unethical behaviowr, Bthical abuses, Work Ethics.

Unit « 11

Ethical Dilemma, Ethics analysis - Resolving ethical dilemma, Ethieal decision-making in business.

Unit - TII :
Ethics in practice - Professional ethics for functional managers; Creating an ethical organization, Role of

various agencies in ensuring ethics in corporate sector, Ethics in functional areas - Marketing, HRM and
financial management, Cost of ethics in corporate.

Unit - IV

Introduction and definition of business and its Emergence in the 21st Century Concept of Bavironment

compenents of business: Economic, Political, Legal Social, Technological and International. Need to scan
the business environment and techniques of scanning the business environment.

Unit- ¥

Social responsibility of Business; Business and Environmental Issues in Indian Contexs, Fthical issues in
Global business, 1Impact of techaology on Business.

Suggesied Readings: _
* Business Ethics, Murthy C.8.V -Himalaya Publishing House

* Business Ethics: Concepts and Cases, Manvel G. Velasquez- Prentice Hall of India.
= Business Ethics, A.C. Fernando- Pearson Education

* The Ethics of Management, Larue Tonbe Hosmer -Richard D. Irwin Inc.
Essentials of Business Environment, Aswathapa- Himalaya Publishing House
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